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TRIBUNE  NEWS  SUN-TIMES  AMERICAN 

52,486,005  22,287,945  20,022,901  15,476,259 

47.6%  20.2%  18.2%  14.0% 


INURING  1955,  advertisers  placed  52,486,005  lines  of  advertis¬ 
ing  in  the  Chicago  Tribune.  The  lead  of  the  Tribune  over 
the  second  Chicago  newspaper  was  30,198,060  lines. 

Leadership  such  as  this  demonstrates  conclusively  the  Tribune’s 
greater  selling  power.  No  other  medium  equals  its  ability  to 
touch  off  big  volume  buying  action. 

Booming  Chicago  offers  sales  opportunities  too  rich  to  over¬ 
look.  Let  Tribune  sales  power  help  you  make  the  most  of  them. 
Get  the  facts  today  from  your  nearest  Tribune  representative. 
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Unlocking  the  secrets  of  the  universe 


Amazing  textile  fibers  spun  out  of  natural  fjas  ,  .  . 
wonder  drugs  squeezed  from  a  lump  of  coal  .  .  .  shining 
stainless  steel  forged  from  drab,  brownish  earth. 

These  nian-macle  marvels— and  nearly  everything 
else  that  is  vital  to  modern  living  — were  horn  in  the 
minds  and  hands  of  research  scientists  in  their  search 
for  a  better  understanding  of  our  world. 

Never  satisfied  with  things  as  they  are,  the  research 
scientist  takes  apart  the  raw  materials  of  nature  to  cap¬ 
ture  the  basic  “building  blocks”  of  the  universe.  Then 
he  rearranges  and  combines  the  pieces  into  new  and 
better  things  that  help  improve  our  lives. 

Hundreds  of  useful  products  have  been  created 
from  such  basic  substances  as  oil,  natural  gas.  ores,  air, 
and  water.  And  the  wonders  vet  to  come,  the  exciting 


things  of  tomorrow,  are  being  sought  and  found  in  the 
research  laboratories  of  today. 

Research  is  a  living  thing  to  the  people  of  Union 
Carbide- for  it  is  the  foundation  upon  which  their  work 
is  built.  The  elements  of  the  earth  are  a  constant  chal¬ 
lenge  to  their  insatiable  curiosity  and  technical  skills. 

FREE:  Learn  how  Union  Carbide  products  and  research 
help  satisjy  basic  human  needs.  Write  for  “Products  and 
Processes' '  booklet  H. 

Union  Carbide 

AX/J  CAR /{OX  CORPORATION 

so  EAST  42ND  STREET  QH3  new  YORK  17.  N.  Y. 
In  Canada:  I'MON  Orbide  Canada  Limited. Toronto 


-  I  CCs  Trade-marked  Products  include - 

Synthetic  Organic  Chemicals  Prestone  Ami-Freeze  Eveready  FlilshIi)tht^i  and  Butteries  Prest-O-Lite  Aeetylene 
Dynel  Textile  Fibers  Electromet  Alloys  and  Metals  Haynes  STELLITE  Alloys  UNION  Carbide  I.INDE  Oxygen 

Union  Carride  Silieones  Bakelite.Vinylite,  and  Krene  Plasties  National  Carbons  Crag  Agrirultural  Chemicals  Pyrofax  Gas 


Favorite  Comic  Strip  for  1 956 

THAT’S  WHAT  STUDENTS  IN  OVER  100 
wI'K^no  /  COLLEGES  AND  UNIVERSITIES  VOTED 

SMARTER?'  ) 

Li’L  ABNER 

For  The  Second  Straight  Year 

...  IN  THE  TAU  KAPPA  EPSILON 
NATIONAL  POLL. 

But  they're  only  doing  what  comes  "natch- 
erly"  .  .  .  because  they  feel  about  this  great 
comic  strip— almost  a  national  institution — the  way 
their  mammys  and  pappys  did  when  the  Dogpatch 
(iufs  folks  first  saw  the  light  of  day  back  in  August, 

1934! 


And  now ...  a  hilarious  new 
episode  starting  Juiy  30, 
featuring . . . 

General  Bullmeese 

The  Bullmoose-for-President  drive  will  soon  be  sweep¬ 
ing  the  country  .  .  .  You'll  surely  want  to  get  on  the 
bandwagon  when  you  hear  about  his  plan  for  making 
US  all  wealthy,  well-to-do  and  just  plain  rich  .  .  . 

PHONE,  WIRE  OR  WRITE  IMMEDIATELY  FOR  ADVANCE  PROOFS 


UNITED  FEATURES 
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Make  fast  a 
major  market  with 


DEPTH  OF  PENETRATION 

Modern  management  has  learned  the 
the  wisdom  of  directing  its  sales  message 
at  a  specific  market  and  of  anchoring  it 
there.  This  calls  for  penetration  of  the 
major  interests  and  desires  of  that  mar¬ 
ket.  Such  penetration  is  often  one  of  the 
most  difficult  problems  in  advertising. 

When  you  advertise  in  THE  CHRISTIAN 
SCIENCE  MONITOR,  you  are  sure  you  are 
reaching  the  basic  buying  impulse  of 
MONITOR  families  in  the  most  convinc¬ 
ing  manner. 

May  we  prepare  for  you  a  tailor-made 
program  of  advertising  in  this  newspaper? 
-THE  CHRISTIAN  SCIENCE  MONITOR, 
One,  Norway  Street,  Boston  15,  Mass. 


Christian 

Science 

Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  353  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue  ! 
LONDON,  W.C.  2;  Connaught  House,  ! 
163/4  Strand  ' 
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The  Type  for  Tape 

To  THE  Editor:  It’s  better 
than  being  graduated  from 
college  or  receiving  a  bonus  for 
a  job  well  done.  No  more  night¬ 
mares,  no  more  shocks  from 
static  electricity  so  early  in  the 
morning. 

When  a  news  editor  is  pro¬ 
moted  to  the  next  highest  job 
and  leaves  the  job  of  stringing 
up  Teletypesetter  tape  and  tape 
handling  for  someone  else,  it’s 
like  a  reprieve  from  a  commit¬ 
ment  to  a  mental  institution. 

Tape  handling  isn’t  so  had 
if  you’re  psychologically  suited 
for  the  job.  You  have  to  be 
mentally  inclined  to  that  sort  of 
thing.  What  happens  when  you 
aren’t  and  can’t  get  acclimated 
to  tape? 

As  we  recall  it — after  eight 
months  of  watching  someone 
else  struggle  with  the  miles  of 
perforated  yellow  stuff  —  the 
worst  part  of  every  day  was  to 
drag  into  the  office  every  mor¬ 
ning  before  7  to  find  yards  upon 
yards  of  the  stuff  on  the  floor. 
Once  in  awhile  we  made  the 
mistake  of  wearing  gum  rubber 
shoes  to  work.  String  up  about 
30  yards  of  that  stuff  in  this 
dry  climate  touch  something 
metallic  and  you’re  ready  for  a 
respirator.  Wow’! 

We  string  the  tape  up  on  ten 
nails  which  jut  from  the  wall 
menacingly.  The  tape  is  filed  ac¬ 
cording  to  the  last  number  of 
the  item  for  easy  reference.  A 
large  cardboard  box  which  in¬ 
itially  held  another  product  of 
the  paper  mills,  hand  towels, 
catches  the  tails  of  the  hundreds 
of  pieces  of  tape  which  are 
handled  during  a  day’s  time. 

The  news  editor — the  new  one 
is  graying  fast — has  seven  or 
eight  gyrations  to  go  through 
in  order  to  get  a  piece  of  copy 
into  type.  First  he  decides  what 
headline  he’ll  slap  on  a  story. 
He  pencils  the  guideline  on  the 
copy  and  then  reaches  for  the 
corresponding  piece  of  tape 
from  the  “right”  nail:  it  may 
be  S-23.  N-72,  Z-7,  TA-14  or 
just  plain  A-14.  Woe  be  unto 
him  if  he  grabs  S-2  when  he 
should  have  Z-2  clutched  in  his 
muscular  fingers. 

Next  comes  writing  the  guide¬ 


line  on  the  tape.  The  copy  ij 
handed  to  the  proof  reader,  and 
the  tape  goes  to  the  back  shop. 
The  head  is  sent  back,  and  the 
story  is  dummied  in.  Is  this  all? 

That’s  every  step  involved  un¬ 
less  the  deskman  has  a  two- 
column,  10-point  lead  for  the 
story.  Then  he  tears  the  lead 
graphs  off  the  copy,  slugs  the 
copy  2-10,  puts  the  tape  and  the 
lead  graphs  back  on  different 
machines.  The  10-point  is  set 
by  a  manual  operator.  The  tape 
goes  to  the  man  who  keeps  two 
Comets  humming  all  day. 

Everything  is  fine  with  the 
story  unless  the  deskman  over¬ 
looked  a  garble  on  the  tail-end 
of  the  yarn.  If  he  goofed  in  this 
respect,  the  high-speed  Linotype 
will  balk,  and  the  operator  will 
jump  on  the  deskman’s  neck  for 
pulling  such  a  stupid  mistake. 
Then  comes  the  hunt  for  the 
copy  to  see  how  the  damage 
can  be  repaired. 

All  this — mind  you — is  to  get 
a  few  more  inches  of  type  in  a 
day’s  time.  It’s  a  wonder  desk- 
men  live  as  long  as  they  do,  but 
they’re  hearty  creatures  who 
laugh  off  nightmares  about  be¬ 
ing  trapped  in  a  giant  pan  of 
spaghetti  just  placed  on  a  stove. 

More  than  anyone,  a  deskman 
who  handles  tape  is  amazed 
when  the  press  starts  to  roll. 
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At  STVBBS 

Managing  Editor, 

Roswell  (N.  M.)  Daily  Record 


The  City  Attorney’s  office 
ruled  that  the  funeral  expenses 
of  the  former  mayor  could  be 
paid  out  of  Mayor  Blaisdell's 
fund  for  celebrations  and  enter¬ 
tainment.  —  Honolulu  (T.  H.) 
Star-Bulletin. 


Happy  Buc  fans  ate  dl.OOfl 
hot  dogs  at  a  recent  double 
header  drawing  32,346  fans. 
.■\lso,  27,000  bags  of  peanuts. 
26,000  ice  cream  bars,  30,000 
soft  drinks,  18,000  scorecards 
and  7,500  cushions.  —  Chatta¬ 
nooga  (Tenn.)  Times. 
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UNITED  PRESS  NEWSPAPER  CLIENTS  IN  INDIANA 


office 
penses 
lid  be 
sdell's 
enter- 

r.  H.) 


Alexandria  Times-Tribune 
Anderson  Herald 
Auburn  Star 

Bloomington  Herald-Telephone 
Bluffton  News-Banner 
Columbia  City  Commercial  Mail 
Columbus  Republican 
Decatur  Democrat 
Edinburg  Courier 
Elkhart  Truth 
Elwood  Call-Leader 
Evansville  Press 
Ft  Wayne  News-Sentinel 


Gary  Post-Tribune 
Goshen  News 
Greencastle  Banner 
Hammond  Times 
Hartford  City  News-Times 
Huntington  Herald-Press 
Indianapolis  News 
Indianapolis  Star 
Indianapolis  Times 
Kendallville  News-Sun 
Lafayette  Journal  &  Courier 
La  Porte  Herald-Argus 
Linton  Citiien 


Logansport  Pharos-Tribune 
Marion  Leader-Tribune 
Monticello  Herald-Journal 
Mt.  Vernon  Democrat 
Muncie  Star 
Peru  Tribune 
Plymouth  Pilot-News 
Portland  Commercial-Review 
Princeton  Clarion-Democrat 
Shelbyville  News 
South  Bend  Tribune 
Terre  Haute  Star 
Terre  Haute  Tribune 
Wabash  Plain  Dealer 
Warsaw  Times-Union 


41,000 

louble- 

fans. 

anuts. 

30,000 

ecards 

'hatta- 


XJKflFAX  is  the  wire  trans¬ 
mission  of  United  Press  photo¬ 
graphs,  received  by  subscribers 
automatically  and  ready  for  im¬ 
mediate  engraving.  No  process¬ 
ing  is  required. 
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In  the  8-county  BuiTalo  market,  3  large 
chains  do  the  bulk  of 1431,189,000  an¬ 
nual  grocery  business.  52%  of  their 
advertising  appears  in  the  Courier- 
Express!  And  it’s  run  Thursday  morn¬ 
ings. ..the  first  announcement  of  their 
specials  and  prices  for  the  week-end. 

The  proven  power  of  the  Courier- 
Express  in  moving  goods  to  pantry 
shelves  and  refrigerators  is  closely 
associated  with  outstanding  food  and 
women’s  feature  pages  which  appear 
every  day  in  the  year.  The  Courier- 
Express  conditions  women’s  minds  to 
be  receptive  to  your  products. 

Use  it  daily  to  get  more  advertising 
for  your  dollar  concentrated  on  those 
with  more  money  to  spend  among  the 
458,000  families  in  Western  New 
York.  Use  the  Sunday  Courier-Express 
for  maximum  coverage.  It  is  the 
state’s  largest  newspaper  outside  of 
Manhattan. 

ROP  COLOR  available  daily 
and  Sunday. 
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BUFFALO  COURIER-EXPRESS 

Representatives:  Scolaro,  Meeker  &  Scott 
Pacific  Coast:  Doyle  &  Hawley 


CARBONDALE,  HERRIN,  MURPHYSBORO 
MARKET  IN  ILLINOIS 

LOCATION ;  This  3-city  unit  is  located  370  miles  south  of 
Chicaao  in  Jackson  and  Williamson  counties. 

POPULATION ;  The  combined  city  zone  totals  33,500 
people.  Retail  trading  area  population  is  estimated  at 
160,000. 

EMPLOYMKNT ;  The  residents  are  employed  in  garment 
machinery  and  shoe  manufacturing.  A  fruit  growing  and 
exchange  center.  Southern  Illinois  University  (5,500).  R.R. 
terminal:  IC..  CB&Q,  MP..  GM&O. 

RESOURCES  &  SALES;  Savings  deposits  $7  million.  Total 
retail  sales  560  million. 

NEWSPAPER;  The  SOUTHERN  ILLINOISAN  is  published 
evening  and  Sunday  with  total  circulation  of  10,202  (ABC) 
covers  05%  of  the  33,500  urban  population.  An  Allen-Klapp 
man  contacts  the  trade  in  this  area  regularly.  He  knows 
the  market. 

Rapwnting  The  Mlddlewest  Newspaper  Lhf 
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\  ACATION  time  can  be  vicissitude  time.  When  Louis  Fodor, 
who  makes  up  the  Cleveland  Press  front  page,  tried  to  take 
his  vacation,  his  electric  sweeper,  TV  set,  wristwatch,  auto¬ 
mobile  and  his  wife’s  wristwatch  all  went  on  the  blink  and 
his  w'ife  had  to  go  to  a  hospital  for  a  checkup.  End  of 
vacation  .  •  .  Floyd  McCracken,  associate  editor,  San  Die^o 
Union-Tribune,  says  editorials  he  has  written  in  36  years,  if 
published  in  book  form,  would  make  4.5  volumes  the  size  of 
the  average  novel  .  .  .  Photographers  Harold  Speed  Jr., 
Radford  (Va.)  News- Journal,  and  Pres  Rowe,  ¥ rederickshutf^  , 
(Va.)  Free  Lance-Star,  were  assigned  to  make  pictures  of 
driving  contest  winners,  entered  the  contests  and  both  won. 

—  This  col'ni  is  Ruing  to  the  dogs,  according  to  this  com- 
muniqiic  from  Kerne  and  lAirrain  D'Essen,  who  operate  the 
Animal  Talent  Scouts,  whose  animals  often  are  used  by  admen,  ; 
PRmen  and  photogs  to  promote  products:  “Baron  and  I,ady 
Wolfschmidt,  the  two  beautiful  white  Russian  wolfhounds 
acting  as  ambassadors  of  good  will  for  Wolfschmidt  Vodka,  are 
avid  readers  of  E&P — and  your  column  is  a  weekly  must. 
They  are  running  the  2  Ms  (Monroe  &  Mansfield)  a  close  race 
fur  newspaper  mention  throughout  the  country." 

Deskman*s  Diary 

\  In  case  you  wonder  what  happens  after  the  clay’s  work  is  done  for  i 
I  copyreader,  here  is  (^aslon  Galleyproof  being  greeted  by  his  wife  afto 
j  his  eight-hour  stint  at  the  Uaity  Rumor  .... 

Wife:  Hello,  dear.  You  look  tired.  Hard  day? 

'  Caslon:  HEAVY  LATE  NEWS  FLOW’ 

HAS  COPYREADERS  BUSY 

Wife:  Oh,  that’s  too  bad.  Was  the  managing  editor  in  a  good 
I  temper?  (.aslon:  EDITOR  RIPS 

INTO  STAFF; 

I  CUTS  HINTED 

j  Wife:  He’s  inclined  to  be  an  old  grouch.  He’ll  probably  get  owi 
it  in  the  morning. 

I  Caslon:  TEMPER  IMPROVEMENT 

I  SEEN  AFTER  HASSLES 

Wife:  Why  don’t  you  make  yourself  comfortable,  honey.  I’ve  got 
meatloaf  and  baked  potatoes  on.  They  should  be  ready  soon. 

Caslon:  MATE  RE'TURNS;  DISCOVERS 
WIFE  READYING  LEFTOVERS 
CITES  REPETITIOUS 
GROUND  MEAT  MEALS 

Wife:  Well,  I  honestly  don’t  know  what  you  expect  with  prices  wh»I 
they  are  at  the  butchers. 

Caslon:  FUNDS  HELD 
SUFFICIENT 

Wife:  Now  let’s  not  get  into  another  argument.  I  thought  this  w« 
going  to  be  a  pleasant  evening.  By  the  way,  Joan  phoned.  She  bought 
the  darlingest  hat.  She  and  Mack  may  be  over  tonight. 

Caslon:  UNWILLING  HOST 
DREADS  ARRIVAL 
OF  LA’TE  GUES’TS 

W'ife:  You  might  as  well  not  have  come  home  tonight  if  you  an 
going  to  be  such  a  grouch.  First,  it’s  the  meatloaf  and  you  usually 
like  meatloaf  and  now  it’s  Joan  and  Mack.  Since  when  don’t  you  like 
Mack’s  company? 

Caslon:  PROBE  REVEALS 
FRIEND  LOWERS 
LIQUOR  SUPPLY 

Wife:  What  are  you  talking  about?  You’re  just  as  quick  to  bend 
an  elbow  when  we  visit  them.  Anyhow,  there’s  no  point  fighting 
about  it.  How  about  some  dinner?  And  you  haven’t  kissed  me  heQo 

Caslon:  (Kissing  her  fondly) 

IMPENDING  RIFT  NIPPED 
THRU  COMPLETED  MERCER 

— Irving  Fang 
Alhambra,  Calif. 
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717,892  Coupons  Were  Deposited  by  Shoppers  From 

507  Cities  and  Towns  "p^' 


During  a  Recent  City-wide  Sales  Event  in 

Harrisburg,  Pa. 

Advertised  and  Promoted  Only  in 

Patriot 

and 

0t|r  tEuruing  Nruia 

Surpassing  Every  Expectation  and  Establishing 

A  New  Saies  Record 

Again  Offering  Advertisers  Proof  of 

Compiete  Market  Coverage 


At  a  Very  Low  Milline  Rate,  Thus 

Assuring  Profitabie  Returns! 

Another  example  of  the  pulling  power  of  these  Newspapers 
ond  the  influence  they  exert  over  Central  Penno.  Shopperst 


Represented  Nationally  by  Moloney,  Regan  &  Schmitt 
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Attack  on  Press 

SENATOR  Pat  McNamara,  Democrat  of  Michigan,  has  made 
^  serious  charges  that  newspapers  have  deliberately  suppress«l 
the  facts  about  President  Eisenhower’s  illness.  The  Senator  has  a 
short,  convenient  memor\  and  also  a  lack  of  information. 

He  has  forgotten  the  extensive  coverage  of  the  President’s  heart 
attack  a  year  ago  which  was  probably  the  most  thoroughly  reported 
Presidential  illness  in  history  up  to  that  time.  No  one  wuld  claim 
there  was  a  “cover-up”  by  the  press  on  the  serious  nature  of  that 
attack.  The  same  reporters,  the  same  editors  and  the  same  publishers 
handled  the  more  recent  story  of  the  President’s  o{x>ratiou.  There  is 
little  logic  and  no  truth  in  the  assertion  that  these  newspapermen, 
after  doing  such  a  splendid  job  on  the  first  storv,  would  deliberately 
suppress  vital  details  of  the  second  stors-  for  political  reasons. 

The  Senator  also  has  forgotten  the  poll  made  on  the  campaign 
trains  in  1952  by  U.  S.  News  ami  World  Report  which  showed  that  a 
majority  of  the  correspondents  personally  favored  the  Democratic 
Party  and  its  candidate.  It  is  just  as  ridiculous  to  claim  that  these 
reporters  would  cooperate  in  covering-up  news  detrimental  to  th(‘ 
(i.O.P.  as  it  would  have  been  to  say  thev  conspired  to  play  up  news 
favorable  to  previous  Democratic  presidents  nr  candidates. 

There  are  three  large  press  associations  covering  the  news  of 
Washington  with  large  staffs.  They  disseminate  news  to  more  than 
1,700  tlaily  newspapc'rs  in  the  U.  S.  of  varying  [X)litical  stripes.  A 
majority  might  favor  the  Republican  Party  editorially,  to  be  sure, 
but  there  are  .several  hundred  newspapers  that  traditionally  favor 
the  Democrats.  The  press  as.sociations  anti  their  staffs  know  it  would 
be  extremely  ha/ardoiis  for  them  to  suppress  anv  news  out  of  Wash¬ 
ington,  let  alone  news  of  the  President’s  health,  or  to  apply  anything 
except  the  most  impartial  and  honest  judgment  to  news  cox’erage. 

In  addition  to  these  wire  service  staffs  there  are  hundreds  of 
newspaper,  magazine  anil  broadcasting  reporters  coxering  the  same 
scene.  It  is  fair  to  assume  .some  of  them  and  their  employers  would 
take  great  pleasure  in  exposing  the  news,  which  Senator  McNamara 
saxs  is  being  covered-up,  and  the  names  of  those  participating  in  the 
conspiracy. 

It  coulil  Ix'  true  as  John  S.  Ktiight  xvrote,  and  the  Senator  tjuoted, 
that  “the  seriousness  of  the  President’s  illness  has  been  minimized 
by  friendly  editorialists.”  Rut  he  didn’t  mean  “all  editorialists.”  It 
could  be  true  also  that  the  White  IIou.se  has  xvithheld  some  details 
of  the  storx’.  It  could  also  be  true  that  some  publishers  xx'ould  de- 
clijx'  to  print  a  storv  detrimental  to  Eisenhoxver  if  they  had  it.  They 
xxould  be  an  extremely  small  minority,  in  our  opinion. 

Rut  the  vast  majority  of  the  nation’s  editors,  publishers  and 
reporters  are  acutelx'  axvare  that  the  truth  ex’entually  and  alxvays  xvill 
be  re|)orted  somexxhere  by  someone  and  any  suppression  of  nexvs  by 
them  xxould  lead  only  to  their  oxvn  embarrassment  and  the  loss  of 
readers’  respect. 

Senator  McNamara’s  attack  adds  up  to  just  a  nexv  approach  to 
the  shop-xvorn  “one-party  press”  slogan.  Nexvspapermen  can  expect 
to  hear  more  of  it  as  the  election  campaign  gets  into  high  gear. 

100.000  Files 

The  xvorst  fears  of  editors  xvere  confirmt'd  this  xxeek  xvith  dis¬ 
closure  that  1(X),(XK)  file  draxvers  in  the  Pentagon  are  crammed 
xvith  World  War  1 1  documents  still  labeled  “secret”  and  there  is  no 
effort  being  made  to  declassify  them.  This  exposes  the  titter  foolish¬ 
ness  of  empoxvering  militarx’  men,  untrained  in  nexvs  technicpies,  to 
xxield.  unchecked,  tht*  rubber  stamp  of  censorship. 


Let  your  light  no  nhine  before  men, 
that  they  may  nee  your  good  teorkn. 

—  Matthew  >  ;  XI'I. 
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Q  and  A  Panel 

Question:  Nine-Column  Problem 

WE  are  a  3,000  circulation  daily,  printed  on  a  Goss  Comet.  W  ith 
business  incrcasinj^  in  local  and  classified,  we  are  up  against 
double  runs,  which  add  to  our  operating  cost.  However,  a  nine- 
column  paper  would  avoid  double  runs  on  some  days  on  which  they 
are  now  necessarv.  W"e  set  wire  copv  on  tape  and  could  go  to  11.6  on 
ta[w  and  manually  set  local  copy,  but  this  still  would  not  allow  us  to 
print  on  a  70-inch  roll.  If  we  go  to  a  narrower  colnmn  width  than 
11.6,  then  our  wire  tape  would  have  to  be  re-cut  locally.  If  we  go 
beyond  a  70-inch  roll,  then  our  paper  looks  clumsy  beside  the  nar¬ 
rower  metropolitans  which  come  into  otir  area.  W^ho  can  tell  ns  how 
to  handle  a  nine-column  paper  on  a  Goss  Comet?” 
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Reader’s  Guide 

•H.AGKRTY  CURTAIN’— What  a  U.S. 
Senator  said  about  the  press  and  a 
White  House  “conspiracy”  of  silence. 

Page  9. 
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.MAYOR  REBUFFED  —  Reading  re¬ 
porter  is  freed  of  fine  and  newspapers’ 
trucks  are  saved  from  police  ticketing. 

Page  12. 

♦  *  * 

.\RMY  CH.VNGE — A  reporter’s  expo¬ 
sure  of  lavish  promotion  expenditures 
results  in  a  revision  of  Army  regula¬ 
tions.  Page  15. 

♦  ♦  ♦ 

R.ATE.S  IN  LINE — Not  all  newspapers 
have  national  advertising  rates  higher 
than  their  “open”  rate.  Page  17. 
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HONE.STY  IN  PRICE— How  a  Con¬ 
necticut  daily  keeps  guard  against 
abuses  in  comparative-price  copy. 

Page  18. 
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IT’S  FREE  —  Money-back  gimmicks 
make  newspaper  readers  turn  to  new 
products.  Page  20. 

*  *  * 
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YOU  CAN’T  PRINT  THAT!— Oh,  yes, 
you  can,  if  it’s  a  news  picture,  no  mat¬ 
ter  how  gruesome.  Page  28. 

«  *  * 

CODE  IDEA — Instead  of  shooting  for 
standai'dization,  how  about  coding  vari¬ 
ables  in  classified  advertising  to  help 
agencies  ?  Page  34. 

«  *  « 


Answer  from  E&P  Panel  Member 

SPECIAL  mats  are  available  t(»  permit  casting  11-pica  colnmns 
of  wire  copv  from  11.6  TTS  tape.  Nine  colnmns  of  11  ems  with 
3-point  column  rules  with  appro.ximately  5/16"  margins  can  be 
squeezetl  into  pages  YlYz"  wide.  This  permits  printing  8  pages  on 
70"  wide  rolls.  There  should  be  no  problem  in  advertising  since 
syndicate  and  national  ad  material  is  available  to  suit  11-pica  col¬ 
umns.  There  is  a  question  whether  the  savings  in  paper  cost  will  cover 
the  expensive  new  mats,  but  as  vou  no  doubt  realize,  the  problem 
today  does  not  appear  to  be  one  of  pure  economics.  Many  publishers 
will  agree  that  they  are  presently  concerned  more  about  having  paper 
to  cover  the  needs  of  the  new'spaper  than  they  are  with  the  cost  of 
the  paper. 

The  TTS  Company  and  the  manufacturer  of  your  type-setting 
machines  will  be  able  to  give  vou  some  cost  estimates  on  the  expense 
involved. 

Since  a  reduction  in  the  width  of  margins  is  involved,  a  cor¬ 
responding  reduction  in  the  thickness  of  the  side  members  of  the 
chases  will  be  required.  Therefore  new  chases  or  modifications  of 
your  present  chases  are  necessary. 

Many  plants  are  not  printing  the  maximum  length  of  printed 
matter  for  which  the  press  was  designed,  and  yon  may  be  able  to 
add  a  little  bit.  The  manufacturer  of  your  prc'ssroom  erpiipment  will 
be  able  to  help  you  in  this  matter. 

Since  the  problem  in  your  pressroom  involves  primarily  the  num¬ 
ber  of  pages,  it  might  be  well  to  consider  a  16-page  press.  Several 
of  the  flat-bed  press  models  were  built  to  be  twinned;  in  other  words, 
two  units  can  be  run  together  for  the  production  of  16-page  papers 
in  one  section. 

Because  all  web-fed  flat-bed  presses  print  directly  from  compos¬ 
ing  room  forms,  this  question  and  its  answ’cr  applies  to  all  presses 
generally  referred  to  as  wcb-f(‘d  fl.it-bed  presses. 
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Look,  NO  FRONT — A  new  plant  for 
Florida  newspapers  is  a  many-sided 
gem.  Page  40. 

*  *  * 
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CONVICTIONS — The  chief  asset  of  a 
cartoonist  is  his  ability  to  reflect  his 
own  convictions  in  his  work.  Page  46. 
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five  .M.VNTLES — Photographer  who 
made  the  one-shot  picture  of  Yankee 
star  rounding  the  bases  on  a  home  run 
tells  how  it  was  done.  Page  54. 
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The  Q  and  \  Panel,  which  includes  experts  in  all  fields 
of  newspaper  publishing,  stands  ready  to  answer  questions 
pertaining  to  problems  in  the  business.  Address  your 
queries  to  the  Q  and  \  Panel.  Editor  &  Publisher,  1475 
Broadway,  New  York  36,  N.  Y. 
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Here’s  the  first  step  that  led 
to  a  $23,700,000  sale 


Let  Peter  Frenkel  tell  you  the  story.  He’s 
vice  president  of  New  York’s  Pace  Adver¬ 
tising  Agency. 


“Just  about  a  year  ago,  The  Village  of 
Birchwood  Park  (featuring  houses  at 
$20,000-$30,000)  announced  its  grand 
opening  with  a  20-page  magazine-size  ad¬ 
vertising  section  in  The  New  York  Times. 

“That  unprecedented  opening  ‘shot’  plus 
a  fairly  consistent  advertising  schedule 
has  produced  953  home  .sales  ...  to  the 
tune  of  $23,754,922.’’ 

And  the  major  part  of  that  year-long  ad¬ 
vertising  campaign  was  concentrated  in 
The  New  York  Times. 

“The  Times  was  the  primary  newspaper 
on  the  schedule,’’  Mr.  Frenkel  points  out, 
“receiving  better  than  75%  of  the  adver¬ 
tising  budget” 

Important  part  of  the  story  for  you  to  re¬ 
member  is  simply  this : 

Birchwood  Park  is  just  one  real  estate  ad¬ 
vertiser  among  thousands  in  The  New 
York  Times.  Its  customers  represent  the 
buying  potential  of  just  a  small  segment 
of  The  Times  audience. 

And  it  seems  logical  that  families  with 
millions  of  dollars  to  spend  on  houses 
make  a  potent  sales  source  for  you. 

That’s  why  we  say  The  New  York  Times 
should  be  working  for  you  to  sell  the  hun¬ 
dreds  of  thousands  of  better-able-to-buy 
families  in  the  nation’s  biggest,  most  pros¬ 
perous  market.  See  for  yourself.  'Try  it. 

elite  Neu>  Hork  Simejs 

the  New$  Tkof**  Fit  to  PrinV* 

For  37  years  advertisin{  leader  in  the  world’s  leading  market 
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Press  Charged  with  Keeping 
‘Hagerty  Curtain’  Around  Ike 


Senator  Assails  ‘Hucksterism’; 
Knowland  Denies  the  Aeeusation 


Washington 
Publishers  are  parties  to  a 
■mpaign  to  keep  from  the  pub- 
lie  the  truth  about  President 
Bienhower’s  physical  condition, 
linator  Pat  McNamara,  Michi¬ 
gan  Democrat,  charged  in  the 
Inate  July  18. 

The  Senator  absolved  several 
papers  and  some  writers,  but, 
he  said,  while  hundr  ds  of 
Washington  reporters  talk  about 
tke  ‘‘Hagerty  Curtain,”  few 
write  about  it.  He  concluded 
they  are  not  permitted  to.” 

John  S.  Knight  was  included 
■long  exceptions  to  the  al¬ 
lied  conspiracy  with  James  C. 
iJhgerty,  the  President’s  press 
IfKretary.  Also  absolved  were 
the  New  York  Times  and  its 
ireau  chief,  James  B.  Reston, 
lumnists  Doris  Fleeson  and 
Drew  Pearson,  and  Agnes 
Meyer,  wife  of  the  Board  chair¬ 
man  of  the  Washington  Post 
nd  Times  Herald. 

Senator  McNamara  absolved 
ident  Eisenhower  from 
plicity  and  said  the  publicity 
is  being  handled  with  Madi- 
[ion  Avenue  techniques  by  Mr. 
Hijjertv  who,  he  said,  calls  the 
?r«ss  in  for  announcements 
sach  as  Ike  has  made  important 
?*eiiions  when,  the  Senator 
,aid,  the  President  actually  was 
er  the  influence  of  sedatives 
lid  could  not,  or  at  least 
iAould,  not  have  been  making 
isions. 

Freeing  the  President  from 
laiTie  for  participation  in 
'•botgun  bulletins  and  hucks- 
ism,”  he  asserted  the  facts 
aid  be  made  public  and  not 
ipulated  by  the  press. 

The  Republican  leader,  Sena- 
William  F.  Knowland,  whose 
ily  owns  the  Oakland 
if.)  Tribune,  gave  immedi- 
rebuttal. 

ator  Knowland  devoted 
t  of  his  speech  to  defending 
President  from  what  he  re¬ 


garded  as  an  imp  i cation  that 
he  has  tried  to  keep  his  true 
condition  from  becoming  known 
and  to  attacking  Senator  M-- 
Namara  for  suggesting  other¬ 
wise.  The  Michigan  Democrat 
insisted  he  had  absolved  the 
President  in  specific  terms  and 
that  Senator  Knowland  was 
talking  to  the  wrong  point,  in¬ 


stead  of  discussing  newspaper 
performance.  Senator  Know- 
land  replied: 

“I  dispute  the  claim  that  there 
is  any  kind  of  a  controlled  press 
in  the  United  States,  or  that 
there  has  been  any  kind  of  con¬ 
spiracy  on  the  part  of  the  press 
either  to  hide  the  seriousness 
of  the  President’s  illness  or  to 
hide  the  facts  of  his  recovery 
or  to  hide  any  of  the  other 
facts  relating  to  the  Presidency 
of  the  United  States.” 

Senator  Barry  Goldwater, 


Text  of  Senator  McNamara 


Herewith  is  the  text  of  re¬ 
marks  delivered  by  Senator  Pat 
.McNamara,  Michigan  Democrat, 
on  the  floor  of  the  United 
States  Senate,  July  18: 

Mr.  President,  I  have  noticed 
in  recent  weeks  that  a  few 
newspapers  have  begun  direct¬ 
ing  a  questioning  look  at  some 
of  the  propaganda  concerning 
the  President’s  health. 

The  newspaper  ^;eporters, 
themselves,  who  know  more 
than  they  are  permitted  to  print 
about  this  issue,  apparently  are 
becoming  increasingly  unhappy 
over  this  unwholesome  state  of 
affairs.  This  was  evi<lenced  this 
past  weekend  when  reporters 
sharply  questioned  the  Presi¬ 
dent’s  press  secretary  and  re¬ 
ceived  very  unsatisfactory  an¬ 
swers.  I  commend  Doris  Flee¬ 
son,  of  the  United  Features 
Syndicate,  and  the  other  report¬ 
ers  who  tried  to  skim  the 
whipped  cream  off  the  propa¬ 
ganda  and  get  at  the  facts. 

I  am  glad  to  see  these  indica¬ 
tions  of  a  desire  to  know  the 
truth,  even  though  they  are  far 
too  few.  It  is  a  healthy  sign 
for  the  American  press,  even  if 
it  is  late. 

I  don’t  want  to  take  issue  with 
the  many  hundreds  of  news¬ 
papermen  in  Washington  who 
are  anxious  to  print  the  truth. 
Nor  have  I  any  personal  quarrel 
with  the  press.  However,  I  do 


speak  as  a  citizen  who  has  be¬ 
come  greatly  alarmed  at  the  ap¬ 
parent  manipulation  of  facts 
and  the  lack  of  information  in 
the  press  on  this  subject. 

‘Shotgun  Bulletins’ 

I  do  not  wish,  furthermore,  to 
criticize  the  President  personal¬ 
ly  on  this  issue.  We  have  plenty 
of  other  matters  to  criticize 
him  on.  And  I  hope  he  makes 
this  “vigorous”  campaign  he 
mentioned,  because  the  people 
should  have  an  opportunity  to 
defeat  him — and  I  am  sure  they 
will — on  the  basic  failures  of 
his  Administration. 

I  am  quite  sure  the  President 
has  ;iot  been  a  party  to  the 
shotgun  medical  bulletins  and 
the  hucksters’  propaganda  bar¬ 
rage  from  Madison  Avenue  that 
has  been  fired  at  the  American 
public  from  his  bedside. 

I  do  believe  most  emphatical¬ 
ly,  however,  that  the  American 
public  is  entitled  to  know  the 
truth,  and  know  it  completely 
and  totally,  regarding  the 
health  of  any  man  as  important 
as  the  President  of  the  United 
States. 

Newspapermen  in  Washing¬ 
ton  have  been  talking  about  the 
skillful  coverup  of  James  Hag¬ 
erty,  the  President’s  press  sec¬ 
retary.  But  few  of  them  have 
been  writing  about  it.  The  only 
conclusion  I  can  draw  is  that 
they  are  not  allowed  to. 
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Arizona  Republican,  added  to 
the  discussion: 

“I  should  like  to  suggest  to 
the  Senator  from  Michigan  that 
if  any  of  the  facts  in  this  case 
have  not  been  reported,  let  him 
document  where  the  press  has 
failed.” 

Senator  Richard  L.  Neuber- 
ger,  Oregon,  Democrat  and  a 
newspaper  and  magazine  fea¬ 
ture  writer,  led  to  another  topic 
with  this  allusion: 

“I  know  that,  inasmuch  as 
the  minority  members  of  the 
Senate  have  been  so  glowing  in 
their  praise  of  the  American 
press,  they  will  not  deny  the 
truth  as  to  what  the  American 
press  is  sajnng  today  about  the 
conduct  of  the  National  Admin¬ 
istration  in  the  Hell’s  Canyon 
situation.” 


’s  Indictment 

They  know  that  no  doctor  can 
predict  a  few  hours  after  an 
operation  that  his  patient  can 
recover  from  a  major  operation 
and  assume  four  more  years  of 
the  burden  of  the  White  House. 

Under  Sedatives 

Ami  the  newspapermen  have 
seen  the  medical  differences  of 
opinion  expressed  by  competent 
doctors  regarding  ileitis.  Thev 
have  seen  the  statements  of 
these  doctors  that  it  is  a  re¬ 
current  disease.  But  few  of 
these  newspapermen  have  been 
able  to  tear  down  the  “Hagerty 
curtain.”  This  curtain  is  still 
shielding  the  American  public 
from  the  truth  in  one  of  the 
most  masterful  suppressions  of 
the  facts  ever  put  across  bv  the 
advertising  techniques  of  Madi¬ 
son  Avenue. 

For  a  month  the  American 
public  has  watched  Hagerty  op¬ 
erate.  They  have  seen  him  call 
in  the  press  and  make  an¬ 
nouncements  that  the  President 
is  making  important  decisions. 
But  does  any  newspaperman 
point  out  that  those  decisions 
were  made  —  if  they  actually 
were  made — when  the  President 
was  still  under  sedatives;  when 
he  could  not  be  making  deci¬ 
sions  or  should  not  be  if  he 
really  was? 

The  newspapermen  know  the 
facts,  but  most  of  them  are 
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mute.  The  reason,  I  am  afraid, 
must  be  because  the  publishers 
don’t  want  them  printed. 

I  am  happy  to  note  that  there 
are  exceptions.  And  one  of  them 
is  the  publisher  of  a  newspaper 
which  has  sometimes  criticized 
me,  and  which  I  in  turn  have 
sometimes  criticized  —  the  De¬ 
troit  Free  Press^. 

Knight’s  Kditorial 

John  S.  Knight,  publisher  of 
the  Free  Press,  the  Chicngo 
Daily  \ew8,  the  Akron  Beacon 
Journal,  the  Miami  Herald,  and 
the  Charlotte  Observer,  is  one 
publisher  who  has  had  the  cour¬ 
age  to  publish  the  truth. 

Shortly  after  Eisenhower  was 
taken  ill  the  second  time,  Mr. 
Knight  reported  in  his  “Editor’s 
Notebook,”  June  16: 

“The  seriousness  of  the  Presi¬ 
dent’s  illness  has  been  mini¬ 
mized  by  friendly  editorialists. 
.  .  .  How  idle  and  misleading  it 
is  to  pretend  that  the  Presi¬ 
dent,  a  former  heart  case  and 
chronic  sufferer  from  gastric 
disturbances,  can  fully  regain 
his  old  vigor. 

“But  in  their  anxiety  over 
the  future,  the  Republican  strat¬ 
egists  and  the  big  guns  in  the 
business  world  are  determined 
to  have  Ike  run,  even  though  he 
may  not  last  through  a  second 
term  under  the  pressures  of  the 
job. 

“But  this  time.  President 
Eisenhower  can  decline  to  be  a 
candidate  for  re-election  if,  as 
he  said  on  March  7,  he  should 
not  feel  up  to  the  performance 
of  his  presidential  duties.” 

I  ask  that  Mr.  Knight’s  edi- 
tonal  of  June  16  be  placed  in 
the  Record  at  this  i)oint  in  my 
remarks. 

Critical  of  Writers 

In  his  Editor’s  Notebook  in 
the  Free  Press  of  Sunday,  July 
8,  1956,  Mr.  Knight  mildly  casti¬ 
gates  two  well-known  newspa¬ 
permen,  including  one  long-time 
Knight  employe,  for  becoming 
enveloped  in  the  Hagerty  cur¬ 
tain. 

This  is  what  Mr.  Knight  says; 

“Edward  F.  Folliard,  capable 
White  House  correspondent  for 
the  Washington  Post  and 
Times-Herald,  says  ‘the  great 
est  political  fallacy  of  the  times 
is  the  notion  that  President 
Eisenhower  is  being  dragooned 
into  running  for  a  second  term 
.  .  .’  Folliard  adds  that  Ike  gets 
bored  at  Gettysburg,  likes  his 
job  and  wants  to  hold  onto  it. 

“The  view  is  shared  by  Paul 
R.  I^each,  retired  Washington 
bureau  chief  of  the  Knight 
newspapers,  who  also  accepts  at 
‘face  value’  Republican  Chair¬ 
man  Len  Hall’s  statement  that 
‘no  pressure’  has  been  exerted 


President  Eisenhower  to  run. 

“First  thing  you  know,”  con¬ 
cludes  Mr.  Knight,  “we’ll  be 
hearing  that  Ike  wasn’t  ever 
sick.” 

Now  I  am  sure  that  Mr. 
Knight  is  not  delighted  to  write 
such  editorials  as  these.  I  doubt 
if  there  have  been  more  staunch 
suppoiters  of  Eisenhower  than 
John  Knight  and  his  newspa¬ 
pers.  Yet,  Mr.  Knight’s  desire 
for  the  truth  has  apparently 
pushed  his  politics  into  the 
background. 

Reston’s  Report 

Another  newspaper,  the  New 
York  Times,  has  finally  ad¬ 
mitted  that  the  newspaper  pro¬ 
fession  has  not  given  the  Ameri¬ 
can  public  the  facts.  On  June 
25,  in  an  article  by  James  Res- 
ton,  it  is  reported  that  the  press 
has  been  giving  a  lopsided  view 
of  Ei.senhower’s  health. 

The  New  York  Times  is  a 
little  more  discreet  in  its  lan¬ 
guage  than  I.  It  does  not  say 
“lopsided.”  It  .says  that:  “Some 
balance  has  been  restored  to  the 
flow  of  information  on  an  im¬ 
portant  political  subject.” 

The  Times  goes  on  to  note 
prophetically:  “It  does  not 

mean  that  the  new  balance  will 
affect  the  President’s  decision. 
It  is  too  late  for  that.” 

In  other  words,  the  New  York 
Times,  one  of  our  great  papers, 
tacitly  admits  that  the  barrage 
of  misinformation  fed  to  the 
.\merican  public  has  so  colored 
the  political  atmosphere  that 
the  President  is  certain  to  run 
regardless  of  his  health. 

“Last  fall  when  the  President 
was  carefully  considering  his 
political  future,”  savs  Mr.  Res- 
ton,  of  the  New  York  Times, 
“the  opinions  of  writers,  edi¬ 
tors,  and  doctors  might  have  in¬ 
fluenced  him  if  those  opinions 
had  been  expressed  as  candidly 
in  public  as  they  were  in  pri¬ 
vate.  This  did  not  happen,  how¬ 
ever,”  says  the  New  York 
Times. 

“The  other  side  was  seldom 
written.”  continues  the  Times. 
“And  when  it  was,  you  may  be 
sure  nobody  on  the  White 
House  staff  rushed  it  to  the 
President.  That  was  the  deci¬ 
sive  period.  It’s  too  late  now. 
The  machinery  of  election  is  in 
full  swing.” 

“The  normal  skeptical  tradi¬ 
tion  under  which  the  press 
consciously  tries  to  decontamin- 
a  t  e  political  announcements 
from  whatever  source,  or  fill  in 
the  missing  background,  was 
for  a  time  abandoned,”  says  the 
New  York  Times. 

I  am  disappointed  that  an¬ 
other  great  newspaper  perhaps 
has  not  been  as  forthright  as 


either  John  Knight  of  the  De¬ 
troit  Free  Press  or  Mr.  Reston 
of  the  New  York  Times.  I  refer 
to  the  Washington  Post  and 
Times-Herald. 

Pearson  Column  Omitted 

I  note  in  the  Congressional 
Record  of  June  25  an  extension 
of  remarks  by  Representative 
Frank  Thompson  of  New  Jer¬ 
sey,  in  which  he  pointed  to  the 
omission  from  the  columns  of 
the  Post  of  one  of  its  regular 
features — the  column  of  Drew 
Pearson  on  the  President’s  ill¬ 
ness. 

This  column  was  particularly 
significant,  because  it  cited  a 
long  list  of  important  matteis 
concerning  the  President’s 
health  that  have  been  enveloped 
in  the  Hagerty  curtain. 

The  column  is  printed  on 
Page  A5000  of  the  Record  of 
June  25,  so  I  will  not  burden 
the  Record  with  extensive 
quotes  from  it  at  this  point. 

However,  after  detailing 
many  instances  of  how  the 
coverup  operated,  Mr.  Pearson 
concludes: 

“That  is  part  of  the  record  of 
how  the  American  people  have 
not  been  told  the  truth  about 
the  President’s  health.  It’s 
strongly  suspected  that  perhaps 
the  President  himself  has  not 
been  told  the  entire  truth 
either.” 

Mrs.  Meyer’s  Remarks 

I  don’t  know  why  the  Post 
did  not  print  Mr.  Peanson’s 
column.  Perhaps  it  felt  it  had 
good  reason  not  to  do  so,  and 
I  certainly  don’t  deny  the  pa¬ 
per’s  right  in  this  respect.  At 
any  rate,  the  Post  more  recent¬ 
ly  has  been  trying  to  put  this 
health  issue  into  greater  per¬ 
spective. 

I  also  commend  to  every 
Senator  who  has  not  seen  it, 
the  Washington  News  column 
of  June  28  by  Tom  Donnelly,  in 
which  he  invites  Mr.  Russell 
Wiggins,  editor  of  the  Wash¬ 
ington  Post,  to  meet  Mrs.  Eu¬ 
gene  Meyer,  wife  of  the  chair¬ 
man  of  the  board  of  the  Wash¬ 
ington  Post. 

Mrs.  Meyer,  a  great  lady  in 
her  own  right  long  before  her 
husband  acquired  the  Washing¬ 
ton  Post,  made  a  speech  at  the 
High  School  of  Music  and  Art, 
expressing,  according  to  Mr. 
Donnelly,  “strong  dismay  over 
the  shocking  reluctance  of 
United  States  newspapers  to 
criticize  that  nice  man  in  the 
White  House.” 

The  newspaper  which  is 
owned  by  Mrs.  Meyer’s  hus¬ 
band,  however,  did  not  carry 
her  remarks. 

Here  is  what  Mrs.  Meyer  said 
about  Eisenhower: 


“President  Eisenhower’s 
cheerful  disposition  has  its 
value  but  not  when,  as  is  often 
the  case,  he  tells  the  .American 
people  what  they  want  to  hear 
instead  of  the  stern  realities 
which  they  should  hear.” 

‘PR  Machine’ 

“Mrs.  Meyer  complained,  ”  ac¬ 
cording  to  Tom  Donnelly,  “that 
the  highpowered  public  rela¬ 
tions  machine  which  holds  Mr. 
Eisenhower  prisoner  ‘has  so  in¬ 
timidated  public  opinion  that  it 
poses  a  serious  threat  to  demo¬ 
cratic  government  and  freedom 
of  thought.’  The  President  ha;! 
a  constitutional  duty  to  inform 
the  people  of  the  facts,  how¬ 
ever  unpleasant,  Mrs.  Meyer 
said  sternly,  but  ‘he  has  not 
lived  up  to  this  definition  of  the 
Constitutional  role  .  .  .  when 
he  failed  to  warn  the  nation 
that  we  are  falling  behind  the 
communists  in  our  diplomacy, 
our  armaments  and  even  in  the 
education  of  sufficient  scien¬ 
tists  .  .  .  Now  all  that  is  fine, 
rugged,  printable  stuff,  much 
livelier  than  a  lot  of  things  we 
read  in  the  Post  that  Mrs 
Meyer  said  on  other  occasions," 
says  Mr.  Donnelly. 

For  Strong  Campaign 

The  most  serious  accusatio: 
Mrs.  Meyer  makes  refers  to  the 
silence  of  most  U.S.  newspaper? 
about  Eisenhower’s  “serious 
lapse  in  responsible  leadership 
.  .  .  but  one  of  many  indications 
that  there  is  outright  fear  ir 
this  country  of  expressing  ary 
criticism  of  the  President  ... 

We  need  a  few  more  repre- 
se;itatives  of  the  press  such  a; 
Mrs.  Meyer,  John  Knight,  Dori- 
Fleeson,  Drew  Pearson,  Mr 
Reston,  and  Mr.  Donnelly,  if 
are  not  to  make  the  tragic  mi? 
take  made  in  Germany  an. 
Russia — namely,  a  press  whic' 
represents  the  views  of  the  ac 
ministration  in  power  and  give 
the  American  people  only  whs 
the  government  wants  them  r 
know. 

I  sincerely  hope  the  Piesiiier 
completely  recovers  and  is  at 
to  wage  a  strong  campaign.  Tn 
people  are  entitled  to  that 
of  a  campaign  if  he  desires  : 
be  their  President  for  the  ne 
four  years. 

I  am,  however,  making  a: 
issue  of — what  seems  to  be—; 
deplorable  departure  from  tht 
“normal  skeptical  tradition”  o 
the  press  in  presenting  th- 
case  to  the  public.  I  hope  tk 
items  I  have  mentioned  in  th" 
brief  address  are  signs  that  th< 
press  is  returning  to  this  fi”* 
tradition. 
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Facsimile  Photo  Machines 
Used  By  300  Newspapers 


AP  Photofax  and  UP  Unifax 

‘irn  ••  Pcrs  have  better  engraving  and 

Give  Economical  Iransmission  press  work  than  others  and 

therefore  get  better  reproduc- 

By  Bay  Erwin  tion  of  pictures. 

Facsimile  machines  are  deli-  Principal  anti-facsimile  con-  Cycle  of  Service 

yering  pictures  daily  to  more  tentions  are  that  pictures  lose  “Some  newspapers  get  quite 
than  300  newspapers  with  speed,  some  of  their  clarity  and  sharp  good  reproduction  of  pictures 
economy  and  clarity  and  there  contrast  in  transmission;  the  received  by  Unifax,”  said  the 
is  a  definite  trend  toward  specially  treated  paper  does  UP  editor.  “The  Boston  (Mass.) 

peater  use  of  the  method  and  not  work  well  in  some  tempera-  Globe  uses  such  pictures  on  its 

improvement  of  the  machines,  tures  and  conditions;  a  news-  front  page  all  the  time.  The 

paper  needs  fewer— and  better  value  of  Unifax  is  its  speed, 

.  —pictures  than  roll  off  facsim-  its  automatic  operatio.i  without 

machines.  an  operator,  its  running  wheth- 

■m/  ‘ Newspapers,  especially  small-  er  the  news  office  is  open  or 

^r  ones  with  small  photo  staffs,  not,  providing  an  entire  cycle  of 
are  evincing  great  interest  in  service.” 

the  machines  because  a  photog-  Mr.  Blumenfeld  said  some 
rapher  or  his  assistant  does  newspapers  will  not  use  facsim- 

watch  them  or  de-  ile  but  added  that  the  fault  is 

velop  their  pictures.  Larger  the  e.igravers’  and  that  papers 

*  new  spapers  use  them,  too,  prin-  using  the  method  have  no 

I  ^  ^  cipally  for  monitoring  purposes  trouble.  He  conceded  that  pic- 

I  pictures  tures  thus  transmitted  suffer  a 

I  needed  in  a  hurry.  little  loss  in  quality  and  detail. 

UP’s  Unifax  “Facsimile  quality  is  excel- 

lent  for  newspapers,”  he  de- 

Nfw  uia  for  scitsor*--snippin9  U.iited  Press  Newspictures  clared.  “It’s  especially  good  for 
pictures  off  the  wire  in  news-  reported  257  facsimile  clients,  a  small  newspaper  which  does 

142  of  them  newspapers  and  not  need  more  than  a  half  dozen 

United  Press  has  its  Unifax  television  stations.  pictures  a.id  it  can  offer  readers 

mtchines  in  operation  in  142  “Our  first  installations  of  complete  picture  service  with- 
newspaper  plants.  Unifax  machines  for  newspa-  out  building  a  darkroom  or  em- 

Associated  Press  expects  soon  pcrs  were  made  on  Feb.  28,  ploying  operators.” 
to  have  AP  Photofax  machines  1954,  in  the  Riverside  (Calif.)  Mr.  Blumenfeld  said  he  knew 
in  operation  in  200  newspaper  Knterprise  and  Press  and  the  of  no  complaints,  although  a 
offices.  Eureka  (Calif.)  Humboldt  bad  batch  of  paper  caused 

International  News  Service  Standard”  reported  Harold  trouble  a  year  and  a  half  ago. 
uses  its  International  News  Blumenfeld,  editor  of  United  He  said  paper  quality  is  con- 
Facsimile  machines  only  for  Press  Newspictures- Acme.  “You  .stant  now.  He  said  that  to 
television  stations,  feeling  they  ran  see  that  the  trend  is  for  change  the  machine’s  printer 
do  not  answer  newspaper  needs  new.spapers  to  use  facsimile,  blade  is  no  more  difficult  than 
It  present.  The  AP  and  UP  also  two  such  installations  changing  a  typewriter  ribbon, 

serve  many  TV  clients  with  two  years  and  If  this  is  done  regularly,  he  saw 

ficsimile  -  transmitted  photo-  four  and-a-half  months  Later  no  reason  for  not  getti.ig  good 

graphs.  we  have  122.  service  in  any  climate. 

,  “The  Unifax  machines,  part  The  UP  editor  said  there  have 

ro  an  on  teiep),oto  service,  daily  been  modifications  and  improve- 

Principal  arguments  favor-  deliver  70  or  75  pictures  into  a  ments  in  the  machine.  He  point- 
ible  to  facsimile  as  a  means  newspaper  plant,  requiring  only  ed  out  that  Unifiax  now  dries 
for  moving  pictures  into  news-  seven  minutes  for  a  picture,  and  presses  the  paper  on  which 
paper  shops  are:  without  gimmicks  of  any  kind,”  pictures  are  received. 

•  Economy — the  machines  do  said  Mr.  Blumenfeld.  “We  have 

not  have  to  be  attended  or  142  transmitting  points  for  na-  AP-Photofax 

watched  and  the  photos  do  not  tional  subjects,  regional  stuff  “Of  500  memb''r  newspapers 

have  to  go  to  a  darkroom  for  and  a  lot  of  specials.  The  ma-  using  AP  Wirepnoto  Service, 

ieveloping;  chines  usually  are  placed  near  there  soon  will  be  200  newspa- 

•  Speed — a  picture  is  trans-  the  picture  editor  or  the  man-  pers  using  the  AP  Photofax  ma- 

mitted  in  seven  minutes  and  70  aging  editor  in  the  newspaper  chines  to  receive  the  network’s 


Jim  Crowley,  atiistant  picture 
editor  of  the  New  York  News, 
notes  a  completed  transmission 
on  facsimile  receiver  in  the 
editorial  room. 


and  requires  no  more  attention 
than  a  teleprinter,”  .said  Mr. 
DeLuce.  “The  pictures  are  re¬ 
produced  on  paper  on  a  roll  and 
all  that  is  required  is  two 
minutes  a  day  to  change  the 
rolls. 

“We  have  two  classes  of  re¬ 
ception  equipment  i.n  our  pic¬ 
ture  network,”  he  continued. 
“Both  a  photographic  recorder 
or  a  facsimile  recorder  are 
usable  in  our  system.  The  form¬ 
er  requires  the  attention  of  an 
operator,  but  the  latter  takes 
a  very  small  amount  of  atten¬ 
tion.  We  have  250  transmitting 
stations,  some  in  bureaus  but 
most  of  them  in  the  offices  of 
our  member  newspapers,  which 
contribute  pictures  tbeir  own 
staffs  produce  that  are  of  na¬ 
tional  or  regional  interest. 

“Most  of  these  transmitting 
stations  are  portable  and  can  be 
taken  out  into  the  field,”  he 
added. 

Some  Use  Both 

Some  AP  Wi rephoto  network 
members  use  both  the  photo¬ 
graphic  and  the  facsimile  re- 

(Continued  on  page  50) 
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In  Boston  Globe's  city  room 
Picture  Editor  Jack  Tweedy 
(right)  has  a  fax  machine  at 
his  elbow,  at  the  same  time  he 
confers  with  staff  photographer 
Paul  Maguire  on  a  local  assign¬ 
ment. 


Feuding  Mayor  Gets 
Setback  from  Judge 


Reading,  Pa. 

Mayor  Daniel  F.  McDevitt 
met  legal  defeat  July  17,  after 
a  concentrated  effort  to  haras.s 
the  Reading  Times  and  the 
Reading  Eagle.  (E&P,  July 
14,  page  16.) 

Judge  Warren  K.  Hess  dis 
missed  “disorderly  conduct” 
charges  against  Charles  H. 
Kessler,  veteran  Times  re¬ 
porter.  He  was  jailed  briefly 
on  Mayor  McDevitt’s  orders  for 
posing  for  a  “gag”  picture  on 
the  City  Hall  steps.  (See  cut.) 

A  $51.25  fine  imposed  on  Mr. 
Kessler  after  his  arrest  by  Al¬ 
derman  John  J.  DeMatt  was  set 
aside  by  Judge  Hess  in  a  five- 
minute  hearing.  The  action 
came  when  City  Solicitor  C. 
Wilson  Austin  agreed  with  de¬ 
fense  counsel  that  the  proceed 
ings  were  illegal. 

No  Parking  Violations 

Mr.  Austin  also  issued  an 
opinion  that  newspaper  de¬ 
livery  trucks  ticketed  by  police 
during  the  Mayor’s  “war”  on 
the  press  had  not  violated 
parking  laws.  In  a  four-day 
period,  police  trailed  Eagle  and 
Times  delivery  trucks  and  is 
sued  73  tickets  for  alleged  traf¬ 
fic  violations. 

“The  momentary  stopping  of 
a  motor  vehicle  for  the  pur 
pose  of  actually  loading  or 
unloading,”  said  Mr.  Austin  in 
a  letter  to  Police  Chief  Bernard 
F.  Richards,  “does  not  consti¬ 
tute  a  violation  of  the  Motor 
Vehicle  Code  of  the  Common 
wealth  of  Pennsylvania,  even 
though  the  vehicle  may  be 
stopped  in  an  area  where  park¬ 
ing  is  prohibited.  Such  stop 
ping  for  said  purpose  does  not 
constitute  parking  ...” 

Police  quit  following  delivery 
trucks  after  widespread  public 
opposition.  At  the  height  of 
the  ruckus,  crowds  gathered  at 
the  newspaper  building  and 
booed  the  prowl  cars. 

The  Mayor  unleashed  his 
drive  against  the  jointly  owned 
Reading  newspapers  three  days 
after  the  Times  and  the  Eagle 
published  accounts  of  seizures 
of  44  pinball  games  by  U.S. 
Treasury  agents.  Two  of  the 
machines  were  confiscated  from 
a  bar  formerly  operated  by 
Mayor  McDevitt  and  currently 
managed  by  his  brother. 

Since  the  harassment  began. 
Mayor  McDevitt  issued  two 
prepared  statements.  One  ac¬ 
cused  the  Times  of  “yellow 


journalism”  and  the  other 
charged  Times  editors  with 
twisting  facts.  Each  newspaper 
printed  both  statements  on 
Page  One. 

Regular  Coverage 

“We  publish  a  newspaper  six 
days  a  week,”  commented  Gor¬ 
don  Williams,  Times  managing 
editor.  “Our  method  of  opera¬ 
tion  has  not  changed  and  will 
not  be  changed  by  Mayor  Mc¬ 
Devitt  or  any  other  politician 
who  may  attempt  to  infiuence 
our  policy.  We  covered  the 
Mayor’s  war  with  the  daily 
newspapers  in  the  same  man¬ 
ner  as  we  would  have  any  other 
so-called  major  story.  It  was 
all  in  a  day’s  work.” 

Although  the  Mayor  has  suf¬ 
fered  setbacks,  evidences  of  his 
feud  still  remain.  Since  Mon¬ 
day,  July  9,  he  has  refused  to 
speak  to  Times  or  Eagle  news¬ 
men.  A  room  set  aside  for  the 
press  in  City  Hall  remains 
locked  and  press  facilities  in 
the  City  Council  chamber  have 
been  removed.  Parking  privi¬ 
leges  for  the  working  press 
have  not  been  restored. 

The  city  magistrate  who  had 
imposed  the  fine  on  Mr.  Kess 
ler  explained  that  he  did  so 
because  of  the  reporter’s  fail¬ 
ure  to  obtain  proper  permis¬ 
sion  to  borrow  a  typewriter 
from  City  Hall  for  use  in  a 
“gag”  picture.  Mr.  Kessler’s 
attorney  pointed  out,  however, 
that  the  reporter  was  arrested 


for  disorderly  conduct,  not  on 
a  charge  of  unlawful  use  of 
city  property.  Mr.  Kessler  said 
he  had  obtained  permission 
from  a  city  official  to  take  the 
typewriter  out  to  the  City  Hall 
steps. 

.Mayor  Delivers  Statement 
The  Mayor  personally  went 
to  the  office  of  the  editor  of  the 
Eagle  to  present  his  statement. 

He  accused  the  Times  man¬ 
aging  editor  of  publishing 
“facts”  that  were  “completely 
warped — twisted  to  suit  his 
own  devious  purpose.” 

“If  my  rebellion  against  the 
Reading  Times,”  said  the 
Mayor,  “can  once  again  help 
to  set  that  once-great  paper 
back  on  the  road  of  good,  hon¬ 
est,  straight-forward  journal¬ 
ism,  then  this  controversy  shall 
have  rendered  a  great  service 
to  the  entire  community.” 

Mr.  Williams  is  a  20-year 
man  on  the  Times.  He  was 
sports  editor  for  several  years 
before  being  advanced  to  man¬ 
aging  editor  in  January,  1954. 

P.O.  Compromise : 

Two  15%  Raises 

Washington 
In  order  to  obtain  passage 
of  its  postage  rate  bill,  the 
Administration  has  advised 
Congress  that  it  would  ac¬ 
cept  a  compromise  on  second 
class  increases. 

This  was  disclosed  Thurs¬ 
day  after  Postmaster  Gen¬ 
eral  Summerfield  had  testi¬ 
fied.  The  new  formula  for 
second  class  mail  would  pro¬ 
vide  for  two  successive  an¬ 
nual  boosts  of  15%. 


DISMISSED— This 


gag”  picture 


of  Charles  H.  Kessler,  Reading  Times  reporter. 


Boston  Post 
Sale  Tied  Up 
In  Litigation 

Boston 

Liens  and  litigation  continued 
this  week  to  plague  all  of  the 
people  who  are  trying  to  keep 
the  Boston  Post  in  business. 

The  next  scheduled  crucial 
moment  will  be  July  24  when 
Superior  Court  Judge  Lewis 
Goldberg  will  be  asked  to  bar 
sale  of  assets  of  the  Po.st  Pub¬ 
lishing  Co.  by  John  Fox  to 
John  S.  Bottomly,  Boston  at 
torney. 

Mr.  Bottomly ’s  option  for 
purchase  of  the  Post  expires 
July  31.  The  Second  Bank- 
State  Street  Trust  Co.,  which 
holds  Post  stock  in  escrow  for 
the  Grozier  Estate,  wants  to 
conduct  a  public  sale  of  the 
stock  July  25.  Mr.  Fox  has 
asked  the  court  to  prevent  this 
action. 

Complicating  the  picture  still 
further  was  a  federal  court 
order,  obtained  by  three  Penn¬ 
sylvania  claimants  against  Mr. 
Fox  personally,  which  restrains 
any  sale  of  assets  pending  court 
action. 

The  Internal  Revenue  Serv¬ 
ice  filed  a  personal  income  tu 
lien  against  Publisher  Fox  to 
cover  1949-53  taxes  in  the 
amount  of  $1,285,107.  There 
is  an  additional  lien  of  $332,000 
against  Mr.  Fox  and  his  wife. 

The  main  point  of  conten¬ 
tion  before  Judge  Goldberg  is 
whether  Mr.  Fox  is  in  default 
to  the  Grozier  Estate  and,  if 
so,  how  much.  Mr.  Fox  con 
tends  that  the  balance  sheet 
shown  him  at  the  time  he 
bought  the  Post  in  1952  for 
$4,000,000  minus  certain  de¬ 
ductions  was  incorrect;  that  it 
did  not  include  liabilities  tots' 
ling  $670,000  in  “secret  con 
tracts.” 

Mr.  Fox  claims  his  payment 
of  $2,365,000  to  the  estate  is 
an  overpayment  of  $350,000 
Mrs.  Helen  Grozier  claims  he 
still  owes  $1,200,000. 

Making  a  rare  appearance  in 
court  this  week,  Mr.  Fox  said. 
“No  matter  what  happens,  the 
Post  will  be  one  of  the  strong 
est  papers  in  Boston.  Then, 
watch  me  fight  back.  It’s  idl  * 
matter  of  timing  and  my  timing 
is  perfect.” 

Earlier,  the  financier  an 
nounced  that  Post  Publishing 
Co.  plans  a  $4,000,000  issue  of 
three  year  notes,  through  U 
mont  &  Co.  The  notes  would 
be  secured  by  a  mortgage  on 
gas  and  oil  leaseholds. 
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Guild  Locals  Retain 
Contract  Authority 


BROTHERS  AT  WORK  on  revisions  of  the  ANS  constitution.  Left  to 
right,  around  table:  Dick  Smith,  Cleveland;  Winston  Cram,  Toledo; 
Al  Popiel,  Buffalo;  Arthur  Rosanstock,  New  York;  Joseph  Murphy, 
New  York  president;  Joe  Beauclerc,  Toronto;  Leonard  Milliman,  San 
Francisco;  Guy  Hagerstein,  Twin  Cities;  Harold  Walton,  Lansing;  Ray 
Winge,  Detroit;  Harris  Munro,  Washington;  Robert  Holley,  Chicago. 


By  James  .Montagnas 

Toronto 

More  organizing  activity,  new 
dues  schedule,  two-year  con¬ 
tract  limitation  and  continua¬ 
tion  of  negotiations  on  the  local 
level  were  major  items  stem¬ 
ming  from  the  23rd  annual  con¬ 
vention  of  the  American  News¬ 
paper  Guild  here,  July  9-13. 
Record  attendance  of  250  dele¬ 
gates  was  from  53  locals.  (E&P, 
July  14,  page  15.) 

The  report  of  the  collective 
bargaining  committee  was 


contracts  of  great  duration. 

“Guild  contracts  in  the  past 
year  have  not  reflected  gains  in 


gaining  program  include  a  pro¬ 
vision  that  “all  contract  pro¬ 
posals  shall  provide  adequate 
protection  for  maintenance  of 
guild  jurisdiction  over  work 


proportion  to  the  tremendous  properly  within  guild  jurisdic- 
gains  in  the  profit  productivity  tion”  and  that  “locals  should 
of  the  newspaper  industry,  consult  ANG  promptly  at  any 
Guild  gains  have  been  apparent,  time  a  question  of  possible  in- 
but  moderate  in  their  measure,  fringement  on  Guild  jurisdic- 
Four-week  vacations  were  ob-  with- 


tained  in  a  few  more  newspa¬ 
pers.  The  work-week  was  also 
reduced  below  40  hours  in  12 
more  newspapers,  with  a  defi¬ 
nite  trend  toward  reduced  work- 


in  the  plant  or  through  con¬ 
tracting  out  of  work.” 

Regarding  the  duration  of 
contracts  the  report  pointed 


passed  unanimously  after  some  indicated.  It  appears  cer-  out  that  “the  trend  toward  con 


discussion.  The  report  pointed 
out  that  “new  industrial  meth¬ 
ods  of  newspaper  production 
are  bringing  jurisdictional  prob¬ 
lems  into  ever  sharper  focus. 
There  is  emerging  a  manage¬ 
ment  shift  toward  long  term 
contracts  that  has  many  ear¬ 
marks  of  not  only  being  indus¬ 
try-wide,  but  being  in  fact  part 
of  a  concerted  effort  of  all  em¬ 
ployers  to  tie  trade  unions  to 

PRAISE  for  the  vervo  and  xpirif 
of  the  Toronto  local  was  voiced 
by  Joseph  F.  Collis,  president  of 
the  American  Newspaper  Guild. 
In  this  picture,  left  to  right,  are; 
Executive  VP  William  J.  Farson, 
Mr.  Collis,  Secretary-Treasurer 
Charles  A.  Perlik  Jr.,  and  Ruth 
Reid,  Toronto  delegate. 


tain  that  the  39-hour  week  will 
be  achieved  in  our  jurisdiction.” 

Jurisdictional  Disputes 

The  report  showed  a  drop 
from  48  to  41  contracts  disap¬ 
proved  by  the  International  Ex¬ 
ecutive  Board  in  the  past  year. 
It  pointed  out  the  growing  num¬ 
ber  of  jurisdictional  problems 
and  efforts  of  some  publishers 
in  contracting  out  work  done 
by  guild  members.  In  Portland, 
Oregon,  an  effort  to  remove  cir¬ 
culation  departme.it  employes 
from  the  ANG  jurisdiction  is 
being  contested  in  the  courts. 

Because  of  the  increasing 
jurisdictional  conflict  with  other 
unions,  the  committee  recom¬ 
mended  that  the  collective  bar- 


tracts  covering  periods  of  more 
than  a  year  is  alarming.  Today 
there  are  104  contracts  for  a 
period  of  two  years  or  more  .  .  . 
Only  12  provide  for  a  wage  re¬ 
opener  .  .  .  Your  committee  be¬ 
lieves  this  trend  must  be  re¬ 
versed.  The  move  must  be  to 
contracts  of  one-year  duration. 

.  .  .  To  negotiate  a  contract 
every  year  may  be  tough.  But 
not  to  negotiate  every  year  may 
mean  gradual  death  by  harden¬ 
ing  of  the  union  arteries.” 

The  committee  recommended 
that  the  field  of  pensions  be 
more  carefully  studied  by  locals 
as  well  as  the  national  office. 
Locals  were  advised  against 
“sacrificing  benefits,  hard-won 
over  long  years  of  collective 


Toronto 
fItwsPAPtR  Guild 


bargaining  battles,  for  pensions 
that  weakened  contracts  may 
prevent  them  from  collecting.” 

A  constitutional  change,  pass¬ 
ed  unanimously,  dealt  with  the 
addition  to  Article  18,  section 
1  (c)  of  the  ANG  constitution. 

It  stated  that  “without  permis¬ 
sion  of  the  International  Execu¬ 
tive  Board,  no  contract  shall  be 
for  a  period  of  more  than  two 
years  nor  shall  any  two-year 
contract  fail  to  provide  for 
either  a  mid-term  wage  in¬ 
crease  or  for  a  reopening  on 
wages.” 

This  had  been  recommended 
by  the  ANG  officers  in  their 
report.  They  had  also  recom¬ 
mended  that  “if  a  proposed  con¬ 
tract  is  ruled  unacceptable  by 
the  lEB  contracts  committee, 
the  executive  vicepresident  shall 
have  the  right  to  appoint  the 
negotiating  committee.”  This 
and  other  recommendations  for 
constitutional  changes  were  re¬ 
jected  by  the  collective  bargain¬ 
ing  committee  on  the  grounds 
that  “the  local  is  the  real 
stiength  of  the  American  News¬ 
paper  Guild  and  any  impairment 
of  its  negotiating  power  that 
does  not  yield  very  substantial 
advantages  to  all  locals  must 
be  rejected.” 

Newsprint  Fund 

To  overcome  the  trouble  ANG 
had  last  Winter  in  obtaining 
newsprint  for  a  union  newspa¬ 
per  during  the  Detroit  strike, 
the  collective  bargaining  com¬ 
mittee  recommended  that  the 
International  Executive  Board 
make  a  study  “of  expending  up 
to  $50,000  of  the  ANG  defense 
fund  on  the  purchase  directly 
or  ac<(uisition  of  an  option  on 
newsprint,”  to  be  held  in  ware¬ 
houses  or  in  a  newsprint  broke¬ 
rage  account. 

The  committee  also  recom¬ 
mended  that  minimum  wage 
(Continued  on  page  58) 
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Jr.  Diplomat 
Group  Going 
To  Sweden 

The  American  Weekly-Junior 
Diplomat  tour  to  Europe,  now  in 
its  third  year,  has  reached  a  new 
hi(rh  in  participating  newspapers 
— 28  in  all.  And  in  flying  the 
Junior  Diplomat  carricrboys 
representing  these  newspapers 
to  Sweden  and  Holland  for  a 
two-week  grand  tour,  the 
American  Weekly  is  providing 
the  longest  overseas  trip  for 
carriers  ever  arranged  for  so 
large  a  group. 

Some  of  the  carriers  while  in 
Sweden  and  Holland  will  turn 
reporters  for  their  respective 
newspapers,  telling  about  their 
trip  experiences.  They  will  also 
visit  newspaper  plants  to  com¬ 
pare  European  operations  with 
our  own. 

5  Supervisors 

Accompanying  the  Junior  Dip¬ 
lomats  will  be  five  circulation 
district  managers  as  trip  super¬ 
visors.  For  the  third  successive 
year  the  trip  will  be  under  the 
direction  of  Charles  Spence, 
American  Weekly  promotion 
manager. 

The  carriers,  designated  by 
their  newspaper  organizations 
on  the  basis  of  general  merit, 
subscriptions  secured,  service 
records  or  locally  initiated  proj¬ 
ects  were  selected  by  circula¬ 
tion  managers  in  some  cases,  by 
letters  of  subscribers  or  parents 
or  by  local  boards  consisting  of 
civic  leaders  and  members  of  the 
clergy.  Newspapers  promote<l 
the  trip  heavily  through  special 
ads,  news  stories  and  carrier 
promotion  materials  and  this 
year  attained  the  highest  reader 
response  to  the  promotion. 

The  Junior  Diplomats  (pre¬ 
viously  called  the  Junior  Ambas¬ 
sadors)  will  carry  good-will  mes¬ 
sages  from  their  home  towns 
and  state  officials,  and  the  Gov¬ 
ernor  of  Wisconsin  and  mayor 
of  St.  Paul  to  high  officials  of 
the  Swedish  Government  and 
Swedish  city  officials. 

The  Junior  Diplomat  entour¬ 
age  will  fly  by  chartered  KDM- 
Royal  Dutch  Airline  Super  “G” 
Constellation.  KLM  has  also  as¬ 
signed  its  ace  pilot,  Capt.  Frank 
Bik,  to  the  trans-Atlantic  trip. 
The  boys  will  also  fly  from 
their  home  towms  to  New  York 
and  back.  A  full  program  of  rec¬ 
reation  and  sightseeing  is  ar¬ 
ranged  for  their  New'  York  stay 
(July  23  and  24). 

The  Junior  Diplomat  tour  of 
Sweden  w-ill  take  the  boys  the 
length  and  breadth  of  the  coun¬ 
try'  to  include  also  an  overnight 


CONEY  ISLAND  SERVICE  wai  interrupted  while  firemen  battled 
the  Wanamaker  building  blaze  in  New  York  and  Andrew  Lopez  of 
United  Press  waded  in  water-filled  subway  passage  to  get  pictures. 


stay  across  the  Arctic  Circle  in 
Lapland  with  the  native  Lapps. 
Before  departing  for  the  United 
States  the  boys  will  spend  two 
days  in  Holland.  Here  they  will 
again  be  the  guests  of  govern¬ 
ment  and  civic  organizations 
and  newspapers.  A  special 
medal  is  being  struck  in  Hol¬ 
land  for  each  member  of  the 
Junior  Diplomats  to  take  home 
as  a  souvenir  of  the  trip. 

The  di.strict  managers  who 
will  make  the  trip  inc’ude 
Jonas  Patsy  Bruno,  Albany 
Timea  Union;  Curtis  Dotson. 
San  Antonio  Light;  Robert  G. 
Walker,  San  Francisco  Ex- 
aminer;  Joseph  Kenneth  Crose, 
St.  Paul  Pioneer  Press-Dis 
jMtch,  and  Clyde  Schooler, 
Washington  Post  and  Times 
Herald.  Arthur  Settel.  KLM 
Public  Relations  director,  will 
also  be  a  member  of  the  tour¬ 
ing  group. 

• 

Earlier  A<1  Deadline 
To  Save  Newsprint 


•Arthur  R.  Treanor, 
Booth  Aide,  Dies 


Saginaw,  Mich. 

Arthur  R.  Treanor,  a  former 
Booth  Newspapers  executive, 
died  here  July  16.  He  was  73 
years  old. 

Mr.  Treanor 
retired  in  1046 
after  having 
served  in  the 
War  Production 
Board  as  an  ex¬ 
pert  on  news¬ 
print  and  other 
publishing  in 
dustry  problems 
in  days  of  ra¬ 
tioning. 

For  30  years  he  held  top- 
level  positions  in  the  Booth 
group  of  .Michigan,  including 
both  new’spaper  and  broadcast 
properties.  He  started  as  a  re¬ 
porter  on  the  Saginaw  .Vcics 
and  became  its  editor  and  man¬ 
ager  in  1013. 


FCC  Upsets 

TV  Award  to 
Newspapers 

Washington 

.A,  ruling  by  the  Federal  Com¬ 
munications  Commission,  re¬ 
versing  the  recommendation  of 
a  hearing  examiner,  denied  a 
television  station  permit  for 
New  Orleans  to  Times-Picayune 
Publishing  Co.  and  gave  it  in¬ 
stead  to  Loyola  University. 

Also  denied  was  an  applica¬ 
tion  for  the  same  Channel  4 
license  of  James  A.  Noe  and 
Company  which  operates  radio 
stations  in  Louisiana  and 
•V 

The  FCC  held  that  I^oyola, 
a  Jesuit  institution,  had  es¬ 
tablished  clear  preference,  de¬ 
cisive  of  its  case,  in  the  matter 
of  broadcast  service  by  its  radio 
station,  WWL,  over  a  period  of 
many  years;  also  in  the  matter 
of  diversification  of  communica¬ 
tions  interests. 

Rate  Case  Cited 

In  weighing  the  diversifica¬ 
tion  factor,  the  Commission 
recited  the  experience  of  the 
Times-Picayune  in  having  to 
defend  (which  it  did  success¬ 
fully)  an  antitrust  charge  due 
to  its  practice  of  enforcint: 
combination  advertising  rates. 

However,  the  Commission 
.said  it  assessed  no  demerit  in 
this  connection  because  it  was 
cognizant  of  the  fact  that  the 
T-P  papers  are  in  common 
ownership  and  would  not  com¬ 
monly  be  expected  to  be  com¬ 
petitive  in  the  usual  sense. 
The  fact  that  the  publishing 
company  also  owns  a  radio  sta¬ 
tion  was  cited  as  a  “trend" 
toward  concentration  of  media 
ownership. 

The  hearing  record  showed 
that  Times-Picayune  Publishing 
Co.,  capitalized  at  $3,000,000 
has  280,000  shares  outstanding 
in  the  hands  of  750  individuals, 
corporations  and  charitable  or¬ 
ganizations.  About  51%  of  the 
.stock  is  deposited  in  a  10-year 
voting  trust  which  runs  to 
June  12,  1962. 


Raleigh,  N.C. 

Instead  of  resorting  to  space 
rationing,  the  Raleigh  news¬ 
papers  {Times  and  S’ews  and 
Observer)  have  imposed  an 
earlier  deadline  for  advertising 
copy,  in  a  move  to  conserve 
newsprint.  The  shortage  of  pa¬ 
per  has  reached  “an  acute 
.state,”  the  newspapers  said. 
Each  mill  furnishing  the  pa¬ 
pers’  13,000  tons  annual  nee<l 
has  cut  back  deliveries. 


Res8ejsuio  Retires 

Washington 
Harry  E.  Re.'seguie,  for  11 
years  bureau  chief  in  Washing 
ton,  for  Fairchild  Publications, 
is  retiring  at  the  end  of  July. 
.\  veteran  newspaper  man  who 
started  as  a  reporter  w’ith  the 
Rochester  (N.Y.)  Democrat 
and  Chronicle,  he  has  held  vari¬ 
ous  posts  with  the  Fairchild 
newspapers  since  1919. 


Weekend  Move 

F  all  City,  Neb. 

The  Falls  City  Daily  Journal 
has  resumed  publication  in  its 
new  building.  The  paper’s  press 
was  torn  down,  cleaned,  moved 
and  rebuilt  in  the  new  building 
over  a  single  weekend.  The 
Journal,  which  has  a  circula¬ 
tion  of  4,500,  had  been  pub 
lished  in  its  old  building  for 
53  years. 
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Expose  Halts  Army’s 
Lavish  Ad  Program 

By  .Marcus  George 


I,iTTi.E  Rock,  Ark. 

Reporter  Bill  Butler’s  three- 
month  lonp  investigation  into 
lavish  advertising  spending  of 
.\rmy  Reserve 
funds  in  the  Ar¬ 
kansas  Military 
District  has  re¬ 
sulted  in  a  tight¬ 
ening  up  of 
.\riny  regula¬ 
tions  governing 
promo  tional 
practices  and 
policies  which 
will  save  the 
g  o  V  e  r  nment 
thousands  of  dollars. 

The  expose  also  brought  about 
the  severe  reprimand  of  one  of 
the  Army  officers  involved. 

Reporter  Butler  first  exposed 
the  4th  Army’s  promotional 
program  in  a  page  one  article, 
April  8,  lO.ifi,  in  the  Arkansas 
Pfmoerat. 

fT.'ifi  Per  Man 

His  story  revealed  that  $87,- 
000  or  almost  half  the  $177,000 
alloted  the  4th  Army  for  pro¬ 
motional  activities  for  the  cur¬ 
rent  fiscal  year  had  been  spent 
in  .Arkansas  on  the  Army  Re¬ 
serve  recruitment  program  dur¬ 
ing  the  first  nine  months. 

Estimating  the  number  of  re¬ 
cruits  at  about  115,  the  story 
pointed  out  that  the  promotional 
campaign  cost  the  government 
approximately  $756  per  man. 

It  was  also  pointed  out  that 


the  Arkansas  Military  District 
had  received  and  spent  nearly 
25%  of  the  entire  funds  of  the 
national  budget  for  informa¬ 
tional  and  promotional  activi¬ 
ties  of  the  Army  Reserve. 

The  manner  in  which  the 
funds  were  spent  was  high¬ 
lighted  in  the  expose.  Mr.  But¬ 
ler  revealed  that  a  Little  Rock 
advertising  and  public  relations 
firm  was  placing  and  producing 
the  .Army  Reserve  advertising 
in  .Arkansas  despite  the  fact 
that  one  of  the  top  10  adver¬ 
tising  films  in  the  country  held 
the  contract  to  provide  adver¬ 
tising  material  for  use  by  all 
military  districts  in  connection 
with  their  Army  Reserve  infor¬ 
mation  and  promotion  activities, 
and  that  the  Little  Rock  firm 
was  gaining  the  standard  15% 
agency  commission. 

The  reporter  also  pointed  out 
that  the  .Army  Reseiwe  advertis¬ 
ing  account  was  given  to  the 
Little  Rock  firm  without  other 
advertising  agencies  in  the  state 
being  informed  of  the  program. 

Several  other  violations  of 
regulations  in  the  program  and 
unusual  procedures  were  re¬ 
vealed  in  his  stories. 

Information  and  facts  for  the 
expose  were  gathered  by  Re¬ 
porter  Butler  through  personal 
news  sources  and  intensive  in¬ 
vestigation  and  checking  of 
newspaper,  radio  and  television 
outlets  which  the  Army  Reserve 
was  using  for  its  promotion.  He 


Butler 


also  talked  and  checked  several 
times  with  public  information 
officers  and  other  officials  of 
the  Arkansas  Military  District 
and  the  4th  Army  command  at 
Ft.  Sam  Houston,  San  .Antonio, 
Texas. 

Although  much  pressure  was 
brought  to  bear  on  him  by 
.Army  officers  and  individuals 
in  the  advertising  field  in  Ar¬ 
kansas,  Mr.  Butler  went  on  with 
his  campaign. 

After  his  first  story  appeared, 
he  contacted  Sen.  John  A.  Mc¬ 
Clellan,  chairman  of  the  Sen¬ 
ate  Permanent  Investigation 
Subcommittee,  and  asked  hi.s 
help  in  the  matter. 

Shortly  after.  Sen.  McClellan 
visited  the  state,  talked  to  Mr. 
Butler,  and  made  inquiries  into 
Reserve  promotional  activities. 
.A  member  of  the  subcommittee 
staff  remained  to  continue  the 
investigation. 

Meanwhile,  Army  Secretary 
Wilbur  M.  Brucker  informed 
Sen.  McClellan  that  he  had  in¬ 
structed  the  Inspector  General 
of  the  Army  to  make  a  thor¬ 
ough  investigation  of  the  ma¬ 
ter  so  the  Senator  held  up  his 
investigation. 

As  a  preliminary  step,  the 
Army  ordered  all  advertising 
and  promotional  programs  in 
Arkansas  stopped. 

Mr.  Brucker  told  Sen.  McClel¬ 
lan  late  in  June  that  efforts  are 
now  under  way  to  recover  pro¬ 
motional  funds  obligated  in  the 
state  but  not  yet  channeled. 

In  view  of  the  inspector  gen¬ 
eral’s  findings  and  recommen¬ 
dations  for  remedial  action. 
Sen.  McClellan  said  it  would 
not  be  necessary  for  the  perma¬ 
nent  investigating  subcommit¬ 
tee  to  continue  its  probe. 


On  June  20,  Sen.  McClellan 
revealed  that  the  expose  had  re¬ 
sulted  in  a  “severe  reprimand” 
of  one  of  the  Army  officers  in¬ 
volved. 

The  Senator  at  the  same  time 
said  Reporter  Butler’s  investi¬ 
gation  had  led  to  a  tightening 
up  of  the  Army  regulation  gov- 
ei-ning  promotional  practices  and 
policies. 

Finance  personnel  at  Ft.  Chaf¬ 
fee  were  cited  by  Secretary 
Brucker  with  failure  to  observe 
Army  regulations  with  respect 
to  processing  and  paying  pur¬ 
chase  vouchers  in  connection 
with  the  promotional  campaign. 

Sen.  McClellan  released  Mr. 
Brucker’s  letter  which  said: 

“At  Headquarters  of  the  4th 
Army,  there  was  inadequate 
staff  work  wherein  staff  offi¬ 
cers  permitted  the  deputy  com¬ 
manding  general  to  be  misin¬ 
formed  as  to  the  growth  of  the 
advertising  program  in  Arkan¬ 
sas,  the  comparative  amounts 
of  money  spent,  and  did  not  ob¬ 
serve  correct  procedures  in 
maintaining  the  program  in  Ar¬ 
kansas. 

“Capt.  George  R.  Bundo,  .Ar¬ 
kansas  PIO,  misled  his  com¬ 
manding  officer.  Col.  Francis 
Daugherty,  with  respect  to  the 
Department  of  Army  restric¬ 
tions  against  purchase  of  broad¬ 
cast  time,  the  availability  of 
other  competent  advertising 
agencies,  and  by  utilizing  im¬ 
proper  purchase  procedures  in 
his  contacts  with  Ted  I.,amb  and 
Associates,  Inc.  Finance  per¬ 
sonnel  at  Fort  Chaffee  neglect¬ 
ed  to  observe  Army  regulations 
with  respect  to  processing  and 
paying  purchase  vouchers. 

“There  are  additional  minor 
violations  of  the  regulations  and 
procedures.” 
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Color,  TV,  Research 


Agency  Media  Director 
Sizes  Up  Newspapers 

By  Bolx'rt  B.  Alcinlyre 


Improved  editorial  content, 
increased  circulation  and  avail 
ability  of  ROP  color  were  cited 
this  week  by  Frank  Minehan, 
vicepresident  and  media  direc¬ 
tor,  Sullivan,  Stauffer,  Colwell 
&  Bayles,  Inc.,  New  York,  as 
being  the  three  major  ways  in 
which  newspapers  have  in¬ 
creased  their  value  to  adver¬ 
tisers  over  the  past  10  years. 


Frank  Minehan 


Mr.  Minehan  made  this  and 
other  obsei-vations  for  Editor 
&  Publisher  as  SSC&B  marked 
its  10th  anniversary  this  month 
with  $36,000,000  in  total  bill¬ 
ings  of  which  $9,000,000,  or 
25%,  is  currently  being  placed 
in  newspaper  space. 

Packaged  Goods  Agency 

Since  its  founding  in  July  of 
1946,  SSC&B  has  concentrated 
primarily  on  packaged  goods 
and  has  placed  heavy  emphasis 
on  TV.  In  fact,  today  the  agen¬ 
cy  claims  a  greater  investment 
in  TV  in  proportion  to  its  size 
(in  1955  SSC&B  ranked  No.  25 
by  virtue  of  its  billings)  than 
any  other  agency. 

Despite  this  emphasis  in  TV, 
SSC&B  has  some  impressive 
newspaper  users  in  its  fold  of 
some  16  accounts.  Biggest  news¬ 
paper  spender  is  American  To¬ 
bacco  Co.’s  Pall  Mall  cigarets 
which  last  year  spent  $1,593,382 
in  the  medium.  Runner-up  was 
Lever  Bros,  which  spent  a  com¬ 
bined  total  of  $938,811  in  news¬ 
paper  linage  for  Lifebuoy  soap 
and  Silver  Dust  Blue.  Third 
place  in  terms  of  newspaper 
expenditure  was  held  by  Nox- 
zema  Chemical  Co.  with  $559,- 
865.  J.  H.  Filbert,  Inc.,  nailed 

16 


down  fourth  place  position  with 
an  expenditure  of  $425,017  to 
promote  its  margarine,  mayon¬ 
naise  and  salad  dressing.  Si- 
moniz  Co.  was  fifth  among 
SSC&B  accounts  using  newspa¬ 
pers. 

ROP  Color  V’iews 

Asked  if  he  thought  newspap¬ 
ers  were  developing  ROP  color 
to  the  satisfaction  of  adver¬ 
tisers  and  agencies,  Mr.  Mine¬ 
han  replied  that  he’d  like  to 
see  ROP  color  “develop  to  the 
point  where  there  would  be 
relatively  few  ‘holes’  in  a 
strong  national  operation  of 
this  nature.”  He  added  that  his 
agency  would  be  interested  in 
seeing  ROP  color  in  New  York. 

Mr.  Minehan  told  E&P  that 
in  his  opinion  the  1,(  00  line 
minimum  space  accepted  by 
newspapers  for  ROP  color  is 
helping  linage  in  that  the  ad¬ 
vertiser  has  to  take  the  mini¬ 
mum  or  nothing. 

“The  fact  that  more  and 
more  newspapers  are  offering 
ROP  color,”  Mr.  Minehan  said, 
“makes  ROP  color  more  inviting 
to  an  advertiser.  He  can  more 
or  less  buy  a  package  or  group 
of  newspapers  instead  of  hav¬ 
ing  to  pick  his  way  through  a 
helter-skelter  of  markets  where 
color  may  or  may  not  be  avail¬ 
able.” 

Touching  on  the  best  way  to 
report  color  linage,  Mr.  Mine¬ 
han  suggested  that  the  clearer 
the  presentation  of  color  linage, 
the  better.  “It  should  be  repre¬ 
sented  in  specific  units  with 
indications  as  to  the  number  of 
colors  used,”  he  said. 

T>'  Hurt  Newspapers? 

On  the  subject  of  TV  draw¬ 
ing  money  away  from  newspa¬ 
per  linage,  Mr.  Minehan  said: 
“Does  TV  hurt  newspaper  lin¬ 
age?  Well  I  suppose  if  you 
look  through  the  files  you  could 
find  cases  where  an  advertiser 
that  once  invested,  say,  $1,000,- 
000  in  newspaper  space,  de¬ 
cided  to  go  into  TV  in  a  big 
way.  But  let’s  be  realistic.  How 
many  major  advertisers  have 
actually  gone  to  that  extreme? 

“It  is  our  experience  that 
major  companies  tend  to  use 
more  than  one  medium.  Despite 
the  advent  of  TV,  all  media 
have  made  substantial  gains 
due  to  improved  economic  con¬ 


ditions.  In  some  measure  TV 
gp’owth  was  due  to  ‘new  money.’ 
While  it  is  true  a  larger  share 
of  this  new  money  might  have 
gone  to  newspapers,  we  should 
bear  in  mind  that  the  absence 
of  one  competitor  does  not 
completely  eliminate  competi¬ 
tion. 

“We  have  found,”  Mr.  Mine¬ 
han  went  on,  “that  when  an 
advertiser  u.ses  a  combination 
of  media  in  good  proportion, 
his  advertising  tends  to  be  ex¬ 
tremely  efficient.  Just  the  fact 
that  newspaper  linage  and  cir¬ 
culation  have  increased  since 
the  advent  of  TV  should  speak 
for  itself.” 


radio-TV  has,”  he  told  E&P. 
“The.se  media  are  faced  with 
the  problem  of  selling  less  tann 
ible  commodities  such  as  ad 
jacencies,  programs,  time  slots, 
etc.” 

Asked  if  he  felt  present  ABC 
regulations  should  be  revised 
to  provide  more  accurate  de¬ 
scription  of  “bulk  sales”  to 
hotels,  motels,  hospitals,  res¬ 
taurants  and  similar  outlets, 
Mr.  Minehan  said: 

“This  does  not  occur  to  us  as 
being  a  major  problem.  We 
view  newspapers  in  terms  of 
reaching  household  con.>iumen 
primarily.” 


Mr.  Minehan  urged  critics  of 
media  to  remember  that  when 
an  advertiser  invests  heavily  in 
any  medium,  “his  sales  must  gro 
up  or  he  won’t  be  back  the  fol¬ 
lowing  year.”  He  said  that  one 
advertiser  might  invest  in  a 
medium  and  fail  miserably.  An¬ 
other  advertiser  might  invest 
the  same  sum  of  money  in  the 
same  medium  and  enjoy  a  ter¬ 
rific  .'^ales  success. 

“This  would  not  indicate  that 
the  medium  failed,  but  rather 
that  the  medium  was  not  prop¬ 
erly  used,”  Mr.  Minehan  said. 


Tangible  Yardstick 
SSC&B’s  media  chief  ex¬ 
pressed  the  thought  that  news¬ 
papers  are  fortunate  to  have 
the  Audit  Bureau  of  Circula¬ 
tions  as  a  basic,  tangible  yard¬ 
stick  with  which  to  measure 
circulation.  “That’s  more  than 


Research  I 

In  view  of  recent  attacks  on 
research,  E&P  asked  Mr.  | 
Minehan  to  comment  on  tht 
weaknes.ses  and  strengths  of 
research  prepared  by  newspi- 
pers  and  whether  he  felt  ont 
medium’s  research  was  better 
than  another’s. 

He  replied  that  he  concen¬ 
trates  on  evaluating  the  merits 
of  individual  presentations 
without  regard  to  how  one  com¬ 
pares  with  the  other.  “We  do 
not  set  ourselves  up  as  critics 
in  this  respect,”  he  said.  “We 
assume  that  newspaper  pub¬ 
lishers  do  their  best  to  make 
their  presentations  of  interest 
to  us.  We  unhesitatingly  say 
that  much  of  what  we  know 
about  any  medium  comes  from 
the  publisher  or  his  representa¬ 
tive.  As  is  true  of  presents- 
{Continued  on  page  52) 
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FOUNDING  FATHERS— The  four  founders  of  Sulllven,  Stauffer,  Col¬ 
well  &  Bayles,  Inc.,  congratulate  each  other  over  their  agency's  KWi  | 
anniversary  birthday  cake.  Shown  (left  to  right)  are:  Ray  Sullivas,  ! 
Don  Stauffer,  Bob  Colwell  and  Heagan  Bayles.  Launched  in  July  of  - 
'46,  agency  ended  first  year  with  billings  of  $3,500,000.  Last  y««r  t 
billinns  hit  $36,000,000.  I 
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By  Robert  B.  McIntyre 


W^isconsin  Survey 
Shows  Rates  in  Line 


A  survey  among:  33  of  36  Wis¬ 
consin  daily  newspapers  reveals 
'Jut  national  advertising?  rates 

11  12  cases  are  higfher  than  the 
l«esl  “open”  rate,  16  are  the 
ssme,  and  in  five  instances  the 
gstional  rate  is  lower  than  the 
local  non-contract  rate. 

This  information  has  been 
compiled  by  Richard  A.  Davis, 
Witeonsin  Rapids  (Wis.)  Trib- 
a$,  and  has  been  turned  over 
to  the  Advertising  Manager’s 
.Association  of  Wisconsin  Daily 
Newspapers. 

Higher  Rates  in  Minority 
I  Commenting  upon  the  above 
j  findings,  Kenneth  E.  Davis,  Ap- 
[  pJrton  (Wis.)  Post  •  Crescent, 

I  points  out: 

“Those  who  charge  more  are 
is  the  minority  by  a  margin  of 

12  to  21.  They  also  are  mostly 
lirger  newspapers  where  na- 
tkmal  advertisers  get  the  full 
benefit  of  the  newspaper’s  cir- 
(olation  while  the  local  adver- 

f  tiier  is  not  overly  interested  in 

I  or  stands  to  gain  from  circula- 
don  beyond  the  natural  trading 
irea.” 

Mr.  Davis  said  the  survey 
(exclusive  of  Milwaukee  pa¬ 
pers)  was  made  in  view  of  a 
recent  symposium  in  which  na¬ 
tional  advertisers  and  their 
igencies  expressed  a  desire  to 
see  newspapers  adopt  volume 
diieount  rates.  (E  &  P,  May  26, 
I>»ge  26.) 

“For  many  years  it  has  been 
Mcepted  as  gospel  that  news¬ 
papers  generally  charge  more 
.  (or  national  advertising  than 
that  placed  locally,”  said  Mr. 
Davis.  “At  conventions,  in  pub- 
Seations,  newspapers  are  at¬ 
tacked  as  being  ‘discriminatory’ 
>nd  this  is  held  up  as  a  reason 
(or  not  using  newspapers  more 
1  extensively. 

“So  many  have  harped  on  this 
rabject  so  long  that  they  appar¬ 
ently  have  the  newspapers 
themselves  believing  it  because 
there  have  been  few  efforts  to 
put  the  record  straight.” 

Advertisers  Apathetic 
Referring  to  E  &  P’s  recent 
article,  quoting  advertisers  and 
agencies  as  favoring  discount 
fates  for  national  advertising, 
Mr.  Davis  continued: 

“Years  ago  newspapers  as  a 
2Weral  rule  did  offer  ‘volume 
•iiacounts’  to  national  adver¬ 


tisers.  They  probably  would  not 
have  passed  from  the  scene  in 
preference  to  a  flat  rate  basis 
if  national  advertisers  had  re¬ 
garded  them  as  an  inducement. 
There  is  a  vast  difference,  how¬ 
ever,  between  ‘volume  discounts’ 
and  contract  rates  as  extended 
by  most  newspapers  to  local  ad¬ 
vertisers  who  agree  to  place  a 
certain  number  of  ads  or  use  a 
certain  amount  of  space  in  a 
stated  period. 

“As  it  stands  now,  national 
advertisers  enjoy  complete  free¬ 


dom  in  use  of  newspapers.  They 
can  order  space  in  any  amount 
at  any  time,  revising  and  can¬ 
celling  schedules  at  will.  They 
are  not  compelled,  such  as  is 
the  case  in  most  other  competi¬ 
tive  media,  to  contract  for  a 
certain  number  of  insertions  or 
hours  in  order  to  earn  a  lower 
rate.  There  is  probably  more  of 
a  differential  in  other  media  be¬ 
tween  local  contract  and  na¬ 
tional  business  than  there  is  in 
newspapers  if  the  truth  were 
known. 

“The  Wisconsin  study  showed 
that  three  newspapers  would  be 
willing  to  extend  contract  rate 
plans  to  national  advertisers 
who  would  commit  themselves 
to  guarantees  on  the  same  basis 


CHAIN  REACTION  No.  15 


A.  T.  HENDERSON 
CO.,  Inc. 

\cw  York,  N.  Y. 

One  of  the  top  travel  service 
agencies  in  the  U.  S.,  firm  is 
a  chain  by  virtue  of  its  rep¬ 
resentatives  in  key  cities 
throughout  the  \oorld.  Last 
year  Henderson  handled 
some  $5  million  worth  of 
travel  business  and  dis¬ 
patched  ISjDOO  people  to  the 
four  comers  of  the  earth. 


Newspaper  Budget: 

$40,000 


Alfred  F.  Schmelss,  vice- 
president  and  general  man¬ 
ager,  has  this  to  say  about 
newspaper  advertising: 

“Because  we  operate  on  a 
low  margin  of  profit  in  this 
travel  service  business,  there 
is  never  much  money  left 
with  which  to  do  a  full-scale 
advertising  job. 

“But,”  A1  continues,  “right 
there  lies  the  reason  why  we 
use  newspaper  advertising. 
This  medium  gives  us  maxi- 
^  mum  effectiveness  for  our 
I  minimum  of  budget. 

I  “While  I  can’t  pinpoint 
I  specific  results  from  our 
g  newspaper  ads  on  the  travel 
I  pages  of  key  dailies,  I  can 
g  say  this:  If  we  don’t  adver- 
g  tise,  we  feel  it  at  the  cash 
g  register.” 

3  Only  49  years  old,  .\1  is  an 
I  oldtimer  in  the  travel  indus- 


Alfred  F.  Schmeiu 

try  which  he  entered  in  1929. 
Since  then,  he  has  been  with 
National  Tours,  Ritter  Trav¬ 
el,  Streamline  Cruises,  and 
Streamline  European-Ameri- 
can  Travel.  He  is  currently 
president  of  the  New  York 
Chapter  of  the  American  So¬ 
ciety  of  Travel  Agents. 

Bom  in  New  York  City,  A1 
has  been  a  resident  of  Wee- 
hawken,  N.  J.,  for  45  years 
where  he  lives  with  his  wife 
and  two  daughters. 

Asked  about  his  hobbies,  A1 
admits  to  enjoying  his  fam¬ 
ily,  all  sports,  music,  and 
singing  (Old  Man  River). 
Not  traveling,  Al?  ^ 

— R.  B.  McI.  3 

'~7roifo/ Skryico 
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as  local  advertisers.  Nine  indi¬ 
cated  they  would  consider  Na¬ 
tional  advertising  contract  rates. 
Nineteen  said  they  would  not. 

Picture  Distorted 
“While  not  unanimous,  this 
canvass  shows  how  the  news¬ 
paper  rate  picture  has  been  dis¬ 
torted  and  that  many  news¬ 
papers  are  done  an  injustice  be¬ 
cause  of  broad,  unfounded  in¬ 
dictments  that  are  paroted  in 
almost  ‘broken-record’  fashion. 
No  one  newspaper  can  speak  or 
answer  for  other  newspapers 
such  as  a  TV/Radio  network 
or  a  single  publication  such  as 
a  magazine  and  this  is  probably 
the  reason  why  these  charges 
have  gone  so  long  unchallenged 
and  there  is  no  one  organization 
to  combat  these  misconceptions 
held  and  fostered  by  so  many. 
That  is  why  we,  as  an  associa¬ 
tion,  are  bringing  the  facts  to 
the  attention  of  the  trade  in  this 
manner.  We  are  sure  that  a  sim¬ 
ilar  survey  on  a  country-wide 
scale  that  what  they  have  been 
saying  about  newspapers  ‘just 
ain’t  so!’” 

Following  is  a  breakdown  on 
the  national  rate  situation  as 
revealed  in  the  recent  mail  sur¬ 
vey  conducted  by  the  Wisconsin 
advertising  manager: 

Response  from  33  of  36  news¬ 
papers  questioned: 

National  rate  higher  than  local 

non-contract*  .  12 

National  rate  comparable  to 

local  non-contract - 16 

National  rate  lower  than  local 

non-contract  . .  5 

♦Spread  in  several  cases  is 
equivalent  to  agency  commission 
and  cash  discount. 

Number  who  would  extend  na¬ 
tional  contract  rate - 3 

Number  who  would  consider  na¬ 
tional  contract  rate - 11 

Number  who  would  not  offer  na¬ 
tional  contract  rates  . —  19 

• 

American  Weekly 
Transfers  Whitaker 
Transfer  of  O.  R.  Whitaker 
Jr.,  Eastern  advertising  man¬ 
ager,  American  Weekly  since 
last  December,  to  the  post  of 
Western  manager,  effective  im¬ 
mediately,  was  announced  this 
week  by  Edwin  C.  Kennedy, 
vicepresident  and  advertising 
director. 

Mr.  Whitaker  will  headquarter 
in  Chicago  and  will  oversee 
American  Weekly  sales  opera¬ 
tions  in  that  city  as  well  as 
Cleveland,  St.  Louis  and  Min¬ 
neapolis. 
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TRUTH  IN  ADVEHTISING 


Conn.  Daily  Tells  Plan 
To  Cleanup  Price  Copy 

By  Robert  B.  McIntyre 

Unless  something  is  done  which  cropped  up  in  September 
voluntarily  to  obtain  honesty  in  of  1955.  This  one  concerned  an 
comparative-price  advertising,  advertised  price  of  $439.90  for 
legislation  forcing  dealers  to  a  washer-dryer  which  never 
do  so  will  be  enacted  and  will  sold  for  more  than  $387.95. 
mark  the  beginning  of  govern-  “A  check  with  the  distribu- 
ment  control  of  newspaper  ad-  tor-dealer  price  list  showed  the 
vertising  which  could  eventu-  discrepancy  and  we  requested 
ally  “bend  the  knee  of  every  the  dealer  to  run  a  coriectlon 
newspaper  publisher,”  accord-  for  the  benefit  of  our  readers,” 
ing  to  Nelson  A.  Demers,  ad-  Mr.  Hubbell  explained, 
vertising  manager,  Middletown  “In  this  case,”  he  added,  “the 
(Conn.)  Press.  distributor  was  deeply  con- 

This  week,  Mr.  Demers  and  cerned  and  admitted  that  the 
his  publisher,  Elmer  S.  Hubbell,  ‘regular  $439.90’  price  was  fic- 
outlined  for  Editor  &  Publish-  titious  and  dishonest. 


VOLUNTARY  CLEANUP  of  comparative-price  advertising  is  urged 
by  Nelson  A.  Demers,  advertising  manager,  Middletown  (Conn.) 
Press.  He  says  failure  to  do  so  could  lead  to  legislation  which 
"could  eventually  bend  the  knee  of  every  publisher." 


ER  the  steps  recently  taken  by 
their  daily  to  obtain  honesty  in 
comparative  -  price  advertising 
running  in  the  Press. 

Dealer  Complaint 

The  first  time  the  matter  of 
comparative-price  copy  came  to 
the  attention  of  Messers  Hub¬ 
bell  and  Demers  was  back  in 
April  of  1955  when  an  appli¬ 
ance  dealer  took  exception  to 
the  advertising  of  a  competitor 
which  featured  an  automatic 
washer  “regularly  sold  for 
$249.95.” 

The  complainant  said  he 
stocked  the  same  item  but  that 
according  to  his  distributor’s 
price  list,  dated  three  months 
earlier,  the  suggested  retail 
price  was  $199.95 — not  $249.95 
as  claimed  by  the  dealer’s  ad. 

“We  could  not  believe  the  dis¬ 
tributor  was  increasing  the  re¬ 
tail  price  of  this  model  by  $50 
in  three  months,  especially  in 
view  of  the  tough  competitive 
situation,  and  we  became  con¬ 
vinced  that  the  $249.95  price 
was  indeed  fictitious,”  Mr. 
Demers  told  E&P. 

“In  our  discussions  w’ith  the 
distributor  and  the  ad  agency 
which  had  prepared  the  copy, 
both  became  arbitrary  and  abu¬ 
sive.  We  then  eliminated  the 
advertising  of  this  line  in  our 
newspaper  but  left  the  door 
open  with  an  invitation  for 
both  to  call  on  us  and  dis¬ 
cuss  the  matter. 

“Eventually  they  came  to  see 
us  and  agreed  to  send  us  price 
lists  as  they  are  released  by  the 
manufacturer.  Today  we  are 
carrying  the  advertising  of  this 
line  without  misrepresenta¬ 
tion.” 

Mr.  Hubbell  cited  another  ex¬ 
ample  of  dishonest  pricing 
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‘Discounting  Back* 

“In  a  lengthy  discussion  of 
the  matter,  the  distributor’s 
sales  manager  explained  vari¬ 
ous  methods  that  manufactur¬ 
ers  expect  distributors  to  oper¬ 
ate  under.  He  said  they  call 
fictitious  pricing  ‘discounting 
back’  in  the  trade  and  ex¬ 
plained  that  it  is  simply  a 
means  of  having  dealers  meet 
the  present  trend  in  appliance 
advertising;  make  allowances 
for  trade-ins  without  making 
any  actual  allowance.  The  sales 
manager  said  that  in  many 
cases  the  dealer  gets  the  traded- 
in  appliance  for  nothing.” 

Messrs.  Hubbell  and  Demers 
told  E&P  of  a  third  case,  this 
one  involving  a  TV  set  distrib¬ 
utor  who  adverti.sed  “specials” 
for  a  local  dealer  wherein 
readers  of  the  Press  w’ere  of¬ 
fered  savings  of  $40  on  one  TV 
model,  $50  on  another  and  $70 
on  a  third  and  fourth  model. 

The  sales  manager  for  this 
dis5tributo?%  when  questioned, 
frankly  admitted  that  none  of 
the  savings  applied  to  the  ad¬ 
vertised  models  and  that  the 
models  in  question  had  never 
sold  for  more  than  what  they 
were  then  being  offered  at. 

As  a  result  of  this  voluntary 
clean  up  of  comparative-price 
adverti.sing  on  the  part  of  the 
Press,  both  the  publisher  and 
the  ad  manager  feel  they  have 
taken  long  over  due  steps  in 
the  right  direction.  Roth  men 
have  presented  the  problem  in 
addresses  before  the  New  Eng¬ 
land  Daily  Newspaper  Associa¬ 
tion  and  the  New  England 
Newspaper  Advertising  Execu¬ 
tives  Association. 

"We  have  been  amazed  at 
the  reaction  of  distributor  sales 


managers  with  whom  we’ve 
talked,”  Mr.  Demers  said.  “All 
we  have  talked  with  would  like 
to  see  this  phony  comparative¬ 
pricing  eliminated  and  our 
local  dealers  agree.” 

Mr.  Demers  said  that  a  fur¬ 
ther  step  taken  by  his  newspa¬ 
per  includes  requiring  all  deal¬ 
ers  placing  copy  to  prove  that 
the  prices  they  quote  as  being 
“regular  or  former”  are  legiti¬ 
mate.  As  a  double  check,  the 
Press  now  sub.scribes  to  Mart 
magazine,  which  includes  Price- 
Fax  against  which  dealers’ 
price  claims  are  checked. 

Mr.  Demers  emphasized  that 
phony  price  comparatives  are 
not  confined  to  the  appliance 
field;  that  they  exist  in  other 
lines  of  business — automotive, 
house  siding,  aluminum  .storm 
windows  and  doors,  furniture, 
jewelry,  etc. 

Accordingly,  a  three-point 
program  has  been  set  up  by  the 
Press’s  management  which,  Mr. 
Demers  told  E&P,  will  be  put 
into  effect  “unless  local  mer¬ 
chants  cooperate  voluntarily  in 
cleaning  up  their  comparative- 
price  copy.”  The  clean  up  pro¬ 
gram  calls  for: 

1)  Publishing  a  series  of 
articles  in  the  Press  advising 
the  public  on  the  situation; 
2)  Elimination  of  price  com¬ 
parisons  in  all  lines  advertised 
in  the  Press;  and  3)  Requiring 
all  dealers  to  state  in  their  ad¬ 
vertising  a  model  number  or 
some  other  distinguishing 
markt 

“Of  course,”  Mr.  Demers  said, 
“we  hope  such  drastic  action 
will  not  be  necessary.  The  mer¬ 
chants  we’ve  talked  to  seem  to 
l)e  with  us  and  understand  it  is 
a  step  we  must  take  if  the 


readers  of  our  newspaper  are 
to  have  confidence  in  the  mer 
chants’  advertising. 

“If  something  isn’t  done,” 
Mr.  Demers  concluded,  “we  be 
lieve  it  will  eventually  lead  to 
either  state  or  national  legisla 
tion.  While  this  would  un 
doubtedly  force  dealers  to  ad 
vertise  honestly,  such  legisla 
tion  would  be  the  beginning  o(| 
government  control  of  adver 
tising,  the  life  blood  of  news 
papers,  and  could  eventually 
bend  the  knee  of  every  pub 
lisher.” 

Double-Billing 
Warning  Given 

Eugene,  0ie.| 

“Whenever  a  newspaper l 
gives  a  dealer  an  invoice  or  I 
statement  for  advertising  ati 
any  other  rate  than  what  the) 
dealer  actually  pays  the  news 
paper,  the  dealer  is  asking  the  j 
newspaper  to  perform  a  dis-! 
honest  act.” 

So  declared  a  report  on  dou 
ble-billing  issued  by  the  Oregon 
Newspaper  Publishers  A.«soci» : 
tion.  The  ONPA  pointed  ost: 
that  sometimes  a  dealer  run  i 
ning  cooperative  advertisin?! 
will  pay  at  his  earned  or  com 
tract  rate  and  then  ask  the| 
newspaper  to  provide  an  it  p 
voice  at  the  higher  national  o  f 
general  rate. 

Pointing  to  the  illegality  of 
such  provision  by  a  newspaper 
as  set  forth  in  Oregon  .statute? 
the  ONPA  announced  that  “JO 
newspaper  should  become  » 
third  party  to  any  attempts  to 
defraud  a  manufacturer  or  hi-' 
distributor.” 
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"Based  on  a  study  of  general  business  pros¬ 
pects”— that’s  the  explanation  for  Ohio  Bell 
Telephone’s  record-breaking  $20,000,000 
expansion  program  in  the  Cleveland  area. 
And  Ohio  Bell  is  just  one  jab  of  the  powerful 
punch  of  industrial  expansion  being  felt 
throughout  Northern  Ohio. 

Ready  to  deliver  the  PUNCH  with  a  PLUS  is 
the  Cleveland  Plain  Dealer  —  the  only  news¬ 
paper  covering  Greater  Cleveland  plus  the 
compact  26-county  adjacent  area  where  indus¬ 
try  is  mushrooming,  people  settling,  buying. 
Reach  both  markets  — two  for  the  price  of  one 
—  in  the  Cleveland  Plain  Dealer! 
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( Irt  rlunU)  20  Atijactnt 

Cuyahogiit  Cy.  County  Area* 

Total  Retail  Sales  .  .  $2,005,983,000  $1,800,638,000 

Food  Sales  ....  470,684,000  426,330,000 

Gen.  Merchandise  Sales  350,408,000  165,407,000 

Drug  Sales  ....  72,543,000  46,715,000 

Furn.,Hsld.,RadioSales  105,088,000  90,327,000 

Eflf.  Buying  Income  3,419,942,000  2,580,143,000 

*  Akron.  Canton,  Y  oungitou  n  not  indufled. 

I'lgarei^  Saits  Management  Survey,  May,  1^256, 
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CLEVELAND  PLAIN  DEALER 


CAevelaniVs  Home  ISeivspaper 

CresiiKT  W  ooilHard,  Inr., 
ieago.  San  Fraiiciscu,  I.<>s  Angeles,  Atlanta 
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Tree  Offers’  Running 
Heavy  in  Newspapers 


Every  spiing,  year  in,  year 
out,  newspaper  linage  gets  an 
upward  jolt  as  numerous  adver¬ 
tisers  splurge  with  “free-offer” 
promotions. 

In  an  efTort  to  determine  just 
how  successful  these  annual 
offers  are  in  terms  of  actual 
sales.  Editor  &  Publisher  this 
week  checked  back  with  adver¬ 
tisers  who  have  been  perennial 
devotees  of  this  type  of  pro¬ 
motion.  Two  findings  stood  out: 
1)  The  fact  that  this  type  of 
offer  continues  to  be  made  by 
an  advertiser  is  in  itself  indic¬ 
ative  of  its  success;  and  2) 
With  one  or  two  exceptions. 


rdvertisers  play  achieved  re¬ 
sults  close  to  their  vests  be¬ 
cause  of  the  highly  competitive 
nature  of  the  various  fields  in 
which  such  offers  are  made. 

Among  these  willing  to  tell 
something  of  their  experience 
with  free  offers  was  Fred  Ben¬ 
son,  advertising  manager,  Can¬ 
ada  Dry  Ginger  Ale,  Inc. 

Four- Week  Offer 

During  a  four-week  period  in 
April  and  May  of  this  year,  34 
of  Canada  Dry’s  licensed  bot¬ 
tlers  conducted  a  “free-offer” 
promotion  in  their  local  mar¬ 
kets.  Consumers  who  purchased 
a  carton  of  six  small  bottles  of 


THE  BUFFALO  EVENING  NEWS, 
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72.8Z 

OF  ALL  GROCERY  STORE  ADVERTIS¬ 
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FIVE  MONTHS  OF  1956,  AND 
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Buffalo  Evening  News 

KELLY-SMITH  CO.— National  Representatives 
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ginger  ale  then  mailed  the  six 
bottle  caps  to  a  P.  O.  box  num- 
l)er  and  were  refunded  their 
full  purchase  price  in  cash. 

Mr.  Benson  said  this  offer 
was  advertised  in  45  newspa¬ 
pers,  as  well  as  over  radio  sta¬ 
tions.  As  in  all  Canada  Dry 
promotions,  point  of  sale  dis¬ 
plays  were  widely  used. 

30%  Sales  Increases 

“Sales  results  must  be  com¬ 
pared  with  those  of  the  same 
period  last  year,  during  which 
an  almost  identical  promotion 
was  held,”  Mr.  Benson  told 
E&P.  “Even  on  this  comparison 
basis,  however,  we  judge  the 
recent  free-offer  promotion  a 
success,  since  most  of  the  bot¬ 
tlers  scored  sales  increases 
ranging  up  to  30%. 

“We  stage  such  promotions 
not  only  to  boost  sales  in  off¬ 
season  periods,  but  also  as  a 
sampling  device  to  introduce 
new  consumers  to  our  products. 

I  On  this  basis,  we  feel  that  the 
[percentage  of  consumers  who 
actually  mail  in  for  the  re¬ 
fund  is  no  real  measure  of  the 
number  of  new  consumers  who 
buy  our  products  with  that  in- 
itention.  Certainly  the  large 
[majority  of  them  are  content 
[to  have  gotten  their  money’s 
:  worth,  and  many  become  re- 
Igular  consumers  of  our  bev- 
jerages.” 

!  Sweetheart  Soap  Offer 
I  Scheideler  &  Beck,  Inc.,  ad 
agency,  described  for  E&P  the 
success  and  continuing  enthusi¬ 
asm  of  retailers  for  Manhattan 
Soap  Co.’s  “Sweetheart”  soap 
one-cent  sale,  a  perennial  event 


usual  price  with  the  fourth  cake 
costing  only  one  cent.  The 
grocer  gets  the  extra  cent 
The  Sweetheart  one-cent  sale 
was  promoted  with  heavy  sched¬ 
ules  in  650  newspapers,  Sunday 
supplements,  network  TV,  and 
TV  and  radio  spots.  As  Pood 
Field  Reporter  put  it:  “In  1955, 
more  advertising  supported  the 
entire  offering  period  and  trade 
activity  was  increased.  And,  as 
has  always  been  the  case  with 
this  deal,  retailer  profits  were 
preserved.” 


‘In  the  Bag’ 

William  Brooks  Smith,  vice- 
president  -  advertising,  Thomas 
J.  Lipton,  Inc.,  was  unable  to 
divulge  the  success  of  Lipton’s 
offer  which  you  might  say  was 
“in  the  bag.”  He  said  this  offer 
called  for  saving  10c  on  the 
regular  price  of  Lipton  tea 
bags  and  that  it  was  made  in 
a  total  of  25  newspapers. 

“I’m  not  at  liberty  to  dis¬ 
cuss  with  you  how  successful 
this  or  any  similar  offer  by 
our  company  has  been,”  he 
said.  “Obviously,  though,  the 
fact  that  offers  of  this  type 
continue  to  be  made  is  in  it¬ 
self  indicative.” 

And  there  can  be  no  doubt 
that  “offers  of  this  type  con¬ 
tinue  to  be  made.”  Just  a  spot 
check  of  newspapers  across  the 
country  will  show  scores  of  ( 
various  free  offers  being  made 
by  the  major  companies  in  nu¬ 
merous  fields.  For  example: 
Lever  Bros.;  Vanity  Fair  Paper 
Mills;  Standard  Brands,  Inc.; 
General  Mills,  Inc.;  Swift’s  All¬ 
sweet  margarine;  American 


before  and  after  World  War  II.  Home  Products;  and  Carnation. 


An  agency  spokesman  noted 
that  this  promotion  had  won 
Food  Field  Reporter's  choice  as 
a  top  promotion  deal  for  the 
second  straight  year. 

Details  of  this  offer  are  as 
follows:  The  Sweetheart  one- 
cent  sale,  which  is  a  banded 
four-cake  bundle,  offers  three 
cakes — either  regular  or  bath 
size — to  the  consumer  at  the 


While  these  firms  refused  to 
discuss  results  obtained  from 
their  particular  free  offers,  one 
fact  in  particular  stood  out 
Newspaper  advertising  seemed 
to  spearhead  their  offers. 


N.  Y.  Mirror  Names 
Ling  to  Ad  Post 

Appointment  of  John  U.  Ling 
as  Eastern  national  advertis¬ 
ing  manager.  New  York  Mirror, 
was  announced  this  week  by 
Walter  Rompel,  director  of 
national  advertising. 

Mr.  Ling  has  been  in  charge 
of  sales  for  the  Sunday  Mirror 
magazine  and  comics  for  see 
eral  years  and  is  a  25-ye»r 
member  of  the  Mirror’s  nation 
al  ad  department. 

James  A.  Beatty,  national  ti 
manager  of  the  Mirror,  his 
been  advised  by  doctors  to  in¬ 
dulge  in  less  strenuous  busi¬ 
ness  activities.  Mr.  Beatty  no* 
on  vacation,  will  be  retained 
by  the  Mirror  as  national  id 
vertising  counsel,  effective  July 
30. 
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Represented  ty  Sawyer  Fergnson  Walker 


Ad  Volleys  Open 
‘Dislocation’  War 


San  Jose,  Calif. 

A  52-week  advertising  cam¬ 
paign  begun  by  the  downtown 
merchants  of  San  Jose  marks 
the  opening  here  of  a  battle 
for  a  market  burgeoning  from 
the  mass  conversion  of  or¬ 
chards  and  pastures  into  shop¬ 
ping  centers,  homes  and  in¬ 
dustrial  tracts. 

The  downtowners  are  direct¬ 
ing  their  copy  in  the  San  Jose 
Mercury  and  News  toward  pro¬ 
tecting  their  flourishing  busi¬ 
nesses  from  the  forthcoming 
onslaught  of  major  San  Fran¬ 
cisco  stores  now  building  great 
outlets  on  a  two-mile  stretch 
just  a  few  minutes  from  the 
City  Hall.  Theirs  is  the  “For¬ 
ward,  San  Jose,”  movement. 

Macy’s,  Sears  Roebuck,  the 
Emporium  and  Lachman  Bros, 
will  be  opposing  the  down¬ 
towners. 

Sales  receptwire,  the  stakes 
are  high.  The  department 
stores  of  San  Jose  did  a  $30,- 
665,000  business  in  1954  for  a 
29.7%  sales  gain. 


The  three  department  outlets 
under  way  are  designed  in  anti¬ 
cipation  of  approximately  $30,- 
(;00,000  in  annual  sales.  They 
are  a  Macy’s  department  store 
with  150,000  square  feet  of 
space  plus  a  65-store  shopping 
center  with  .340,000  .square  feet, 
comprising  the  $25,000,000  Val¬ 
ley  Fair;  Sears  Roebuck,  140,- 
000  square  feet  at  a  cost  of 
$5,000,000  and  the  Emporium, 
a  $6,000,000  store  with  200,000 
square  feet. 

Tied  in  with  the  Emporium 
development  is  a  $500,000  Safe 
way  supermarket.  Each  of  the 
three  installations  will  have  car 
parks  with  space  for  1,300  to 
2,500  autos. 

Sears  Roebuck’s  development 
compiises  a  deflection  from 
downtown  forces.  It  will  result 
in  a  move  of  just  under  two 
miles.  Lachman  Bros,  plans  will 
give  this  area  another  outlet 
of  a  major  San  Francisco  home 
furnishing  concern.  A  $500,000 
store  has  been  announced. 

Macy’s,  Sears  and  the  Em- 
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porium  all  plan  to  be  in  busi-  strength  and  the  developments 
ness  in  their  new  locations  here  in  the  two-mile  “Miracle  area” 
by  year’s  end.  Macy’s  opening  will  come  a  doubling  of  the  de 
is  scheduled  for  September.  partment  store  sales  of  San 
The  entire  series  of  new  de-  Jose,  Mr.  Heindel  believes.  He 
velopments  is  along  San  Carlos  expects  this  development  by 
Street  and  its  projection,  now  1957. 

called  the  Stevens  Creek  Road.  In  proof  he  shows  detailed 
Discussion  continues  of  whether  tables  prepared  by  the  Mercu- 
the  area  should  now  be  called  ry-News  advertising  plans  de 
the  “Miracle  Two  Mile  Road”  or  partment  headed  by  Gerold  Zar 
given  another  new  name.  Mean-  well.  The  studies  show  retail 
while  a  remaining  orchard  of  sales  in  various  classifications 
the  stretch  is  awaiting  a  bidder  in  the  10  leading  counties  of 
with  $1,000,000.  California  and  in  their  princi- 

Downtown’s  Reply 


The  downtowners  opened 


Such  has  been  the  result  in 


their  first  volley  June  5.  Their  in  which  major  I 

52-week  series  of  major  display  shopPing  centers  have  been  m-  | 
releases  in  the  Mercury  and  stalled,  Mr.  Hemdel  told  Edi- 
News  comprised  a  $33,000  cam-  *  Pt^BLiSHER.  Increases  m 
•  total  retail  sales  in  these  coun-  ’ 

The'  city  merchants  rallied  ' 

for  battle  after  a  trip  to  Sacra-  merchandise 

mento  conducted  bv  Louis  E.  apparel  and  ac 

Heindel,  Mercury-News  adver-  f 

tising  director.  Their  mission  tabulations  show. 

was  to  learn  from  the  state 

Capitol’s  retailers  how  they  had  counties,  the  increases  are 

campaigned  defensivelv  against  greater.  9ften  these  re- 

the  inroails  of  suburban  shop-  ‘"‘'tal  ations. 


ping  center  development. 


For  example,  general  mer- 


o  i  .  •  li.  chandise  sales  in  Santa  .\na. 

Sacramento  s  major  results  ^  i  j  - 

,  •  4.  ^  Orange  County,  advanced  159% 

me  from  the  improvement  of  ,„.o  -j  ■  ,  , 

irVino.  e..a«=  the  1948-04  period;  appavel 


parking  lot  facilities  and  trans-  ,  •  *  •  j  lorL, 

portation.  Advertising  (f  the  ' 

availability  of  auto  park  facili-  A  245%  Jump 

ties  was  of  particular  value,  the  ~  ^  . 

merchants  found.  .  ^Bn  Mateo  County,  ju.st 


The  advertising  in  Sacra-  North  of  here  and  an  earlier 


mento  dailies  began  on  a  small 


center  for  the  “decentraliza- 


but  consistent  basis  for  special  24o%  m 

seasons.  The  cooperative  phase  merchandising  sales.  In 

now  totals  more  than  $.50,000  same  period  San  Francisco  * 


annually. 


was  up  14.7%.  The  department 


The  session  also  showed  the  «tore  showing  for  Los  Angeles 
other  advantpges  of  downtown  *" 

shopping,  and  San  Jose  mer-  Long  Beach  gamed 

chants  returned  here  to  launch 

a  campaign  with  a  page  themed  “It’s  not  a  decentralization - 
“Downtown  San  Jose  Has  *t’s  dislocation,”  Mr.  Heindel 
Everything.”  the  move.  But  he  be- 

The  “everything.s”  stressed  lieves  general  benefits  can  re 
were  hundreds  of  retail  stores,  ^'^^t  iu  a  growth  area,  and 
dozens  of  restaurants,  all  first-  Santa  Clara  County  now  claims 
run  movies,  all  major  banks,  “  population  of  456,000  though 
over  a  dozen  office  buildings  the  “official”  figure  is  but  290,- 
and  more  than  6,000  parking 
places,  the  opening  page  ex-  • 

plained.  .  Thomson  .4<1  Execs 


Maps  Aid  Ad  Story 


Hold  Conference 


Large  copy  that  appeared  in  v.oii i t-rmc  e 

turn  showed  auto  parking  Eighteen  of  the  20  adverbs- 
availabilities ;  the  one  -  way  mR  managers  of  Thomson  News- 
streets  now  making  driving  "so  papers  in  Canada  met  in  Toron- 
easy  in  San  Jose,”  also  the  one-  to  last  week  for  a  conference 
stop  availabilities  for  the  entire  conducted  by  E.  J.  Mannion,  the 
family;  and  then  “everything  group’s  director  of  retail  adver- 
in  appliances,  all  makes,  all  tising. 

models,  all  prices.”  Roy  H.  Thomson,  chairman, 

A  seasonal  ad  showing  out-  and  S.  L.  McCabe,  general  man-  j 
door  living  acces.sories  was  fol-  ager,  Thomson  Co.  Ltd.,  out- 
lowed  by  copy  stressing  famous  lined  strides  taken  by  the  corn- 
brands  available  in  the  down-  pany  in  the  past  12  months.  Mr. 
town  shops.  Copy  is  being  pre-  Thomp.son  al.so  spoke  on  the 
pared  by  the  newspaper.  progress  being  made  by  the 

From  the  maintenance  of  the  company’s  newspapers  in  Cana- 
downtown  facilities  at  full  da,  U.S.,  and  British  Isles. 
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The  Cedar  Rapids  Gazette,  Binghamton  Press  and  Yakima  Herald 
are  adding  to  their  “Sunday  package” . . . 


The  Sunday  Picture  Magazine 


Three  more  flne  newspapers  join  the  big  march  to 
PARADE ...  the  Cedar  Rapids  (Iowa)  Gazette,  the  Bing¬ 
hamton  (N.  Y.)  Press  and  the  Yakima  (Wash.)  Herald- 
all  leaders  in  important  areas. 

Three  more  key  markets  . . .  vital  markets  in  any  sales 
plan  covering  Eastern,  Western  and  Central  states. 

Three  more  exclusive  markets,  making  46  key  areas 
covered  by  parade  and  by  no  other  syndicated  Sunday 
magazine. 

Three  more  milestones  in  the  forward  advance  of 
PARADE,  now  distributed  by  55  fine  newspapers  covering 
some  2700  markets  .  .  .  with  more  than  15  million 
readers  every  week. 

The  Cedar  Rapids  Gazette  is  represented  nationally 
by  The  Allen-Klapp  Co.  ...  the  Binghamton  Press 
by  J.  P.  McKinney  &  Sons  ...the  Yakima  Herald  by 
West-HoUiday  Company,  Inc. 

PARADE’S  TOTAL  CIRCULATION  NOW  TOPS 

7,171,700 
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HETAll.  SURVEY 


Store  Satisfied  With 
Ad  Agency  Ad  Dept. 


Buffalo,  N.  Y. 

After  three  months  of  experi 
ment,  Flint  &  Kent  is  gener 
ally  well  satisfied  with  its  new 
advertising  setup  under  which 
the  store’s  advertising  depart¬ 
ment  was  eliminated  and  the 
entire  operation  placed  in  the 
hands  of  an  agency,  (E&P, 
March  24,  page  20). 

Charles  Jack  Hahn,  presi¬ 
dent  of  Flint  &  Kent,  described 
results  to  date  as  “very  good” 
and  said  the  store  plans  to  con¬ 
tinue  with  the  new  setup  in 
definitely.  He  admitted  there 
were  “some  problems”  that 
cropped  up  in  the  beginning, 
but  their  solution  came  quickly. 

“The  transition  actually  has 
been  easier  than  we  anticipat 
ed,”  said  Mr.  Hahn.  “It  is 
difficult  to  determine  if  the 
new  system  is  more  economical. 
On  a  cost  basis.  I’d  say  it  is 
about  even  with  the  old  setup. 
But  we  are  getting  a  much  bet¬ 
ter  quality  of  advertising  and 
have  the  benefit  of  more  pro¬ 
fessional  people.” 


In  1955,  only  the 
Boston  Globe 
gained  in  all  major 
classifications  and 
in  all  ABC 
circulation  zones 
— combined 
Daily  and 
Sunday! 

•  Get  Complete 
i  Details  From , 


Cresmer  &  Woodward.  Inc. 

New  York.  San  Francisco,  Los  Anirclcs 

Scotaro  Meeker  &  Score  Chicago.  Detroit 
The  Leonard  Co.  Miami  Beach.  Florida 


Henry  Weil,  executive  of  the 
Gotthelf  &  Weil,  Inc.,  advertis¬ 
ing  Agency,  with  whom  the 
store  account  was  placed,  also 
expressed  satisfaction  with  the 
way  the  new  sy.stem  of  store 
advertising  is  working  out. 

“The  operation  has  func 
tinned  with  surprising  ease,” 
said  Mr.  Weil.  “We  have  been 
fortunate  in  keeping  our  con 
tacts  down  to  only  two  store 
executives,  the  general  mer¬ 
chandise  manager  and  the  iiro- 
motion  manager.  This  stream¬ 
lines  the  whole  operation  and 
eliminates  unnecessary  and 
confusing  contact  with  numer 
ous  buyers  and  other  store 
people.” 

In  initial  stages  of  the  pro 
gram,  there  were  more  numer 
ous  contacts  between  buyers 
and  the  agency  concerning  spe 
cific  merchandise  and  promo¬ 
tions.  This  has  been  boiled 
down  .so  that  virtually  all  con¬ 
tact  between  Robert  Rosenthal, 
general  merchandise  manager 
and  Joseph  Simmen,  promotion 
manager,  at  the  store  level,  and 
i  Peter  King,  account  executive, 

I  and  Helen  Newman,  copy 
I  writer,  at  the  agency  level. 

Some  concern  originally  had 
been  voiced  that  the  agency’s 
location  away  from  the  store 
building  might  present  prob 
lems.  Actually,  howevei-,  the 
agency  is  less  than  a  short 
block  from  the  store,  within 
easy  walking  distance. 

The  agency  is  probably  no 
further  away  from  Flint  & 
Kent  than  the  advertising  de 
partment  of  some  of  the  na¬ 
tion’s  big  .stores  is  removed 
from  other  sections  of  the 
store. 

DEANE  WEINBERG  &  CO. 

OftIGINArOftS  OF 
NEWSPAPERBOY  INSURANCE 
737  Seward  Street 
Los  Angeles  38,  Calif. 
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Men’s  Stores 
Shunning  TV 

Wasiiinuton 
While  television  is  a  satis¬ 
factory  medium  for  men’s 
wear  stores  the  high  cost  dis¬ 
courages  its  use  for  adver¬ 
tising  purposes  by  this  type 
of  merchant,  is  the  conclu 
sion  reached  by  Executive 
Director  Louis  Rothschild  of 
the  National  As-sociation  of 
Retail  Clothiers  and  Fur 
nishers  based  on  a  survey. 

Ninety-two  typical  men’s 
wear  merchants  in  all  parts 
of  the  country  report  that 
72  of  their  communities 
have  TV  facilities  and  47 
have  tried  TV  for  advertis 
ing  purposes.  Over  two 
thirds,  32  stores,  discontin¬ 
ued  using  the  medium. 

Of  the  15  stores  now  using 
TV’,  three  report  excellent 
results,  nine  say  satisfac¬ 
tory,  and  three  are  uncer¬ 
tain.  Of  those  who  have  dis¬ 
continued  using  the  medium, 
one  said  results  were  excel¬ 
lent,  12  reported  satisfac¬ 
tory,  nine  unsatisfactory  and 
10  were  uncertain  of  the 
cash  drawer  results. 


a  month  ahead  on  specific 
events,  providing  plenty  of 
time  for  planning,  handling  of 
merchandise  by  artists  and 
copywriters,  approval  of  art 
work  and  layouts  and  getting 
ads  to  the  newspapers. 

There  has  been  a  noticeable 
change  in  the  character  and 
appearance  of  Flint  &  Kent 
ads  since  the  agency  took  over. 
Greater  emphasis  is  being 
placed  on  the  store  name  itself 
and  there  is  more  copy  of  an 
institutional  nature. 

.Most  significant  change  to  ^ 
come  out  of  the  program  to  ? 
date,  as  far  the  reader  is  con-  I 
cerned,  is  adoption  of  the  “Mr. 
Flint  and  Mr.  Kent”  theme 
which  is  running  through  all  ■ 
the  store’s  advertising.  | 

The  “Mr.  Flint  and  Mr.  j 
Kent”  art  work  and  copy  is  | 
designed  to  bring  the  store  into  1 
character  and  provide  a  strong 
institutional  base  on  which  to 
build  the  advertising  program. 

While  official  comment  is 
lacking,  the  new  advertising 
program  is  reported  to  be  pull¬ 
ing  better  response  from  con¬ 
sumers  as  time  goes  on.  Mer¬ 
chandising  techniques  are  being 
sharpened  through  more  effec¬ 
tive  ads  and  the  store’s  overall 
business  volume  is  benefiting. 


Reason  given  for  discon 
tinuing  the  use  of  TV  by  the  lAnnrra  Siogin 
32  stores  were:  18  too  ex-  OeeU 

pensive,  eight  good  for  sea 
sonal  or  isolated  use  only, 
and  six  unsatisfactory  re 
suits. 


Most  of  the  regular  contact 
at  the  store  level  is  through 
Promotion  Director  Simmen. 
There  is  a  direct  phone  line 
between  the  store  and  the 
agency  which  eliminates  delay.s. 

The  agency  gets  merchandise 
to  be  advertised  from  the  store 
two  weeks  in  advance  of  the 
ad’s  appearance.  This  merchan¬ 
dise  is  picked  up  at  the  store 
on  a  regfular  once  a  week 
schedule. 

Planning  for  specific  mer¬ 
chandising  efforts  is  made  at 
the  store  level  six  weeks  in 
advance  at  sessions  attended 
by  President  Hahn,  Merchan¬ 
dise  Manager  Rosenthal  and 
Promotion  Director  Simmen. 
These  executives  then  meet 
with  agency  representatives 
and  piovide  them  with  a  run 
down  of  the  advertising  pro¬ 
gram  for  the  month  ahead. 

Agency  people  project  their 
thinking  and  ideas  on  the  pro¬ 
gram  and  a  subsequent  meet¬ 
ing  is  held  in  ten  days  when 
definite  plans  are  completed  on 
specific  promotions. 

On  this  basis,  the  store  and 
agency  are  able  to  work  about 


Via  Retailer’s 
^Glass  Jaw’ 

Chicago 

Louis  D.  Goldblatt,  executive 
vicepresident  of  Goldblatt’s, 
chain  department  store  with  17 
branches,  told  Chicago  Dail^ 
jVcu’8  ad  staff  members  that 
“all  retailers  have  a  glass  jaw 
— find  it  and  you’ll  have  no 
problem  selling  us  advertising.” 

He  .said  the  retailer’s  “glass 
jaw”  was  “ideas  that  will  move 
merchandise.”  His  talk  was 
part  of  a  study  of  modern  re¬ 
tailing  problems  and  methods 
being  conducted  by  the  Daily 
News  advertising  department 

Mr.  Goldblatt,  whose  retail 
organization  spends  more  than 
$4,0C0,()00  annually  in  advertis¬ 
ing,  said  that  his  primary  con¬ 
cern  in  selecting  advertising 
media  was  results  in  merchan¬ 
dise  sold  as  related  to  the  in¬ 
vestment  made  in  advertising. 

“Tell  us  how  to  get  more 
sales  through  our  advertising 
and  we’ll  use  more  space  in 
your  newspaper,”  he  asserted. 
“Give  us  an  idea  that  will  en¬ 
able  us  to  obtain  a  low  per¬ 
centage  of  advertising  cost  to 
sales  obtained  and  you  will 
have  made  a  sale  that  will  re¬ 
peat  itself  year  after  year.” 
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Made  in  Elmira,  N.  Y. 


UNIVAC 


Each  of  Univac’s  seven  units  shown  here  can  retain 
and  compute  one  and  a  half  million  digits.  But  you 
don’t  need  Univac  to  figure  the  advantages  Elmira 
has  for  the  advertising  and  sales  of  your  product 
and  services.  The  combination  of  large  plants, 
such  as  Remington  Rand  division  of  Sperr)’  Rand 
Corp.  (the  makers  of  Univac),  Bendix,  General 
Electric,  National  Homes,  Thatcher  Glass,  American 
Bridge,  Westinghouse,  American  LaFrance,  each 
with  from  500  to  5,000  employees  .  .  .  and  82  others 
making  divers  products  from  aircraft  parts  to  zenith 
finding  telescopes  .  .  .  produces  a  stability  of  em¬ 
ployment  outstanding  among  Eastern  cities. 


Elmira  industry  provides  a  weekly  manufacturing 
wage  level  5%  higher  than  New  York  City’s  for  its 
more  than  100,000  population  labor  area.  And  cash 
value  of  farm  products  in  the  Elmira  area  was  more 
than  $51.8  million  in  the  late  U.  S.  Census.  All 
these  explain  a  per  capita  retail  sales  volume 
ecpialled  by  only  4  large  cities  in  New  York  State,, 
by  only  1  other,  in  per  capita  automotive  sales.^ 

Elmira  is  the  Metropolitan  Center  for  238,000 
population  and  70%  of  all  homes  are  reached  bv 
Elmira’s  newspapers  .  .  .  regularly.  No  other  adver¬ 
tising  medium  can  provide  such  assured  coverage. 


THE  ELMIRA  STAR-GAZETTE  and  ADVERTISER  •  THE  SUNDAY-TELEGRAM 

Members:  The  Gannett  Group 
Represented  by 

j.  p.  McKiisyEY  &  soy,  lyc. 

NEW  YORK  •  CHICAGO  •  SAy  FRAyCISCO  •  SYRACUSE 
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Al)  AGENCIES 


Multiple  Agency  Setup 


Makes  Ad  $  Do  More 


San  Francisco 

Use  of  a  multiple  advertis¬ 
ing  apency  setup  makes  Pack- 
ard-Bell  Co.’s  advertisinp  dol¬ 
lars  po  further,  reports  Robert 
H.  Thompson,  advertisinp  di¬ 
rector. 

Copy  is  more  effective  be¬ 
cause  each  market  is  treated 
individually  by  professionals, 
Mr.  Thompson  explained.  Proof 
of  the  results  lies  in  the  con¬ 
tinued  hiph  position  of  the 
company  in  sales  despite  the 
fact  that  its  products  must  be 
introduced  to  all  arrivals  from 
points  east  of  Denver,  he  added. 

In  its  coverape  of  its  adver¬ 
tisinp  needs  in  the  Far  West, 
Packard-Bell  uses  seven  differ¬ 
ent  apencies.  This  multiple 
apency  system  pives  the  local 
touch  to  the  copy  used  in  each 
area,  he  told  the  San  Fran¬ 
cisco  Advertising  Club. 


is  treated  individually,”  Mr. 
Thompson  said.  Each  apency 
acts  within  a  single  segment  of 
the  West.  All  exchange  ideas 
and  advance  proofs. 

The  agency  activities  in  each 
region  include  Packard-Bell  tie- 
ins  with  cooperative  advertis¬ 
inp,  merchandising  and  also 
preparation  of  retail  copy  placed 
by  dealers  and  distributors  as 
well  as  P-B  general  advertising, 
he  advised. 

The  multiple-agency  system 
gives  the  company  a  greater 
team  composed  of  more  people. 
P-B  pays  a  commission  for  re¬ 
tail  copy.  It  finds  the  system 
pays  because  top  results  are 
obtained  by  pinpointing  cam¬ 
paigns  to  regional  and  even 
local  conditions. 


the  release  of  a  full  week  of 
newspaper  pages  projected  in 
anticipation  of  the  opening  of  a 
television  station.  The  entire 
community  involved  was  then 
engaged  in  its  annual  rodeo  and 
the  copy  would  have  meager 
readership,  the  agency  ex¬ 
plained,  with  a  survey  as  proof 
of  the  merit  of  its  stand. 

Mr.  Thompson  made  a  survey 
and  found  the  agency  was  right. 
The  program  substituted  for 
this  city  won  community  ap¬ 
plause,  he  advised.  In  Honolulu, 
he  added,  Packard-Bell’s  holi¬ 
day  advertising  appeared  with 
Christmas  greetings  —  in  native 
Hawaiian.  The  agency  knew  ex¬ 
actly  what  the  people  of  Hawaii 
appreciated,  he  explained. 

The  localized  copy  prepared  by 
experts  is  important  to  a  com¬ 
pany  that  has  to  compete  with 
producers  using  national  adver¬ 
tising  coverage  at  a  rate  small¬ 
er  proportionately  than  that 
charged  for  regional  coverage, 
Mr.  Thompson  added. 


Anti  Bait-Ad 
Resolutions 
Fail  To  Pass 


Individual  Treatment 


“We  gain  more  effective  ad¬ 
vertising  because  each  market 


All  copy  is  agency-prepared. 
A  commission  is  paid  on  retail 
ads.  This  proves  profitable  be¬ 
cause  it  provides  professional 
copy  and  .services  pinpointed  to 
regional  and  local  conditions. 


ATiSFACTOlYi 
ERVICE 


P  -1  I 

IGOSS  AND  DUHEX  PRESSES  ' 

'  j 

Every  Minute  of  the  Year 


$2  Look  Ber  $1 

“The  company’s  need  is  to 
make  each  advertising  dollar 
look  like  two  dollars,”  he  ex¬ 
plained.  Mr.  Thompson  does  be¬ 
lieve  newspapers  should  offer 
an  earned  rate  to  general  ad¬ 
vertisers.  Also,  he  thinks  the 
retail-general  differential  is  too 
great. 

“But  newspapers  do  a  tre¬ 
mendous  job  and  comprise  our 
basic  medium,”  explained  the 
advertising  director  of  this  com¬ 
pany  devoted  to  the  production 
of  radios  and  television  sets. 

The  local-region  approach  to 
the  company’s  problems  in  each 
marketing  segment  is  highly  ef¬ 
fective,  Mr.  Thompson  reported. 

One  regional  agency  held  up 


Ad  and  Editorial 
Inquiry  Is  ‘Closed’ 

Washington 

The  Hou.se  Appropriations 
Committee  has  stamped 
“closed”  on  a  record  of  proceed¬ 
ings  which  for  a  time  contem¬ 
plated  the  appearance  of  news¬ 
paper  and  advertising  agency 
executives  to  “explain”  their 
position  on  the  atomic  power 
development  program.  ( E&P, 
July  7,  page  12.) 

The  5ft.  Louis  Post  hispatch 
informed  the  committee  it 
would  not  permit  examination 
of  its  editorial  policy  by  Con¬ 
gress. 

Edward  R.  Dunning,  vice- 
president  of  N.  W.  Ayer  & 
Son  Agency,  had  no  objection, 
he  said,  to  answering  any  in¬ 
quiries  about  the  campaign  his 
agency  handled  for  I.*!!  electric 
power  companies.  But  the  com¬ 
mittee  decided  not  to  pursue  its 
study. 


Ploy  safe — consult  the 


men  who  know  your 
presses  best  on  any 
questions  regarding  op¬ 


eration,  maintenance, 
repairs,  moving  or  pur¬ 
chase  of  presses.  Many 
of  your  problems  can  be 
solved  by  phone. 


Goss  Printing  Press  Co. 

5601  W.  31st  St.,  Chkogo  50,  III. 
Pliene:  llshop  2-3300 


Over  30  Years  Experience 
Nev/spapers  and  Magazines 


IVAN  ANNENBERG  &  SONS,  Inc. 

Consultants  to  Publishers 


261  Madison  Avenue 
New  York  16,  N.  Y. 
MU.  7-2984 


Harrison  Hot  Springs,  B.  c. 
Two  resolutions  asking  news¬ 
paper  publishers  to  investigate 
need  for  legislation  on  bait  ad¬ 
vertising  and  trading  stamp 
programs  failed  at  the  recent 
annual  convention  of  Pacific 
Northwest  Newspaper  Advertis¬ 
ing  Executives  Association  here. 

The  feeling  of  the  36  dele 
gates  registered,  representing 
major  newspapers  in  Oregon, 
Washington,  Idaho  and  British 
Columbia,  was  a  basic  belief  in 
keeping  legislative  curbs  away 
from  advertising.  The  advertis¬ 
ing  executives  reaffirmed  belief 
in  their  own  responsibility  “to 
keep  their  house  clean.” 

Bob  Young,  of  the  Lewiston 
(Ida.)  Morning  Tribune,  .stated 
that  “a  new.spaper  is  a  public 
service  vehicle;  trading  stamps 
bleed  newspaper  advertising, 
make  the  newspaper  less  effec¬ 
tive  for  its  community  and  are 
a  foreign  element  in  the  busi¬ 
ness  community  cycle.” 

Russell  Young,  of  the  Seattle 
(Wash.)  Times,  speaking  on  the 
same  panel,  told  of  Washing¬ 
ton’s  state  trading  stamp  act 
which  requires  a  license  of 
$6,000  to  operate  in  the  state. 
Because  of  that  there  is  little 
trading  stamp  operation  in  the 
state,  he  declared. 

The  Oregon  delegation  at¬ 
tending  the  convention  instruct¬ 
ed  Carl  C.  Webb,  Oregon  News¬ 
paper  Publishers  As.sociation 
secretary  manager,  to  investi¬ 
gate  the  Washington  trading 
stamp  act. 

Panel  members  agreed  that 
when  a  tough  competitive  situa 
tion  does  not  exist,  there  is  no 
reaction  whatsoever  when  trad 
Ing  stamps  are  dropped  by  a 
retailer. 

The  Seattle  (Wash.)  Titnee 
was  awarded  a  cun  for  the  best 
color  printing  in  the  spring  con 
test  of  PNNAEA. 

The  best  all-around  exhibit 
went  to  Al  Brock  of  the  Seattle 
(Wash.)  Post  Intellif/eneer.  The 
advertising  director  award  for 
the  best  promotional  exhibits 
went  to  Rill  Holder  of  the 
Skagit  Valley  (Wash.)  Herald 
and  winner  of  the  best  sales¬ 
man  campaign  was  Au.stin 
Regel  of  the  Portland  (Ore-) 
Journal. 

Hamilton  Brosious  of  the 
Fellingkam  (Wash.)  Herald, 
was  exhibit  awards  chairman. 

The  group  voted  to  hold  its 
fall  meeting  in  Salem,  Ore., 
date  to  be  announced  later. 


AM 
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AMERICA'S  FASTEST  GROWING 


SUNDAY  COLORGRAVURE  MAGAZINE 
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1  — APRIL  21,  19S6:  In  the  ANPA  pre-convention  number  of 
Editor  &  Publisher  Family  Weekly  listed  109  newspapers 
with  2,683,217  total  circulation  and  suggested  their  publishers 
as  a  source  of  first-hand  information  about  America's  fastest 
growing  Sunday  supplement. 


2  —  APRIL  24,  1956:  At  the  convention  Leonard  S.  Davidow, 

publisher  of  Family  Weekly,  announced  three  new  Family  Weekly  newspapers, 

a  total  of  112. 


3  —  THREE  MONTHS  LATER:  As  this  advertisement  is  written 

10  more  fine  newspapers  have  signed  Publisher's  Charter  Agreements 

to  distribute  Family  Weekly  with  their  Sunday  editions,  and  we 

accordingly  con  announce  this  new  total  of 

122  newspapers  with  3,089,223  circulation! 


What  is  it  all  about?  What  values  and  services  does 
Family  Weekly  offer  to  newspapers  in  the  prosperous, 
secondary  markets?  Starting  with  32  newspapers  in 
January,  1954,  what  has  induced  90  influential  Sunday 
newspapers  to  add  Family  Weekly?  What  accounts  for 
Family  Weekly's  average  circulation  gain  of  20,000 
copies  a  week? 

The  circulation  pattern  of  Family  Weekly  is  the  di¬ 
rect  result  of  one  of  the  most  dramatic,  most  carefully 
controlled,  most  successful  publishing  concepts  of 
recent  years. 

It  brings  the  competitive  advantage  of  a  national 
colorgravure  supplement  to  Sunday  newspapers  with 
over  15,000  ABC  circulation  in  markets  where  the 
inftitration  and  influence  of  other  Sunday  supple¬ 
ments  is  minimized. 


Family  Weekly  can  assure  the  success  ot  a  circulation 
drive,  and  cushion  the  shock  of  a  profitable  weekly 
or  Sunday  price  increase.  It  adds  bulk  and  exciting 
color  and  family  readership  to  the  Sunday  package. 

Family  Weekly  supports  the  position  of  its  news¬ 
papers  as  the  primary  medium  of  national  adver¬ 
tisers  and  hometown  merchants.  It  can  promote  your 
prestige  and  sales-making  local  influence,  and  bring 
them  to  the  favorable  attention  of  major  advertising 
agencies. 

YOU  ARE  INVITED  to  join  Family  Weekly's  cooperative 
effort  with  122  newspaper  publishers  who  share  in  the 
accomplishment  of  our  mutual  objectives. 

Family  Weekly  Magazine,  Inc. 

fames  Arnold  Leonard  S.  Davidow 

153  NORTH  MICHIGAN  AVENUE,  CHICAGO  1 
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1957 


Market  Selection 
is  EASY  with 
theE&P 
Market  Guide! 


This  single-volume  reference 
library  brings  you  latest  Cen¬ 
sus  data  and  accurate  1956 
and  1957  forecasts  on  popu¬ 
lation,  retail  sales,  individual 
incomes.  {More  than  a  year 
ahead  of  any  other  publica¬ 
tion!) 

You'll  also  get  data  on 
housing,  banking,  auto  regis¬ 
trations,  industry,  agriculture, 
climate,  transportation  .  .  . 
and  many  other  research  facts 
necessary  for  market  and 
media  selection,  picking  store 
and  factory  locations,  plan¬ 
ning  sales  and  marketing  pro¬ 
grams.  Facts  on  1,500  daily 
newspaper  markets,  with  State 
maps,  too.  Place  your  orders 
now.  Publication  date,  Novem¬ 
ber,  1956. 

$6  a  copy! 
SEND  THIS  COUPON! 


The  Editor  &  Publisher  Co. 

Suite  1700,  1475  Broadway 
New  York  36,  N.  Y. 

Please  send  me  the 
1957  Market  Guide 

Q  $6  enclosed. 

Q  Bill  my  company. 

Name  . 

Company  . 

Address  . 

City  . 

State  . 

A  few  copies  of  the  1956  edition  are 
still  available  for  immediate  delivery. 


Gruesome  News  Pieture 
Does  Not  Invade  Privacy 

By  Albert  Woodruff  Gray 


In  the  evening  edition  of  the 
Sioux  City  (Iowa)  Journal- 
Tribune  was  the  picture  of  the 
mutilated  and  decomposed  body 
of  an  eight-year-old  boy  found 
a  month  after  his  disappear¬ 
ance  from  his  home. 

Suit  was  brought  by  the  boy’s 
parents  against  the  publisher 
for  damages  claimed  by  them 
for  an  invasion  of  their  right 
of  privacy.  Judgment  denying 
their  right  to  a  recovery  was 
affirmed  by  the  Supreme  Court 
of  that  state.  (76  N.W.  2d 
762.) 

3  Judges  Dissent 

Three  of  the  nine  justices 
of  the  court  dissented.  “Here 
the  majority  holds  that  once  it 
appears  the  matter  is  of  legiti¬ 
mate  public  interest,  the 
privilege  of  the  press  is  abso 
lute — unless  possibly  the  pic 
ture  is  alleged  to  be  indecent 
— and  the  individual’s  right  of 
privacy  is  completely  abro¬ 
gated,’’  said  the  chief  justice 
in  this  dissent. 

“With  such  a  determination 
I  cannot  agree.  I  am  not  advo¬ 
cating  that  the  courts  or  any 
one  else  try  to  act  as  censors 
of  the  press  but  who  will  pro¬ 
tect  the  invaded  rights  of  citi¬ 
zens  if  the  courts  do  not?  It 
is  not  censoring,  as  I  see  it,  to 
provide  a  remedy  for  a  wrong, 
once  the  wrong  has  been  done. 
It  is  my  feeling  that  we  should 
take  this  opportunity  to  clearly 
express  a  sound  position  on  this 
important  question. 

“We  should  recognize  the 
right  of  privacy  by  more  than 
lip  service.  We  should  limit  and 
define  the  privilege  accorded 
the  press  and  radio  to  invade 


this  right  of  individual  privacy 
here  in  Iowa.” 

Right  Recognized 

The  prevailing  opinion  re¬ 
ferred  to  a  decision  by  a  Federal 
District  Court  in  1953,  which 
outlined  the  extent  of  the  ac¬ 
ceptance  of  the  right  of  privacy 
law  by  courts  throughout  the 
country. 

“Since  the  right  was  first 
suggested  (1890)  22  American 
states  have  recognized  the  right 
as  part  of  their  common  law,” 
the  federal  opinion  related. 
“Three  other  states.  New  York, 
Utah  and  Virginia,  have 
adopted  the  right  to  a  modified 
extent  by  statute.  In  only  three 
states  has  the  right  been  ex¬ 
pressly  denied.  Four  more 
states  have  treated  the  ques 
tion  as  open  (Conn.,  Mass., 
Minn,  and  Wa.sh.).  Of  the  three 
states  in  which  the  existence 
of  the  right  was  denied  (N. 
Y.,  R.  I.  and  Wis.)  one  (N.Y.) 
immediately  adopted  the  right 
in  a  modified  form  by  statute. 

“In  recent  years  this  trend 
has  been  especially  pronounced. 
Since  1936  no  court  in  any  .state 
has  denied  the  right  and  in  both 
New  Jersey  and  Missouri  the 
courts  have  abandoned  their 
outmoded  property  basis  for 
recognition  of  the  right  on  an 
independent  basis.” 

Magazine  Case  in  Contrast 

In  the  majority  opinion,  ab 
solving  the  Journal-Tribune 
from  the  offense  of  the  right 
of  privacy  violation,  the  prin¬ 
ciples  laid  down  by  the  Federal 
Court  of  Appeals  in  an  action 
against  Curtis  Publishing  Com 
pany  were  closely  followed. 


In  that  ca.se  the  Saturday 
Evening  Poet  had  carried  in  an 
article  headed,  “They  Asked  to 
Be  Killed,”  the  picture  of  a 
10-year-old  girl  injured  by  an 
automobile,  that  had  been 
previously  published  with  a 
news  item  by  a  newspaper. 

This  picture  was  used  in  the 
Post  as  an  illustration  to  an 
article  relating  generally  to 
traffic  accidents.  There,  in  its 
determination  that  this  use  was 
an  offense,  that  court  said.  l 
“It  could  be  easily  agreed  I 
that  this  child,  because  she  was  J 
once  involved  in  an  automobile  j 
accident,  does  not  continue  I 
throughout  her  life  to  have  her 
goings  and  comings  made  the 
subject  of  newspaper  stories. 
That,  however,  is  a  long  way 
from  saying  that  the  occasion 
of  her  once  becoming  the  sub¬ 
ject  of  public  interest  cannot  be  : 
brought  again  to  public  atten  i 
tion  later  on. 

“This  use  of  her  picture  had 
nothing  at  all  to  do  with  her  ; 
accident.  It  related  to  the  gen-  ' 
eral  subject  of  traffic  accidents 
and  pedestrian  carelessness. 
The  sum  total  of  all  this  is 
that  this  particular  child,  the 
legitimate  subject  of  one  par¬ 
ticular  accident,  now  becomes 
the  pictorial  frightful  example 
of  pedestrian  carelessness.  This, 
we  think,  exceeds  the  bounds 
of  privilege.” 

Publisher’s  Privilege 

With  this  decision  as  author¬ 
ity  for  its  conclusion,  the  Iowa 
court  said : 

“The  modern  doctrine  of  the 
right  of  privacy  is  a  develop¬ 
ment  of  the  common  law  to  fill 
a  need  for  the  protection  of  the 
interest  a  person  has  in  living 
without  unwarranted  publicity. 

“The  ultimate  question  here 
is  whether  the  facts  alleged  are 
sufficient  to  constitute  an  un¬ 
warranted  invasion  of  the 
right  of  privacy.  It  is  conceded 
the  picture  of  the  portion  of 
the  field  with  the  body  thereon 
was  part  of  a  current  news 
item  published  in  a  newspaper. 
Obviously  the  finding  of  the 
body  of  the  boy  who  had  been 
missing  for  a  month  was  a  top 
rank  news  story. 

“One  who  unwillingly  comes 
//  into  the  public  eye,  as  in  the  I 
case  of  a  criminal,  is  subject 
to  the  same  limitations  upon 
I  his  right  to  be  let  alone.  Com 
!  munity  custom  achieves  the 
same  result  with  reference  to 
one  unjustly  charged  with  a 
j  crime  or  the  subject  of  a  strik 
'  ing  catastrophe.  They  are  sub- 
I  ject  to  the  privileges  which 
publishers  have  to  satisfy  the 
curiosity  of  the  public  as  to 
their  leaders,  heroes,  villains 
and  victims.” 


Already  .  .  .  More  than  a  million  readers 


ROBERT  PETERSON 


A  souncJ,  stimulating  column 
that  will  win  friends  among 
older  readers. 


•  A  Weekly  Feature 

•  600  Words 

WHEN  YOU  RETIRE,  15  West  44th  Street,  New  York  City 
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The  Curtis  ROP  Color  System  Is  simple  end  eesy  to  use — 
end  it  is  expUined  ciesrly  end  concisely  in  s  FREE  ROP 
color  booklet  which  will  be  sent  to  you  without  obitfstion 
of  sny  kind.  Mail  the  ceepee  today  for  year  copy. 
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1  gets  you  3  with  Curtls  Color  Cameral 


to  insure  striking  quality 
to  save  time  and  money 
to  stimulate  circulation ! 


Any  good  newspaper  becomes  a  belter  newspaper  when 
it  adds  ROP  Color  to  its  news,  sports  and  editorial  fea¬ 
tures.  There’s  an  immediate  “sparking  up”  of  reader- 
interest  that  helps  increase  circulation,  readership  and 
profits!  Everywhere  people  are  color-conditioned  by 
magazines,  movies,  TV — and  the  many  other  media 
that  use  color  to  attract  reader  attention.  Today  — 
newspapers  must  add  color  to  compete . . .  and  your  best 
approach  to  color  is  Curtis  ROP  Color!  Here’s  why... 

#  Time  is  the  essence  of  news  value!  With  Curtis 
ROP  Color  you  move  from  picture  to  press  run  in 
minutes,  while  the  news  is  still  hot! 

•  Curtis  ROP  Color  is  economical!  It  gives  you  tre¬ 
mendous  savings  in  production  costs  compared  to 
ordinary  color  methods. 

%  And  most  important,  you  get  quality  reproduction  ! 
High  fidelity  color  and  tone  reproduction  assures 
maximum  eye-appeal  on  newsstands  and  in  the  home. 


Here’S  how  Curtis  simplified 
ROP  works... 


You  get  color  pictures  from  black  and  white  film ! 
Using  ordinary  black  and  white  panchromatic 
film  — the  Curtis  One-Shot  Color  Camera  gives  you  three 
balanced  color  separation  negatives  ) ; 
directly  t  rom  the  subjeet  u  ith  a  single  exposure !  ^ 
Precision  engineered  for  high  speed  newspaper  ^  ^ 
spot  news,  sports  or  editorial  photography— the  Cuf 
direct  color  Camera  uUl  save  you  time  and  mon^'l 
hours  of  ellort !  It's  eompaet  and  light 
to  earfy— easy  to  handle— simple 
to  use.  Available  in  two  models— the 
Curtis  4x5  C  olor-Scout  or  the 
214  X  314  Press  Special. 


CURTIS  LABORATORIES,  Inc. 

2718  Griffith  Park  Boulevard,  Los  Angeles  27,  California 


Please  send  free  booklet  "ROP  Color  Simplified." 


Please  send  information  on  Curtis  one-shot  Color 
Camera. 


An  optical  device  using 
filters  and  mirrors  to 
produce  a  single  full- 
color  image  from  three 
black  and  white  sepa¬ 
ration  prints  or  proofs. 
Shows  clearly  the  need 
for  and  extent  of  any 
color  correction  required. 


Produces  the  finest  possible 
color  separation  negatives 
from  color  transparencies... 
from  35mm  to  2V4'’  x  3V*’'. 
Complete  with  filters  and 
fully  corrected  lenses.  It  is 
not  required  when  Curtis 
one-shot  Color  Camera  is 
used. 


Name 


Newspaper 


Street 


Zone 


S  ate 


[95< 
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20  Will  Attend  UN 
News  Personnel  Parley 


United  Nations 

Journalists  from  20  countries 
will  meet  in  Geneva  next  week 
for  an  international  seminar 
for  News  Personnel. 

The  two-week  seminar  has 
been  organized  by  the  United 
Nations  with  a  two  fold  pur¬ 
pose:  to  give  news  correspond¬ 
ents  a  chance  for  a  close-up 
look  at  the  United  Nations 
during  the  busiest  period  at 
the  UN’s  European  headquar¬ 
ters;  secondly,  to  provide  op¬ 
portunities  for  the  working 
press  to  discuss  ways  in  which 
the  UN  might  help  promote 
freedom  of  information. 

Secretary  General  Dag  Ham- 
marskjold  will  fly  back  from 
his  trip  to  the  Middle  East  to 
open  the  seminar  July  23  at 
the  Palais  des  Nations.  Mr. 
Hammar.skjold,  in  a  recent  re¬ 
port,  outlined  some  of  his  ideas 
on  how  the  United  Nations 
could  lend  a  helping  hand  in 
aiding  the  dissemination  of 
news. 

He  has  suggested  that  the 
United  Nations  might  do  its 
share  by  helping  economically- 


letarded  countries  to  develop 
their  news  media.  The  wishes 
of  these  less-prosperous  coun¬ 
tries  for  expanded  press  and 
radio  services  have  been  a  con¬ 
stant  theme  here  whenever  the 
topic  of  freedom  of  information 
has  been  discussed. 

Mr.  Hammarskjold  has  also 
advised  that  UN  members 
might  agree  to  set  up  regional 
organizations  for  professional 
training.  The  establishment  of 
an  exchange  program  for  jour¬ 
nalists,  professional  seminars 
and  a  fellowship  program  also 
have  been  suggested. 

Group  Nominated 

The  Geneva  program  calls 
for  addresses  by  UN  officials, 
by  diplomats  and  by  economists 
who  will  be  attending  sessions 
of  the  Economic  and  Social 
Council. 

Participants  have  been  se 
lected  by  the  United  Nations 
from  a  list  of  nominations  pro¬ 
posed  by  37  countries.  The  20 
representatives  who  will  serve 
as  individuals  and  will  not 
represent  governments  or  puh 
lications,  are: 


Less  Lengthwise  Shrinkage 
with  Burgess  Mats 

Burgess  mats  shrink  less  lengthwise  for  a  given  width 
shrinkage.  Why  ask  for  trouble  with  advertising  lineage. 
Help  the  advertising  department— use  Burgess  Mats. 


BURGESS  CELLULOSE  COMPANY 

Manufaclurari  qnd  Distributers  of  Burgess 
Chrome  ond  Supreme  Tone-Tex  Mels,  Freeport,  Illinois 


Cenedion  Representotive,  R.  M.  Loosen  B  Co.,  Ltd., 
Kennedy  Reed,  Agincourt,  Onterie 


Alberto  F.  Rivas,  Argentina: 
Writer  and  author;  formerly 
editor  La  Razon,  Buenos  Aires. 

Paulo  Filho,  Brazil:  Direc¬ 
tor,  Correio  da  Manha,  Rio  de 
Janeiro;  Vicepresident,  Bra¬ 
zilian  Press  Association. 

Raul  Ferrada,  Chile:  Manag¬ 
ing  Director,  La  Sacion,  San¬ 
tiago. 

Jiri  Nedela,  Czechoslovakia: 
Editor,  Foreign  Division,  Czech 
Radio  Prague;  former  Editor 
Czecho.slovak  News  Agency. 

Gunnar  Naesselund-Hansen, 
Denmark :  Chief  of  Foreign 
News  Service  of  Ritzkaus  Bu¬ 
reau,  Danish  News  Agency. 

M  o  h  anted  Abdel  Kader, 
Egypt:  Director,  news  section, 
Egyptian  Broadcasting  Corp. 

Paul  Perronnet,  France:  Edi- 
tor-in-Chief,  Joumale  Parle  and 
chief  of  Foreign  Services, 
Radio  Diffusion  Television 
Francaise. 

D.  P.  Waffle,  India:  General 
manager.  Press  Tru.st  of  India, 
Indian  News  .4gency. 

Sutojo,  Indone.sia:  Director, 
Overseas  Service,  Radio  Repub- 
lik  Indonesia. 

Abdol-Rassool  Azimi,  Iran: 
Editor,  Kehyati,  Teheran. 

Ghalib  Naoum  Fakriah,  Iraq: 
News  Editor,  Iraq  Broadcast¬ 
ing  Station. 

Moshe  Pearlman,  Israel:  Di¬ 
rector,  Government  Infornji-f. 
tion  Services.  v'* 

E.  Evenhuis,  Netherlands: 
Editor  -  in  -  Chief,  Leeuwarder 
Courant. 

R.  C.  Sayers,  New  Zealand: 
Assistant  editor,  Auckland  Star. 

Mohsin  Ali,  Pakistan:  Edi¬ 
tor,  Morning  Sews,  Karachi. 

Gonzalo  Rodriguez  Castillo, 
Spain:  Office  of  information, 
Mini.stry  of  Foreign  Affairs. 

Mrs.  Lydia  Surichan  Na- 
Renong,  Thailand :  Representa¬ 
tive,  Agence  France  Press  in 
Bangkok,  Professor  of  Jour¬ 
nalism  Thamasat  University. 

B.  K.  Shtal,  U.  S.  S.  R.: 
Chief,  Foreign  News  Depart¬ 
ment,  Tass  Agency. 

Miss  Kathleen  Teltsch, 
U.  S.  A.:  United  Nations  Bu¬ 
reau,  New  York  Times. 

Djordje  Vukmanovic,  Yugo¬ 
slavia:  Secretariate  of  Infor¬ 
mation,  Federal  Executive 
Council. 


Travel  Project 
Sponsored  by 
Nieman  Group 

Columbus,  Ga. 

An  application  for  charter  of 
incorporation  of  a  nonprofit 
eleemosynary  organization  to 
sponsor  projects  for  “improve¬ 
ment  of  journalism”  was  filed 
here  July  11  on  behalf  of  seven 
Nieman  Fellows.  The  organiza¬ 
tion  will  be  known  as  the  South¬ 
ern  Association  of  Nieman  Fel¬ 
lows. 

Robert  W.  Brown,  editor  of 
the  Columbus  Ledger,  who  was 
elected  president  and  chair¬ 
man  of  the  board  of  trustees  at 
an  organizational  meeting  in 
Atlanta  recently,  said  the  first 
project  to  be  sponsored  by  the 
group  will  be  a  Foreign  Travel 
Fellowship  for  as  many  as  1.') 
Southern  journalists. 

The  charter  application 
states  as  purpose  of  the  as 
sociation  “to  receive  gifts  and 
grants  of  money  and  property 
of  every  kind  without  re.<tric 
tion  and  administer  the  same 
and  to  advance  and  give  por 
tions  of  the  net  income  from 
grants,  and  so  much  of 
^The  corpus  as  the  board  of  trus¬ 
tees  may  deem  advisable,  to 
Southern  newspaper  men  and 
women  for  the  general  improve¬ 
ment  of  journalism.” 

Mr.  Brown  said  the  group  ex¬ 
pected  to  receive  its  first  grant 
from  a  national  foundation 
soon. 

Other  officers  of  the  associ¬ 
ation  are:  E.  L.  Holland,  Bir¬ 
mingham  News,  vicepresident, 
and  Sylvan  Meyer,  Gainesville 
(Ga.)  Times,  secretary-treas 
urer.  Trustees,  in  addition  to 
the  officers,  are  William  Free 
hoff,  Kingsport  (Tenn.)  News; 
Clark  Porteous,  Memphis  Press- 
Scimitar;  Hugh  Morris,  Frank¬ 
fort  bureau  of  the  Louisville 
Courier- Journal,  and  Ed  Pax¬ 
ton,  WKYB,  Paducah. 

The  organization  will  be  open 
to  all  Nieman  Fellows  residing 
in  the  South  and  employed  on 
a  newspaper,  with  nominal  an¬ 
nual  dues  being  charged. 


Ad  Type  Changed 

Albany,  N.  Y. 

A  change  to  Cloister  SVi  point 
type  in  its  classifled,  baseball 
box  score  and  other  agate  mat¬ 
ter  for  the  Knickerbocker  News 
lasted  only  two  weeks.  The  pa¬ 
per  decided  the  new  type,  while 
suitable  for  box  scores  and 
other  matter,  was  not  quite 
right  for  classifled  ads.  The  ads 
are  now  set  in  7  point  Erbar. 


J-Student  from  Chile 

A  young  Chilean  girl  who  re¬ 
cently  won  an  Inter  American 
Press  Association  scholarship 
has  been  accepted  at  the  Co¬ 
lumbia  School  of  Journalism 
for  the  1956-57  academic  year. 
Miss  Maria  de  la  Luz  Marmen- 
tini,  22,  received  lAPA’s  New 
York  Times  Scholarship  of 
$2,500  last  April. 
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MARTHA  COLE 
Knows  the  woman's  angle  in 
politics  from  local  rally  ta 
national  conventian. 


ED  CREAGH 

Cavers  all  byways  of  big 
government  from  the  White 
House  to  the  zany. 


SAUL  PETT 

Versatility  is  the  word.  He 
sets  a  fast  pace  in  feature 
writing. 


ART  EDSON 

"His  features  clarify  Uncle 
Sam  more  than  the  two 
dollar  word  analysts." 


AT  THIS  YEAR'S  mpoi&Mm  thing  to 

ALL  NEV^PA]^  ALWA^W^  BE . . . 


t0(i  of  The  ASSOCIATED 
PREfl|^eature  writers  will  be 
"listenmgin"  at  the  political  con¬ 
vention  at  Chicago  and  San  Fran- 
, cisco,  giving  AP  member  news¬ 
papers  ''PLUS  COVERAGE"  .  .  . 
color,  background,  interpretation 
^f  the  nation's  gigantic  political 
l^how.  These  AP  experts  will  add 
Ineaning  and  flavor  to  the  out¬ 
standing  AP  spot  news  coverage 
of  the  conventions. 


AP’s  Reiman 
(Pat)  Morin  lis- 
teninR  while  a 
point  of  order  was 
beinp;  argued  on 
speaker’s  platform 
at  the  Republican 
National  Conven¬ 
tion  in  1952. 


RELMAN  MORIN 
Pulitzer  Prize  winner,  author, 
world  correspondent.  For  20 
years,  a  top  man. 


NORMAN  WALKER 

AP's  labor  expert.  An  inti¬ 
mate  of  the  big  men  on 
both  sides. 


JIM  MARLOW 

Author  of  "The  World  To¬ 
day,"  his  topics  hove  breodth 
and  reasons  behind  opinions. 


OVID  MARTIN 
Best  known  ofter  20  years  of 
Washington  reporting  as 
AP's  farm  expert. 


Reporters  Who  Will  Provide  The  Best  in 
PLUS  COVERAGE  at  Chicago  and  San  Francisco 


tOCAUY-EDITED  MAGAZINES 


He  Edits  The 


AKRON  BEACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION 
COLUMBUS  DISPATCH  •  DENVER  POST  •  HOUSTON  CHRONICLE  •  INDIANAPOLIS  STAR 
LOUISVILLE  COURIER- JOURNAL  •  NEWARK  NEWS  •  NEW  ORLEANS  TIMES  PICAYUNE  STATES 
PHOENIX  ARIZONA  REPUBLIC  •  ST.  LOUIS  GLOBE  DEMOCRAT  •  TOLEDO  BLADE 


TOTAL  CIRCULATION  OVEi:  3,238,000  COPIES  WEEKLY 

FOR  MORE  INFORMATION  about  Ihott  woelily  newspaper  gravure  magazines,  contact  one  of  the 
following  representatives:  The  Branham  Company,  Cresmer  A  Woodward,  Inc.,  Jann  A  Kelley,  Inc., 
Kelly-Smith  Co.,  Moloney,  Regan  A  Schmitt,  Inc.,  O'Mora  A  Ormsbee,  Inc.,  Scolaro,  Merter  A 
Scott,  Inc.,  Story,  Brooks  A  Finley,  Inc. 


Printed  by  STANDARD  GRAVURE  CORPORATION,  louiir 
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iest-Read  Newspaper 
nent  in  Kentuckiana! 

4E  USES  THE  MAGIC  FORMULA  OF 
HSPIRED  LOCAL  EDITING  AND 


OLOR  GRAVURE  REPRODUCTION 


UNEQUALED  APPEAL  TO  KENTUCKIANA  READERS! 

“I  know  of  no  publication  that  docs  a  more  complete  and  interesting 
job  of  portraying  Kentucky’s  diverse  resources — its  people,  its  traditions, 
its  institutions — than  The  Courier-Journal  Sunday  Magazine.  I  read  it 
every  week,  wherever  I  happen  to  be,  because  1  enjoy  reading  about  those 
things  most  familiar  to  me.  This,  1  believe,  is  true  of  everyone.” 

EARLE  C.  CLEMENTS 
United  States  Senator 


(The  Courier-Journal  Sunday  Magazine  is  read  faithfully  by  over 
313,000  other  families  every  Sunday.) 


RESULTS  FOR  LOUISVILLE  RETAILERS! 

“The  most  profitable  advertising  we  do  is  in  The  Courier-Journal  Mag¬ 
azine.”  says  president  Hanford  Smith  of  Rodes-Rapier,  one  of  Ken- 
tuckiana's  largest  and  most  exclusive  men’s  stores.  “The  Magazine’s 
superb  gravure  reproduction  means  highly  dramatic  illustrations  .  .  . 
which  add  new  appeal  and  distinctiveness  to  the  original  artwork.  And 
the  tonal  quality  of  gravure  gives  a  refreshing,  wholesome  look  to  each 
ad  that  assures  high  general  readership  by  men  .  .  .  and  women  who  shop 
for  men.”  Rodes-Rapier  depends  on  The  Sunday  Magazine,  too,  for  its 
high  volume  of  mail  order  business. 

(The  Courier-Journal  Magazine’s  selling  power  is  confirmed  by  the 
946,993  lines  placed  by  Louisville  retailers  during  1955.) 

RESULTS  FOR  NATIONAL  ADVERTISERS! 

"The  fact  that  Falls  City  Brewing  Co.  full-page  color  ads  have  appeared 
in  The  Courier-Journal  Magazine  every  other  week  since  the  first  issue 
14  years  ago,  expresses  our  enthusiasm  for  the  Magazine’s  mass  appeal 
and  sales  stimulating  effectiveness,”  says  Miss  Lillian  G.  Madden,  com¬ 
pany  president.  "The  Magazine  creates  a  personal  atmosphere  for  every 
reader  .  .  .  and  this  characteristic  means  intense  readership  of  our 
ads,  too.  The  result:  more  sales  and  bigger  profits  for  the  Falls  City 
Brewing  Co.”  In  1955,  Miss  Madden’s  firm  placed  22,100  lines  in  The 
Courier-Journal  Magazine. 

(Other  general  advertisers  bought  more  than  643,900  lines  in  The 
Courier-Journal  Magazine  in  1955,  for  a  16%  increase  over  1954.) 
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Mrs.  Arthur  L.  Roderick 
has  been  named  national  adver¬ 
tising  manae:er  and  Arthur  S. 
Keniston  Jr.,  classified  adver¬ 
tising  manager  for  the  Port¬ 
land  (Me.)  Press  Herald, 
Evening  Express  and  Sunday 
Telegram.  Mrs.  Roderick,  em¬ 
ployed  by  the  Portland  papers 
since  1940,  has  been  national 
advertising  secretary  since 
1954.  She  entered  newspaper 
work  in  January,  1937,  with  the 
Waterville  (Me.)  Morning  Sen¬ 
tinel. 

Mr.  Keniston  has  lieen  re¬ 
search  director  for  the  Port¬ 
land  newspapers  three  years. 
He  succeeds  John  W.  Malzard 
who  has  been  transferred  to 
the  retail  advertising  depart¬ 
ment.  Oscar  G.  Winckij;r  of 


porter  from  1953  to  1955  and 
an  editorial  staff  member  of 
the  St.  Louis  (Mo.)  Globe- 
Democrat  since  February  1955 
— city  editor  of  Albuquerque 
Tribune.  He  succeeds  Louis 
Phillips,  now  Stars  and 
Stripes,  Tokyo. 

*  *  * 

Floyd  Baskette,  Colorado 
University  professor — on  Hono¬ 
lulu  Advertiser  copydesk  for 
the  Summer.  He  has  previou.sly 
worked  on  copydesks  of  the 
Atlanta  (Ga.)  Constitution, 
Denver  (Colo.)  Post  and  for 
the  Associated  Press  in  At¬ 
lanta.  He  is  accompanied  to 
Honolulu  by  his  wife  and  two 
children. 

*  *  * 

Richard  G.  Harris,  former 
publisher,  Hamden  (Conn.) 
ClironieU — enroute  to  Baghdad, 
Iraq,  to  serve  as  a  U.  S.  Infor¬ 
mation  Service  press  officer 
for  two  years. 

*  *  * 

Tommy  Wright — reporter  for 
the  Salem  (Ore.)  Statesman 
filling  in  as  Salem  AP  bureau 
chief  during  the  vacation  of 


personal 


Jerry  Murphy,  Honolulu 
Star-Bulletin  military  reporter 
since  1953 — to  the  public  rela¬ 
tions  staff  of  Matson  Naviga¬ 
tion  Co.  in  Honolulu.  Mr.  Mur¬ 
phy,  president  of  the  Honolulu 
Pi  •ess  Club,  came  to  the  Bulle¬ 
tin  from  the  staff  of  the  Wash¬ 
ington  (D.C.)  Times-Herald. 


Jack  Gatecliff,  sports  re¬ 
porter  on  the  St.  Catharines 
(Ont.)  Standard  for  nine  years 
— sports  editor  of  the  paper.  He 
succeeds  Clayton  Browne, 
sports  editor  since  1929. 


since  1934  —  named  executive 
head  of  the  financial  depart¬ 
ment,  New  York  World-Tele¬ 
gram  and  Sun. 

*  *  « 

Pat  Stewart,  formerly  on 

the  Portland  Oregonian  Jour¬ 
nal  and  for  the  last  several 
years  news  editor  of  the  Baker 
(Ore.)  Democrat-Herald  —  re¬ 
signed  to  devote  full  time  to 
being  a  hou.sewife  and  mother. 
*  *  * 

Louis  Iwler,  former  reporter 
for  the  Beaver  (Pa.)  Valley 

Times — public  relations  depart¬ 
ment  of  W.  S.  Walker  Adver¬ 
tising,  Inc.,  Pittsburgh,  as  an 
account  executive. 

*  *  • 

Ruth  Nelson,  general  news 
reporter  for  the  Waterbury 
(Conn.)  Republican — on  two 
months’  leave  of  absence  to 
visit  in  Mexico.  Evelyn  Ann 
Woods  —  reportorial  staff  of 
the  Republican. 


Frank  Cates — promoted  to 
state  editor  of  the  Dayton 
(Ohio)  Daily  News,  after  serv- 
vice  for  five  years  as  sports 
writer  and  state  deskman.  He 
succeeds  Robert  McNeil,  now 
with  United  Christian  Mission¬ 
ary  Society,  Indianapolis. 


Charles  L.  West,  police  and 
political  reporter  for  the 
Charleston  (S.  C.)  News  and 
Courier  since  May,  1955  — 
rejoining  Associated  Press  at 
Charlotte,  N.  C. 


Carson  Brewer,  Knoxville 
(Tenn.)  News  •  Sentinel  re¬ 
porter — president  of  Knoxville 
Newspaper  Guild. 


the  display  advertising  depart¬ 
ment  has  been  named  assistant 
retail  advertising  manager. 

*  *  * 

Richard  J.  Robertson,  pub¬ 
lisher,  Darien  (Conn.)  Review 
— on  a  three-week  visit  to  Rus¬ 
sia. 

*  ♦  * 

Al  Sorge,  director  of  promo 
tion  &  research,  Jackson 
(Miss.)  Clarion  Ledger  &  Daily 
News — appointed  to  the  Ex¬ 
ecutive  Committee  of  the  Pub¬ 
lic  Relations  Association  of  Mis¬ 
sissippi,  as  Publicity  Chair¬ 
man. 

*  *  * 

Ralph  Looney,  Albuquerque 
(N.M.)  Tribune — city  hall  re- 


Paul  Harvey. 

«  *  • 

Jim  Eardley,  former  re¬ 
porter  for  the  Baker  (Ore.) 
Democrat  Herald  and  more  re¬ 
cently  with  the  Twin  Falls 
(Ore.)  Times-News  —  on  the 
news  staff  of  the  Pendleton 
(Ore.)  East  Oregonian. 

DEDICATION  of  new  radio-TV 
studios  in  San  Antonio  put  this 
group  in  limelight:  Left  to  right 
— Albert  D.  Johnson,  general 
manager  of  stations;  l^rs.  Lyndon 
Johnson;  Mrs.  Frank  G.  Huntress 
Jr.;  U.  S.  Senator  Lyndon  John¬ 
son,  principal  speaker;  Mrs.  A.  D. 
Johnson;  Mrs.  Frank  G.  Huntress 
Sr.;  and  Frank  G.  Huntress  Jr., 
publisher-president  of  San  An¬ 
tonio  Express  and  News.  (See 
E&P,  July  14,  page  58). 


.Arthur  R.  Ford,  editor-in- 
chief,  London  (Ont.)  Free 
Press,  and  Mrs.  Ford  —  pre 
sented  to  Queen  Elizabeth  and 
the  Duke  of  Edinburgh  at  a 
garden  party  at  Buckingham 
Palace. 

e  *  * 

CHARt.Es  Marcus  Horton, 
former  editorial  writer  of  the 
Troy  (N.  Y.)  Record  Newspa¬ 
pers,  isn’t  slowing  down  al¬ 
though  he  is  76.  He  is  writing 
TV  scripts  and  has  placed  with 
publishers  three  books  for  juve¬ 
niles  and  about  12  short  stories, 
articles  and  poems.  He  works 
at  his  home  in  a  Troy  suburban 
village. 

*  •  * 

Robert  Denver,  on  the  staff 


•  *  * 

Dennis  McCarthy,  former 
general  advertising  department 
salesman,  Honolulu  Star-Bulle¬ 
tin — promoted  to  manager  of 
the  department.  Prior  to  join¬ 
ing  the  Star-Bulletin  staff  in 
September,  1952,  Mr.  McCarthy 
served  for  a  year  in  a  man¬ 
agerial  capacity  for  the  Island 
Trading  Co.  of  Micronesia.  He 
replaces  Edward  P.  (Ned) 
Phillips,  resigned. 

•  *  * 

Maurice  A.  Schapiro  —  re¬ 
signed  as  city  editor  of  the 
Troy  (Ohio)  Daily  News  to  ac¬ 
cept  a  civilian  post  of  publica¬ 
tion  editor  with  the  U.  S.  Army 
at  Fort  Knox,  Ky.  He  has  been 
city  editor  for  11  yea  re. 

*  *  * 
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Patricia  Ann  Robertson 
»nd  Electra  Marie  Hicks  — 
on  reportorial  staff  of  the 
CKarleston  (S.  C.)  iVeu’s  and 
Courier.  Miss  Robertson  is  a 
1954  graduate  of  Coker  College 
and  Miss  Hicks  a  1956  gradu¬ 
ate  of  College  of  Charleston. 

*  •  * 

Bill  Bailes — named  associ¬ 
ate  editor  of  the  Kannapolis 
(N.C.)  Daily  Independent. 

*  *  • 


Reno  Evening  Gazette  editorial 
staff  following  his  U.  of  Ne¬ 
vada  journalism  graduation. 

«  *  * 

Sandra  Mitts,  recent  U.  of 
Nevada  journalism  graduate  — 
reporter  and  rewrite  for  the 
Las  Vegas  (Nev.)  Sun. 

*  *  « 

Philip  L.  Meyer — appointed 
Classified  Advertising  Manager, 
Baltimore  (Md.)  News-Post- 
American.  He  was  on  the  old 


GUESS  WHEREI— Mr.  and  Mrs. 


Bradley  Kelly  of  Reading  Ridge, 
Conn.,  were  pictured  at  the 
Halekulani  on  Waikiki  Beach, 


Hawaii.  Mr.  Kelly  it  vicepresident 
of  King  Features  Syndicate;  hit 


Charles  Higgins,  Philadel¬ 
phia  (Pa.)  Bulletin  —  elected 
president  of  Philadelphia  Press 
Photographers  Association. 

e  *  * 

Roy  Brantley,  reporter  for 
the  Raleigh  (N.C.)  News  and 
Observer  for  four  years — pub¬ 
lic  information  officer  of  the 
North  Carolina  Employment  Se¬ 
curity  Commission. 

*  e  * 

Fay  Ham. mono,  Los  Angeles 
(Calif.)  Times  fashion  editor — 
to  Paris  and  Rome  to  attend  the 
couturier’s  openings. 

a  e  a 


Myron  I.  Burnes  has  re¬ 
signed  as  marketing  manager 
of  the  Philadelphia  Inquirers 
New  York  office  to  become  gen¬ 
eral  advertising  manager  of  the 
Cincinnati  (Ohio)  Tunes-Star. 
Mr.  Burnes,  37,  succeeds  Philip 
Cottrell  whose  illness  forced 
retirement  after  33  years  with 
the  Times-Star.  Graduate  of 
Harvard,  Mr.  Burnes  spent 
four  years  in  the  Navy  during 
World  War  II  and  at  discharge 
was  a  lieutenant  commander.  In 
1950  he  received  a  degree  from 
Harvard  Graduate  School  of 
Business. 


Joe  K.  Rukenbrod,  former 
city  editor  of  the  Orlando 
(Fla.)  Sentinel — named  editor 
of  the  Comer  Cupboard,  a 
weekly  newspaper  published  in 
the  same  city.  Before  going  to 
Florida  he  was  on  the  Akron 
Btaeon  joumal  and  other  Ohio 
newspapers. 

•  *  * 

Paul  Speegle,  president, 
Press  &  Union  League  Club  — 
to  the  San  Francisco  Call-Bul¬ 
letin  as  a  columnist.  His  as¬ 
signment  to  a  news  column  fol¬ 
lows  his  resignation  from  the 
SoH  Francisco  News,  where  he 
provided  a  daily  television  and 
radio  column.  Earlier  he  was 
radio  and  TV  columnist  for  the 
Son  Francisco  Chronicle. 

*  *  * 

John  P.  Leacacos,  roving 
correspondent  in  Europe  for  the 
Cleveland  (Ohio)  Plain  Dealer, 
has  returned  home  on  leave. 

«  «  • 

Paul  Finch — has  joined  the 
Associated  Press  staff  at  Reno. 
He’s  a  recent  U.  of  Nevada 
Journalism  graduate. 


Hazel  John.son,  a  1956  U. 
of  Nevada  journalism  gradu- 
»te — now  with  United  Press  in 
San  Francisco. 


William  Eaton — ^joined  the 


New  York  Sun  for  20  years;  in 
1941  he  was  appointed  clas¬ 
sified  advertising  manager. 
Later  he  formed  a  partnership 
to  establish  Hardale  Syndicate, 
selling  hobby  features  to  news¬ 
papers. 


Carlo  M.  Sardella,  former 
columnist  for  the  Atlantic  City, 
(N.J.)  Press — promoted  from 
city  editor  to  managing  editor 
of  the  Evening  Press,  Levit- 
town.  Pa.,  sister  publication. 


Clarence  J.  LaRoche,  man¬ 
aging  editor  of  the  San  Antonio 
(Tex.)  Express,  and  J.  H. 
Plenn,  former  San  Antonio 
newsman  now  a  free-lancer  in 
Mexico  City — co-authors  of  “The 
Fastest  Gun  in  Texas,”  a  book 
about  John  Wesley  Hardin,  re¬ 
puted  killer  of  40  men. 


Bert  Wise,  assistant  man¬ 
aging  editor  of  the  Son  Anton'o 
(Tex.)  Express,  has  assumed 
the  additional  duties  of  city 
editor,  replacing  Frank  Klein, 
now  sports  director  of  the  Ex¬ 
press  and  San  Antonio  News. 


Richard  Reinhart  of  the 
Charleston  (W’.Va.)  Gazette  — 
joined  the  reportorial  staff  of 
the  Cleveland  (Ohio)  Plain 
Dealer. 

*  «  « 

Bill  Butler,  formerly  a  spe¬ 
cial  assignment  reporter  and 
deskman  for  the  Arkansas 
Democrat,  Little  Rock  —  now 
copy reader  on  the  city  desk  of 
the  Tulsa  (Okla.)  Daily  World. 


wif*  is  merchandising  editor  of 
Town  and  Country  magazine. 

Donald  C.  McNeil,  reporter, 
Norwich  (Conn.)  Bulletin  since 
last  April — named  to  head  the 
morning  daily’s  newly-opened 
Mystic,  Conn.,  branch  office. 
e  * 

Howard  Cowan,  managing 
editor  of  the  McAlester  (Okla.) 
News  Capital — resigned  to  ac¬ 
cept  a  public  relations  position 
with  the  Public  Service  Com¬ 
pany  in  Tulsa. 

e  *  * 

Bob  Ebener,  former  Clarks¬ 
burg  (W.  Va.)  News  reporter 
— now  police  reporter  for  the 
Atlantic  City  (N.J.)  Press. 

a  «  « 

Dent  Williams  has  resigned 
as  police  reporter  for  the 
Wheeling  (W.Va.)  Intelligencer 
to  be  state  editor  of  the  Colum¬ 
bus  (Ohio)  Citizen. 

a  a  a 

Mary  Ellen  Carpenter  of 
the  editorial  staff  of  the  Graf¬ 
ton  (W.Va.)  Sentinel  won  a 
$500  scholarship  award  in  the 
Grafton  Centennial  program, 
a  a  a 

Fred  L.  Bohn,  former  edi¬ 
tor  of  the  Zanesville  (Ohio) 
Signal — grand  exalted  ruler  of 
the  Benevolent  and  Protective 
Order  of  Elks. 

a  a  a 

Bob  Lear,  former  city  edi¬ 
tor  of  the  Enid  (Okla.)  Daily 
Eagle — director  of  Iowa  Meth¬ 
odist  Information. 

a  a  a 

Leslie  A.  Wilson,  city  hall 
reporter  of  the  Ottawa  (Ont.) 
Journal  —  to  the  staff  of  the 
Finayicial  Post,  Toronto. 

a  a  a 

Joan  Baxter  becomes  the 
youngest  president  of  Ottawa 
Women’s  Press  Club.  She  is  23, 
and  succeeds  Alison  Hardy, 
press  officer  with  the  Depart¬ 
ment  of  External  Affairs.  Miss 
Baxter  is  women’s  news  direc¬ 
tor  and  commentator  for  radio 
station  CFRA. 


Joseph  E.  Dunn — appointed 
Division  Newspictures  Manager 
for  the  United  Press  at  Cleve¬ 
land.  Succeeding  him  as  Cleve¬ 
land  Pictures  Bureau  Manager 
is  James  P.  Dever. 

a  a  a 

Boyd  Hinton  Jr.,  former  re¬ 
porter,  Co'umbus  (Ga.)  Ledger 
and  Enquirer  —  on  the  staff 
of  the  Georgia  Division,  Lock¬ 
heed  Aircraft  Corp.,  as  a  tech¬ 
nical  writer. 

a  a  a 

Ralph  Leach,  news  editor  of 
the  Arkansas  Gazette,  Little 
Rock,  the  past  three  years,  has 
resigned  to 
enter  training 
for  the  Protes¬ 
tant  Episcopal 
priesthood.  Mr. 
Leach  will  en¬ 
roll  in  the 
Episcopal  The¬ 
ological  Semi¬ 
nary  of  the 
Southwest  at 
Laach  Austin,  Tex. 

Mr.  Leach,  34, 
is  the  father  of  two  children. 
He  was  born  in  Massachusetts 
and  attended  the  University  of 
Texas.  He  joined  the  staff  of 
the  Brady  (Tex.)  Standard  in 
1947  and  was  at  Mexia,  Tex., 
before  joining  thie  Gazette  staff 
in  1950  as  a  copyreader.  Later 
he  was  state  editor,  a  post  he 
held  until  his  advancement  to 
news  editor  in  1953. 

a  *  a 

Thomas  D.  Davis,  a  member 
of  the  Gazette  staff  since  19.50 
— from  assistant  city  editor  to 
news  editor. 


In  Central  Africa 

A  group  of  U.  S.  newsmen 
who  visited  Central  Africa  re¬ 
cently  and  had  their  pictures 
taken  on  the  Equator  at  6700 
feet  altitude  included  Frank  H. 
Bartholomew,  president  o  f 
United  Press;  Max  Lerner, 
columnist  for  the  New  York 
Post;  and  William  Yates,  Chica¬ 
go  Tribune  travel  editor. 
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Home  Delivery  Stops 
Are  Analysed  3  Ways 

By  Hal  Taxel 
Director  of  Research, 

Express  Publishing  Co.,  San  Antonio,  Tex. 


CIRCLI  A  riO\  these  stops  nothing  is  added  faction  with  the  product  and/or 

- —  or  lost  from  the  Average.  In  service.  Certainly,  no  newspa- 

^  ^  effect,  they  boil  down  to  office  per  can  be  all  things  to  all 

§—§ gy  /  J/?/f '|1iOF*'%/*  management  rules,  and  ABC  men.  In  the  competitive  and 

i  y  lules.  noncompetitive  market,  it  is 

_ -*  The  advantages  to  knowing  literally  impossible  to  please 

^  ^  O  TV/  .  how  many  admini.strative  stops  everyone  and  anyone.  How- 

AtTICM/IjSC/U  fr  djS  going  through  the  Circula-  ever,  this  is  not  to  minimize 

J  J  tion  Department  are  multi-fold,  the  importance  of  trying  to 

By  Hal  'I'axel  In  a  period  of  major  route  and  build  a  newspaper  which  has 

Director  of  Research,  district  changes  the  number  of  the  broadest  and  deepest  pos- 

Express  Publishing  Co.,  San  Antonio,  Tex.  starts  and  stops  being  recorded  sible  appeal  while  maintaining 

balloon.  These  starts  and  stops  the  integrity  of  the  newspaper. 

As  with  all  newspapers,  we  tion  Department  can  plan  in  jjg  misconstrued  if  they  These  two  ideals  are  not  in  the 

give  serious  consideration  to  advance  the  number  of  replace-  are  simply  lumped  into  the  slightest  bit  contradictory. 
Home  Delivery  stops.  Recently  ments  needed  during  certain  total  number  of  starts  and  The  que.stion  that  we  faced 

the  Research  and  Circulation  months  of  the  year  in  order  to  stops  handled  by  the  Circula  early  in  the  use  of  this  “sub 

departments  put  their  heads  maintain  a  particular  ABC  tion  Department.  stance”  category  was  whether 

together  in  the  attempt  to  average.  In  planning  the  al-  The  same  is  true  for  no-  or  not  it  was  possible  to 

systematize  and  categorize  our  location  of  promotion  money  good  and  duplicate  orders.  But  be  categorizing  non-substance 
knowledge  about  circulation  and  office  personnel,  it  i.s  pos  there  is  an  additional  benefit  stops  in  the  substance  cate 
stops.  Out  of  the.se  discussions  sible  to  assign  the  minimum  here  to  breaking  these  down :  gory.  The  answer  here  was 
came  a  broad  system  for  forces  and  funds  needed  to  if  the  curve  of  no-goods  and  probably  YES.  But,  we  con 
analysis.  This  system  of  analy-  offset  a  given  estimation  of  duplicates  start  rising  out  of  eluded  this:  Though  some 
sis  has  been  put  into  opera-  “normal  ’  stops.  proportion  to  the  number  of  stops  were  not  analyzed  prop- 

tion  and  is  providing  additional  Administrative  Stop:  orders  being  written  (there  are  erly,  in  the  main  we  were  go- 

ly  u.^ful  data  for  the  Express  xu  v,  t  n  r  always  a  certain  number)  this  ing  to  be  able  to  accurately 

Publishing  Company.  ®  can  be  interpreted  as  svmpto-  tell  the  difference  between  nor- 


sis  has  been  put  into  opera-  normal  stops.  proportion  to  the  number  of  stops  were  not  analyzed  prop- 

tion  and  is  providing  additional  Administrative  Stop:  orders  being  written  (there  are  erly,  in  the  main  we  were  go- 

ly  u.^ful  data  for  the  Express  xu  v,  t  n  r  always  a  certain  number)  this  ing  to  be  able  to  accurately 

Publishing  Company.  ^  # '^1?'  ^  interpreted  as  sympto-  tell  the  difference  between  nor- 

There  is  nothing  new  to  the  ®  ^  .  **  matic  of  growing  sloppiness  or  mal,  administrative,  and  sub 

categories  in  that  all  newspa-  rn  f  tvf'  poor  training  of  district  man-  stance  stops.  The  margin  of 

per  men  and  especially  circula-  as  *  is  is  a  lesu  aggers  and  carriers.  Though  error  was  not  large  enough 

tion  people  will  recognize  the  °  managem^  pro  there  are  a  number  of  other  nor  important  enough  to  raiti- 

character  of  each  of  these  u>es  an  ®  P  factors  that  could  possibly  gate  the  use  of  the  categoriza- 

Stops.  heading  i.s  ^  disportionate  rise  in  tion  system.  The  value  of  the 

v'.,.rn,ai  siinii •  ^  ®  uo  goods  and  duplicate  orders,  information  more  than  offset 


The  Normal  Stop:  and  district  chants,  the  ;;;'’ha”ve  "fo‘und“*'the“y''  nrV'iZ 

If  the  newspaper  is  stopped  Circulation  management  adds  y^riably  related  to  the  need  to 
because  of  a  vacation,  moving  subscribers  to  one  sharpen  district  managers,  and 

out  of  town,  or  moving  to  a  *‘‘h  ^  i-''*  carrier  boy  training  and  super- 

i  i _  ,.u-  •  but  taken  off  an  old  list  • _ 


we  have  found  they  are  in-  the  slight  distortion, 
variably  related  to  the  need  to  tznn  i  i 

sharpen  district  managers,  and  iJjiiUU  at  Jamboree 


out  of  town,  or  moving  to  a  r.j’.,  ,  1 

r  i  _  4.I.-  •  but  taken  off  an  old  list 

different  part  of  town,  this  is  ...  ,  _  .  ,  xi. 

called  a  normal  stop.  The  term 

“normal”  is  used  because  of  •"’PO^tant  .•npred'ent  to  this 
i  i  t  •  procedure  is  that  there  have 

the  expectation  that  a  certain  .  „  ,  i  *  * 

^  .  ...  .  si/*riinllv  nft  rpnl  fitni-re  nr 


carrier  boy  training  and  super¬ 
vision. 

The  Substance  Stop: 
Though  this  is  the  last  to 


An  estimated  17,500  carriers, 
dealers  and  employes  of  the 
Milwaukee  (Wis.)  Journal’ h  cir¬ 
culation  department  attended 
the  12th  annual  Journal  Car- 


.ne  »  ........  bee„  ^^^s  or  »>e  described,  it  is  no  way  the  7:: 

percent  of  people  will  always  .  Ti.  •  i  ^  4.  u  •  i  Jamboree  held  in  the 

be  canceling  subscriptions  for  Milwaukee  Stadium.  The  boys 

,  .  .  J  J.  r.  process  within  the  Circulation  the  most  important  of  all  the  .  ,  .  u  *1.  ..  j 

short  periods  of  time.  By  f  stop  categories:  To  be  categor-  enjoyed  a  circus  show  that  end¬ 
tracking  normal  stops  over  a  ^  mofina  fhof  ed  with  a  cascade  of  fireworks. 

long  period  of  time,  it  is  possi-  Another  form  of  Administra-  nowanana,.  koa  i _  .  The  program  was  arranged  by 

ble  to  accurately  estimate  the  tive  stop  is  the  “no-good”  and  fn,.  ronanna  nf  H.  Schroeder,  circulation 

number  of  people  going  on  va  duplicate  order  These  are  dissatisfaction  manager,  assisted  by  Arno  R. 

cation  during  any  month  per  new  starts  which  on  verifica  ...  „pw«n«npr«  /-nntpnt  Fischer,  city  circulator,  and  W. 

certain  amount  of  home  de  tion  are  found  to  be  bad  orders  u  is  obvious  this  is  not  a  minor  Fleming,  state  manager. 


livery,  and  knowing  fairly  ac  cither  as  a  result  of  a  mistake  (.ateeorv  of  analysis  The 

curately  the  proportion  of  home  of  signing  up  a  person  already  certainly  ha.s’  a  vital  (Mrrier  Paper 

delivery  turning  over  because  subscribing,  or  the  salesman  ^  The  Detroit  (Mich.)  Time, 

of  moving  during  certain  months  not  having  actually  sold  a  new  people  are  or  has  published  the  first  issue  of 

of  the  year.  The  use  of  this  subscriber  Because  there  a.-e  being  satisfied  by  the  its  “Young  Businessman’s 

data  IS  obvious:  The  Circula  adju.stments  on  the  average  product  and  service.  In  the  Times,”  monthly  paper  for  car- 

-  competitive  market,  a  good  rier  boys.  Printed  by  offset,  the 

measure  and  perhaps  the  best  new  publication  is  a  four-page 
criteria  besides  actual  circula  miniature  tabloid  with  pictures 
PDOf)!  |OT|0\I  MANACiFR  number  of  people  and  cartoons.  “We’ll  be  happy 

■  *  ■x.FIll  Iwl/al  ^yho  actually  try  the  paper  and  to  place  any  newsnaper  on  our 

then  discontinue  it  for  reasons  exchange  list  for  future  issues," 

Moming  evening  combination  over  one  hundred  ,  says  Walter  Arnoff,  Times  cir- 

This  IS  the  most  difficult  type  culation  director.  Editors  of  the 
thousand  circulation  looking  for  man  under  50  of  stop  to  categorize.  How  new  paper  are  James  W.  Stower 
.  .  .T-  ij  1-  ever,  here  at  the  Express,  we  and  Byron  T.  Hurd, 

to  head  mechanical  departments.  Knowledge  of  oiierate  the  substance  stop  with 

all  phases  of  composing,  stereotype  and  press  assumptions,  narnely  that  s  ip 

we  can  accurately  determine  The  Detroit  (Mich.)  Times  is 
operations  required  and  engineering  background  the  number  of  administrative,  conducting  a  “Friendship  Cam 
.  J  .  ,  ,  .  o  T>  XT  oAoo  normal  stops.  Thus,  we  paign”  among  its  carriers, 

most  desirable.  Chart  aiea  _.  I>OX  Ko.  302-,  deduce  that  any  stop  not  fall-  stressing  the  point:  “There’s 

Editor  &  Publisher.  under  either  a  normal  or  magic  in  calling  your  customers 

administrative  heading  is  a  by  name!”  The  slogan  is  part 
substance  stop:  A  manifesta-  of  the  Times’  Summer  selling 
_  tion  of  some  kind  of  dissatis-  promotion. 
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PRODUCTION  MANAGER 

Moming  evening  combination  over  one  hundred 
thousand  circulation  looking  for  man  under  50 
to  head  mechanical  departments.  Knowledge  of 
all  phases  of  composing,  stereotype  and  press 
operations  required  and  engineering  background 
most  desirable.  Chart  area  2.  P>ox  No.  3022, 
Editor  &  Publisher. 
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Modern  asphalt  makes  driving  more  enjoyable 


The  iniles  just  seem  to  float  by  when  you  travel  on  quiet,  safe,  easy-to-drive  asphalt  highways. 

Esso  Research,  working  with  oil  and  highway  engineers,  has  helped  develop  tougher,  more  resilient 

surfaces  that  stand  up  under  heavy  travel,  hot  sun,  snow  and  ice.  By  helping  to  pave  the 

way  of  progress  with  asphalt,  again  ESSO  RESEARCH  works  wonders  with  oil!  (€sso 
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ESSO  RESEARCH  works  wonders  with  oil 


Fund  Grants 
Aid  Projects 
In  Press  Area 

The  Fund  for  the  Republic 
has  provided  grants  totalling 
approximately  $108,000  for  half 
a  dozen  projects  touching  upon 
the  newspaper  business.  A  few 
of  these  adventures  fizzled. 

The  Ford-financed  Fund’s 
first  report,  covering  three 
years  of  its  grants,  contains 
the  following  record: 

Religious  Drawings,  Inc. 
(Jack  Hamm  of  Waco,  Tex.) 
was  granted  $2,000  to  send  a 
set  of  cartoon  mats  dealing 
with  religion  and  the  segrega¬ 
tion  issue  to  southern  college 
newspapers,  religious  papers, 
Negro  papers,  and  public  of¬ 
ficials. 

As  part  of  a  $195,000  grant 
for  work  in  TV  and  radio,  A1 
Capp,  creator  of  Li’l  Abner 
and  other  comics,  made  a  num¬ 
ber  of  pilot  films  for  a  pro¬ 
jected  series  of  commentaries 
on  current  events.  The  series 
was  reluctantly  abandoned  be¬ 
cause  it  proved  impossible  to 
arrive  at  a  format  acceptable 
to  the  producer  and  the  Fund. 

The  Fund  to  underwrite  a 
26-week  series  of  films  pre¬ 
pared  by  Herbert  L.  Block 
(Herblock  of  the  Washington 
Post  &  Times  Herald),  deal¬ 
ing  with  current  issues,  em¬ 
phasis  being  on  civil  liberties. 
Review  of  the  first  two  films 
disclosed  the  impracticability  of 
seeking  to  limit  the  noted  car¬ 
toonist’s  field  of  discussion  to 
the  boundaries  set  by  the  char¬ 
ter  of  the  Fund.  The  plan  was 
cancelled.  The  effort  must  be 
regarded  as  a  failure,  but  not 
for  reasons  that  reflect  ad- 


IHE  FOLRTH  ESTATE 


By  Trent 


"Another  90od  thin9  al 
we  don't  have  any  t 

versely  on  Mr.  Block.  Total  ex¬ 
pended:  $46,541. 

Press  Performance 
The  Fund  explored  the  feasi¬ 
bility  of  establishing  an  inde¬ 
pendent  agency  which  would  re¬ 
port  annually  on  the  perform¬ 
ance  of  the  press  and  other 
mass  media.  Reports  on  the 
British  Press  Council  and  on 
the  Swedish  Press  Fair  Prac¬ 
tices  Board  were  distributed  to 
interested  persons.  Total  ex¬ 
pended:  $4,442. 

A  grant  of  $50,000  has  been 
made  to  the  Association  for 
Education  in  Journalism.  An 
initial  expenditure  of  $5,000 
went  for  an  exploratory  pro¬ 
ject  to  study  press  performance 
in  this  year’s  election.  This  was 
abandoned  because  of  a  nega¬ 
tive  attitude  by  leading  editors 


IS  EDITOR  &  PUBLISHER  WORN  OUT,  AFTER 
MUCH  OFFICE  USE,  WHEN  IT  REACHES 
YOUR  DESK? 

Then  why  not  subscribe  now  and  have  a  copy  of 
E&P  sent  to  your  home  each  week?  It  will  pay 

you  to  have  a  I - 

“Fresh”  copy  de-  I  t6.50  U.  S.  &  Canada;  all  other 
livorod  to  vnnr  I  eountrie*  $10.00. 


“Fresh”  copy  de¬ 
livered  to  your 
home  where  re¬ 
laxation  and  E&P 
easy-chair  read¬ 
ing  go  hand-in- 
hand. 


Please  enclose  cheek 


I  Address 


.  Zone . . .  State .... 


bout  newspaper  ads  .  .  . 
sin9!n9  commercials." 

and  publishers.  AEJ  made  pro¬ 
posals  for  a  more  limited  study 
of  press  performance  —  the 
treatment  of  civil  liberties  — 
and  the  Fund  allocated  $45,000. 
This  study  will  be  conducted 
after  the  Presidential  election. 

A  sum  of  $4,621  was  spent 
for  preliminary  work  toward 
the  establishment  of  a  Commis¬ 
sion  that  would  be  wholly  de¬ 
voted  to  the  question  of  cen¬ 
sorship  of  the  printed  word. 

The  final  judgment  of  the 
committee  was  that  such  a  na¬ 
tional  Commission  should  not 
be  set  up  under  the  auspices 
of  a  tax-exempt  foundation. 

Section  for  Dam 

Texarkana 
The  Texarkana  Gazette  on 
Sunday,  July  1,  published  a  130- 
page  special  edition  incident  to 
the  closing  of  the  gates  of  the 
Texarkana  Dam. 


the  service  that  helps  in  the 

I  USE  Of  NEWSPAPER  ADVERTISING 

Daily  mailing  or  de¬ 
livery  of  checking 
copies  by  ACB  enables 
agencies  to  keep  their 
checking  up-to-date 
at  all  times  —  and 
insures  them  an  even 
flow  of  work  during 
each  month. 

Service  Offices  I  •  Rn  tuk  •  CHiMU 
_  ^  •  COIUMIUS  •  MEMPRIS 

iBg  I  •  SAN  riANCISCO 


Blacklisting 
‘PR  Expert’ 

Is  Identified 

WASin.NUTON 

The  veil  of  anonymity  was 
lifted  from  a  public  relations 
expert  at  a  hearing  here  last 
week. 

Arnold  Forster,  chief  counsel 
of  the  B’nai  B’rith  Anti-Defa¬ 
mation  League,  was  identified 
as  the  PR  man  who  claims  he 
has  been  able  to  obtain  “clear¬ 
ance”  for  blacklisted  persons  in 
the  entertainment  business. 
(F^P,  July  7,  page  14.) 

In  his  report  on  Blacklisting 
for  the  Fund  for  the  Republic, 
John  Cogley  quoted  the  un¬ 
identified  public  relations  expert 
for  information  concerning  the 
alleged  existence  of  a  “clear¬ 
ance  board”  consisting  of  seve¬ 
ral  newspapermen  ( Frederick 
Woltman,  George  Sokolsky,  Vic¬ 
tor  Riesel). 

Mr.  Cogley  rested  on  the 
journalistic  principle  of  protect¬ 
ing  his  source  in  declining  to 
name  the  person  in  his  report. 

Mr.  Forster’s  name  was  men¬ 
tioned  when  counsel  for  the 
House  Committee  on  Un-Amer¬ 
ican  Activities  pressed  Mr.  Cog¬ 
ley  for  identification.  The  Com¬ 
mittee  conferred  and  agreed  it 
would  be  a  violation  of  the 
free  press  guaranty  to  require 
the  disclosure.  Then  the  witness 
said  the  clearances  involved 
nothing  unlawful,  being  no  more 
than  friendly  intervention  in  be¬ 
half  of  persons  thought  to  be 
wrongfully  accused,  and  it 
would  violate  no  confidence  to 
name  names.  He  proceeded  to 
do  so. 

Mr.  Woltman  again  denied 
there  was  any  formal  “clear¬ 
ance  board”  and  Mr.  Sokolsky, 
in  a  statement  to  the  committee, 
said  he  had  helped  to  work  out 
a  rehabilitation  process  which 
has  aided  about  300  persons  in 
the  movie  industry. 


No  Tax  on  Mats 


1  •  Washington 

0  keep  their  ^  .  . 

up-to-date  ^  The  U.  S.  Court  of  Appeals 

has  ruled  that  matrix  of  comics 
nes  —  ana  ,  ,  . 

used  by  newspapers  are  not 

^*^1  subject  to  the  District  of  Co- 

/ork  during  lumbia  “use  tax.”  This  finding 
sustains  the  claim  of  the  Wash- 
I  •  NEW  TtiK  •  CNiCAto  ington  Post  Co.,  that  newspa- 

I  •  SAN  riANCISCO  buys  the  professional  and 

- 1  personal  services  of  the  artists 

iVERTISING!  and  the  matrix  form  in  which 
IIBf  All  lur  I  delivery  comes  has  almost  no 
mvj  intrinsic  value  recognizable  to 
the  tax  statute. 
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Only  the  4  largest  cities 

•+of1  States*  have  newspapers 


625,000  r 

in  Minnesota  1 

North  and  South  Dakota\ 

western  Wisconsin 


UPPW  A 
MIOWtST-j 


New  York 
Chicago 
Los  Angeles 
Philadelphia 


Minneai 


It  em  Tribune 


MORNINO  AND  SUNDAY 


MORE  THAN  625,000  SUNDAY  •  495,000  DAILY 

John  Cowles.  President 
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New  Building 

Will  Feature 
Use  of  Glass 


FLORIDA  STYLE — An  80-foot  glass  wall  along  the  southern  side  of 
the  new  Lindsay  Building  will  enable  passers-by  to  watch  the  Hoe 
presses  in  action  printing  the  Sarasota  (Fla.)  Herald-Tribune. 


Ill  acuuii.  .  , 

The  roof  of  the  new  building  A  r  1  aX  LiOSS 
will  have  supports  for  a  heli¬ 
port  platform.  Law  Proposcd 

Provision  has  been  made  for  * 

a  private  radio  transmitter  and  Washington 

receiver  for  communication  ^  newspaper  which  held  an 
with  reporters  and  photogra-  Associated  Press  membership  at 
phers.  In  addition,  the  receiver  time  the  Supreme  Court 

will  be  able  to  pick  up  the  en-  rulfd  against  territorial  exclu- 
tire  radio  and  TV  spectrum  sivity  would  be  permitted  to 
and  signals  from  remote  weath-  take  a  business  loss  deduction 
er  reporting  equipment.  under  a  bill  introduced  by  Sen- 

The  two-story  structure  will  iitor  Olin  D-  Johnston  of  South 
have  no  front,  but  has  been  Carolina. 

designed  to  present  a  neat  ap-  Senator  explained;  “prior 

pearance  in  all  directions.  It  is  Supreme  Court  decision 

located  on  South  Washington  June  18,  news  serv- 

Boulevard,  Tamiami  Trail.  such  as  the  Associated 

Press,  granted  exclusive  fran¬ 
chises.  That  Supreme  Court 
(^IIip  Fund  Drive  ruling  abolished  their  exclusive- 

Los  Angei.es  made  the  services 

Again  this  year  the  Los  An-  available  to  anyone  who  cared 
gcles  Times  is  conducting  a  f®.*  ^^em,  naturally,  any- 

drive  to  raise  funds  to  send  holding^  a  fianchise  prior 

needy  and  underprivileged  chil-  decision  had  a  much 

dren  to  summer  camps.  Last  valuable  property,  but  due 

vear,  the  project  raised  more  to  that  ruling,  found  his  fran- 
than  $30,000  and  sent  more  depreciated  to  a  con- 

than  2,000  boys  and  girls  to  Oil  ^  ®  C-'^tent. 

youth  agency  camps,  i  This  amendment  is  to  allow 

anyone  who  had  such  a  fran- 
1  (II I  ■  I ji  ,  .  —  ^ ir  chise  to  legally  depreciate  it 

as  a  business  loss.” 

'  •  »  ^ux  Courts  have  disallowed 
a  the  loss  in  several 


MASTHEADS  of  the  Sarasota 
newspapers  are  placed  in  the 
concrete  press  pit  by  David  and 
Robert  Lindsay,  while  their  father, 
Publisher  David  Lindsay  Jr.,  looks 
on.  The  boys'  great  grand¬ 
father,  George  D.  Lindsay,  was 
the  first  editor  of  the  Herald- 
Tribune.  Their  grandfather  re¬ 
cently  retired  as  publisher. 


cases. 


Seltzer  Biography 
Off  Press  ill  Oct. 

Cleveland 
“The  Years  Were  Good,”  the 
autobiography  of  Editor  Louis 
B.  Seltzer  of  the  Cleveland 
Press,  is  to  be  published  by  the 
World  Publishing  Co.  of  New 
York  and  Cleveland  on  Oct.  29. 
The  volume  will  have  a  fore 
word  by  the  Pulitzer  prize 
winning  writer,  Bruce  Catton, 
who  formerly  was  on  the  staff 
of  the  Cleveland  Plain  Dealer. 


new  plants^modernizations*  extensions 


Publisher’s  Guests 

Eugene,  Ore. 
Twenty-four  members  of  the 
staff  of  the  Register-Guard  were 
guests  of  the  publisher,  .\lton 
F.  Baker,  marking  the  tenth 
annual  meeting  of  the  Ye  Old 
Timers  club  of  the  newspaper. 
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engineers. architects 

ioston  IP,  Moat.  .  New  York  17,  N.  Y.  Sporfonbu^,  S.  C. 

3IP  Stuart  Street  41  Eott  43nd  Street  M^tgomery  Mdg. 

FC  Brochur*  aYoilabt0  on  r»qu»st  ^ 


“So  many  advertisers  were  reporting  increased  results 
from  our  Scan-A-Graver-illustrated  ads  that  we  decided 
to  try  a  dose  of  onr  own  medicine!  This  full-page  pro¬ 
motion  was  the  result: 

“Using  the  headline  ‘Type  and  camera  wed!’  we  set 
out  to  prove  to  local  merchants  that  loc'al  pictures  tell 
more  in  news  and  .sell  more  in  advertising.  We  used  a 
local  news  photo  to  let  advertisers  see  for  themselves 
how  these  pictures  have  built  up  high  readership  of  the 
Examiner.  Then  we  punched  home  our  story  with  illus¬ 
trations  to  show  the  completeness  and  speed  of  the  serv¬ 
ice  we  render  to  our  advertisers  with  the  Scau-.A-Graver. 

“To  steal  a  line  from  our  own  full-page  ad  .  .  .  ‘the 
Examiner  is  a  happy  stage  on  which  words  and  pictures 
perform  together.’  .And  it’s  a  performance,  incidentally, 
that’s  beginning  to  play  to  standing  room  only  —  we 


surely  do  get  a  lot  of  extra  linage  from  our  use  of  the 
Scan-.A-Graver.” 

If  you’re  looking  for  extra  linage  for  your  paper  and 
more  sales  for  your  advertisers,  write  for  the  current  is.sue 
of  “Photo-.Advertising”  —  a  handy,  useful  file  of  news¬ 
paper  success  stories  and  advertising  ideas.  Address  Fair- 
child  Graphic  E(iuipment,  Inc.,  88-06  Van  Wyck  Express¬ 
way,  Jamaica,  Eong  Island,  New  York,  Dept.  100-31.A1. 


BOOKS  IN  REVIEW 


An  Updated  Overnight 
On  CopyeditoUs  Text 


By  Prof.  Roscoe  EllanI 


EDITING  THE  DAY’S  NEWS.  By 
George  C.  Bastian.  Iceland  D.  Case,  and 
Floyd  K.  Baskette.  Fourth  edition. 
New  York:  The  Macmillan  Company. 
373  pp.  $6.25. 


I  suppose  every  reporter  now 
and  then  concludes  that  copy- 
readers  have  off-days  when 
they  butcher  copy  with  a  meat- 
cleaver.  Blindfolded.  Yet  we 
all  discover  finally  that  a  real¬ 
ly  good  copyreader  is  a  writer’s 
collaborator.  He  deserves  the 
new  term,  copyeditor. 

That  is  because  he  meticu¬ 
lously  corrects  inevitable  slips. 

He  artistically  tightens  and 
clarifies  fast  writing  —  and 
yet  keeps  the  reporter’s  indi¬ 
viduality  inviolate  as  long  as 
it  isn’t  loose,  libelous,  or  in¬ 
accurate. 

Frequently  a  slotman  is  like 
that,  and  at  least  a  couple  on 
the  rim.  They  are  all  that  these 
authors  dedicate  this  book  to: 
“Unsung  Heroes  of  the  News¬ 
room.”  They  certainly  are  un¬ 
sung — except  on  the  payroll. 

A  reporter  took  a  police  story 
by  telephone  and  started  his 
copy  this  way:  “John  Lee,  20, 
1535  Chestnut  street,  pleaded 
guilty  ...” 

No  middle  initial  to  identify 
the  name  reasonably.  A  red 
light  went  on  in  the  copyedi¬ 
tor’s  mind,  and  he  checked  the 
telephone  book  and  made  a  call. 
The  middle  initial  was  B  for 
Bartch,  the  last  name  was 
Leigh,  not  Lee,  and  the  addre.ss 
was  3515,  not  1535. 

Then  he  cut  out  a  say-nothing 
clause  —  “believe  it  or  not,  but 
the  plain  facts  of  the  matter 
are  that  ...”  And  he  put  into 
a  separate  sentence  a  needed 
but  12-word  qualihcation  be¬ 
tween  a  subject  and  predicate. 
Finally,  he  lopped  off  a  whip- 
crack  ending  that  was  wordy, 
epigramatic  “cleverness”  that  ' 
reported  no  further  news. 

That  didn’t  butcher  the  copy. 
It  helped  the  reporter — and  the 
pajier. 

*  *  * 

Of  course,  there  comes  that 
off-day  when  a  rim-man  gets 
creative.  Remember  when  the 
Hall-Mills  murder  trial  was 
running?  Day  after  day,  an  eye 
witness,  said  to  have  the  real 
“McCoy,”  was  identified  as  the 
“pig  woman.”  And  day  after 
day,  stories  scheduled  her  to 


testify.  Everything  else  seemed 
pedestrian. 

But  she  stayed  too  ill  to  ap¬ 
pear.  The  suspense  was  worse 
than  Agatha  Christie’s  “Wit¬ 
ness  for  the  Prosecution.”  Then 
she  testified.  An  experienced 
New  York  reporter — a  gal  who 
knew  her  way  around  a  story 
and  a  typewriter  —  strove 
mightily  for  simplicity  in  her 
lead.  And  she  wrote  a  beauty: 

“The  pig  w’oman  testified 
today.” 

It  was  beautifully  neat — like 
the  Associated  Press  top-graph 
on  the  burial  of  President 


Harding  at  Marion:  “Harding 
of  Ohio  came  home  today.” 
Period.  Paragraph. 

Or  Bob  Casey's  Chicago  Daily 
News  lead  on  the  school  dis¬ 
aster  in  Texas:  “They  are 
burying  a  generation  here  to 
day.” 

But  that  Hall-Mills  morning, 
one  copyreader  felt  like  a 
writer.  He  stuck  in  a  carat  and 
painted  the  lily  this  way:  “Yes, 
after  six  false  billings,  the  pig 
woman  testified  today.” 

The  reporter  says  she’s  never 
been  quite  the  same  again, 
though  her  by-line  comes  out  of 
Washington  in  12-point  cafis 
today. 

<i<  * 

Well,  that’s  copyediting.  Like 
women  and  oysters,  some  are 
wonderful — and  some  butch  up 
your  whole  digestive  tract.  Yet 
it’s  not  all  of  copyediting,  as 
this  updating  of  “Editing  the 
Day's  News”  makes  clear,  try¬ 
ing  to  light  a  way  toward  fewer 
poor  copyreaders  and  more  in¬ 
dispensable  copyeditors. 


It  isn’t  all,  because  heads 
have  to  be  written  on  the  rim 
— heads  that  sell  and  tell  and 
count.  And  stories  have  to  be 
pieced  together,  inserts  sewed 
in  with  surgical  skill,  libel 
avoided,  and  copy  trimmed  to 
space — the  fat  excised  without 
wasting  any  meat. 

This  book  shows  how  to  pre- 
l)are  copy  for  the  printer,  how 
to  sharpen  leads,  how  to  re¬ 
build  stories,  and  sculpture  un¬ 
biased  heads  that  attract  read¬ 
ers. 

I  particularly  liked  the  book’s 
emphasis  on  the  one-idea-one- 
sentence  principle  instead  of 
the  cumbersome  old  clothesline 
writing  on  which  five  W’s,  an 
H,  and  cluttering  clauses  were 
hung  like  undies  on  washday. 

*  * 

The  authors  treat  headwrit¬ 
ing  fully,  illustrating  different 
styles.  Heads  should  do  more 
than  count  and  condense  the 
first  few  paragraphs  of  a  story, 
as  unpalatable  as  C  ration. 
Take  this  2  decker: 


Wounded  Pilot 
Brings  Medicine 

Lorna  Doone,  Front-line 
Nurse,  Tells  How 
Crippled  Plane 
Was  Aided 


Compare  it  with  this  one: 

Girl’s  Signal  Saves  Flier 

12  -  year  •  old  Korean 
Waves  Dress  to  Land 
Crippled  Plane 

There  should  be  an  art  even 
in  building  a  mud  house  on  the 
Arizona  desert  .  .  .  though  one 
doesn’t  see  it  often  demon¬ 
strated  along  the  Sonora  or 
Chihuahua  border.  Obviously 
the  finishing  touches  on  infor¬ 
mation  for  the  readers’  right 
to  know  are  more  civilizing  and 
quite  as  historical  as  adobe 
dwellings.  So  both  art  and  pro¬ 
fessional  knowledge  should  sit 
at  a  copydesk  ...  to  make 
righteousness  readable  and  de¬ 
mocracy  retainable. 

• 

Books  Received 

ROOSEVELT :  The  Lion  and  the  Fox. 
By  James  MacGreaor  Burn!>,  New 
York:  Harcourt,  Brace  and  Company. 
553  pp.  $5.75.  Exhaustive  political  biog¬ 
raphy  of  Franklin  Roosevelt  that  an¬ 
swers  many  tantalizinir  riddles  about 
FDR's  complex  personality. 

•  •  * 

EISENHOWER:  The  Inside  Story.  By 
Robert  J.  Donovan.  New  York:  Har¬ 
per  and  Bros.  423  pp.  $4.95.  Washing¬ 
ton  correspondent's  penetrating  ac¬ 

count  of  Eisenhower's  conduct  of  our 
state  affairs. 

•  *  • 

DEMOCRACY  AND  THE  AMERICAN 
PARTY  SYSTEM.  By  Austin  Ranney 
and  Willmoore  Kendall.  5.60  pp.  $7.75. 
Scholarly  discussion  of  our  political 

system. 


If 


you  kavo  Intornafienal  butlnost 
interesH  attociafod  with  publ!ihin9, 
printing,  advartiting  or  commarcial 
radio,  and  you  want  to  Itaap  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


IS  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $3J0, 
ITiite  for  uanple  copy. 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIBNCY 

.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

•OSTON,  MASSACHUSETTS  •  CHARIOTTE,  NORTH  CAROLINA 
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COAL  FACTS  National  Coal  Association 


THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  5,  D.C. 


July,  1956 

In  the  consideration  of  transportation  legislation.  Congress 
should  make  sure  that  its  final  decisions  will  permit  the 
production  and  movement  of  energy  in  the  increasing  quanti¬ 
ties  in  demand  in  the  United  States  and  abroad.  Insofar  as 
these  proposed  changes  in  the  law  affect  the  coal  industry, 
the  Congress  should  approve  only  those  which  will  facilitate 
the  movement  of  required  higher  tonnages  more  economically. 

Already  the  world’s  biggest  materials  handling  job,  hauling 
coal  will  grow.  More  coal  is  being  demanded  for  the  produc¬ 
tion  of  steel,  the  generation  of  electric  power,  much  of  our 
general  manufacturing.  Large  quantities  are  needed  for  home 
heating,  for  export,  chemical  and  other  markets. 

More  than  77  per  cent  of  all  coal  moves  by  rail .  Charges  for 
this  movement  are  regulated  by  Federal  legislation.  Increases 
in  these  charges  tend  to  raise  the  cost  of  generating 
electricity,  and  the  cost  of  steel  used  in  automobiles  and 
other  consumer  items .  Some  of  the  changes  in  the  transporta¬ 
tion  laws  now  being  considered  by  the  Congress  could  lead  to 
higher  coal  freight  rates. 

Coal  freight  rates  are  now  too  high.  For  35  years  they  have 
been  steadily  increased  by  the  railroads  with  the  approval 
of  the  Interstate  Commerce  Commission.  The  repeated  boosts 
between  1948  and  1956  amounted  to  88  cents  per  ton.  The 
higher  and  higher  rates  on  this  traffic  have  imposed  on  coal 
consumers  a  disproportionate  share  of  the  burden  of  cost  for 
unprofitable  passenger  and  allied  services  of  the  railroads . 
These  inequalities  should  be  corrected. 

Any  changes  in  the  transportation  laws  finally  adopted  should 
permit  and  encourage  lower  freight  rates  on  coal  and  facili¬ 
tate  its  movement  because  vastly  increased  coal  tonnages 
must  be  transported  more  economically  if  America  is  to 
obtain  all  of  the  coal  needed  to  supply  increasing  energy 
demanded  for  national  progress  and  security. 


Mattriol  in  Cool  Fact*  may  b«  quoted  or  reproduced  for  any  purpote.  If  further  informalian  ie  desired,  contact  National  Coal  Association. 

(Aii-ertisemfnt) 
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CLASSIFIED  CLINIC 

Coded  Want  Ad  Data 


are  amon^  the  largest  on  the 
West  Coast.  General  Ma.iager 
Leona  Bertram  is  a  classified 
advertising  veteran.  Miss  Bert¬ 
ram  had  heard  Mr.  West’s 


Might  Help 

By  Bill  Keller 
CAM,  San  Francisco  Call- 

San  Francisco 
John  R.  West’s  recent  speech 
(E&P,  June  30,  page  13)  com¬ 
paring  respective  San  Francisco 
classified  advertising  regula¬ 
tions  and  pleading  the  cause 
of  harassed  space  buyers  ac¬ 
cents  a  growing  problem.  Mr. 


Agencies 


-Bulletin 

in  the  side  of  his  agency.  He 
contrasted  classified  with  more 
standardized  media,  and  frankly 
admitted  that  his  agency  fre¬ 
quently  took  the  “easiest  route.” 

Mr.  West  is  not  alone.  Many 
another  agency  has  explored 
other  media  in  an  attempt  to 


speech  and  was  glad  to  com¬ 
ment  for  the  record. 

“Speaking  strictly  for  our- 
.selves,  we  have  no  problems  in 
placing  classified  advertising,” 
she  declared. 

“We  have  placed  thousands 
and  thousands  of  classified  ads, 
and  I  have  never  once  felt  that 
our  ads  did  not  receive  fair 
consideration. 

“Of  course,  we  have  given 
up  trying  to  standardize  the 
appearance  of  ads.  We  find 
that  if  newspapers  are  allowed 


Bill  Keller,  who  herewith  pre¬ 
sents  a  reply  to  friendly  criti¬ 
cism  of  the  San  Francisco  Call- 
Bulletin,  became 
the  first  classi¬ 
fied  manager  of 
that  newspaper 
in  13  years  on 
June  1,  1955. 

Today  the 
Call  -  Bulletin 
averages  40,000 
lines  of  classi¬ 
fied  monthly 
Keller  '^‘^h  a  depart¬ 

ment  of  seven 


persons.  The  development  has 
been  on  a  pay-as-you-go  basis 
and  at  a  profit,  he  reports. 


West,  of  Los  Angeles,  president 
of  West  -  Marquis  advertising 
agency,  stressed  the  need  for 
greater  uniformity  in  classified 
advertising  practices. 

The  maze  of  fine  print  com¬ 
prising  rates  and  regulations 
for  nearly  1,800  daily  news¬ 
papers  admittedly  is  regarded 
as  a  necessary  evil  by  large- 
scale  users  of  classified.  Too 
many  big-money  spenders  are 
throwing  up  their  hands.  What 
is  worse,  they  are  unselling 
themselves  on  a  medium  that 
daily  hits  the  jackpot  for  un¬ 
told  thousands  of  advertisers. 

On  the  local  classified  level, 
convenience  to  readers  and  ad¬ 
vertisers  always  has  been  a  key 
selling  point.  All  advertising  is 
local,  and  no  one  has  suc¬ 
cessfully  challenged  classified’s 
unique  effectiveness.  But  in  this 
technological  age,  an  ever  in¬ 
creasing  number  of  advertisers 
are  not  local.  The  complete  and 
widespread  utilization  of  this 
mushrooming  medium  today  de¬ 
mands  quick  and  easy  access 
by  national  advertisers. 

‘The  Easiest  Route’ 

In  this  regard,  Mr,  West  told 
the  convention  of  the  Associa- 


achieve  comparable  results  with 
less  effort.  Many  have  returned 
to  classified  with  a  deteimina- 
tion  to  solve  its  problems  and 
get  utmost  results  for  their 
clients’  dollars. 

This  decision  has  not  always 
been  followed  by  success,  but 
in  an  increasing  number  of 
cases  the  rewards  have  been 
spectacular.  Many  of  the  bigger 
agencies  have  discovered  that 
special  departments,  staffed  with 
experts  in  classified  advertising, 
are  paying  off  in  profits  and  in 
improved  service  to  clients.  A 
number  of  agencies  that  a  few 
years  ago  ventured  into  the 
deserts  of  classified  with  con¬ 
siderable  misgiving  have  struck 
gold. 

Problems  Solved 

Today  ther  e  are  several  good- 
sized  agencies  in  this  country 
doing  a  thriving  business  in 
clas.sified  advertising  exclusive¬ 
ly.  Each  of  these  is  a  work¬ 
shop  laboratory  which  success¬ 
fully  has  solved  the  problems 
pecular  to  this  fast-growing 
medium.  These  agencies  are  not 
preparing  to  close  their  doors 
in  defeat.  They  are  brimming 
with  enthusiasm  and  growing 


sufficient  latitude,  they  easily 
can  make  our  copy  conform  to 
individual  requirements. 

“We  may  send  an  ad  to  a 
hundred  newspapers  and  receive 
back  as  many  dissimilar  proofs. 
That  does  not  worry  us,  because 
we  know  that  each  proof  rep¬ 
resents  an  ad  that  is  compet¬ 
ing  on  fair  terms  in  its  own 
newspaper.  So  long  as  our  ads 
are  uniform  with  others  on  the 
same  page,  they  are  entirely 
competitive.  Good  copy  takes 
care  of  results,”  she  explained. 

Other  Side  of  Coin 

“All  media  have  complications 
which  must  be  recognized.  Any¬ 
one  who  thinks  that  classified 
rates  are  complex  should  take 
a  good  look  at  TV  rate  quota¬ 
tions.  Also,  consider  the  ease 
with  which  classified  offers 
proof  of  publication.  Comparing 
all  factors,  no  other  medium 
can  even  begin  to  match  the 
simplicity  of  classified  adver¬ 
tising,”  she  declared. 

Here  is  certainly  another  side 
of  the  coin.  This  is  not  to  mini¬ 
mize  problems,  but  to  hold  out 
the  prospect  that  solutions  are 
readily  at  hand. 

A  healthful  exchange  of  ideas 


field  of  classified  advertising 
merit  our  earnest  consideration. 
Who  knows  what  gains  would 
result,  if  agencies  were  equipped 
to  do  a  first-class  job  of  selling 
their  clients  on  classified? 

Surely  we  could  whip  the 
standardization  problem.  Every 
newspaper  is  as  individual  as 
its  community.  That’s  wonderful, 
and  no  one  would  have  things 
be  any  other  way.  But  Ameri¬ 
can  communities  and  American 
newspapers  are  a  lot  more  alike 
than  they  are  different.  After 
all,  there  are  only  three  or  four 
really  basic  approaches  to  class¬ 
ified,  and  especially  to  class¬ 
ified  typography. 

Areas  of  Agreement 

A  breakdown  analysis  of 
classified  regulations  for  all 
daily  newspapers  quickly  would 
reveal  areas  of  agreement  for 
each  basic  approach.  Three  or 
four  brief  codes  for  national 
classified  could  be  devised  and 
each  newspaper  could  be  offered 
the  option  of  selecting  one  gen¬ 
erally  in  keeping  with  its  own 
existing  policies. 

Thus  each  newspaper  that 
had  adopted  a  standanl  code 
could  stai-t  off  its  Standard  Rate 


tion  of  Newspaper  Classified  tadpoles. 

Advertising  Managers  that  the  Typical  is  World  Wide  Want 
low  degree  of  uniformity  in  Ad  Service,  a  Los  Angeles 
classified  practices  is  a  thorn  agency  whose  classified  billings 


When  you  see  an  eager  reader 
Studying  an  interest  breeder. 

It’s  a  circulation  feeder — 

And  he’s  very  likely  to  be  reading 

“THE  WORLD  IN  STAMPS" 

by  Franklin  R.  Bruns,  Jr. 

the  HARDALE  Syndicate 
30  East  60th  Street,  New  York  22 


among  agencies  themselves 
could  not  fail  to  be  revelatory. 
The  American  Association  of 
Advertising  Agencies  could  be 
approached  to  take  the  lead  in 
implementing  this  kind  of  pio- 
gram. 

Community  Differences 

The  Bureau  of  advertising, 
ANPA,  might  want  to  cooperate 
with  the  Association  of  National 
Advertisers  in  a  well-planned 
e<lucational  campaign.  ANCA.M 
doubtless  would  welcome  the  op¬ 
portunity  to  work  shoulder-to- 
shoulder  with  any  or  all  of 
these  groups.  The  associations 
often  have  worked  together  ef¬ 
fectively,  and  can  well  be  proud 
of  their  splendid  accomplish¬ 
ments. 

Mr.  West’s  suggestions  in 
favor  of  basic  research  in  the 


and  Data  classified  listing  with 
the  phrase  “Code  1”  or  “Code 
2,”  followed  by  the  rates.  This 
would  greatly  simplify  matters 
for  national  advertisers.  They 
could  develop  three  or  four  ads 
in  conformity  with  the  same 
number  of  codes,  and  cover 
the  whole  country  with  ease. 

.4s  things  stand  now,  adver¬ 
tisers  must  expect  to  spend 
some  time  checking  regulations 
on  broken  columns,  cuts,  and 
display  type  in  classified.  But 
right  now — today! — any  recog¬ 
nized  agency  can  order  a  10- 
inch,  single-column  classified  ad 
marked  “Set  To  Best  Advan¬ 
tage”  into  virtually  every  news¬ 
paper  in  this  country  without 
difficulty. 

Every  ad  so  ordered  will  com¬ 
pete  fairly  for  readership  and 
pro<luce  its  fair  share  of  results. 
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TELETYPESETTER  USER  REPORT;  Hartford,  Conn.  - 


''TTS  helps  America's  oldest  newspaper 
cast  30,000  lines  of  type  per  day!" 


says  Stewart  W.  Beckett, 
production  manager, 
The  Hartford  Courant. 


For  detailed  information  on  how  TTS  can 
substantially  reduce  your  composinq 
room  costs  write;  Teletypesetter  Corp., 
Dept.  E7,  2752  North  Clybourn  Avenue, 
Chica9o  14,  III. 


here  are  two  of  the  Courant’s  eight  line-  produce  a  continuous  flow  of  typo  auto- 

C4iSting  machines  equipped  with  TTS  Re-  matically  to  help  the  newspaper  cast 

perforators  and  Operating  Units  whict’  .tO.OOO  lines  ot  type  per  day. 
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The  Perforator  room  at  the  Hartford 
Courant  is  located  next  to  the  editorial 
department.  Stewart  W.  Beckett  is  shown 
here  observing  two  of  the  Courant’s  nine 


TTS  Perforators  in  action.  Fourteen  Per¬ 
forator  operators  punch  tape  at  an  aver¬ 
age  rate  of  410  lines  per  hour,  per  oper¬ 
ator  over  a  seven-hour  shift. 


The  Hartford  Courant,  America’s  old¬ 
est  newspaper  of  continuous  publica¬ 
tion,  is  a  seven-day  morning  paper. 
They  began  their  Teletypesetter  oper¬ 
ation  in  1950  with  five  Perforators 
and  four  Operating  Units.  The  Oper¬ 
ating  Units  were  installed  on  three 
Linotypes  and  an  Intertype. 

Stewart  W.  Beckett,  production 
manager,  writes:  “Our  TTS  system 
proved  so  successful  that  we  are  now 
operating  nine  Perforators  and  eight 
Operating  Units.  We  run  our  four  new 
Linotype  Comets  and  high  speed  In¬ 
tertype  at  ten  lines.  Three  older  ma¬ 
chines  run  at  eight  lines. 

“BeforeTTS,  we  averaged  1500  lines 
per  day  for  each  manual  operator. 
Now  we  average  410  lines  per  hour 
per  Perforator  operator  over  a  seven- 
hour  shift.  We  find  experienced  typists 
make  excellent  Perforator  operators 
after  no  more  than  3  months’  training. 

“With  TTS,  we  handle  all  classes  of 
composition  from  half-measure  to  18 
cms,  game  scores,  classified  ads,  etc. 
Beside  local  perforation,  we  carry  full 
A.P.  TTS  wire  tape  circuit  and  New 
York  Stock  Exchange  and  American 
Stock  Exchange  reports.  We  average 
casting  30,000  lines  per  day. 

“At  first,  employees  were  skeptical 
about  TTS.  With  management  assur¬ 
ance  that  it  was  being  installed  to  meet 
anticipated  growth  and  no  one  was 
going  to  be  displaced,  TTS  was  ac¬ 
cepted  as  a  production  tool.  It  soon 
became  a  very  welcome  part  of  our 
operation.  Without  TTS,  we  would 
not  have  been  able  to  keep  pace  with 
our  paper’s  rapid  expansion  without 
having  made  a  capital  investment  in 
additional  typesetting  machines,  to  say 
nothing  of  trying  to  hire  more  manual 
operators  in  a  tight  labor  market. 

“We  look  on  Teletypesetter  as  an 
important  production  advancement 
that  has  materially  helped  us  to  meet 
the  demand  for  more  type— efficiently 
and  economically.” 
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Duffy  Says  Cartoonist 
Must  Have  Convictions 


By  Erwin  Knoll 

An  editorial  cartoonist,  says 
a  veteran  practitioner  of  the 
art,  is  more  than  an  illustrator 
of  editorials.  Or  at  least  he 
ought  to  be. 

“He  must  have  convictions, 
and  he  must  reflect  them  in 
his  work,”  Edmund  Duffy  em¬ 
phasizes.  In  the  course  of  a 
two-hour  session  of  a  newspa¬ 
per  shop  talk,  he  returns  to 
the  theme  time  and  again: 
“You’ve  got  to  believe  in  what 
you  are  doing!” 

Mr.  Duffy,  who  began  draw¬ 
ing  for  newspapers  almost  40 
years  ago,  recently  returned  to 
the  fold  after  an  eight-year 
stint  as  editorial  cartoonist  for 
the  Saturday  Evening  Post. 
Since  April  he  has  been  draw¬ 
ing  three  cartoons  a  week  for 
Long  Island  Newsday  and  the 
Chicago  Sun-Times  Syndicate. 
He’s  glad  to  be  back  in  the 
daily  fleld. 

Best  on  Newsprint 

“The  magazines  are  OK,”  he 
says.  “I  liked  working  for  them. 
But  political  cartoons  are  bet¬ 
ter  when  they’re  right  on  top 
of  the  news.  And  anyhow,  niy 
woik  has  always  looked  best 
on  newsprint.” 

Three  times  his  work  has 
looked  best  on  Morningside 
Heights.  Mr.  Duffy  holds  more 
Pulitzer  Prizes  than  any  other 
newspaperman.  He  was  cited  in 
1931  for  a  cartoon  depicting  the 
excesses  of  the  Russian  Com¬ 
munists;  in  1934  for  a  protest 
against  a  CalifoiTiia  lynching, 
and  in  1940  for  an  anti-Nazi 
drawing.  Each  cartoon  was  pub¬ 
lished  during  his  24-year  ten¬ 
ure  on  the  Baltimore  (Md.) 
Sun,  and  each  reflected  Mr. 
Duffy’s  strong  personal  con¬ 
victions. 

Last  year,  when  he  was  in¬ 
eligible  for  a  prize  because  of 
his  magazine  affiliation,  Mr. 
E>uffy  served  on  the  Pulitzer 
panel  which  selected  the  year’s 
best  cartoon.  It  was  the  first 
time  a  political  cartoonist  had 
served  on  a  Pulitzer  jury.  Two 
things  surprised  him,  he  recalls: 

•  The  number  of  cartoonists 
who  submitted  handsome  leath¬ 
er-bound  portfolios  and  lengthy 
nominating  letters.  (“I  always 
tore  my  cartoons  out  of  the 
paper,  pasted  them  on  copy 
sheets  and  mailed  them  in.”) 

•  The  number  of  cartoons 
which  steered  clear  of  contro¬ 
versial  politics.  “Charity  drives 


are  a  worthy  cause,  and  so  are 
safe  driving  campaigns.  But 
politics  should  be  an  editorial 
cartoonist’s  first  concern.”) 

Always  a  Democrat 

Mr.  Duffy  joined  the  Balti¬ 
more  Sun  in  1924,  when  the 
paper  wanted  an  ardently  Dem¬ 
ocratic  cartoonist  to  back  the 
Presidential  candidacy  of  John 
W.  Davis.  The  job  was  .sup¬ 
posed  to  last  three  months,  but 
Mr.  Duffy  stayed  on  until  1948. 
He  didn’t  do  much  drawing 
when  the  Sun  supported 
Dewey  for  the  Presidency. 

“I’ve  always  believed  that 
publishers  have  some  rights,” 
Mr.  Duffy  grins.  ‘"They  can 
print  your  cartoons  or  they  can 
leave  them  out  of  the  paper.” 

He  recalls  that  his  old  friend, 
Dan  Fitzpatrick  of  the  St. 
Louis  (Mo.)  Post-Dispatch,  sat 
out  the  1952  campaign  when  his 
paper  endorsed  Eisenhower. 

Still  a  Democrat,  Mr.  Duffy 
finds  Newsday’s  editorial  page 
a  convenient  environment  for 
his  cartoons.  And  he  thinks  the 
tabloid  page  shows  his  draw¬ 
ings  off  to  best  advantage. 

Friend  of  Mencken 

On  the  Sun  he  was  a  great 
friend  of  H.  L.  Mencken.  With 
Mencken  he  covered  the  Scopes 
monkey  trial.  Each  day  of  the 
trial  Mr.  Duffy  sketched  in  the 
courtroom,  then  returned  to  his 
hotel  to  prepare  finished  draw¬ 
ings  for  the  Sun.  Years  later, 
he  recalls,  Mencken  showed  him 
his  pencilled  roughs.  The  Sage 
of  Baltimore  had  salvaged  them 
from  the  hotel  room’s  waste¬ 
basket  for  a  .scrap-book. 

“It  was  the  greatest  compli¬ 
ment  my  work  has  received,” 
Mr.  Duffy  says. 

One  of  Mr.  Duffy’s  most  con¬ 
troversial  cartoons  was  a  favor¬ 
ite  with  Mencken.  It  followed 
a  lynching  on  Maryland’s  East¬ 
ern  shore,  and  showed  the 
lynched  man  hanging  from  a 
tree.  It  was  captioned  with  the 
title  of  the  state  song,  “Mary¬ 
land,  My  Maryland.”  When  the 
cartoon  was  published,  flatcars 
carrying  the  paper  were  over¬ 
turned  and  burned,  and  the  car¬ 
toonist  was  on  the  receiving 
end  of  threatening  calls  and 
letters. 

“Around  Baltimore,”  Biog¬ 
rapher  Gerald  Johnson  once 
wrote,  “Duffy  was  regarded 
with  the  uneasy  delight  that  a 
zoo-keeper  has  in  a  particularly 


fine  Bengal  tiger  ...  a  munici¬ 
pal  asset,  unquestionably,  but 
everybody  shuddered  to  think 
what  would  happen  if  he  ever 
went  on  a  rampage.” 

Art  Student  at  13 

Edmund  Duffy  was  born  in 
1899  in  Jersey  City,  N.  J.,  the 
son  of  a  city  policeman.  Young 
Duffy  left  school  after  the 
eighth  grade,  and  at  13  began 
attending  the  Art  Students 
League  in  New  York  City.  He 
studied  under  George  Bridge- 
man,  John  Sloan  and  Boardman 
Robinson.  On  after-school  trips 
to  the  Metropolitan  Museum  of 
Art,  he  came  to  regard  Daumier 
as  the  greatest  cartoonist  of 
all  time.  He  still  thinks  so. 

Mr.  Duffy’s  great  break  as 
a  newspaper  cartoonist  came  in 
1918  on  the  night  the  Armistice 
was  announced.  All  night  the 
young  cartoonist  roamed  the 
city  streets,  sketching  the  rev¬ 
elries  of  jubilant  New  Yorkers. 
His  page  of  drawings,  which 
the  New  York  Herald  bought 
for  $25  and  published  on  the 
following  Sunday,  attracted 
much  attention. 

He  .sold  sketches  to  the  New 
York  Evening  Post  and  to 
Scribner’s  and  Century  maga¬ 
zines.  Humorist  Robert  Bench- 
ley,  then  roto  editor  of  the  New 
York  Tribune,  got  him  his  first 
regular  job. 

In  1921,  on  $.300  in  borrowed 
money,  Mr.  Duffy  went  to 
London  and  got  a  job  on  the 
London  Evening  News.  He 
moved  to  Paris,  where  he 
studied  ai-t  and  drew  for  an 
English-language  daily. 

Returning  to  New  York  in 
1922,  he  worked  for  the  Sun¬ 
day  magazine  and  theatrical 
page  of  the  Brooklyn  Eagle. 
He  was  editorial  cartoonist  for 
the  New  York  Leader  during 
its  short  life  in  1923,  then  re¬ 
turned  to  the  Eagle  to  cover 
the  Democratic  National  Con¬ 
vention.  Mr.  Duffy  has  been  an 
enthusiastic  convention  goer 
ever  since.  He  hopes  to  get  out 
to  Chicago  next  month,  and 
holds  with  those  who  expect 
Stevenson  to  be  nominated. 

New  York  Is  Home 

New  York  City  is  home  to 
Edmund  Duffy.  Returning  to 
the  city  was  a  major  factor  in 
his  decision  to  join  the  Satur¬ 
day  Evening  Post  after  24 
years  in  Baltimore.  Newsday’s 
proximity  to  Manhattan  also 
enhanced  the  tabloid’s  offer. 

Mr.  Duffy  lives  in  a  hand¬ 
some  apartment  in  a  house  he 
owns  on  East  61st  Street.  The 
decorative  interior  is  the  work 
of  Mrs.  Duffy,  the  former  Miss 
Anne  Rector,  a  well-known 
artist  and  designer.  The  Duffys’ 


Edmund  Duffy 


downstairs  neighbor  is  Richard 
M.  Clurman,  editorial  director 
of  Newsday. 

Three  days  each  week  Mr. 
Duffy  leaves  his  apartment  at 
about  10  a.m.  and  drives  out  to 
the  Newsday  plant  in  Garden 
City,  L.  L  He  has  already 
thoroughly  read  the  morning 
papers,  and  has  a  general  idea 
of  his  cartoon  topic. 

“Every  column  of  type,”  he 
says,  “contains  a  potential 
cartoon  idea.  I  wonder  about 
the  people  I  see  on  train.s,  dis¬ 
carding  half-read  newspapers. 
It  seems  strange  to  be  able  to 
approach  newspaper  reading  so 
casually.” 

No  Idea  Problem 

What  happens  on  those  days 
when  an  idea  just  doesn’t  come? 
There  are  no  such  days  in  Ed¬ 
mund  Duffy’s  life. 

“The  day’s  news  provides  you 
with  a  topic.  Then  the  drawing 
and  caption  just  come — simul¬ 
taneously.  How  does  an  actor 
think  of  acting?  He  doesn’t! 
He  just  acts.  A  cartoonist  must 
work  the  same  way.  He  can’t 
just  think  of  a  caption;  a  cap¬ 
tion  without  a  drawing  is  like 
a  song  title  without  a  song.” 

Within  the  limitations  of  his 
global  and  national  political 
topics,  Mr.  Duffy  tries  to  vary 
his  subject  matter  as  much  as 
he  can.  He  shuns  the  stock 
symbols  of  the  cartoonist’s 
craft;  his  Uncle  Sam  sports  no 
stars  and  stripes,  his  taxpayer 
wears  no  barrel. 

“Occasionally,”  he  says,  “I 
do  a  change-of-pace  cartoon 
just  to  show  that  everyone  isn’t 
hopping  on  the  common  people 
all  the  time.” 

ENen  on  those  days,  he  goes 
to  bat  for  the  things  he  believes 
in.  W’ere  he  to  do  anything 
else,  he  says,  he  would  be 
drawing  “pictorial  diagrams — 
not  editorial  cartoons.” 
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Only  STEEL  can  do  so  many  jobs  so  well 
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The  Day  Of  Judgment  is  depicted  by 

this  magnificent  stained  glass  win¬ 
dow  in  St.  Gertrude’sChurch,  Frank¬ 
lin,  Illinois.  This  breath-taking  win¬ 
dow  was  designed  and  made  in  the 
United  States,  and  its  weight  is  sup- 
IJorted  by  a  network  of  slim  USS 
steel  mullions  —  further  evidence  of 
the  versatility  of  steel,  which  serves 
industry,  farm,  home  and  church  in 
so  many  ways  so  well. 


as*'  v/jr-’n; 

Mf' ■ 


Perfect  Sun  And  Light  Control.  Designed 

to  stay  up  all  year,  this  awning  can  be 
rolled  down  to  any  level  for  sun  protec¬ 
tion  or  rolled  up  against  the  house  to  admit 
light  on  cloudy  days.  These  roll-up  awn¬ 
ings  are  made  from  tough  USS  Galvanized 
Steel  for  sturdiness  and  long  wear.  In 
laboratory  tests,  the  awning  was  raised  and 
lowered  over  20,000  times  without  failure. 


U  STEEL 


This  tradt-nark  is  yaur  {uida  ta  quality  stael 


2  Million  Volts  will  be  generated  in  this 
all-steel  transformer  tank.  It  is  part  of  an 
x-ray  machine  used  for  industrial  inspec¬ 
tion.  USS  steel  plates  and  sheets  were  used 
fur  the  important  parts. 


UNITED  STATES  STEEL 

For  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel,  525  William  Penn  Place,  Pittsburgh,  Pa. 

AMERICAN  BRIDGE  AMERICAN  STEEL  &  WIRE  and  CYCLONE  FENCE  COLUMBIA-GENEVA  STEEL  CONSOLIDATED  WESTERN  STEEL  GERRARD  STEEL  STRAPPING  NATIONAL  TUBE 
OILWELLSUPPLY  TENNESSEE  COAL  &  IRON  UNITED  STATES  STEEL  PRODUCTS  UNITED  STATES  STEEL  SUPPLY  0>V»mm  o/ UNITED  STATES  STEEL  CORPOMTION.  PfTTSBURGH 
UNITED  STATES  STEEL  HOMES.  INC. (UNION  SUPPLY  COMPANY •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY 
SEE  Tti*  Unitnd  Slat««  St««l  Hour.  It'a  a  Full-hour  TV  program  protonttd  ovory  othor  wock  by  Unitod  States  Steel.  Consult  your  local  newspaper  for  time  ond  station. 
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IT'S  FASHIONABLE  these  days  for  newspaper  people  to  90  abroad, 
but  Mrs.  Alice  Connolly  is  off  to  Europe  for  a  special  purpose.  She 
is  fashion  editor  of  the  Bridgeport  (Conn.)  Post  and  she'll  do  nine 
weeks  of  fashion  stories  from  the  style  centers. 


World  War  1 
Documents 
Still  Secret 

Washington 

The  Moss  Committee  on  fede¬ 
ral  information  barriers  closed 
a  week  of  hearings  with  inquiry 
into  why  Pentagon  public  rela¬ 
tions  is  so  placed  in  the  hands 
of  men  not  trained  in  news- 
papering  or  in  other  media. 

The  early  part  of  the  hear¬ 
ing  was  given  to  a  review  of 
Defense  Department  news  policy 
by  Robert  Tripp  Ross,  former 
New  York  merchant  now  As¬ 
sistant  Secretary  of  Defense  for 
Public  Affairs. 

Mr.  Ross  told  the  committee 
many  World  War  I  documents 
are  still  under  lock  and  key  and 
thousands  of  World  War  II 
papers  might  be  made  available 
for  publication  if  the  Pentagon 
had  the  funds  and  manpower 
to  clear  them  for  release. 

Trevor  Gard.ner,  former  As¬ 
sistant  Secretary  of  the  Air 
Force,  said  that  “at  least  half” 
of  the  secret  documents  in  the 
Pentagon  should  be  declassified. 

One  of  the  documents  still 
classified,  he  told  the  subcom¬ 
mittee,  is  President  Truman’s 
original  order  directing  that  an 
atomic  bomb  be  dropped  on 
Japan  in  World  War  II. 

Mr.  Gardner  said  that  more 
than  1,000,000  persons  had  the 
authority  to  put  secret  labels 
on  documents.  “Quite  frequent¬ 
ly,”  he  said,  the  armed  services 
did  this  to  withhold  information 
that  might  be  embarrassing  if 
it  reached  the  public. 

Lieut.  Gen.  Ployd  L.  Parks, 
retired,  former  chief  of  public 
information  for  the  Army,  told 
the  subcommittee  that  Army  in¬ 
formation  personnel  should  be 
trained  for  their  jobs  and  should 
be  kept  at  their  assignments  for 
at  least  four  years. 

• 

9  More  Newspapers 
Enrolled  by  lAPA 

Inter  American  Press  As¬ 
sociation  has  announced  the 
acceptance  of  nine  new  mem¬ 
bers.  Membership  now  stands 
at  391,  representing  460  West¬ 
ern  Hemisphere  publications 
and  individuals. 

New  members  are:  El  Her- 
aldo  de  Aguascalientes,  Mexico; 
Tulsa  (Okla.)  Tribune;  Martins 
Ferry  (Ohio)  Times  -  Leader; 
Fostoria  (Ohio)  Review-Times; 
Infomiacion,  Havana,  Cuba ; 
Temple  (Tex.)  Daily  Tele¬ 
gram;  Davenport  (Iowa)  Daily 
Times;  Opelousa  (La.)  World; 
Diario  Nacional,  Havana,  Cuba. 


Inquiry  Over, 
Daily  Fights 
To  See  Files 

New  Orleans 

Three  New  Orleans  Item 
staffers  have  taken  a  “right  to 
know”  case  to  the  Louisiana 
Supreme  Court  on  an  appeal 
from  a  ruling  that  they  may 
not  see  files  of  a  police  graft 
investigation. 

Officials  have  announced  that 
the  inquiry  is  ended  but  they 
have  refused  access  to  the  files 
on  the  ground  that  the  ma¬ 
terial  has  not  been  used  in 
open  court. 

A  petition  for  writs  based  on 
the  state’s  public  records  stat¬ 
ute  was  filed  in  behalf  of 
George  Chaplin,  Item  editor; 
Henri  Wolbrette  II,  managing 
editor;  and  William  Reed,  re¬ 
porter. 

Civil  Judge  Paul  Chasez  dis¬ 
missed  the  suit  against  the  Po¬ 
lice  Superintendent  on  the 
ground  that  the  material  might 
be  used  in  pending  or  future 
criminal  cases.  The  open-rec¬ 
ords  act  specifically  exempts 
public  records  held  by  an  in 
vestigating  officer  or  agency, 
until  after  they  have  been  used 
in  court  or  a  criminal  charge 
disposed  of. 

The  newsmen  contended,  how¬ 
ever,  that  officials  have  an¬ 
nounced  that  the  inquiry  is 
“finished”  and  therefore  they 
are  entitled  to  look  at  the  re¬ 
cords. 


Open  Meeting 
For  Vermont 

Montpelier,  Vt. 

Governor  Joseph  B.  Johnson 
has  endorsed  a  policy  of  open 
meetings  of  state  administra¬ 
tive  agencies  with  the  reserva¬ 
tion  that  executive  sessions 
could  be  held  when  the  agency 
sees  fit. 

The  Governor’s  comments  on 
“open-to-the-press”  meetings  of 
state  boards  and  commissions 
were  contained  in  a  prepared 
statement  to  newsmen  at  a 
weekly  conference. 

The  Governor  said  he  couldn’t 
imagine  any  state  board  adopt¬ 
ing  a  practice  of  holding  execu¬ 
tive  or  secret  sessions  exclu¬ 
sively.  Any  decision  involving 
public  funds,  even  though  made 
in  executive  session,  should  be 
divulged  upon  request,  he 
added. 

The  executive’s  statement 
was  prompted  by  criticism 
aimed  at  him  by  Herbert 
Brucker,  editor  of  the  Hartford 
Courant  and  chairman  of  the 
Freedom  of  Information  Com¬ 
mittee  of  the  American  Society 
of  Newspaper  Editors. 

His  statement,  the  Governor 
said,  was  intended  to  clarify 
his  position  relative  to  keeping 
meetings  of  state  agencies  open 
to  the  public  press;  “not  be¬ 
cause  of  any  practice  in  state 
government  which  has  barred 
the  press  from  meetings  of 
public  agencies,  but  because 
these  practices  have  been  mis¬ 
represented  on  a  national 
level.” 


Air  Control 
Publicity  Ban 
Is  Rescinded 

New  Orleans 

A  protest  by  the  New  Orleans 
Item  against  a  “secrecy”  ruling 
sent  out  by  the  Civil  Aeronau¬ 
tics  Authority  after  the  Grand 
Canyon  plane  disaster  resulted 
in  the  news  ban  being  lifted. 

The  “no  publicity”  order  was 
withdrawn  by  CAA  Administra¬ 
tor  Charles  J.  Lowen  Jr.,  in 
Washington,  who  said  the  order 
had  been  sent  out  by  a  subordi¬ 
nate  without  his  knowledge. 

The  Item  first  came  up 
against  the  order  in  an  attempt 
to  get  a  story  on  how  local  air 
traffic  was  handled  by  the  CAA. 
The  reporter  was  referred  to  the 
regional  office  of  the  CAA  at 
Fort  Worth,  Tex.  The  regional 
office  said  “no  publicity”  had 
been  ordered  because  several  in¬ 
vestigations  were  under  way  in 
the  Grand  Canyon  crashes. 

As  a  result  of  the  order,  no 
tower  personnel  could  make  any 
kind  of  statement  to  reporters  or 
other  news  personnel. 

After  learning  of  the  order, 
the  Item  reporter,  Thomas  Sanc¬ 
ton,  telephoned  to  Mr.  Lowen  in 
Washington.  He  said  that  such 
an  order,  if  issued,  would  have 
come  from  the  office  of  Dave 
Thomas,  CAA  air  traffic  control 
officer  in  Washington. 

An  hour  later.  Miss  Millie 
Griffin,  Mr.  Lowen’s  secretary, 
phoned  the  Item,  to  report  that 
such  an  order  had  been  issued 
by  Thomas’  staff.  Mr.  Lowen 
sent  out  an  immediate  order  to 
all  regions  cancelling  the  first 
order,  which  he  said  was  being 
misinterpreted. 

The  Item  then  got  its  story. 

M.  G.  Chambers  HR 
Powers  Put  in  Charge 

Knoxville,  Tenn. 

Frank  B.  Powers  has  been 
named  acting  business  manager 
of  the  Knoxville  News-Sentinel 
in  the  absence  of  Myron  G. 
Chambers  due  to  an  extended 
illness. 

Mr.  Chambers,  business  man¬ 
ager  of  the  Scripps  Howard 
newspaper  here  since  1923,  has 
been  ordered  by  his  doctors  to 
take  a  rest  of  several  months. 

Mr.  Powers’  appointment  as 
acting  business  manager  was 
made  by  Mark  Ferree,  general 
business  manager  of  the 
Scripps  -  Howard  Newspapers. 
Mr.  Powers  has  been  adver¬ 
tising  manager  of  the  News- 
Sentinel  since  1946. 
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the  finest  multicolor  rotogravure 


supplement  we  have  ever  had  in  Maine, 

Governor  EDMUND  S.  MUSKIE 


It  was  our  privilege 
to  have  cooperated 
with  the 
State  of  Maine 
and  the 

Portland  Press  Herald 
in  the  production 
of  this 

industrial  promotion 


rtTATE  «F  MAINE 

oftjib  IIdvkh.voi! 


eOHUNO  S.  MUSKie 
COvCMNOO 

June  25,  1956 

Mr.  ELobert  U.  Brown 
Sales  Promotion  Manager 
Art  Gravure  Corporation 
406  West  31st  Street 
New  York  1,  New  York 


Dear  Mr.  Bro%m: 


May  I  take  this  opportunity  to  compliment  you 
and  your  organization  on  the  unusually  excellent  printing 
work  done  on  the  Portland  newspaper  supplement  prepared 
by  the  Maine  Department  of  Development  of  Industry  and 
Commerce,  in  collaboration  with  the  Guy  P.  Gannett  news¬ 
paper  staff. 

In  my  opinion,  this  supplement  is  possibly  the 
finest  multicolor  rotogravure  supplement  we  have  ever  had 
in  Maine.  We  intend  to  use  these  tabloid  supplements  as 
personalized  mailing  pieces  to  industrial  prospects  and 
also  for  general  distribution  as  a  new  item  of  Maine  liter* 
ature.  We  are  extremely  proud  of  this  job. 

My  very  best  wishes  for  your  continued  success. 


Sincerely  yours. 


ESM:msh 


Jd;;vjnd  S.  Muskie 


ART  GRAVURE  CORPORATION 


ART  GRAVURE  CORP.  OF  NEW  YORK 
406  West  31st  Street,  N.  Y.  C. 
CHickering  4-2423 
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ART  GRAVURE  CORP.  OF  OHIO 
1845  Superior  Ave.,  Cleveland 
TOwer  1-1750 


SYNDICATES 


Canijf  Has  a  Kissin"^ 
Kin  Over  at  King 's 

By  James  L.  Collings 


With  much  promotional  hoop¬ 
la,  Milt  CaniflF,  the  dignified, 
squeaky-voiced,  frustrated  ac¬ 
tor  with  the  moral  turpitudes 
of  a  saint,  has  latched  onto  a 
kissin’  kin. 

It’s  a  very  decent  attach¬ 
ment,  of  course,  in  keeping  with 
the  artist’s  character,  and  you 
can’t  make  any  more  out  of  it 
than  a  minister  kissing  an  el¬ 
derly  lady’s  hand  at  a  tea  party. 

The  platonic  thing  began  in 
the  Houston  (Tex.)  Post  where 
last  week  it  was  announced 
that  a  Miss  Nancy  O’Neal,  Ifi, 
had  won  the  Miss  Poteet  con¬ 
test,  in  which  Milt  was  the  final 
judge.  The  contest  was  held  to 
select  an  animated  version  of  a 
gal  by  name  of  Poteet  who  will 
be  introduced  in  the  “Steve 
Canyon’’  strip  on  Aug.  3.  Po¬ 
teet,  by  the  way,  is  the  name  of 
a  town  in  Texas. 

An  ex -  model,  Nancy  is 
booked  for  a  whirl  in  New 
York — a  weekend  at  the  Wal¬ 
dorf  Astoria,  a  visit  to  the 
Stork  Club  with  Mr.  and  Mrs. 
Caniif,  radio  and  television  ap¬ 
pearances. 

In  preparation,  Nancy  has 
been  fitted  for  a  western  hat 
and  a  campaign  hat  such  as 
the  one  Milt’s  version  of  the 
blonde  Poteet  wears.  And  Nan¬ 
cy,  a  brunette,  will  be  the 
owner  of  a  blonde  wig. 


Miss  Poteet 


Sunday  Page 

“Hi  and  Lois”  will  be  Sunday 
visitors  in  newspaper  homes 
after  Oct.  14.  The  daily  strip 
which  now  has  well  over  100 
clients  (King  Features  Syndi¬ 
cate)  will  become  a  Sunday 
page  with  a  gag  complete  in 
itself — “what  newspaper  editors 


7  Funstc^rs... 

a  top  team  of  LS  sinilemakers...with  big 
reputations  in  the  big  magazines... do  their 
daflriestin“Today’s  Laugh, ’’the  panicking 
gag  panel,  packaged  for  the  press  in 

Panel  Parcel 


a  monthly  bundle  of  joy . . .  28  choice 
cartoons  indifferent  sty  lesand  techniques 
that  give  a  giggle  to  every  type  of  taste 
. . .  can  he  printed  as  one-a-day,  or 
hunched  asa  Saturday  orSundayspecial. 
Draws  eyes  like  a  straw  hat  in  a  nudist 
camp!  For  proofs  and  prices,  phone, 
wire  or  write  Mollie  Slott.  Manager . . . 


Chicago  Tribune York  »ir« 

Mmaf  .»ir«  SafMln*.  .Vrir  Vorit 

^gnaicaie^  mnc*  Tri^mn*  Chirmm» 


Nancy  O'Neal 


have  said  they  want.”  Dik 
Browne,  Mort  Walker  and  KFS 
editors  have  been  working  on 
the  idea  for  months. 

Roger  Price  Book 

A  six-part  serialization  of 
Roger  Price’s  book,  “I’m  for  Me 
First,”  will  be  timed  by  Editors 
Syndicate  as  a  prelude  to  the 
party  conventions,  Aug.  6-11. 
In  this  series,  which  will  carry 
the  title,  “The  Secret  Handbook 
of  the  Me  First  Party,”  Roger 
spoofs  politics,  politicians,  plat¬ 
forms  and  people.  First  refusal 
will  be  offered  to  papers  using 
Roger’s  Droodles  column. 

• 

Wythe  Williams,  74, 

Is  i^iioer  Victim 

Jersey  City,  N.  J. 

Wythe  Williams,  74,  noted 
foreign  correspondent,  died  in 
a  hospital  here  July  13.  He  un¬ 
derwent  surgery  for  cancer  in 
June. 

Mr.  Williams,  a  founder  and 
first  president  of  the  Overseas 
Press  Club  of  America,  began 
his  reportorial  career  on  the 
Minneapolis  (Minn.)  Tribune 
before  the  turn  of  the  century. 
He  served  the  old  New  York 
World  and  later  the  Times  in 
London,  Paris  and  Berlin  and 
scored  several  notable  scoops. 
He  was  working  for  the  Hearst 
Newspapers  when  he  gave  up 
foreign  service  and  returned  to 
this  country  as  a  radio  news 
analyst. 

• 

Morehouse  Sijjiieil 

Philip  Hochstein,  editor  of 
the  Newark  (N.  J.)  Star- 
Ledger,  announced  this  week 
that  he  had  signed  up  Ward 
Morehouse  to  write  a  Broad 
way  and  theatre  column.  The 
feature  will  appear  at  first  in 
the  New  York  area  Newhouse 
newspapers.  Mr.  Morehouse 
formerly  wrote  for  the  New 
York  Sun  and  the  New  York 
World-Telegram  and  Sun. 


Fax  Photos 

(Continued  from  page  11) 

corders,  the  former  out  in  the 
photographic  department  and 
the  latter  beside  a  news  ex¬ 
ecutive’s  desk.  Facsimile,  in 
such  cases,  is  used  at  deadline 
time  because  the  picture  is 
ready  to  go  to  the  engraver  or 
at  times  when  there  is  not  a 
photographer  present  to  attend 
to  the  photographic  recorder. 

“Because  manpower  is  cut 
down,  the  total  operational 
costs  are  much  less  for  Photo¬ 
fax  than  for  the  photographic 
recorder.  The  recorder  gives 
you  a  positive  that  has  to  be 
developed  in  a  darkroom  pro¬ 
cess.  A  Photofax  picture  can 
be  cut  from  the  roll  and  it  is 
ready  for  the  engraver  without 
processing.” 

Any  delay  in  obtaining  fac¬ 
simile  service  is  not  due  to  the 
network  but  only  occurs  in  case.s 
where  the  telephone  company 
has  to  make  special  installa¬ 
tions,  Mr.  DeLuce  reported. 

In  a  normal  18-hour  opera¬ 
tion,  AP  Photofax  will  receive 
an  average  of  60  pictures  a  day. 
The  AP  Wirephoto  network  has 
30,000  miles  of  specially  leased 
wire. 

INS  Dissents 

Dissenting  voice  on  the  value 
of  facsimile,  in  its  present  form 
and  stage  of  development,  for 
newspapers  was  offered  by 
Charles  Bauer,  assistant  gen¬ 
eral  manager  of  International 
News  Photos. 

“INP  pioneered  in  the  field  of 
facsimile  but  we  never  quite 
felt  it  was  the  answer  for  news¬ 
papers  and  we  are  going  ahead 
with  some  more  pioneering," 
said  Mr.  Bauer.  “It  requires  a 
lot  of  technological  develop¬ 
ment.  We  have  never  pushed 
sales  to  newspapers  and,  in  fact, 
actually  have  pulled  it  out  of 
a  couple  of  newspapers.  We 
use  our  International  News 
Facsimile  machines  principally 
for  TV. 

“We  are  carrying  on  research 
and  hope  to  come  up  with  some¬ 
thing  that  will  be  better  for 
everybody,”  concluded  Mr. 
Bauer. 


Coniir  Artist  Dies 

PlTTSBI’RGII 
Charles  A.  (Gus)  Mager,  art 
ist  and  creator  of  the  comic 
strip,  “The  Monks,”  died  at  the 
home  of  his  son  in  Murrysville, 
Pa.,  July  16. 

Mr.  Mager,  a  lifelong  resi 
dent  of  Newark,  N.  J.,  was  the 
creator  of  “Hawkshaw,  the 
tective”  and  other  comic  strips. 


i 
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A  leading  authority  on  nutrition  calls 
these  purposeful,  hunger-pacifying  snacks 
“scientific  nibbles.”  The  science  behind 
the  “scientific  nibble”  comes  from  experi¬ 
mental  observations  that  there  is  less  desire 
for  food  when  blood  sugar  levels  are  kept 
somewhat  elevated  throughout  the  day. 

The  “scientific  nibble”  can  take  the  form 
of  the  sugar  used  in  coffee  or  tea.  Or,  dessert 
in  late  afternoon  instead  of  after  dinner.  Used 
in  this  way,  sugar  can  actually  save  weight- 
watchers  more  calories  than  it  supplies! 

SUGAR  INFORMATION,  INC.,  NEW  YORK  5,  NEW  YORK 
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A  new  approach  to  weight  control  is  turmng 
the  mid-morning  and  late-afternoon  “energy 
break”  into  a  real  aid  for  dieters. 

Nutritionists  have  found  that  spacing  a 
little  snack  an  hour  or  so  before  mealtime 
gives  many  ,..eople  a  simple,  natural  way  to 
curb  their  oversize  appetites.  Eating 
a  cookie  or  piece  of  candy,  for  example,  or 
sipping  a  sugar-containing  beverage  shortly 
before  a  meal  makes  it  easier  to  cut  down 
on  the  size  of  portions  and  turn  down  second 
helpings. 
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Guest  Prepares 
For  ^73th  ’  Party 


New  Book  Page 
For  Thursdays 


Back  home  from  New  Grace 
Hospital,  Edgar  A.  Guest  this 
week  told  his  friends  at  the 
Free  Press  he  felt  “more 
strength  in  his  body”  than  he 
has  in  some  time.  He  will  cele¬ 
brate  his  75th  birthday  Aug. 
20. 

The  man  who  has  been  writ¬ 
ing  daily  verses  for  newspaper 
syndication  since  1916  suffered 
a  heart  attack  last  October.  He 
hasn’t  been  in  the  office  since 
then.  But  despite  recurring  re¬ 
lapses  that  have  put  him  in 
and  out  of  the  hospital  on  sev¬ 
eral  occasions,  his  daily  rhymes 
haven’t  missed  a  publication 
day. 

Mae  Wagner,  his  secretary, 
said  that  he  has  a  large  num¬ 
ber  of  verses  ahead.  All  during 
his  illness  he  has  continued  a 
routine  of  many  years  of  turn¬ 
ing  in  six  rhymes  each  Monday 
and  10  every  fourth  Monday 
to  provide  for  the  Sundays  of 
the  month. 

Mr.  Guest  lives  on  Hamilton 
Road  with  a  housekeeper  who 
has  been  with  the  family  for 
:!0  years.  His  wife  died  in  194.5. 


A  special  page  devoted  to  the 
world  of  books  will  be  pub¬ 
lished  each  Thursday  by  the 
New  York 
World  -  Tele¬ 
gram  and  Sun, 
opposite  the 
Editorial  Page, 
starting  Sept. 
13.  It  will  be 
the  first  new 
book  page  to 
appear  in  a 
New  York 


North  newspaper  m 

many  years. 

Under  the  supervision  of 
Literary  Editor  Sterling  North, 
the  page  will  feature  articles  of 
literary  comment  by  guest  writ¬ 
ers,  plus  an  expanded  version 
of  Mr.  North’s  own  daily  book 
review  column. 


Mr.  North  has  been  editing 
newspaper  book  pages  and  re¬ 
viewing  books  for  24  years.  He 
was  literary  editor  of  the  Chi¬ 
cago  Daily  News  for  many 
years  and  joined  the  World- 
Telegram  and  Sun  in  1949.  He 
is  the  author  of  20  published 
books. 
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Media  Man  Robinson  Heads 

{Continued  from  page  16)  N.  Carolina  Press 


tions,  we  make  no  attempt  to 
characterize  the  differences  be¬ 
tween  salesmen  of  different 
media.” 

SSC&B  has  come  a  long  way 
since  it  opened  its  doors  in 
July  of  1946  in  The  Marguery, 
an  apartment  hotel  in  New 
York.  Its  founding  fathers  left 
key  positions  with  some  of  the 
top  agencies  on  Madison  Ave¬ 
nue  to  gamble  all  or  nothing 
on  the  enterprise.  Raymond  F. 
Sullivan,  for  example,  SSC&B’s 
president,  resigned  as  chairman 
of  the  plans  board  of  Ruthrauff 
&  Ryan  to  head  up  the  new 
agency.  Donald  D.  Stauffer  and 
S.  Heagan  Bayles  both  gave  up 
posts  as  co-directors  of  Ruth¬ 
rauff  &  Ryan  to  become  SSC&B 
vicepresidents  and  Robert  T. 
Colwell  left  as  chairman  of  the 
plans  board  of  J.  Walter 
Thompson  Co.  to  join  the  new 
venture. 

Shortly  thereafter  the  four 
founders  were  joined  by  John 
P.  Cohane  as  vicepresident  a.id 
secretary.  He  had  been  a  vice- 
president  and  member  of  Ruth¬ 
rauff  &  Ryan’s  plans  board. 

Mr.  Minehan  came  aboard  in 
September  of  1946  after  put- 
:  ting  i.i  a  six-month  hitch  with 
1  Pedlar  &  Ryan.  Prior  to  that 
he  was  a  media  and  brand  man 
for  Lever  Bros.,  in  Boston. 


Asheville,  n.  c. 
Thomas  L.  Robinson,  pub¬ 
lisher  of  the  Charlotte  Nevn, 
was  elected  president  of  the 
North  Carolin* 


Press  Associa¬ 
tion  at  the  84th 
annual  conven¬ 
tion  here  July 
14. 

Mr.  Robinson, 
a  veteran  news¬ 
man  and  pub 
Usher  of  the 
M  News  since 
1947,  succeeded 


Leslie  S.  j 


First  Accounts 


This  week,  Mr.  Minehan  re¬ 
called  that  Noxzema  and  Smith 
Bros,  cough  drops  were  the 
agency’s  first  two  accounts,  a.id 
that  a  few  weeks  later  SSC&B 
added  to  its  billing  coffers  the 
Arrid  cream  deodorant  account 
of  Carter  Products,  Inc.,  and 
BiSoDoL  powder  account  of 
Whitehall  Pharmacal  Co.  Bill¬ 
ings  from  these  four  original 
accounts  came  to  $3,500,000  at 
the  end  of  the  agency’s  first 
year. 

Founders  of  the  agency  an¬ 
ticipated  that  their  future  ac¬ 
counts  would  come  from  the 
packaged  good  field. 

And  as  anticipated  and 
gunned  for,  the  packaged  goods 
accounts  came  into  the  SSC&B 
fold.  Today,  more  than  half  of 
the  agency’s  $.‘>6,000,000  in  bill¬ 
ings  is  attributed  to  increased 
budgets  from  the  age.icy’s  first 
nine  packaged  goods  brands — 
Pall  Mall,  Lifebuoy,  Silver  Dust, 
.M  rs.  Filbert  and  Slmoniz,  all 
I  of  which  followed  Noxzema, 
I  Smith  Bros.,  Arrid  and  BiSoDoL. 

.\nd  the  off-beat  approach  has 
1  been  maintained,  too.  Arrid’s 
j  “Don’t  be  half  safe,”  has  be- 
'  come  a  by-word. 


Thompson,  publisher  of  the  i 
Whiteville  News-Reporter. 

James  I.  Story,  Marshall 
News-Record,  was  elected  vice 
president.  Miss  Beatrice  Cobb, 
publisher  of  the  Morganton 
News-Herald,  was  re-elected  i 
secretary -treasurer ;  and  Clar  | 
ence  Griffin  of  the  Forest  City  j 
Courier  was  re-elected  his  ; 
torian. 

Three  new  directors  were 
elected.  They  are;  Ashley  B.  I 
Futrell,  publisher  of  the  Wash¬ 
ington  Daily  News;  H.  Clifton 
Blue,  publisher  of  the  Sand¬ 
hill  Citizen,  Aberdeen ;  and 
Henry  A.  Dennis,  publisher  of 
the  Henderson  Dispatch. 

Mr.  Robinson  has  just  com 
pleted  a  three-year  term  as 
North  Carolina  director  on  the 
board  of  the  Southern  News 
paper  Publishers  Association. 
He  is  vicepresident  of  the 
Charlotte  Chamber  of  Com- 


\  Correction 


Circulation  figures  for  the 
New  York  Times  and  Netr 
York  Post  were  transposed  in 
the  E&P-ABC  data  (July  14. 
page  71).  The  correct  Time- 
figures:  (M)  555,726,  (S)  1.- 
227,708  for  the  March  31,  19iw 
period;  (M)  570,693,  (S)  1. 
230,06'7  for  the  March  31,  19.'ii! 
period.  The  correct  Post  fig¬ 
ures:  (E)  417,550,  (S)  298,8.;i' 
for  1955;  (E)  418,570,  (Si 

289,830  for  1956. 


Chess  Writer  Retires 


CLEVE1..AND 
David  (Scotty)  Robb,  whe 
conducted  the  chess  and  check¬ 
ers  column  of  the  Cleveland 
Plain  Dealer  for  years  and  who 
served  in  the  composing  room 
as  a  printer  for  44  years,  ha? 
resigned.  He  was  given  a  wal>t 
and  $125  by  the  membership  of 
the  Plain  Dealer  Chapel  of  the 
Typographical  Union. 
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An  open  letter  to  magazine  and  newspaper 


informed  or  misinformed? 


Reaching  the  American  public  is  your  job — and  a  job  you  do  very  well.  Weekly  or 
monthly  you  forecast  the  trends  in  ready-to-wear  or  home  fashions  to  keep  your 
readers  up-to-date.  But  the  question  is:  are  they  informed  or  misinformed? 

There  is  no  doubt  that  the  words  which  they  read  in  your  columns  become  their  bible 
of  fashion  knowledge.  But  for  a  long  time,  creeping  into  these  columns,  is  phrasing 
which  wanders  far  from  the  truth. 

Actually f  this  same  phrasing — if  used  by  manufacturers  in  their  advertising— would  he  a 
direct  violation  of  the  Federal  Trade  Commission's  rules. 

FABRIC  DEFINITION 

Although  the  members  of  the  Irish  Linen  Guild  are  certain  that  you  would  not  deliber¬ 
ately  misinform  the  public,  such  statements  as  “rayon  linen”,  “Linrish”,  “linen-type”, 
“silk  linen”,  “linen  look”,  et  cetera  are  both  false  and  misleading. 

Linen  and  linen  alone  is  made  of  flax — and  to  attribute  the  qualities  of  this  fiber  to 
fabrics  other  than  linen  is  untruthful.  Any  effort,  by  words  or  innuendos,  to  identify 
the  looks  and  behavior  of  other  fabrics  with  Unen  is  unfair  to  the  public. 

Over  the  years,  linen  has  proved  itself  to  be  the  most  satisfactory  of  all  fabrics.  In  the 
stores,  linen  causes  the  lowest  percentage  of  returns  and  complaints.  Though  fashions 
gain  much  of  their  charm  through  change,  linen  remains  constant  in  its  quality, 
performance  and  beauty. 

THE  CUSTOMER  AND  YOU 

Though  a  large  part  of  the  responsibility  for  telling  the  truth  rests  with  the  manufac¬ 
turers  and  the  stores,  much  of  it  rests  with  you  . . .  your  words  carry  authority  with 
your  readers  and  greatly  influence  their  purchasing  habits. 

Needless  to  say,  we  don’t  believe  for  an  instant  that  you  would  deliberately  misinform 
the  public.  But  we  do  appeal  to  you  to  supervise  any  misleading  wording  about  linen 
which  many  editorial  and  staff  writers  are  prone  to  use.  We  also  appeal  to  you  to  ques¬ 
tion  any  misleading  claims  and  wording  of  fabric  advertisements  brought  to  you.  Your 
readers  will  benefit  from  your  efforts. 


THE  IRISH  LINEN  GUILD 


1270  Avenue  of  the  Americas,  New  York  20,  N.  Y. 
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Morse  Explains  Mantle 
Multiple  Exposure  Pie 

By  James  L.  Collings 


Ralph  Morse  of  Life  was  an 
impatient  photographer  the 
night  of  June  15  at  Cleveland 
stadium. 

He  and  his  assistant,  Henry 
(Iroskinsky,  had  sweated 
through  nine  games  waiting  for 
Mickey  Mantle  to  hit  a  home- 
run  so  the  feat  could  be  re¬ 
corded  on  film  in  a  special  way, 
as  shown  here  in  what  is  un 
doubtedly  one  of  the  most  un¬ 
usual  baseball  shots  ever  made. 


we  did  it  here  two  years  ago 
with  a  teacher  story. 

“The  idea  originated  with 
Bill  Sumits  (lab  director)  and 
several  staff  members.  We  ex¬ 
perimented  for  three  months 
before  getting  it  down  pat. 

Their  equipment  consisted  of 
a  Speed  Graphic  (on  tripod), 
two  light  stands,  a  sheet  of 
10  X  20  plate  glass,  a  black 
cardboard  mask  the  same  size 
that  fits  over  the  glass  and  had 


ground  one,  which  was  the 
sixth,  was  made  at  100,  f.8. 

“We  used  Royal  Pan  because 
you  can  force  development  if 
necessary  without  fogging. 
film  is  very  good  on  that  point. 
The  exposure,  using  only  avail¬ 
able  light,  was  fine,  though,  so 
we  gave  it  straight  development 
time — about  7  minutes  in  DK-50. 

“This  is  how  we  made  the 
picture.  With  split  second  tim¬ 
ing,  as  soon  as  Mickey  swung 
and  the  ball  went  snaring,  the 
home  plate  exposure  was  made, 
then  Henry  closed  the  hole, 
quickly  opened  the  first-base 
hole  as  Mickey  sped  toward  the 
bag  while  I  cocked  the  shutter 
again.  As  Mickey  touched  the 
bag  I  shot. 

“So  it  went  for  each  ex¬ 
posure.  You  had  little  time  to 
think  and  no  time  to  make  a 


Hotv  Fast  Does 
Herb  Score  Pitch? 

How  fast  does  Herb  Score 
of  the  Cleveland  Indians  throw 
his  fast  ball? 

A  photographic  crew  from 
Look  Magazine  thought  they 
were  on  the  verge  of  learning 
the  answer,  then  everything 
went  poof! 

For  weeks  and  days  and 
nights  Look’s  Frank  Baunnan 
worked  to  perfect  his  setup  of 
radar  -  controlled  lights  and 
cameras  at  a  ball  park  in  Rye, 
N.  Y.,  where  he  lives. 

The  Big  Moment  came  last 
Monday  night  when  the  young 
pitching  sensation  of  the 
American  League  flew  down 
from  Boston  to  participate  in 
the  photographic  experiment. 
Catcher  Earl  Averill  accom 


Every  time  Mighty  Mickey 
came  to  bat  during  tho.se  nine 
games,  the  Life  team  was 
ready.  Four  hands  eagerly 
waited  to  go  into  action  on  the 
cleverly-designed  equipment  as 
soon  as  he  swung  at  a  pitch. 
It  wasn’t  until  the  10th  game, 
however,  that  their  persever¬ 
ance  was  rewarded.  Mickey  hit 
his  2.3rd  homer  that  night. 

“Ralph,”  a  visitor  said,  “sev¬ 
eral  people  have  a.sked  how  that 
j)icture  was  made.  What’s  the 
story?” 

The  Life  photographer  is  a 
nervous,  fast-talking  guy,  38, 
who  has  been  with  the  maga¬ 
zine  since  1942.  His  smile  is 
equally  fast. 

“A  lot  of  news  photographers 
have  asked  me  that  question,” 
he  laughed.  “Well,  I  want  you 
to  get  it  straight — there’s  noth¬ 
ing  new  in  the  technique.  Holly¬ 
wood  has  used  it  for  years,  and 


five  holes  cut  out  for  home 
plate,  1st,  2d  and  .Sd  bases  and 
a  dugout  exposure  and  a  black 
cloth  canopy  that  was  taped 
between  the  glass  and  around 
the  camera  to  make  it  light¬ 
tight.  They  were  set  up  in  the 
photographers’  coop  about  200 
feet  from  home  plate. 

“Henry  worked  the  holes  in 
the  mask  while  I  worked  the 
shutter,”  Ralph  explained.  “The 
holes  were  cut  to  fit  the  sub¬ 
jects  exactly.  By  the  time  we 
finally  did  get  the  picture  we 
were  after,  I  figure  we  had 
wasted  90  shots.  We  had  had 
enough  experience  to  make  our 
operation  almost  routine. 

“You  ask  how  much  time  we 
had  to  make  the  picture.  Well, 
we  were  so  busy  working  and 
concentrating  that  we  didn’t 
time  it,  of  course,  but  I’d  say 
roughly  21  seconds.  Each  ex¬ 
posure,  including  the  back- 


mistake.  It  had  to  be  auto¬ 
matic.  On  one  of  our  previous 
tries,  he  hit  a  homerun,  but  we 
couldn’t  get  the  plug  out  at 
first  base  in  time. 

“After  the  fifth  exposure — 
Mickey  being  congratulated  at 
home  by  teammates — all  base 
plugs  were  pasted  flat  to  the 
glass  as  quickly  as  possible. 

“Believe  me,  I  mean  quickly. 
The  whole  picture  wou’d  have 
been  ruined  while  we  made  the 
sixth  exposure,  or  the  general 
background  view,  if  another 
player  had  come  up  to  bat  or 
players  changed  positions.  To 
get  this  final  shot,  after  the 
base-shot  plugs  were  Scotch- 
taped  down,  we  took  the  over¬ 
all  mask  off.  That  did  it.  We 
had  our  picture.” 

Ralph  flashed  his  120  mph 
smile.  “Believe  me,  too,  when  I 
say  I  don’t  care  if  I  ever  cover 
another  baseball  game.” 


panied  Herb  and  performed  the 
warmup  chores  with  him. 

For  about  three  hours  young 
Score  worked  patiently  with  the 
very-patient  Mr.  Bauman  and 
his  five  assistants.  First  the  - 
pitcher  was  wired — an  electri-  j 
cal  cord  was  run  up  to  the  tips  ; 
of  his  pitching  fingei>.  A  tiny 
metal  plate  in  the  ball  provided 
the  contact  point  for  the 
circuit  controlling  a  battery  of 
light  lining  the  route  from  the 
mound  to  the  batter’s  box. 

In  the  box,  instead  of  a  bat 
ter,  stood  a  large  plate  glass 
stopper.  The  strike  zone  was 
marked  off  by  tape.  .As  Herb 
threw  the  ball — time  and  timi 
again  until  everything  could  In¬ 
in  synchronization  —  it  sped 
through  the  series  of  lights  and 
smashed  against  the  glass,  the 
impact  closing  the  shutter  on 
the  camera  stationed  behind  the 
barrier.  In  view  of  the  camera, 
behind  the  glass,  was  an  elec 
d  to  be  auto-  trically-controlled  speedometer. 

)f  our  previous  Did  Herb  Score  break  100 

omeiun,  but  we  piph  with  his  fastest  pitch? 
e  plug  out  at  -pjjg  sorry  fact  is  that  no 

one  will  know,  from  the  Look 
ifth  exposure—  experiment.  Something  went 
ongratulated  at  ^y^ong  with  the  circuits  during 
f  I  Herb’s  trial  throws.  The  young 

e  at  to  t  e  athlete’s  patience  wore  out  and 
as  possi  e.  became  excitable  when  an 

mean  quic  y.  engineer  tried  to  solder  a  con 
ire  wou  ave  agetiga  his  pitening  hand. 

®  Herb  stalked  from  the  mound 

or  the  general  midnight  muttering  remarks 
w.  If  another  ^^out  “such  a  phony  idea.” 
e  up  to  bat  or  ' 

1  positions.  To  * 

shot,  after  the  SmiJay  Paper  Fold^ 

took  the  over-  Gulfport,  Miss, 

hat  did  it.  We  Eight  months  and  3.3  issues 
after  beginning  publication,  the 
i  his  120  mph  Gulf  Coast  Sunday  Star  has 
me,  too,  when  I  given  up.  Editor  Hardee  King 
if  I  ever  cover  said  the  newspaper  plant  w’ould 
1  game.”  be  liquidated. 
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heartland  consumes  54%  of  the  country's  steel 


cages  for  many  types  of  steel,  includ¬ 
ing  sheets  and  strip  from  Cleveland 
and  Warren;  bars  from  Chicago  and 
Cleveland;  pipe  from  Youngstown 
and  Chicago. 

Republic  Steel  is  heart-to-heart 
with  the  heart  of  America’s  industry. 

Republic  is  also  strategically 
located  in  relation  to  its  raw  mate¬ 
rials  within  the  mushrooming  market 
area.  Republic  is  concentrating  89% 
of  its  current  1,776,000  tons’  expan¬ 
sion  within  the  54%  area  .  .  .  the 
heartland,  where  there  is  a  happy 
marriage  of  raw  materials,  produc¬ 
tion  facilities  and  a  concentration  of 
zooming  markets. 


The  heart  of  Republic  Steel’s  area  of 
operation  is  also  the  steel  manufac¬ 
turing  heartland  of  the  nation.  Most 
of  Republic’s  producing  and  fabri¬ 
cating  plants  are  located  in  the  Great 
Lakes  states  where  54%  of  America’s 
steel  is  consumed. 

Although  Republic  Steel  serves 
the  whole  nation— with  plants  or 
warehouses  from  border  to  border, 
coast  to  coast— its  heart  lies  along  the 
Great  Lakes.  Right  in  the  middle  of 
the  automobile,  the  appliance,  elec¬ 
trical  and  metalworking  machinery, 
farm  equipment  and  railroad  equip¬ 
ment  manufacturing  industries! 

Republic  enjoys  shipping  advan- 
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Dan  Valentine's  Fans 
Readily  Aid  Plucky  Girl 

By  r.  S.  Irvin 


BULLDOZER  FOR  PEACE — Nearly  10  000  persons  responded  to  the 
Detroit  (Mich.)  Times'  appeal  for  funds  to  buy  an  eight-ton  bulldozer 
for  a  Maryknoll  Missionary  priest  in  Yucatan.  Times  staffer  John 
Gariepy,  who  wrote  the  appeal  stories,  is  seen  manning  the  controls  ; 
of  the  machine  that  will  be  used  to  push  back  a  jungle. 


While  Americans  were  read¬ 
ing  the  epic  .story  of  Jean  Har¬ 
gett’s  fight  for  survival  after 
lying  beneath  an  overturned  car 
for  nine  days,  the  Salt  Lake 
Triburu’  swung  into  action  to 
answer  a  public  demand  to 
render  help  to  the  plucky  girl. 

Dan  Valentine,  the  Tribune’s 
popular  columnist,  started  a 
“Jean  Hargetts  Fund’’  and 
watched  it  grow  to  four  figures 
in  a  few  days. 

Jean  captured  the  interest 
of  Americans  everywhere  as 
she  fought  for  life  after  being 
found,  emaciated  and  almost 
dead,  beneath  an  overturned 
car  in  a  canyon  east  of  Salt 
Lake  City  July  3  .  .  .  she  had 
lain  there,  pinned  helples.sly, 
for  nine  days,  and  her  fiance 
lay  dead  nearby  as  a  result  of 
the  accident. 

Jean  is  well  on  the  road  to 
recovery  now,  and  Dan  Valen¬ 
tine  is  awaiting  the  time  when 
she  will  be  released  from  the 
Hospital.  “Then,”  says  the  Trib¬ 
une’s  promotion  manager,  John 
Carver,  “he  will  be  able  to  go 
to  the  hospital  and  turn  in 
money  for  her  account  from 
thousands  of  friends  that  Jean 
never  before  knew  she  had.” 

Oops,  sorry! 

Re-reading  what  this  space 
said  July  7  about  the  current 
New  York  Times  circulation 
campaign  compared  with  the 
Wall  Street  Journal's  reveals 
an  inju.'^tice  which  we  want 
here  to  correct.  We  called  the 
Times  campaign  “broader  in 
appeal  and  larger  in  scope” 
than  the  Journal’s.  By  broader 
in  appeal  we  meant  that  the 
Times  campaign  is  making  a 
mass  appeal — while  the  Journal 
campaign  is  necessarily  more 
selective.  But  it  appears  that 
the  Times  campaign  is  not 
larger  in  scope.  The  Wall 
Street  Journal,  in  what  we  re¬ 
peat  is  a  wonderful  campaign 
based  on  reader  benefit,  runs 
in  some  200  newspapers,  in 
many  magazines,  and  is  on 
boards  in  railroad  stations  and 
outdoors. 

Picture  Postcards 

We  have  always  thought  that 
the  simple  picture  postcard,  in 
color  or  even  black  and  white, 
makes  one  of  the  most  effective 


/)romotion  vehicles.  It’s  easy  to 
do.  It’s  inexpensive.  It’s  quick. 

At  hand  this  week  to  lend 
confirmation  to  this  belief  is 
a  set  of  cards  being  mailed  by 
the  Yakima  (Wash.)  Herald 
and  Republic.  They  are  hand¬ 
some  oversize  color  picture 
postcards  featuring  handsome 
little  girls  picking  the  ripe  fruit 
off  heavy-laden  trees  in  Yakima 
orchards. 

The  message  on  one  card 
asks  “What  makes  Yakima 
County  wealthy?”  The  answer 
is  “Apricots  $1,483,000.” 
Another  card  answers  “Cher¬ 
ries  $3,731,000.”  A  n  ot  h  e  r, 
“Peaches  $2,0.54,700.”  You  learn 
also  that  Yakima  is  the  first- 
ranking  U.  S.  county  in  cher¬ 
ries  and  apricots,  and  eighth  in 
peaches.  Slick  way  to  get  across 
a  good  market  story. 

Carrier  Boys — 

And  Gals 

Carrier  boys,  their  tiaining, 
their  achievements,  their  per¬ 
sonalities,  make  excellent  pro¬ 
motional  material.  A.  McLellan, 
promotional  manager  of  the 
Vancouver  (B.C.)  Sun,  knows 
this  from  experience.  But  the 
other  day  he  encountered  a 
situation  which,  he  tells  us,  top 
ped  them  all. 

From  the  pleased  and  happy 
parents  of  two  of  the  Sun’s  car¬ 
rier  boys.  Publisher  Donald 
Cromie  received  a  letter  prais¬ 
ing  the  Sun  for  the  good  train¬ 
ing  the  jobs  had  been  for  their 
boys — and  asking  to  enroll  in 
the  Sun’s  carrier  boy  ranks  a 
third  son,  at  the  time  only  21 
days  old. 

Hr.  HcLellan  makes  grood  use 
of  this  in  an  attention-compel¬ 
ling  full-page  ad.  P.  S.  the  kid 
got  the  job,  of  course. 

But  topping  even  this  un¬ 
usual  situation  is  one  reported 
from  the  Honolulu  (Hawaii) 
Star  Bulletin.  They’re  bragging 
about  the  fact  that  a  young  gal 
who  was  for  a  while  a  Star- 
Bulletin  carrier  is  now  an  up 
and  coming  Hollywood  actress. 
She  is  Karen  Steele,  who  has 
been  seen  in  TV  and  films  and 
heard  on  radio — and  who  evi¬ 
dently  is  headed  for  stardom. 
From  April  to  September  1942, 
it  appears,  Karen  was  a  Star- 
Bulletin  carrier. 

Top  that,  if  you  can. 


Giant  Babies 

The  Montreal  (Que.)  Star 
has  a  good  folder  out  titled 
“Small  customers  big  business.” 
It  calls  attention  to  the  fact 
that  Hontreal’s  birth  rate  keeps 
going  up,  that  it  has  gone  up 
every  year  since  1950,  and  that 
since  1950  more  than  200,000 
babies  have  been  born  there. 
These  tots  make  such  an  ob¬ 
viously  good  market  for  busi¬ 
ness  there’s  no  need  to  hammer 
home  the  point. 

How’re  your  youngsters? 

How  High  Up? 

“How  high  is  up?”  asks  the 
Pittsburgh  (Pa.)  Post-Gazette 
in  a  simple  but  clever  folder 
that  carries  home  the  theme  the 
paper  has  been  plugging  for 
some  several  years  now,  “some¬ 
thing  has  happened  in  Pitts¬ 
burgh.” 

What’s  happened  is  quickly 
told  in  this  folder  in  a  brief 
sentence — the  Post-Gazette’s  ad¬ 
vertising  “hit  all-time  highs  in 
four  of  the  past  five  years  and 
right  now  is  25%  ahead  of 
1955,  our  previous  record  year.” 

In  the  Bag 

New  York  Mirror  out  with  a 
folder  reporting  that  an  item 
in  their  Prudence  Penny  col¬ 
umn  about  Zud,  a  new  house¬ 
hold  cleanser,  pulled  more  than 
6,000  requests  for  the  free 
samples  offered.  This  within 
two  weeks. 

Louisville  (Ky.)  Courier- 
Journal  and  Times  out  with  a 
new  data  folder  showing  cir¬ 


culation  figures  of  14  national 
magazines  and  three  national 
Sunday  supplements  in  the  78 
counties  the  papers  cover  in 
Kentucky  and  southern  Indiana. 

Anderson  (S.  C.)  Daily  Mail 
runs  an  impressive  full-page  ad 
telling  how  advertising  “daily 
for  over  37  years”  has  paid 
“handsome  dividends”  for  the 
Gallant  -  Belk  Co.,  one  of  the 
South’s  big  stores.  Company  has 
used  some  10  million  lines  in 
13,544  days.  Letter  quotes  W.  E. 
Gallant,  executive  vicepresi¬ 
dent:  “Our  steady  growth  and 
progress  has  been  tied  very 
clo.sely  to  newspaper  adver¬ 
tising.” 

CAub  Report 

Club  women  in  London 
(Ont.)  take  a  well  earned  1m)w 
each  Spring  in  a  special  sec¬ 
tion  of  the  London  Free  Press, 
summarizing  the  highlights  of 
their  year. 

The  first  women’s  activity 
section  was  published  as  a  tab¬ 
loid  in  1950.  It  has  appeared 
each  year  since  except  1955, 
which  was  devoted  to  London’s 
Centennial  celebrations. 

Size  of  the  section  varies 
from  year  to  year.  The  1956 
edition  had  10  standard  size 
newspaper  pages  brim  full  of 
news  for  and  about  London 
women. 

The  amount  of  money  raised 
for  group  projects  and  the  way 
in  which  it  was  raised  form  the 
focal  point  of  each  story.  Seiv- 
ice  work  done  is  also  included, 
togrether  with  unusual  and  in 
teresting  progframs. 
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How  many  calls  does  it  take 
to  sell  Pennsylvania's  No.  3  '“City^^? 


\  ou'll  want  a  wallop  in  your  sales  effort  for 
Pennsylvania’s  third  metropolis.  The  potentials 
are  plenteous  but  the  competition’s  keen.  The 
14  cities  at  the  bottom  of  the  page  produce  a 
sixth  of  the  State’s  families,  wages,  and  con¬ 
sumer  buying  power  .  .  .  and  each  one’s  a  top 
trading  area  or  important  secondary  market. 

Talk  about  sales  calls!  There’s  no  trouble 
spreading  your  name  and  product  around 
here  .  .  .  nearly  half  the  families  (a  quarter- 
million  readers)  shop  their  hometown  papers 
daily  .  .  .  before  any  other  medium!  To 
develop  a  shopper-stopper  just  make  sure  these 
local  dailies  ride  high  on  your  list  in 
Pennsylvania.  You  can’t  miss  selling  the  ears 
off  the  Quaker  State’s  No.  3  “City.” 


Soli  Pertnsyl Vania's  Vo.  3  "Cily"  with  Ihoso  nowspapors: 

BRAVER  FALLS  NEWS-TRIBINE  (B)  •  CHAMBERSBL'RG  PUBLIC 

OPINION  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELLSVILLE 
COURIER  (E)  •  INDIANA  GAZETTE  <E)  •  JEANNETTE  NEWS- 
DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE 
NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW 
(M)  *  WARREN  TIMF.S-MIRROR  (E)  *  WASHINGTON  OBSERVER 

REPORTER  (M&E)  •  WILLIAMSPORT  SUN-GAZETTE  (E)  • 

YORK  DISPATCH  (E) 
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Guild 


(Continued  from  page  13) 


ing  work,  th**  committee  urged  v. 

that  discrimination  provisions 

of  collective  bargaining  agree-  ' M 

ments  age  along  with  t  I 

sex,  I'ace,  creed,  color  and  na¬ 
tional  origin.  motion,  that  the  dues  scale  in 

\  procedural  mix-up  occurred  the  majority  report  of  the  con- 
over  a  proposal  for  increase  in  stitution  committee  be  used  till 
dues,  brought  in  by  the  con-  July  31,  1957,  and  that  on  Aug. 
stitution  committee.  A  minority  1,  1957,  the  new  straight  5% 
report  recommended  a  straight  dues  schedule  go  into  effect. 

5%  of  one  week’s  pay  per 

month  as  dues  instead  of  the  Action  on  Budget 

present  system  of  about  59f  on  X  lengthy  finance  committee 
a  wage  classification  schedule,  report  was  passed.  It  included 
which  left  top  dues  at  .$.5  for  a  proposed  budget  of  $429,825  dustry-wide  survey  had  shown  of  the  guilil  “might  suggest  that 
those  earning  over  $95  a  week,  for  the  fiscal  year  ending  April  only  38  Negroes  employed  on  we  have  a  vested  interest,  and 
The  minority  report,  after  con-  30,  1957.  Anticipated  income  for  non-Negro  newspapers,  out  of  if  those  who  are  authors  of  our 
siderable  debate,  went  to  a  roll  the  year  was  reported  at  $430,-  a  total  of  75,000  employes  of  daily  press  are  members  of 
call  vote,  with  198  voting  in  040.  The  report  also  recommend-  such  papers.  It  laid  part  of  the  organized  labor,  their  reporting 
favor  of  the  .straight  5%  sched-  ed  $20  weekly  increase  for  Ex-  blame  on  locals,  and  pointed  of  events  might  he  biased.” 
ule  and  179  against.  The  losers  ecutive  Vicepresident  William  out  that  the  guild  needed  an  ed-  Bolesla  Wierzbianski,  presi- 
immediately  called  for  a  re-  J.  Farson  and  $15  for  Secretary-  ucational  program  on  human  dent  of  the  Polish  Free  Press, 
ferendum  by  the  entire  mem-  Treasurer  Charles  J.  Perlik  Jr.,  rights.  and  member  of  the  International 

bership  on  this  question,  point-  effective  Aug.  1.  Neither  had  Resolutions  included  one  to  Federation  of  Free  Journalists, 

ing  out  the  small  number  of  salary  increases  in  the  past  ask  the  Detroit  local  for  a  and  M.  F.  Ondrus,  Czech  IFFJ 
locals  which  had  voted  affirmi-  three  years.  Another  committee  financial  and  operational  re-  member  and  correspondent  for 
tively.  recommended  restoring  a  full-  port  on  its  strike  newspaper  of  Radio  Free  Europe,  reported  on 

.Amendments  and  motions  time  assistant  to  Guild  Report  last  December.  This  would  be  developments  behind  the  Iron 

came  fast  and  furious.  Finally  er  editor  Charles  Crissey,  and  of  value  to  other  locals,  it  was  Curtain.  Both  reported  that  the 

it  was  decided  to  leave  the  mat-  the  possibility  of  adding  to  the  pointed  out.  recent  Soviet  “new  look”  has 

ter  over  until  delegates  could  be  paper’s  revenue  with  advertis-  In  other  resolutions,  the  con-  made  no  difference  as  yet  in 

given  mimeographed  copies  of  ing.  This  is  now  under  survey,  vention  called  on  guild  members  the  press,  and  that  the  Soviet 

the  referendum  motion.  When  Recommendations  of  the  re-  to  give  the  striking  steelwork-  press  remains  an  instrument  of 
this  appeared  half  an  hour  later,  search  and  information  com-  ers  moral,  spiritual  and  finan-  revolution, 
the  battle  started  all  over,  until  mittee  that  training  institutes  cial  support;  urged  arms  for  Mr,  Wierzbianski  suggested 
President  Joe  Collis  had  to  ask  and  study  of  newspaper  produc-  Israel  to  preserve  peace  in  the  that  ANG  should  meet  Latin- 
“what  are  we  dealing  with  tion  methods  be  continued,  met  Middle  East;  paid  tribute  to  the  American  journalists  to  counter 
now?”  Finally  the  riddle  was  with  co.nvention  approval.  workers  of  Poznan,  Poland,  who  act  the  influence  now  being  ex- 

solved  by  a  series  of  new  mo-  Also  approved  were  recom-  participated  in  an  uprising  for  erted  through  the  Communist- 

tions  started  by  Sam  Eubanks  mendations  of  the  human  rights  freedom  and  better  living  con-  dominated  international  newspa- 
of  San  Francisco,  and  the  mat-  committee  which  included  es-  ditions;  askerl  statehood  for  permen’s  union.  Ondrus  report- 
ter  was  unwound.  The  conven-  tablishment  of  human  rights  Hawaii.  ed  tliat  recent  Czech  troubles 

tion  then  voted,  on  Eubanks’  committees  on  each  local.  The  Labor  Leaders  Praise  led  by  university  students  de- 

Canadian  labor  leaders  con-  manded  return  of  a  free  press, 

gratulated  the  guild  at  the  an-  He  pointe  out  that  newspaper 

nual  dinner.  A.  R.  Mosher,  correspondents  should  not  be  de- 

honorary  president  of  the  Can-  ceived  by  outward  appearance 


FROM  AFAR  were  some  of  these  filiate  of  the  congress  “it  is  not 
delegetes  to  the  ANG  conven-  expected  that  your  membership 
tion  in  Toronto.  Ruth  Zwiback,  confer  any  favors  on  the  Con- 
ANS  staff,  signs  in  (leB  to  right)  jj^ess  in  your  every  day  life. 

Dale  Lane,  San  Jose,  Cant.;  Ken  j  , _ ■  e  :  u  ’  ji- 

Rieger,  T;iedo:  Don  MacMillan,  for  fair  handling 

Denver;  Joe  Campo,  aNG,  'abor  news  and  that  will  na- 
Washington;  and  Frank  Bonanno,  turally  come  from  well  informed 

San  Jose.  writers.” 

■  He  said  that  some  of  those 

nmittee  reported  that  an  in-  opposed  to  widespread  growth 


CALIFORNIA  DAILY 


Daily  Newspaper  in  growing  market 
$2 1 5,000.00— terms. 


Newspaper  -  TV  -  Radio  Brokers 

WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

James  W.  Blackbnrn  Ray  V,  Hamilton  William  T.  StabUelield 
Jack  V.  Harrey  Triknne  Tower  W.  R.  Twining 

Washington  Bldg.  Delaware  7-275S-(  111  Sntter  St, 

SUrling  1-4341-2  Ezbrook  2-$f71-2 

ATLANTA.  GEORGIA 
Clifford  B.  Marshall 
llil  Healey  Bldg. 

Jackion  3-1574-7 


I  1  4  I  gl'A 


ANNOUNCEMENTS 


Netetpaper  Brokers 


^  It  WK  ar*  not  a*  much  interested  in 
ulM  in  satisfaction.  Stypes,  Roun¬ 
tree  &  Co.,  626  Market  St.,  San 
Francisco  5.  California. 

APPR.'iSALS  FX)R  rcoriranization, 
estate  and  all  purposes.  Newspaper 
sales  and  manaftement.  NEWSPAPER 
SERVICE  COMPANY,  601  Geontia 
Savingt  Rank  Bldg.,  Atlanta,  Georgia. 


CONFIDENTIAL  INFORMATION 
Daily  Newapaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


ANNOUNCEMENTS 


Business  Opportunities 

I  CAPITAL  needed  to  establish  small  ^ 
,  newspai>er  and  job  shop,  in  fast  grow- 
'  ing  central  Florida  city.  Write  Box  | 
2826,  Editor  It  Publisher.  l 

BUILD  FINE  FUTURE  as  your  own  ^ 
;  boss.  We’ll  sell  61  per  cent  of  un¬ 
opposed  Southern  California  weekly  in 
college  town  about  to  b<x>m.  We’re 

so  high  on  potential  we  insist  on  keep¬ 
ing  49  per  cent.  Price  $8,000.  with  . 
$6,000  down.  Or  suggest  your  own 
deal.  ’This  is  one-man  or  man-and- 
wife  operation  to  start.  Give  qualifica- 
I  tions  first  letter.  Box  3019,  ^itor  & 
Publisher. 


SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service. 
P.O.  Box  8182,  Greensboro,  N.  C. 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Ktsblished  1914.  Newspapers  bought 
and  sold  without  publicity. 


MIDWEST  NEWSPAPERS 
Good  opportunities  in  proven  fields. 

HERMAN  H.  KOCH 
2923  Virginia  St.,  Sioux  City,  Iowa 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LF.N  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


RALPH  J.  ERWIN 
Newspapers  and  radio  stations.  1443 
S.  Trenton.  Tulsa,  Okla. 


yalional  Advertising  Space 


GULF  BEACH  JOURNAL 
TREASURE  ISLAND.  FLORIDA 
P.O.  Box  8008.  MADEIRA  BEACH 


MII.I.INE  rate  is  for  the  pigeons. 
Ciet  cardinals,  buy  by  the  inch  in 
Sanders  ,VBC  Three,  Genese»>,  N.  Y. 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
srSer)  4  times  ®  45<  per  line  each 
issertion;  3  times  ®  50$;  2  ®  55$; 
X  9  6S<t.  Add  154  for  Service. 

AU  OTHER  CLASSIFICATIONS: 
4  times  @  904  per  line  each  insertion; 
3  times  ®  954:  2  times  @  $1.00; 
1  9  $1.10.  3  line  minimum.  Add  154 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box- 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
eo»»  _ 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Times  Tower.  N.  Y.  36.  N.  Y. 
I  Phone  BRyant  9-3052 


Netespaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purponea 
Over  126  valuations  made 
Papers  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


WEEKLIES  -  DAILIES 
We  offer  an  outstanding  list  of  West¬ 
ern  papers.  Why  not  write  for  our 
latest  Bulletin  now.  No  charge  or 
obligations. 

JACK  L.  STOLL  &  ASSOCIATES 
4968  Melrose  Av,  Los  Angeles  29,  Cal. 

TWO  WEEKLIES  rapidly  growing  Up- 
I  state  New  York  suburban  area.  Com- 
I  pletely  equipped  letter  press  plant  pro- 
I  duces  top  quality  printing  local,  na- 
I  tional  industries.  Gross  over  $130,000. 

I  Principals  only.  Box  2930,  Editor  & 

I  Publisher. 

PAID  Circulation  weekly  near  big 
growth  area.  Southern  California ;  un- 
I  opposed.  goo<l  niuipment.  $66,000 
with  29  tier  cent  down.  J.  R.  Gal>- 
bert.  Broker.  3937  Orange  St..  River¬ 
side,  California. 

POTENTIAL  DAILY  Fast-growing 
California  o|ieration  grossing  $100,000. 
$30,000  buys  control.  Give  qualifica¬ 
tions  first  letter.  Box  3020,  Editor 
&  Publisher. 

PRINTER-OPERATOR  TEAM  can 
,  iKX'ket  $10,000  of  this  old  established, 
uno|)|H>sed,  Northwest  Ohio  rural 
weekly.  Gixmsing  $18,792.  Expen.ses 
only  $8,435.  Beautifully  e<iuip|ied,  in¬ 
cluding  mialel  14  Lino,  Teletypesetter, 

'  Little  Giant,  etc.  $6,000  dow'n  will 
handle.  Box  2802,  Exl.tor  A  Publisher. 
NEW  MEXICO  WEEKLY,^  $66,000  - 
.  Fine  plant,  big  field,  no  comiietition. 

I  Bailey-Krehbiel,  Box  88,  Norton. 
Kansas. 

SOUTHERN  MINNESOTA  WEEKLY, 
$12,000  gross.  $6,000  net,  e.xcellent 
field,  go<id  plant,  man  and  wife.  LIB¬ 
BY  AGENCY,  36  East  Kellogg  Boule¬ 
vard,  St.  Paul,  Minnesota. 

UNOPPOSED  county-seat  weekly  in 
booming  Mississippi  town  of  6,000. 
Gros.sing  $46,000  and  going  up.  Splen- 
di4  equipment ;  fine  brick  building 
worth  $22,500  included :  priced  at 
$70,000,  on  terms.  Highly  desirable 
1  proiieity.  Please  write  fully  to  ’The 
I  DIAL  Agency,  640  W.  Willis.  Detroit 
1,  Michigan. 

UPSTATE  NEW  YORK.  Quality 
w'eekly  with  $36,000  1955  gross.  No 
shop  worries.  Wonderful  for  man- 
wife.  Asking  $15,000.  Terms.  Reply 
Box  3032,  Editor  &  Publisher. 

METROPOLITAN  printing  and  mul¬ 
tiple  weekly  oiieration,  23,000  paid 
circulation,  $500,000  gross,  price 
$387,000.  $100,000  down.  A  challenge 
for  the  publisher  seeking  income  and 
growth.  UBBY  AGENCY.  35  F,ast 
Kellogg  Boulevard,  St.  Paul,  .Minn. 
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ANNOUNCEMENTS 

NEWSPAPER  SERVICES 

Publications  For  Sale 

Press  Engineers 

$60,000  TAX  LOSS 

CARRY  FORWARD 

FOR  SALE 

GOING  printing  business  in  major 
city.  Chart  Area  6.  Complete  rotary  ! 
equipment.  6  linotypes.  (Captive  cus¬ 
tomers.  2  story  brick.  12.000  souare 
feet  on  main  thoroughfare;  18,000 
square  feet  parking.  Fully  manned;  ' 
personnel  wants  to  stay.  Annual  gross 
about  $125,000.  Box  2928,  Editor  A 
Publisher. 

Dearborn  Machinery  Movers  Co. 

DISMANTUNG 

MOVING 

ERECmNG 

We  offer  a  complete  "Turn  Key"  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  La. 

Phone :  Bywater  7534 

UPECO,  INC. 

SPECIAUZING  IN  DUPLEX 

AND  GOSS  FLAT-BED  WEBS. 
DISMANTUNG  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 

MAY’S  BLUE  BOOK  Newspaper  Cat-  ' 
alogue  No.  138  has  nearly  100  new  1 
listings.  Going  out  now.  Don’t  miss  it.  \ 
Hay  Brothers,  Binghamton,  N.  Y. 

SUBSTANTIAL  INTEREST  in  east  i 
coast  weekly  newspaper.  Annual  sales 
$70,000.  Own  composition  plant  9000  i 
paid  circulation.  Good  potential  for  I 
morning  daily.  Exceptional  opi>ortu-  1 
nity.  Box  2931,  Editor  A  Publisher.  1 

MACHINERY  and  SUPPUES 

FOR  SALE  nemi  weekly  ( south  cen-  1 
tral)  70  years  old.  fully  staffed.  1 
equipped.  15.000.  county  40.000.  baU 

1  anced  local  economy,  sports  and  tour- 
1  i'*t  area,  daily  field.  $M5.000.  Terms. 

Bo.x  3052.  Editor  it  Publisher.  ; 

1  ‘ 
CALlkX)RNTA  Wt'ekly — exclusive—  un¬ 
usual  Krowth  opix>rtunity  In  Saern- 
mento  Valley  inde|>en(leiit  field.  Well 
equipped.  $.54,000,00.  terms.  Rlarkburn- 
Hamilton  Company,  111  Sutter  Street, 
San  Francisco.  California. 

Composing  Room 

REID  V  belt  motor  drive  for  Lino- 
tyi>e-Intertype  In  use  several  years. 
Users  very  well  pleased.  Reid  maga- 
xine  racks  31  stock  sixes  or  make  to 
suit  your  needs.  Like  to  have  your 
order.  Arch  Reid,  William  Reid  Co., 
2271  Clybourn,  Chicago  14,  III. 

COMPLETELY  reconditioned  Ludlow 
Unit  Gas  or  Electric.  May  be  seen  in 
operation.  Good  selection  of  Lino  and 
Ludlow  mats.  90  and  72  chan,  full  and 
Split.  Lino  or  Intertype  Magazines. 
Also  side  Aux.  Midwest  Matrix  Mart, 
633  Plymouth  Court.  Chicago  6,  III. 

Publications  Wanted 

PUBLISHING  CORPORATION  with 

1  ta.x  loss  carry  forward.  Preferably  in 

1  New  York  City  or  New  England  area. 
Replies  confidential  to  attorney  repre¬ 
senting  principal.  Box  2827,  Editor 
&  Publisher.  | 

LINOTYPE  FOR  SALE 

One  Model  14  Linotype,  Serial  No. 
31626 ;  3  main  magaxines,  90-rhannel, 
full  length :  1  auxiliary  magaxine,  28- 
channel.  punch  type  ;  Current — D.C. 
230 ;  3  universal  adjustable  molds ;  1 
headletter  mold,  16-19  point;  gas  p<it ; 
Margarh  feeder.  Marhine  in  good  run¬ 
ning  condition.  May  be  seen  any  day 
in  operation.  Price:  $3,000.  F.O.B., 

our  plant.  A.  L.  Ramsay,  c/o  Western 
Newspaper  Union,  810  East  45th 
Street,  N.  Y.  17.  N.  Y.  Tel.  MU  9-4700. 

Capital  W' anted 

SEMI  WEEKLY  with  daily  possibility 
needs  operatintr  capital  up  to  125.000, 

;  <o  expand  field.  This  is  ‘‘sleeper’*. 
KxcelU*nt  field  for  investor  or  part¬ 
ner.  Box  3053,  Editor  &  Publisher. 

Job  Shops  For  Sale  j 

[  THE  NATION  S  Newspa|>er  Forms 

1  roll  on  L.  &  H.  Heavy  Duty  News- 
Turtles — $78.50  to  $88.50.  Write 
for  literature.  L.  &  B.  Sales  Company, 
P.O.  Box  660,  Elkin,  North  Carolina  — 
World’s  Largest  Manufacturer  of 

1  New8pai)er  Form  Trucks. 

JOB  SHOP  CATALOGUE  No.  139  now  1 
being  distributed  along  with  Florida 
List.  Be  sure  your  name  is  on  our 
mailing  list;  better  to  get  two  (one 
for  your  friend)  than  none.  May  Broth¬ 
ers.  Binghamton,  N.  Y. 

NEWSPAPER  SERVICES 

USED  LINOTYPE  MAGAZINES  (60) 
—  also  150  fonts  Lino-lntertyiie-Lud- 
low  mats.  Write  for  list.  Foster, 
13th  A  Cherry,  Fhila.  7,  Pa. 

Consultants 

NEW  SPARKLE  FOR  YOUR 
NEWS  COLUMNS 

,  Put  zip  in  your  editorial  coverage  and 
'  news  display.  Improve  revenue.  Im¬ 
partial.  trained  analysts  with  fresh 
ideas,  new  viewpoints.  Dick  Haratine 
&  Associates.  3404  Greengarden  Blvd.. 

;  Erie,  Pa. 

Mail  Room 

MODEL  4300  Speedaumat  wrapper 
addressing  machine  with  postal  permit 
and  leturn  address  printer — excellent 
condition.  Bargain  prire<l  for  quirk 
sale. 

'  ANDERSON  Folding-W rapper  Ma- 
:  chine  sizes  up  to  11  x  14  includes 
,  l>.j  HP  motor  and  16  ft.  conveyor 
with  motor — excellent  condition — in 
,  production  now — we  invite  your  in- 
i  spertion.  Bargain  priced  for  quick 
'  sale.  Prince  A  Ckimpany.  Inc.,  6436 
W.  Fort  St.,  Detroit  9.  Michigan. 

1  Telephone :  VInewood  2-4200. 

Syndicates  •  Features 

t  REAL  ESTATE  pages  reed  column 
“Little  Journeys  to  (*r*at  Homes**. 
Samples  free;  L<»*iis4'  Hnbbnrd.  3701 
Connecticut  Ave.  N.W.,  Wash.  8,  D.C. 

Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  wide 
SKIDMORE  AND  MASON,  INC. 
65-69  Frankfort  Street 

New  York  38,  N.  Y. 

Barclay  7-9775 

Netesprint 

!  SCANDINAVIAN,  AUSTRIAN  and 
'  DOMES’nC  Newsprint. 

1  ALL  SIZES 

!  BEHRENS  SALES  CO. 

1  427  2nd  Ave..  N.  Y.  MU.  6-6960 

LTNOTYPE-INTERTYPE  service  In¬ 
cluding  complete  rebuilding.  Wayne  R. 
Cornell,  Linotype-Intertype  Machinist. 
229  Pine  St..  Zanesville,  Ohio. 

STANDARD  NEWSPRINT 

300  Shorttons  61"  rolls 

36-38’’  diameter 
prompt  delivery  Pier  Baltimore 

ERIC  BRAUER 

330  Haven  Avenue 

New  York  33,  N.  Y. 
WAdsworth  3-2166 

I  E.  P.  WALLMAN  A  CO. 

Machinists,  Movers,  Erectors.  Repairs. 

1  Maintenance,  Erection  all  types  of 

1  presses  Coast  to  Coast 

Tel.  3-4164  975  .N.  Church  Street 

Rockford  Illinois 

59 


MACHINERY  and  SUPPUES 


Newaprint 


WARRENSBURG 

NEWSPRINT 


Now  In  Production 
LARGE  TONNAGE  AVAILABLE 
FOR  IMMEDIATE  DELIVERY 

NEWSPRINT  BEING  UTILIZED 
BY  SEVERAL  NEWSPRINT 
PUBLICATIONS  IN  THE  EAST. 

SAMPLES  AND  PRICES 
UPON  REQUEST 


MACHINERY  and  SUPPLIES 


Newaprint 


STANDARD  NEWSPRINT  ROLLS 
Inqairies  invited.  R.  H.  Silventein 
895  Grand  SL,  N.Y.C.  AL  4-8728 

MACHINERY  and  SUPPUES 


MACHINERY  and  SUPPUES 


Preaa  Room 


MACHINERY  and  SUPPLIES 


HIGH  SPEED— COLOR! 

TT  ..  «  O  J  WITH  COLOR  DECKS 

12  SCOTT  Unit*  with  6  Suwrimpo^  ^  BY  ROCK  ISLAND  ARGUS 
Full  Color  Units:  8  pairs  Folders ;  B^-  1  rqck  ISLAND,  ILLINOIS 
irons:  Reels,  Tensions,  Pasters:  A.C.  DISPLACES  DUPLEX 
Drives.  pottp  itutt'  'twixi  vf\i 


MACHINERY  and  SUPPUES  Reels,"  Tro.io^nrPaS^rs”:  ’  Tc:  ‘  g?sPLilEs''D'’uPL“x''°'® 

GOSS  4  DECK  PRESS  !  ^  UNITS— 2  PR  FOLDERS 

_  ,  -j  1  1-  j  I  Duplex  Metropolitan ;  leads  for  spot  equipment  includinK  Autoplate. 

^ cylinder,  re-  |  color;  Roll  Arm  Brackets;  A.C.  Drives.  Immaculate  maintenance, 
versible  first  impression  four  color  i  _  Capacity  82  paves  straivht 


8  UNITS— 2  PR  FOLDERS 


work.  Extra  color  fountains.  A  C 
drive.  All  stereotype  equipment.  Avail¬ 
able  now. 

GEORGE  C.  OXFORD 

P.  O.  Box  903  Boise.  Idaho 


color:  Roll  Arm  Brackets;  A.C.  Drives.  Immaculate  maintenance. 

.  .  ^  Capacity  32  pages  straight 

*  runs — 64  pages  collect. 

TUBULAR-24  PAGE  °"k  V 

web  width  68  .  Release  date 

DF.KATUBE,  Goss;  new  in  1952:  Bal-  quarter  1967. 

kTereo!'""""’  TYPE  &  PREM*  Of'iLLINI 


Selling  Agents 

TYPE  &  PRESS  OF  ILLINOIS  Inc. 
3312  North  Ravenswood,  Chicago. 


Tl  1  A  r  A  /C'Ai.k  i-rr-  PRESS  MOTOR  DRIVES  of  25,  40 

I  HCJMAb  A.  GALANTE  bo,  75,  100  and  lOO  H.P.  AC.  two  ir. 


REAL  BARGAIN 


Stereotype 


&  SONS.  INC. 

P.  O.  BOX  150 
MECHANICVILLE.  N.  Y. 

BEHRENS  SALES  CO. 
Newsprint  Specialists 

16%— 16— 16%— 17— 17^4— 81 
34  46 — 60—^1—62—64—66 
Rolls,  Sheets  —  Your  Size. 
BEHRENS  SALES  CO. 


H.P.  drives  Parallel.  All  complete  witi  FOR  Quick  Sale:  4  Units  Scott  Multi-  HOE  Duowcr>o1*d  Ro*  fnr  iiu" 
control,  chain  and  nprockeU.  Georg.  Type  with  4  folders;  22%-  cut-off.  diameteT^  ^  ®  “ 

C.  Oxford.  Box  903,  Boise.  Idaho.  •  •  •  i  GOSS  ^Double  Plate  Equipment  for 

iirrr^  nnrrrrr  I  15  UNITS — 3  PR  FOLDERS  I  ROYLE  Itedill 'a^ST  Flat  Router 


USED  PRESSES 

Rotary  and  Flatbed 

Investing  in  used  printing  equipment 
is  very  important  to  the  publisher  in  | 
this  market.  Therefore  it  is  wise  to  i 
investigate  thoroughly  before  making 


GOSS-High  Spe<'d  on  low  Substructure ; 
A.C.  Drives:  23,*."  cutoff. 


3  UNIT  GOSS  PRESS 


13%"  dia.  4  pieces 
ROYLE  Radial  Arm  Flat  Router 
HOE  Heavy  Duty  Sew  &  Trimmer 
6-COLUMN  Hammond  Easy  Kaster 
FURNACES  1-ton  to  7  tons 
30  H.P.  General  Electric  220  volt,  (4 
cycle,  3  phase  motor 
NO.  1  Rouse  Power  Band  Saw 
BEN  FRANKLIN  Trim-O-Saw 


Rolls.  SheeU  —  Your  Size.  presses  best. 

BEHRENS  SALES  CO.  Re'nd»e  ,  ■<>  plants  are  con- 

427  2nd  Ave.  NYC,  NY  MU  6-6960  tinuously  installing  new  Goss  presMs 


a  decision,  and  to  study  your  net^ls  i  I  UNIT  Reversible;  22%"-A.C.  Drive.  .  26  USED  Dural  Aluminum  Chases  for 
with  the  help  of  the  men  who  know  the  I  nrsi  ri  ii  ii  .  i  a  m  a  a  vrr  '  ..  i  ..... 


_  _ _  _  8  column  12  ems 

BEN  SHULMAN  ASSOCIATES  hall  Mat  Roller  with  6  H.P.  motor. 

A,  ......  .  -  medium  weight  roller  for  generil 

60  E.  42  St.,  N.Y.  17  OXford  7-4690  service 


DIRECT  MILL 
SHIPMENTS 
DOMESTIC 

NEWSPRINT  TONNAGE 

In  Large  Size  Rolls 


and  stereotype  equipment,  we  usuallj  r'/voo  c: i„  _  a  <- 

have  a  list  of  the  best  available  used  ,  ®  A  C. 


i  electrical ;  stereotype  except  mat  roller  ; 

I  equipment.  23  Available  about  Nov.  1. 

We  invite  your  correspondence,  in  Crow.  176  N.  Ridgeland.  Oak  Park,  III. 


Thomas  W.  Hall  Company 

STAMFORD,  CONN. 


the  hope  of  helping  you  obtain  the 
best  press  for  your  needs  and  oIa'' 
the  best  value  for  your  money. 

THE  GOSS  PRINTING 
PRESS  CO. 


STFRFO  NFWd  PRFHHPd  8-COLUMN  STEREOTYPE  CHASES 

blEKEU  NEWS  PRESSES  2%  cut-off:  good  condition:  $16JI 

GOSS  16  page  press.  23%"  cut-off  i 
SCOTT  16-24  page,  23-9/16"  cut-off  I 

SCOTT  48  page.  22-9/16"  cut-off  I  '  '  '  - : - „ 


%  And  'A  ^Size  Rolls  Available  jor  |  6601  West  31st  Street.  Chicago  60.  III.  T,Tl!“ciark'’^"‘‘"*  cSriTo^inoU  i  ***  - ' 

Immediate  Shipments  and  tor  De-  :  PHONE  Bishop  2-3300  oj  t>a  -  |  NEWSPAPER  PRH^SSES 

ferred  Deliveries  During  The  MUST  REMOVE  PRESS  !  TWO.double  width  cylinders  and  dinky,  i 

Third  and  Fourth  Quarter  at  FROM  BUILDING!  Practically  new  Pony  Autoplate,  3  ton  MAT  ROLI^ERS 

Attractive  Prices.  !  2-Unit  Hoe,  doing  excellent  work.  Com-  metal  pot  with  pump,  new  electric  STEREO  EQUIPMENT 

Cinc  DiiKic  Ai  A  -I  LI  plcte  stereotype  &  electrical  equipment,  control  with  30  HP  drive.  Operating 

^  ^  Also  Available  m  chases.  Make  an  offer.  Write  for  speed  20,000  per  hour,  23  9/16  cut  off.  ;  dcm  CL-II  ||  k4AM  ACQOf"'l ATFli 

Carload  Lots  for  Immediate  i  sample  copies.  David  Blacker,  802  Available  Spring  1967.  Can  be  seen  op-  ■  DtIN  oriULMAIN  AoovJt.rflA  I cj 
Shipment  Brandeis  Theater  Bldg.,  Omaha,  Neb.  i  crating  daily  at  THE  INDEX-JOUR-  go  E.  42  SE.  NY  17  OXford  7.46M 

^ - I  I^A%  Greenwood,  South  Carolina.  _ 

ST.  STEPHEN  I  64  PAGE  SCOTT 
PAPER  CORP.  MULTI-UNIT  PRESS 

I  cn  C.-x  oexL  Ci  __x  speed  drive,  grids,  control 

'  tflST  JbTn  otrest  Equipped  for  Color  Work  with  2  sets  belt.  All  used  on  Duplex  tubulai 

Nf»W  Yorlf  I />  Nr>u/  Ynrt  i  ot  Twin  folders,  22%"  cutoff,  two  60  One  2  h.p.  General  Electric  eit 
,  1  i.'ii  1  HP  DC  Drives  with  generator  to  con-  or  220  single  phase  with  11.4 

MUrray  Hill  5-8564  vert  to  AC.  tlon  box  I76.  Write  Monroe  1 

- - '  News.  Monroe,  Michigan. 

Offer  Spot  Shipment  ""  ^p^X^modeua  flat 

*  ~  iKi^  PRESS  installed  new  m 

Tew  Cars  61"  180  Tons  Urb^^,  IlN^,  Equipped  with  new  10  H.P.  \ 

'  <20  Valleybrrok  Ave.,  Lyndhurst,  N.  J.  and  extra  7^ 

63%  inch  Standard  o~,,  motor:  complete  set  of  extra 

Alc«  I  A  =  -  D:„L  i  Phone  GEneva  8-3744  extra  new  universal  and  drive 

Also  ^ar  rinIC  I  - -  —  - — — -  l  16  chases  includ^.  Price  c 

61"  rolls  86"  diameter  uv  iSt?’ *12.000.  Does  outstanding  pri 

like  new,  A  C  ^  belt  drive  wiTh  Excellent  condition.  Available 
WE  ALSO  HAVE  NEWSPRINT  push  buttons,  20  chases  one  double  of  Changing  to 

STANDARD  WHITE  TONNAGE  Available  6  weeks.  George  C.  Oxford  TIMES  Kenton  Ohio 

TO  SUIT  YOUR  NEEDS.  I  Box  903  Boise,  Idaho  ^  j  F-pAGE  DUPLEX  FLATBED 

Prompt  Shipments  24  Pg.  Single  Plate  %  &  %  Folder  good  condition.  Replacing  w 

Future  Shipments  Goss  Acme,  prints  2  to  24  pages  in  f,iry  fgH  fog  page  capacity 

Contract  Shipmente  2  page  jumps.  2  plates  wide,  8  decks  ,  able  late  1966,  early  1967.  V 

ATV-Dicr.  T>TTVI^.,  complete  with  extra  rubber  roll-  I  l.  McKenzie.  Crookston  Daily 

ALFRED  BUNGE  CO.  ers,  tabloid  trimmer,  %  &  %  folder,  j  Crookston,  Minnesota. 

Large,  Half  and  %  Rolls  ^'’'®rolor“Tork**“omah^‘ ^Tribune''  >  ^R  SALE:  Duplex^ Fl^t  Bee 

Also  Smaller  Widths.  ^  H^w^rd  It  OmahJ^^Nebr  !  P""‘*  '"“y' 

D.ixjc-n.  T.TTT  n  ^^<>7  Howard  t>t.,  umana,  Neor. _ !  model,  perfect  condition  lili 

BUNGE  PULP  &  PAPER  CO.  DUPLEX  PRESS.  Model  AB,  excellent  press,  push  button  controls. 

46  W.  46th  St.,  New  York  36.  N.Y.  !  condition,  available  September.  Stanley  ■  Box  408,  Jackson,  Mississippi. 

Phone  JU  2—4830:  JU  2-4174  ^  Ross  Corp.,  135  Front  St..  New  York,  for  qAT  F  HOF  9X  tmfro  . — - 


MUST  REMOVE  PRESS 
FROM  BUILDING! 


24  PAGE  HOE 

TWO  double  width  cylinders  and  dinky. 
Practically  new  Pony  Autoplate,  3  ton 


2-Unit  Hoe,  doing  excellent  work.  Com-  metal  pot  with  pump,  new  electric 
plcte  stereotype  &  electrical  equipment,  control  with  30  HP  drive.  Operating 
48  chases.  Make  an  offer.  Write  for  speed  20,000  per  hour,  23  9/16  cut  off. 
sample  copies.  David  Blacker,  802  Available  Spring  1967.  Can  be  seen  op- 


64  PAGE  scon 
MULTI-UNIT  PRESS 


M  U  L  1  l-U  IN  I  I  rrsCDO  $1000.  Both  rebuilt,  in  ffood  condition. 

Low  speed  drive,  srids.  controller  and 
Equipped  for  Color  Work  with  2  sets  belt.  All  used  on  Duplex  tubular  pres**. 

!  of  Twin  folders,  22%"  cutoff,  two  60  One  2  h.p.  General  Electric  either  115 
I  HP  DC  Drives  with  generator  to  con-  or  220  single  phase  with  11.4  reduc- 


MUST  GO — Priced  to  sell  quickly.  DUPLEX  MODELr-A  FLAT  BED  Plytnouth  Ct.,  Chicago.  Webster  9-82S8. 

i\nry^r\  iKi/^  PRESS  install^  new  in  1929.  I  ^  Z  T  !  I 

UrtCU,  INQ...  Equipped  with  new  10  HP.  We5?ting-  WANTED:  8-page  Duplex  or 

wr  1,  .  1  a  T  ji.  a  VT  ?  Houso  ittotor  and  extra  7U»  H  P  flat-bed.  Advise  serial  no.  and  when 

420  Valleybrrok  Ave.,  Ly"dhurst.  N.  J.  ^  o*f‘ ^tra^oltera':  available  -  Northern  Machine  Work,. 

Phone  GEneva  8-3744  extra  new  universal  and  drive  pinion :  ®23  N,  4th  St.,  Phila.  6.  Pa. 

- — — - — — - — — —  ;  16  chases  included.  Price  complete  - “IT 

Duplex  Model  E  Flat  Bed,  new  1949.  ;i2,000.  Does  outstanding  print  job.  WANTED.  Duplex  or  Goss  Flat  Bed 

like  new,  A  C  “V”  belt  drive  wite  Excellent  condition.  Available  before  Web  Press.  Cash  deal.  Inland  New»- 

push  buttons,  20  chases  one  double  yg„g  Changing  to  rotary  paper  Supply  Co.,  422  West  8th, 


News.  Monroe,  Michigan. 


MOTORS,  one  60  h.p.  Louis  Allis  con-  WILL  Buy  for  Cash.  Complete  Plante 
stent  speed  3-phase  3600.  One  fO  h.p.  i  also  Individual  Machines  and  Equip 
Northwestern  variable  speed  8-phase  ment— anywhere  in  U.S.A. 

$1000.  Both  rebuilt,  in  good  condition.  ..r. > .r.,.,!-. 

Low  speed  drive,  grids,  controller  and  PRINTCRAFT  REPRESENTATIVES 
belt.  All  used  on  Duplex  tubular  press.  277  Broadway,  New  York  7,  N.  Y. 


or  220  single  phase  with  11.4  reduc-  '  LUDLOWS  for  rebuilding.  Highest  cask 
tion  box  376.  Write  Monroe  Evening  |  price.  Also  surplus  composing  nxm 


equipment.  Midwest  Matrix  Mart,  SSI 


Phone  JU  2-4830;  JU  2-4174  Ross  Corp.,  135  Front  St.,  New  York 

Domestic  *  Foreign  Shipments 

CANADIAN  NEWSPRINT  standard  '  GOSS  OCTUPLE  PRESS 

oj" 'qi"  <  LOW  Construction  Units 

24  31  32  83  34  86  rolls  Also  1  DOUBLE  Central  Folder 

European  newsprint  46-60-6^64-70  LENGTH  sheet  cutoff  22%” 

ro  Is  for  August.  September,  October  j-j,!,  gQ,,  bgackete.  electric  hoists 
delivery. 

BROOKMAN  PAPER  CORP.  JOHN  GRIFFITHS  CO.  INC. 

655  Westchester  Ave..  N.  Y.  66.  N.  Y.  :  <13  Lexington  Ave. 


like  new,  AC  ‘V  belt  drive  with  Excellent  condition.  Available  before  Web  Press.  Cash  deal.  Inland  News- 

push  buttons,  20  chases  one  double  fjggf  „f  yg„g  Changing  to  rotary  peper  Supply  Co.,  422  West  8th, 

Available  6^  George  C.  Oxford  ]  TIMES,  Kenton,  Ohio.  Kansas  City  6,  Mo. 

rPrSingTpiate  %  *  %  Folder  |  « |  WANTED-Used  Ste-Hi  or 
Goss  Acme,  prints  2  to  24  pages  in  tary  this  fall  for  page  capacity.  Avail- 

2  page  jumps.  2  plates  wide,  8  decks  able  late  1966,  early  1967.  Write  D.  !  St..  Omaha,  Nebraska. 

high,  complete  with  extra  rubber  roll-  I  l.  McKenzie.  Crookston  Daily  Times, -  .TT 

ers,  tabloid  trimmer,  %  &  %  folder,  j  Crookston,  Minnesota.  FOUR-UNIT  newspaper  press.  21H 

Complete  stereo.  Motors  A.C..  doing  '  ,  —  ,^,-7  „  .  inch  cut  off,  one  double  folder,  cowr 

Ro^  color  work.  Omaha  Tribune,  |  SALE:  Duplex  Flat  Bed  Pre**-  deck  and  one  reversible  unit  with  roll 

1307  Howard  St.,  Omaha.  Nebr.  heavy  duty,  prints  Wh  ways,  latest  arms.  Box  2966,  Editor  &  Publisher. 

_ 1_ - 1 - '  model,  perfect  condition  like  new _ _ 

DUPLEX  PRESS.  Model  AB.  excellent  press,  push  button  controls.  P.  O.  '  -j  .. 

condition,  available  September.  Stanley  ■  Box  408,  Jackson,  Mississippi.  i 

Ross  Corp.,  135  Front  St..  New  York.  qsTF  HOF  94  evlin  1  '''‘®  ”  * 

;  - - rUK  hAL.E-MUE,  44  page_  wmi-cylin-  press,  camera,  paper  cutter,  work 


655  Westchester  Ave.,  N.  Y.  66.  N.  Y. 
MOtt  Haven  5-6022  Est.  1930 


New  York  36,  N.  Y. 


FOR  SALE-HOE,  24  page  wemi-cylin-  press,  camera,  paper  cutter,  work 
drical  press  in  excellent  condition.  Some  table,  mat  caster  and  folder.  Send  item- 
stereo  equipment  and  chases  included,  j  jzed  prices  and  discount  for  cssh. 
Available  about  December  1.  For  in-  Julius  Cassels,  Ashe  County  Ncwi, 
formation  and  pictures  write  George  i  p.O.  Box  169,  West  Jefferson,  N.  C. 
W.  Bauer,  Herald-Tribune,  Sarasota,  -  - - ^ 

;  -  -  -  -  TELETYPESETTER  STAND.\RD 

I  8  PAGE  Angle  Bar  Duplex  press  —  PERFORATOR 

good  condition,  available  late  fall.  Re- 

I  placing  with  Rotary.  Can  be  seen  in  At  once  for  spare.  Full  details  tp 
operation  at  Rialto  Publishing  Com-  W.  W.  Lundquest,  GM,  Plattsbuip 
pany,  101  S.  Riverside  Ave.,  Rialto,  Cal.  '  Press-Republican,  Plattsburgh,  N.  Y. 
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HELP  WANTED 


AdminUtrative 


EXCELLENT  SALARY,  bonus 
and  opportunity  is  offered  to 
the  man  that  can  qualify  sis 

advertising  director  and 
BUSINESS  MANAGER 

of  an  outstanding  newspaper 
located  in  the  middlewest.  A 
city  of  76,000.  Write  in  con¬ 
fidence  Kiving  complete  resume 
of  background  to  Box  2965, 
Editor  A  Publisher. 


BUSINESS  MANAGER 

fine  non-competitive  daily  over  30,000 
circulation  in  ideal  booming  midwest 
dty  needs  executive  with  real  man- 
ureroent  ability.  Tremendous  opportu¬ 
nity  (or  man  who  can  produce  revenue, 
watch  costs,  and  handle  personnel. 
Mo^m  plant  with  long  time  congenial 
employees.  Salary  $10,000  or  up  de¬ 
pending  on  ability.  Furnish  all  details 
in  confidence.  Box  2948.  Editor  A 
Publisher. 


Circulation 


Opportunity 

If  you  feel  stymied  where  you  are, 
consider  a  district  managership  for 
The  Indianapolis  or  The  Indianapolis 
.\*ews.  Chances  to  move  up  are  excel¬ 
lent;  salary  open.  Stability,  very  out¬ 
standing  employee  benefits.  Send  facts 
on  experience  to  Circulation  Director, 
Indianapolis  Newspai>ers.  Inc.,  307  N. 
Pennsylvania,  Indianapolis.  Indiana. 


HELP  WANTED 


DUplmjr  AdvertUing 


'  ADVERTISING  SALESMAN  , 

I 

I  NEWSPAPER  Representative  has  ex-  | 
celient  opportunity  open  in  midwest  ' 
city  for  young  aggressive  man  with  ' 
succmful  Ohio  background  selling  ad¬ 
vertising  for  newspapers.  Please  send  > 
;  profile.  Replies  held  strictly  confiden¬ 
tial.  Box  2937.  Editor  A  Publisher. 


ADVERTISING  MANAGER  and  as. 

,  sistant  for  a  new  weekly  in  Greenwich. 

I  Connecticut.  Both  should  have  all-round 
i  ad  experience.  Salary  open.  Peter 
I  Clarke,  281  Greenwich  Ave. 

ADVERTISING  SALESMAN.  50,000 
non-competitive.  Excellent  future ;  3 
weeks  paid  vacation  after  6  years,  in¬ 
surance  benefits;  salary  open.  Write 
giving  full  details,  experience,  salary 
expected,  etc.,  to  Victor  A.  Modeer. 
Advertising  Manager,  News-Press,  St. 
Joseph,  Missouri. 


REAL  OPPORTUNITY  for  an  aggres¬ 
sive  retail  advertising  salesman  on  six 
day  daily,  in  city  of  100.000.  Chart 
Area  2.  As  this  is  a  highly  competitive 
situation,  applicant  must  have  suc¬ 
cessful  sales  record.  Send  your  complete 
history  to  Box  2939,  Editor  A  Publisher. 
Also  state  salary  expected  to  start. 


TWO  YOUNG,  aggressive  display  sales¬ 
men  wanted  by  7-day  daily  in  one  of 
Pacific  Northwest’s  fast  growing  areas. 
Ideal  year  around  climate,  outdoor  rec¬ 
reation.  Paper  is  lineage  leader  in  its 
circulation  class.  Enthusiasm  and  de- 
j  sire  to  progress  more  important  than 
experience.  Airmail  full  particulars,  re- 
I  quirements,  to:  R.  G.  Young,  Lewiston 
Morning  Tribune,  Lewiston,  Idaho 


CIRCULATION  DIRECTOR.  Must  be 
familiar  with  home  delivery.  State 
all  details  first  letter.  References  re¬ 
quired.  Box  3036,  Editor  A  Publisher. 
TRAVELING  REPRESENTATIVE 
WANTED  for  Southwest  Louisiana 
area  covered  by  Texas  combination 
daily.  Must  be  under  45  and  experi- 
mced.  Good  salary  with  traveling  i 
expenses  and  usual  fringe  benefits.  , 
Position  available  August  15.  Write 
Country  Circulation  Manager,  Enter-  j 
prise  and  Journal,  Beaumont,  Texas. 
YOUNG  circulator  eager  for  own 
show  can  double  3,000  daily  circula¬ 
tion  and  earn  handsome  bonus  over  | 
modest  starting  salary.  Chart  Area 
I.  Write  fully  Box  3048,  Editor  A 
Publisher. 


EXCELLENT  OPPORTUNITY  on 
Good  Daily  for  experienced  Display 
Advertising  Salesman  and  Layout 
man.  Substantial  Salary  and  Bonus. 
Contact  C.  Robert  Bull,  Advertising 
Director,  Idaho  Free  Press,  Nampa, 
Idaho. 

EXCEPTIONAL  OPPORTUNITY  for 
experienced  advertising  man  with 
small  progressive  modern  daily.  Should 
have  college  background.  Opportunity 
for  advancement.  Salary  and  bonus. 
Chart  Area  9.  Box  3011,  Editor  A 
Publisher. 


OPENING  ON 
ADVERTISING  STAFF 
OF  THE 

GETTYSBURG  TIMES. 


CinuMficd  Adr>'rtiiiing 


CLASSIFIED  SALESMAN 

Cipsble  of  handling  Real  Estate  and 
Automotive  accounts.  Excellent  op¬ 
portunity  for  working  into  Managerial 
ipot  Send  complete  resume  to  Carmen 
J.  Seminara,  Advertising  Director, 
The  Commercial,  P.O.  Box  939,  Ban- 
tor,  Maine. 


experienced  person  needed  to 
take  over  and  build  Classified  page  on 
•mall  five-day  daily.  Will  consider  sal- 
^  and  bonus.  Write  Publisher,  Paso 
Robles  Press,  Paso  Robles.  Calitornia. 
CLASSIFIED  MANAGER— Must  have 
thorough  knowledge  and  good  record. 
Chart  Area  2 — Circulation  30.000.  Give 
complete  details,  salary,  references 
Box  3017,  Editor  A  Publisher. 
WE  DON’T  know  anything  about 
classifieds.  A  youngster  with  know¬ 
how  can  build  his  own  lineage  from 
•cratch.  Daily  3,000  circulation.  Chart 
Area  3.  Write  fully.  Box  3047,  Edi¬ 
tor  A  Publisher. 


Duplay  Advertising 


Excellent  opportunity  for  a  man  ex¬ 
perienced  in  writing  his  own  layout  i 
and  copy,  on  newspaper  of  8.000  cir-  ! 
culation.  Give  references  and  experi-  I 
ence  to  Carl  A.  Baum,  Manager.  The 
I  Gettysburg  Times,  Gettysburg,  Pa.  I 

I  YOUNG  ADVERTISING  SALESMAN 
I  eager  to  run  department  can  double 
2,000-ineh  average  on  3.000  circulation 
daily  in  Chart  Area  3.  Earn  good 
I  bonus  over  modest  starting  salary. 
Write  fully.  Box  3049,  Editor  A  Pub¬ 
lisher, 

I  — 

YOUNG  ADVERTISING  SALESMAN 
with  sales  and  layout  experience,  i 
Good  opportunity  for  right  man  with  | 
suburban  daily  chart  area  2.  Write  i 
Box  3014.  Editor  A  Thiblisher,  giving 
full  details  and  starting  salary  ex-  I 
pected. 

YOUNG  SALESMAN,  good  on  layouts  • 
and  contact  for  5  day  evening  in  | 
northwest.  Hospital  plan  and  other  I 
benefits.  Small  city  in  best  hunting  and  j 
fishing  country  USA.  Salary  $325  per  ' 
month  and  commission.  Permanent.  ' 
Box  2922,  Editor  ft  Publisher. 


ADVERTISING  SALESMAN 


young  competent  salesman  and 

••yoot  man  with  **drive”  can  tie-in 
^th  enthusiastic  7  man  retail  staff  for 
I>*nnanent  position  in  tprowinfi:  South- 
^  Coastal  city.  Good  salary  and 
bonus  with  benefits  and  vacation  pro- 
rtm.  Reply  full  details,  confidential 
Merraces  and  telephone  numbers. 
JosHion  now  open.  Box  2917,  Editor  & 
Publisher. 


Three  young  men  needed  by  second  : 
newspaper  in  prosperous  New  England 
resort  area.  Will  consider  recent  jour-  i 
nalism  graduate.  Applicants  must  have  | 
car,  know  copy  and  layout.  Excellent  | 
opportunity  for  advancement.  Send 
complete  resume  including  salary  re-  j 
quirements  to  Carmen  J.  Seminara.  ' 
Advertising  Director.  The  Commercial. 
P.O.  Pox  939.  Bangor.  Maine. 
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HELP  WANTED 


_ Duplay  Advertising _  | 

ADVERTISING  SALESMAN  with  , 
sales  and  layout  experience  to  join  | 
young  staff  publishing  4  weekly  free  { 
circulation  newspapers  in  Omaha,  Ne-  | 
braska.  Good  starting  pay  with  chance  , 
for  promotion.  Write  David  Blacker.  ! 
802  Brandeis  Theatre  Building,  Omaha. 
Nebraska. 

WAN’TED  aggressive  Display  Adver¬ 
tising  Salesman.  Excellent  working  ' 
condition,  that  offer  opportunity  for 
advancement  for  a  producer.  Starting 
salary  open  to  right  man.  Contact 
E.  A.  Chafer,  Advertising  Director, 
Meridian  I  Mississippi)  Star. 
ADVERTISING  SALESMAN.  8,000 
circulation  lows  Daily.  Need  aggres¬ 
sive  young  man  to  fill  No.  2  spot. 
Salary  and  commission.  Tell  all  first  < 
letter.  Write  Art  Goshorn,  Advertis-  j 
ing  Manager,  Daily  Herald.  Oskaloosa,  | 
Iowa.  I 

AGGRESSIVE  ADVERTISING  MAN¬ 
AGER  and  layout  man  for  large  ! 
weekly  in  Chart  Area  2.  Must  be  . 
strong  in  building  new  lineage.  Ex¬ 
cellent  opportunity  with  good  pay  plus  I 
bonus.  Reply  with  full  detail.  Box 
3046.  Editor  &  Publisher. 

DISPLAY  MANAGER  for  4-person 
staff  in  growing.  rom|>etitive  area  i 
near  San  Francisco.  Good  salary  and  i 
bonus  for  experienced  man  looking  ' 
for  a  future.  Give  complete  details,  | 
including  references  and  salary  back¬ 
ground,  in  first  letter.  Box  3027,  Edi-  ' 
tor  ft  Publisher.  i 


Editorial 


DAILY  WHICH  IS  DOUBLING  plam 
capacity  needs  young  reporter  wit) 
some  experience  in  all  phases,  ee 
pecially  interviewing  business  execu 
fives.  Top  future  for  willing  work¬ 
man.  Write  managing  editor,  Deser< 
9un.  Palm  Springs,  California. _ 

AM  IN  MARKET  for  unpublished 
humor  briefs  and  quotes  for  nighi 
club  column  ;  also  unpublished  showblT 
gossip.  Highest  rates  paid.  P.O.  Box 
2044,  Ocean  View  Post  Office,  Miami 
Beach,  Florida. 


NEWSPAPER  EDITORIAL  POSI 
•nONS  OPEN  FOR  YOUNG  ME^ 
AND  WOMEN  BETWEEN  THE  $60 
$90  LEVEL  IN: 

California 

Florida 

South  Carolina 

Illinois 

Colorado 

AND  MANY  O’THER  STATES.  SUB 
MIT  RESUMES  ’TO:  BILL  McKEF 
BIRCH  PERSONNEL,  SUI’TE  1417,  O® 
E.  MADISON  ST.,  CHICAGO,  ILl 
CE  6-6670. _ 

raPERIENCED  REPOR’TER  for  gen 
eral  assignment  work.  State  qualifies 
tions.  Write  or  wire  John  L.  Wise  | 
Editor,  Butler  Eagle.  Butler.  Penns  j 


IF  YOU  have  had  some  experience  in 
sports  and  want  to  get  going  with  s 
growing  afternoon  paper  in  a  Chart  i 
Area  6  city  of  46,000.  you  will  send 
full  particulars,  salary  requirements, 
etc.  to  Box  2821,  Editor  ft  Publisher. 
Replies  will  receive  the  personal  st- 
tentlon  of  the  publisher. _ 

COPYREADER.  Experienced.  Able  to  I 
assist  City  Editor.  Give  age,  references, 
health,  salary  requirements.  Free  Press, 
Burlington,  Vermont. 

REPORTER  experienced  covering  coun¬ 
ty  court  beat,  general  news.  Work 
from  Suburban  Bureau  office.  Top  sal¬ 
ary.  Good  working  conditions.  Reply 
fully  with  references.  Editor,  Courier- 
News,  Plainfield,  New  Jersey. 

MEDIUM  OHIO  DAILYTwire  editor 
and  general  assignment  reporter.  Good 
wages,  bonuses,  opportunity,  perma¬ 
nent.  Give  full  details  first  letter. 
Write:  Publisher,  News,  Mount  Ver¬ 
non,  Ohio. 

NEWS  EDITOR  for  six  day  afternoon 
daily.  Camera  knowledge  helpful.  Write 
details.  Press,  Charles  City,  Iowa. 

[  ^^INGTON  newsman  to  do  lOo'lL 
word  column  Capital  developments  for 
!  business-investment  weekly.  Give  back- 
'  ground,  payment  rate  desired,  clips  of 
recent  work.  Box  2936,  Editor  ft  Pub¬ 
lisher. 


HELP  WANTED 


Editorial 


SMALL,  lively  Pacific  Northwest  daily 
wants  competent  wire  editor  starting 
in  Septem^r.  Send  full  details  in¬ 
cluding  salsry  needs  first  letter.  Box 
2822,  Editor  ft  ^bllsher. _ 

’TWO  REPORTERS  with  ability  to 
use  camera  (no  darkroom  work) 
needed  for  area  newt,  feature  work 
and  courthouse  beat. 

G(X)D  opportunity  for  newsman  In 
community  of  16,000,  area  of  85,000. 
Live,  growing  newspaper  only  daily 
in  County  Area. 

WRI’TE  or  Call  Editor.  Don  E.  Beat- 
tie.  Ashland  ’Tlmes-Gazette,  Ashland. 

Ohio.  _ _ 

REPOR’TER— Opportunity  for  bright 
young  man,  several  years  experience, 
for  more  challenging  job.  Write 
David  Flowers,  Managing  Editor. 
Idaho  State  Journal.  Pocatello. 

A  TRAINED  NEWSPAPER  librarian 
sought  by  growing  newspaper  in  the 
Northeast.  Applicant  should  have  col¬ 
lege  degree  and  be  qualified  in  general 
library  work.  Give  reference  in  first 
letter.  Box  2923.  Editor  ft  Publisher 
copy”  READER  —  Competent,  quick, 
clever.  Permanent  job  on  100.000  cir¬ 
culation  morning  paper.  Chart  Area 
2.  Write  fully  in  confidence,  stating 
experience,  personal  history,  salary 
expected,  references.  Box  3009,  Edi¬ 
tor  ft  Publisher. 

COPYWRITER  in  PltRLIC  RELA¬ 
TIONS  DEPARTMENT  of  one  of 
New  England’s  largest  corporations 
located  in  a  pleasant  medium-sixed 
citv.  Growing  department  offers  ex¬ 
cellent  opportunity  for  college  gradu¬ 
ate  under  35  with  creative  ability  and 
pleasant  personality  who  can  turn 
out  clean  sharp  copy.  Unsurpassed 
working  conditions  and  fringe  benefits. 
Write  Box  3026,  Editor  ft  Publisher. 
DESKMAN  —  Aggressive,  growing, 
19,000  circulation  (Jreat  Lakes  daily 
needs  meticulous  young  copyreader, 
primarily  for  telegraph.  Tell  all  In 
detail.  Box  8043,  Editor  ft  Publisher. 

EDITORS — Technical 

Electronics  publication ;  under  86, 

Electrical  Engineer  preferred 

New  York,  Los  Angeles.  Chicago ; 

$6-10.000.  Send  resumes 
in  confidence  to 

WALTER  A.  LOWEN 

(Agency) 

420  I,exington  Ave. 

New  York  17,  N.  Y. _ 

EXCELLENT  OPPORTUNITY  for 
young  reporter  in  Chart  Area  6 
wanting  to  move  to  larger  paper. 
Start  in  our  largest  bureau  office  in 
adjoining  city  of  85,000.  Complete 
news  and  advertising  seetions  daily. 
Pleasant  atmosphere,  congenial  staff, 
life  insurance,  hospitalisation  and 
pension  benefits.  Personnel  Depart¬ 
ment,  South  Bend  Tribune,  ^uth 
Bend  26.  Indiana. 

EXPERIENCED  DESKMAN,  medium- 
sized  New  England  daily.  Must  be 
painstaking  Editor  and  imaginative 
head  writer.  Good  conditions.  Box 
3044,  Editor  ft  Punllsher. 
EXPERIENCED  NEWSMAN  to 
write,  edit  and  produce  8-pagc  weekly 
1  Chart  Area  2.  devoted  to  news  of 
essential  national  industry.  Knowledge 
of  traffic  and  transportation  helpful. 

'  State  all  qualifications  and  salary 
desired  in  first  letter.  Box  3000, 

I  Editor  ft  Publisher. 

I  MAN,  PREFERABLY  midwest  na- 
I  tive,  to  handle  wire  copy  on  evening 
newspaper.  Should  have  some  ex- 
I  perience.  Can  also  use  experienced 
i  reporter.  Write  Bernard  Peterson, 

I  news  editor.  The  Minot  Daily  News, 

I  Minot,  North  Dakota.  _ 

MINIMUM  EXPERIENCE  general 
reporter  wanted.  Send  clippings,  sal¬ 
ary  expected,  earliest  reporting  date. 

Box  3037,  Editor  ft  Publisher. _ 

NEWSMAN — To  do  general  report¬ 
ing.  Prefer  man  able  to  handle  wire. 
Splendid  opportunity  for  good  young 
man.  The  Kentucky  New  Era,  Hop¬ 
kinsville,  Kentucky. 

I  OHIO  DAILY  of  9,500  needs  qualified 
reporter  for  court  house  and  general 
news.  Write  Box  3005,  Editor  ft 
Publisher. 
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HELP  WANTED 


Editorial 


HIGH  GRADE,  experienced,  man  who 
can  be  both  news-editor  and  reporter 
on  prize-winninK  weekly  in  fastest 
growing  area  in  Florida  Gold  Coast. 
Prefer  one  now  doing  similar  work, 
who  can  get  and  write  news  and 
features,  headlines,  direct  work  of 
correspondents  and  society  editor. 
Wonderful  opportunity  for  man  who 
wishes  to  grow  with  paper.  We’re 
planning  new  building  and  more 
equipment,  also  photo-lab.  Send  ref¬ 
erences,  details  of  background,  salary 
expected,  when  can  come,  age,  marital 
status,  liox  3035,  Editor  &  Publisher. 


OPPORTUNITY 


A  well-known  national  organization 
has  an  opening  for  a  man  between 
25  and  40,  with  good  education,  good 
personality,  and  the  ability  to  write 
concise  reports  of  what  he  sees.  Must 
l)e  able  to  meet  and  interview  top 
executives  and  have  the  ability  and 
judgment  to  make  important  de¬ 
cisions.  This  position  requires  con¬ 
stant  travel  in  assigned  territory 
which  permits  weekends  at  home  if 
married.  Good  salary  with  car  fur¬ 
nished,  all  ixpenscs  paid  and  a  good 
future  for  the  right  man.  Best  of 
references  required.  Box  3023,  Edi¬ 
tor  &  Piibli-hir. 


PENNSYLVANIA  several  -  edition 
daily  seeks  top  flight  woman's  editor 
to  take  charge  department.  Must  be 
experienced  in  page  layout  and  make¬ 
up  and  be  able  work  well  with  people, 
inside  and  outside  office.  Top  salary, 
many  extra  Ixmefits  for  right  woman. 
Send  facts,  not  fancy  resumes  to  Box 
3045,  Editor  &  Publisher. 

REPORTEK,  preferably  J-Sohool  grad 
with  some  copydesk  experience,  for 
20,000  Northwest  morning  daily,  by 
Aiigu.st  20  or  26;  start  $75.  Write 
background,  experience,  expectations. 
Box  3010,  Editor  tt  Publisher. 


SPORTS,  WIRE  EDITOR  wanted  for 
small  daily.  Can  use  beginner.  Bryan. 
Ohio,  Times. 


WANTED— Young  man  to  write  sports 
and  help  with  AP  wire.  Jonesboro 
Sun,  Joneslioro,  Arkansas. 


YOUNG  MAN: 

If  you  are  a  newsman,  competent 
with  both  writing  and  pictures,  there 
is  a  fine  career  awaiting  you  with 
prize  winning  downstate  Illinois  daily. 
Pleasant  working,  living  conditions  in 
growing.  prosperous,  friendly  city. 
Liberal  starting  pay.  profit  sharing, 
free  insurance,  merit  raises,  increas¬ 
ing  responsibility  and  reward.  Write 
details  training,  experience  to  Box 
3021.  Editor  ii  Publi  her,  and  per¬ 
sonal  interview  will  be  arranged. 


Frea  Lanee 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  8,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  151  W.  48  9t..  N.Y.C.,  N.Y. 


Instruetort 


WANTED:  State  land  grant  University 
in  East  needs  Instructor  in  Agricul¬ 
tural  Journalism  beginning  September 
1.  Master's  degree,  journalism  media 
experience,  and  agricultural  background 
required.  Chart  Area  2.  Box  2951, 
Editor  t  Publisher. 


HELP  WANTED 


Mechanical 


COMPOSITORS — Must  be  journeymen.  I 
For  expanding  daily  newspaper,  on  | 
night  side.  Open  shop.  Excellent  work-  | 
ing  conditions.  Wages  commensurate  ' 
with  ability.  Chart  Area  2.  Apply  Box 
2503,  Editor  &  Publisher.  _ 

DUE  TO  EXPANSION  the  Parkers¬ 
burg,  West  Virginia  News  and  Sen¬ 
tinel  (a.m.  and  p.m.)  has  several  per¬ 
manent  situations  open  for  ad  opera-  i 
tors,  ad  floor  men  and  combination 
printers.  Must  be  Union  or  eligible. 
Insurance,  sick  benefits,  vacations, 
pensions,  etc.  Scale  $91.40  day;  $96.40 
night.  Increue  $3,000  March  1,  1957. 
37 hours.  Contact  Charles  O.  Lyons, 
Superintendent,  Parkersburg  News  and 
Sentinel,  Parkersburg,  West  Virginia. 

ENGINEER 
For  Newspaper  Work 
WANTED 

Basic  college  training  should  preferably 
have  been  electrical,  but  this  is  not  ' 
absolutely  necessary.  Ehcperience  in 
newspaper  field  would  be  helpful.  Pos-  ' 
sibly  one-third  of  time  must  be  spent  I 
away  from  home.  Good  salary.  Replies  ' 
held  in  strict  confidence.  Address  Box  I 
2936.  Editor  &  Publisher. 


FLOORMAN  OR  UNO  OPERATOR  I 
wanted — for  afternoon  daily.  40-hour  | 
week,  2  weeks  paid  vacation,  free  life 
and  hospital  insurance.  Call  or  write 
Mr.  Crail  at  Daily  Dispatch,  New  Ken-  ; 
sington,  Pennsylvania.  EDison  7-7611. 

PRINTER — Foreman  or  assistant  su-  ‘ 
perintendent  for  daily  newspaper,  must  | 
be  all  around  capable  newspaper  i 
printer.  Open  shop.  Apply  Box  2504,  I 
Editor  &  Publisher.  Chart  Area  2. 


PRESSMAN  WANTED 
Combination  sterotyper  and  pressman 
journeyman  for  Goss  Straightline  Press 
for  afternoon  daily.  40-hour  week.  2 
weeks  paid  vacation,  free  life,  hospital 
insurance.  Call  or  write  Daily  Div 
patch.  New  Kensington,  Pennsylvania, 
EDison  7-7611  and  ask  for  Mr.  Truax. 


ROTARY  PRESSMAN-STEREOTYPER  ■ 
needed  by  south-central  Pennsylvania 
daily.  Send  application  to  PNPA,  2717 
N.  Front  St..  Harrisburg,  Pa.  ' 


COMPOSING  ROOM  i 

SUPERINTENDENT  ' 

For  well  established  firm  publishing 
large  daily  and  Sunday  newspapers 
in  Chart  /.rea  3 ;  good  salary,  bene-  j 
^  fits  including  hospitalization,  life  in-  ' 
'  surance.  re*'rement  program;  prefer 
;  man  not  more  than  50 ;  must  have 
.  general  composing  room  and  produc¬ 
tion  experience  and  be  intere-ted  in 
new  methods  of  rompoeition ;  experi¬ 
enced  with  unifin  labor;  write  giving 
qualiflcations  and  references  to  Box 
3038,  Editor  &  Publisher. 


COMPOSING  ROOM 
SUPERINTENDENT 
Permanent  position  now  oi>en  on  ag- 
!  gressive  non-union  evening  daily  for 
'  experienced,  cost-conscious  foreman. 
Complete  charge  of  modem  nine  man 
shop.  Latent  mechanical  and  TT.*- 
equipment.  Excellent  scale  and  bene¬ 
fits  plus  recreational  advantages  of 
Dartmouth  area.  Write  or  wire  W. 

I  C.  Paine,  publisher.  Valley  New- 
West  Lebanon,  New  Hampshire. 

COMPOSING  ROOM  SUPERIN¬ 
TENDENT  —  Thorough  knowledge  of 
{  composing  ixKim  and  teletypesetter 
]  operation.  Executive  ability.  Open 
'  shop.  Chart  Area  2.  Population 
:  50,000.  Box  3016,  Editor  ft  Publisher. 

WORKING  FOREMAN  for  4.000  cir- 
I  culation  weekly  and  job  shop  in  Chart 
Area  6.  Two  Intertypes,  Ludlow,  El- 
I  rod.  2  job  presses,  installing  Duplex. 
Need  good  all-around  man,  experience 
in  markup,  pricing,  buying  and  pro- 
i  ductio  .  Salary  and  share  of  profits. 
May  buy  into  expanding  business  if 
you  wish.  B<ix  3042.  Editor  ft  Pub¬ 
lisher. 


HELP  WANTED 


Photography 

EXPERIENCED  PHOTOGRAPHER  to 
do  color  and  black  and  white  picture 
stories.  Single.  Some  travel.  Prefer 
own  car  and  Rolleiflex  camera.  State 
salary.  Box  2914,  Editor  ft  Publisher. 


Promotion — Public  Relation* 


PUBLIC  RELATIONS  man  in  thirties, 
for  national  trade  association  New 
York  City.  Heavy  news,  feature  writ¬ 
ing  exi>erience  essential.  Public  Rela¬ 
tions  or  allied  exiwrienee  desirable. 
Scientific  interest  or  experience  helpful. 
One-man  staff,  some  travel  $7200  to 
start.  Box  2934,  Editor  ft  Publisher. 


PUBLIC 

RELATIONS 

An  internationally  known  mid- 
western  manufacturer  is  seek¬ 
ing  a  qualified  man  under  30 
years  of  age  to  work  in  Public 
Relations.  This  position  offers 
unlimited  opportunity.  Varied 
and  challenging  duties  guaran¬ 
tee  against  boredom.  Appli¬ 
cants  should  have  worked  on 
a  metropolitan  daily  or  had 
comparable  experience.  College 
education  desirable  but  not 
mandatory.  Ohio  man  pre¬ 
ferred.  Outstanding  benefit 
program  and  excellent  salary 
offered  to  right  man.  Box 
3013,  Editor  ft  Publisher. 


Salesmen 


AMBITIOUS  CREATIVE  SALES¬ 
MAN  with  previous  experience  in 
color  photosrraphs  for  sale  to  greet¬ 
ing  card.  Calendar  manufactures  and 
advertising  agencies.  Willing  to 
travel.  Write  giving  references,  ex¬ 
perience  and  salary.  Box  3024,  Edi¬ 
tor  ft  Publisher. 


.  Farious  Departments 


ADVERTISING  SALESMEN  and  re¬ 
porters.  experienced  and  beginners, 
needed  on  Pennsylvania  daily  and 
weekly  papers.  Send  application  to 
PNPA,  2717  N.  Front  St.,  Harris- 
burg.  Pa. 


INSTRUCTION 


Classified  Adaertising 

MORE  SALES-POWER 

FOR  CLASSIFIED  STAFFERS  I 

ABILITY  to  sell  more  linage  and  iln 
up  more  contracts  .  .  .  New  pridt 
and  happiness  in  their  work— then 
are  benefits  enrolleei  from  over  204 
daily  papers  report  they’ve  ^ned 
from  the  Howai^  Parish  Course  Is 
Classified  Advertising. 

YOU  get  individualized  attention  Is 
this  20-le8son  correspondence  coarss. 
It  explains  tested  sales,  servicing  and 
copywriting  techniques  that  pay  ot 
in  easy-to-foIIow  style. 

TOTAL  FEE,  $66.  For  more  sales, 
power,  increased  copywriting  ability 
and  greater  job-happiness,  mail  your 
application  with  initial  $16  payment 
today. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  Street. 
Miami  47,  Florida 

_ Linotype  School _ 

OHIO  UNOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administratiae 


MATURE,  Successful  advertising  man¬ 
ager,  20  years  newspaper  experience 
will  give  powerful  assist  to  publisher  . 
in  any  capacity.  Familiar  with  all  <W  I 
partments.  Best  references,^  complets  L 
resume  on  request.  Confidential.  Write  I 
Box  2953,  Editor  ft  Publisher.  ^  ; 
ADVERTISING  EXECUTIVE  — 
ture,  experienced  as  classified  man- ' 
ager,  assistant  advertising  director,  ' 
advertising  director  (17  Vi  millioo 
lines),  busines-s  office  consultant;  soe- 
cessful  in  economy  operation ;  detail 
knowledge  classified  retail,  promotion; 
organize  or  revitalize  all  advertisini 
departments ;  institute  sales  controh,  I 
establish  sales  goals.  Interested  cos- 
nection  medium  daily  preferably  wherr  f 
success  would  offer  gradual  assume  I 
tion  business  manager  or  asai-taat 
publisher  responsibilities.  Box  3031, 
Editor  ft  Publisher.  I 

AsiisTANT  "  TO  PUBLISHER  ■ 
THOROUGH  knowledge  of  all  de- 
luirtments.  Versatile,  resourceful,  djt-  > 
namic  newspaperman  with  a  preyed 
20-year  background  in  advertisini. 
merchandising,  news  and  promotkw. 
A  "Man  Friday"  who  can  tactfi^ 
expedite  your  administrative  details 
Age:  45.  University  of  Missouri. 
School  of  Journalism  graduate.  Bm 
3050,  Editor  ft  Publisher. 


AS! 


all 

deti 

effll 

lisb 


EX] 


abk 

pbo 

abl( 

Box 


1 

MU 

P 


CO! 

PR^ 


Box 


ai 

ent 
tioi 
12 
Ma 
Pul 
CII 
^i 
Na 
aek 
real 
ine 
*  1 


CL 

trol 

Dei 

IM 

(ui 

insi 

Let 

plo: 

An 

Vei 


See 

ai 

»Pe 

cos 

tin 

for 

Edi 


of 

Pul 

SUi 

eitj 

(te 


eU 

Pai 


EC 


62 


EDITOR  6C  PUBLISHER  for  July  21,  195« 


SITUATIONS  WANTED 


AdminUtratite 


SITUATIONS  WANTED 


Duplay  Advertuing 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editoriml 


assistant  to  Publisher — Editorial*  NATIONAL  ADVERTISING-  9  years  EXPERIENCia)  reporter.  27,  married  ,  MORNING  DESKMAN  wants  change 

tri'ned  newspaperman  with  experience  I  medium  sixe  and  metropolitan  BSJ  seeking  job  on  copydesk  of  '  to  afternoon  paper  about  October  16. 

ill  departments.  Capable  of  taking  dailies  as  manager.  Desire  affiliation  medium  sized  daily.  $90.  Box  2982,  Fast,  reliable,  sober.  With  preseir 

off  publisher’s  shoulders.  Now  1  with  aggressive  midwest  daily  80.000  Editor  &  Publisher.  employer  15  years.  44.  1125. 

implored.  Box  2781,  Editor  &  Pub-  nP-  Master  degree  newspaper  man-  GIFTED  EDITOR  AND  REPORTER,  i  Areas  4,  6,  9,  10,  12.  Box  3002, 

liiher.  I  agemcnt.  36,  marri^.  PrM^tly  em-  wants  Manhattan  location  ;  experienced  I  Editor  &  Publisher. 

—  ployed.  Box  3008*  Editor  &  Publisher.  •  beftts.  features;  sinsle.  colleRe.  83.  ‘ 

experienced  ALL-AROUNDER  rp^p  HAilv  fi  Box  2913,  Editor  &  Publisher.  NEWS-EDITORIAL  man.  22  years* 

Seeks  management  of  weekly.  Editor,  aumaxn,  oaiiy,  cnan  area  t  - -  _  - -  nnKiid*  r.io. 


experience  newspapers,  public  rela* 


ible  and  fast  writer,  advertising  man,  o'foulation  excess  66,000.  9  years  ex-  HASBEEN  WOULD  BE  AN  IS  tions,  advertising.  Coliege,  Phi  Beta 

photographer.  Family  man.  46,  avail-  «>«rien«  linage  accounts.  Will  b  rankly  I  ve  been  out  of  the  harness  jf 

‘We  OctobfrJ-  1.  2.  3.  ^':rto07r Ed^or^WuM^^^^^^  ^  ^  writing  slot  with  .real  future 


Box  3003.  Editor  &  Publisher. 

Circulation 

CIRCULATION 

MANAGER 


looking  for  a  place  where  initiative 


-  -  ~  -  -  .  _ ,  .  ..  .,1  ,  j  _  u  prospects  on  vigorous,  independent 

and  imagination  will  lead  somewhere,  j.ii.r  w.:-,.  Hn.  vnxi  r..ii  ,i.-».ii. 

ADVERTISING  MANAGER  " 

connoted  with  getting  out  a  good  STYMIED— At  27  have  touched  all 
Presently  employed  Retail  Manager  of  i  small-town  daily.  AB  degrm.  Features  bases  in  metropolitan  area  newsroom: 
40,000  daily — Desires  more  responsibil-  •''*  "“y  naeat,  but  can  handle  anything  Rewrite,  features,  copy  rim.  night 
ity — 10  years  experience  on  small,  ^^?®**’*  d*®  .n«  tt-o  editor,  slot  man  special  editions.  If 

medium  and  metropolitan  dailies.  Do-  Kicheson,  Box  805,  Blue  Hill,  Nebraska,  ,iprt,  married,  draft- 

partment  Store  Ad  manager.  Proven  |  HAVE  DEGREE,  experience  too.  Look-  free  J-grad  desk  or  rewrite  Job  with 
record  —  Aggressive  —  Promotionally-  >  ing  for  job  in  Chart  Area  2.  Report-  a  future,  write:  Box  8004,  Editor  & 
Minded  —  Leader  —  84  years  —  College,  i  ing,  feature,  desk  assignments,  27,  ,  Publisher. 

Box  2957,  Editor  ft  Publisher.  1  Married,  vet.  Box  2940,  Editor  ft - 

-  Publisher.  in  VC  AD  MCVA/QkylAM 


ADVERTISING  MANAGER 


daily.  Wri'.e  Box  3041  for  full  details. 


Presently  Employed,  Age  40 

I  - ^ - r ...  .  ,  -  Puymhen, _ _ _  10-YEAR  NEWSMAN 

HOME  DEUVERY  _ Editorial _  HAVE  PENaL— WILL  TRAVEL  _ j.rk 

best  “f^f^^l^ADING  1  COMPETENT  Newspaper  men  and  Writer  88,  ^king  editorial  oppor-  ^oom.  featu^.  Ex-^^usement  editor, 

nz.  ,  women  available  for  all  parts  of  the 

MUST  BE  COMPETITIVE  j  country,  carefully  screened  by  Dsn  ®*®*‘*™““<*  •  ^  wood.  New  York,  London.  Hare  done 

POWERFUL  SALES  DRIVF  I  I^rdon,  a  veteran  newsman.  We  are  i**  ji  *  I  sports,  state  desk.  86.  married,  no 

FOWEKtUL  SALES  DRIVE  employment  agency  1  children,  go  anywhere.  Prefer  metro- 

PLAN  AND  EXECUTE  in  the  East  with  a  special  desk  to  fill  i  recently  (double  tune)  Marino  p„nt,n  p,per.  Integrity,  humor,  work- 

OWN  PROMOTIONS  newspaiier  jobs  AT  NO  COST  TO  ^^p*  corros^ndent  and  editor.  Re-  ^  Consider  public  reUtions.  Box 

PRODUCINg'Si^uYt^  revenue  j  TSl^^^?!SnMr‘Agenry.^So”"w”«  I  2920,  Editor  ft  Publisher.”^ _ *  Publisher. 

PKOUULINL  RESULTS  |  gt..  New  York.  N.  Y.  I  LABOR  NEWS— Yale,  B.  A.,  four  WIRE  DESK— or  copy  de-k ;  college 

Resume  on  request.  '  ptmowd  Z  years  reporting,  now  finishing  study  i  graduate;  experienced;  prefer  medium- 

equesx.  ,  EDITOR,  copyrsader.  85  10  years  ex-  for  master’s  in  Cornell’s  Industrial  I  sized  or  large  afternoon  dally.  Box 

Box  2706,  Editor  A  Publisher  ST****  ^  Midwest  daily.  |  and  Labor  Relations  School.  Want  ;  8025,  Editor  A  Publisher, 

Box  2887,  Editor  A  Publisher, _  labor  beat  on  eastern  paper.  28  and  I  i  *  T 

eTne-tTr  ..i-tevvi - SUCCESSFUL  FEATURE  roi  IIM  married.  Write  Box  2916.  Editor  ft  '  VOUNG  MAN,  age  17,  intereet^  in 

aRCULATTON  MAN  stymied  on  pres-  FEATURE  COLUM-  p  uij  ^-r  both  journalism  and  printing.  de-ire« 

ent  job.  Know  all  phases  of  circulal  "«*»*>•*>«••  (18.()00  - Permanent  position  on  newspaper. 

lion.  Prefer  40.000  to  100  000  el...  *wom  circulation)  wants  a  job  with  MAGAZINE,  BTATLRE  or  SCRIPT-  Previously  worked  as  copv  boy  and 


PLAN  AND  EXECUTE 
OWN  PROMOTIONS 


PRODUaNG  RESULTS 

Resume  on  request. 


te  Box  29ir  Editor  ft  '  ^OUNG  MAN,  age  17.  interee^  In 
'  both  journalism  and  printmic,  dc'^irrs 
P«”"“ncnt  position  on  newspaper. 
ri^AiL/Kri  or  Pre\iou8ly  worked  as  copy  boy  and 


It  years  experience,  age  84  years’  i  newspaper  advertising  <mpy,  WRITTNG  position  desired.  Imagin-  printer’s  helper.  Write  Ji^  Bowman. 

Harried.  Write  Box  2962,  Editor  ft  m'r  /"hlic  Relations  ative  writer,  young,  rich  prose  back-  5^55  Ridg,  ^ve.,  St.  Louis.  Missouri. 

pQblither.  wa  Talented,  levelheaded,  and  young  ^22)  ground  -  newepaper,  magazine,  radio, 


_ _  — J-Grad.  Freelaoced  advertising  copy,  |  TV.  Box  2941,  Editor  A  Publisher. 

fcUv  middte  -"iViL'  ;  1956  BA  in  journalism ;  college  paper. 


Photography 


^r  Srpi,'"ol^''N^r  I'STe.rJ"*!;  ^nW“‘l%r!'To'rr«u',^^!“Sox'^2m^  i  M^r  ft^uSr'^‘"^“‘’'^®“  '  ?orRAPH^ER®'’  NEWSPAPER  PHO- 

IWd.  All  phases  Circulation.  My  Editor  ft  Publisher.  I  ^  *  Publlslten -  ,  TOGRAPHER  seeks  opportunity  as 

teiiime  and  references  warrant  your  - - -  I  ON  WORLD  SHEETS  since  12.  I  am  I  staff  photographer  on  A.M.  or  P.M. 

iaunediate  inquiry.  Box  8029,  Editor  I  JOURNALISM  BEGINNERS — We  have  loyal,  all-around  journalist  looking  for  I  daily  any  chart  area.  Good  education, 

k  Publisher.  many  journalism  grads  seeking  eon-  |  a  nice  city.  MA.  LLB,  age  80.  Have  29,  vet,  married,  late  model  car  and 

I  nections  in  June.  Also  have  journal-  put  out  entire  daily  of  New  York  News  |  own  equipment.  Darkroom  and  en- 

- —  ism  juniors  seeking  jobe  at  minimum  I  quality  by  myself.  Box  2902,  ^itor  ft  |  graving  experience.  Available  immedl- 

CUutified  Advertuing  i  wagee.  Birch  Personnel,  69  Msdison  \  Publisher.  I  ately.  N.P^P.A.  jncmtwr  Regiim  1. 


St.,  Chicago  2.  Illinois. 


CT  AacTmcrv  I  — - - - - —  REPOR’TER-EDITOR,  42,  wants  South  i  --  .  van 

O^SinED  MANAGER  — 17  years  aP  OFFICER  leaving  service  about  6  or  West  future.  Journalism  A.  B.,  »or.  Vermont.  Phone  780  coll^ - 

unM  ^rratetion  -iTk'  KI-  1,““'  Seeks  editing  or  reporting  18  years  experience.  Box  2904,  Editor  COMMERCIAL  AND  PRESS  photog- 

ffied  ^teJ  shoTri^a  heater  I®**  «"  *  Publisher. _ _ rapher  10  year,  experienw,  family  man 

Ho4  revenue  and  liifeam  inenf^  ‘"V  REPORTER:  married:  know,  city-  desires  position  on  newspaper.  Alan 

(upwards  $200,000.00  yelrfy)  in  7^*  '  ..  •!!?'  ‘"S  i  «>“»ty  beat :  now  Chart  Area  t ;  G.  Potts.  108  S.  Jefferwm,  Marshall, 

instance  to  accent  better  nnnnHnnitv  I  i.'®'*’??!.  , J*®''*  i  ready;  left  eye  bad;  no  car  or  camera;  Michigan. 

UtlerT  of  ^mme^dTtron  '^S^c7  eS:  *  Box  2906,  Editor  ft  Publ,sher._ _ _  references.  Box  2943,  Editor  ft  1  RELIABLE  NEWS  PHOTOGR~AP^ 

plwr  and  personal  references.  Fay  CITY  HALL,  court  house  reporter.  i  Publisher _ _  _ _  _  married  veteran  seeking  posi- 

^rton.  4618  Fulton  Place.  Las  Also  schools  politics  features.  Mid-  SCIENCE  WRITTNG  —  Woman,  26.  o^’cture  «>nsciws  medl^ 

\hu.  Nevada.  Phone  Dudley  2-8808.  ,  west  daily  now.  Family.  Box  2926,  strong  background  in  biology  and  ‘1“"  areT^  s"  4.^  ” 


ately.  N.P.P.A.  member  Region  1. 
Frank  C.  Usin,  P.O.  Box  62,  Wind- 


Editor  ft  Publisher. 


CLASSIFIED  MANAGER  Editor  ft  Publisher. _  **P*'’.‘*"®*  magazine  ^ork.  j  verzatile  in  general  news,’ police,  so- 

Wcd  executive,  highly  succesvful  piTOR  small  Midwest  daily,  ^  ,  WlVr  do  otLr  wri^"ng"*7Tp‘^rtSn"f; 

aperience  in  aU  phases  of  cUssified  haid-worker.  five  yeare  exprience  in-  f„r  lienee  reporting  exists.  Write  "** 

operation.  Prefer  midwest  i.r  went  eluding  reporter-phototreapher.  Seeks  2944.  Editor  ft  Publisher.  PUDiisner. 


mast  city  of  100,000  to  200,000  popiiln-  de*k  ■POt  on  large  daily.  Box  2964, 
Uon.  Complete  resume  of  past  iier-  Editor  ft  Publisher._ _ _  _ 


SPORT’S  EDITDR  OR  MANAGING  ENGLISH  PHOTOGRAPHER,  at 
EDI’TOR — Experienced.  Not  afraid  to  present  Australia,  seeks  position  oti 


formsnre  sladiv  furnished  Rn*  'loss  ai  t ionfixiTv'  r,ui IVK — Experienced.  Not  afraid  to  present  Australia,  seeks  position  otf 

M^r  ft  Pnl^Usher  AROUND  metroiwIiUn  experi-  ^.o^k.  Don’t  drink.  Now  located  In  {ii,gazine  or  newspaper  anywhere  in 

- —  ■ -  -  Middleweat.  Highest  quality  character  u.s.  Age  80.  single.  ex-staffer  on 

CLASSIFIED  MANAGER  pSfwishST’  **®*’  ***‘'>'- 


With  the  knowledge  and  proven  abil¬ 
ity  to  develop  your  Classified  linage! 

I  ^kground  of  outeUnding  records  on  Desires  to  Kelocate  PORTUNITY.  Interested  Pnblic  Re-  _ _ 

I  papers  in  highly  In  California  lations  or  daily  reporting.  THRIVES  Prnntolinn _ Puhlie  Relation* 

^petifive  marketo.  Best  of  businres  young,  aggressive  editor  of  Chart  i  ON  WORK.  Box  3051,  Editor  ft  Pub-  rromoU - 

inte^re"  Box’^8^6  Ed^to^***  A”*  i  ''•500-10.000  Usher.  CHART  AREA  4-6-9  colleges.  Need 

Piikllsh7r  ’  *  «•»“  desires  position  in  or  near  Los  DETROIT— area  editor  wants  to  make  »„meone  to  handle  your  publicity  or 

nsdeirtz-rv  uAxrAr-z<t>  v  ...  ^nal  career  change.  Fast,  accurate,  staff?  Five  years  newspaper  experi- 

vi^SbirlfcD  MANAGER  —  Youn»  Ekjuipped  by  experience  and  train-  cost  conscious.  Good  on  features.  edl«  ence.  strong  sports  background  and 
With  unusually  eood  qualifica-  Injr  to  edit  or  manaire  medium-size  torisls.  columns,  make-up.  Accustomed  photoirraphy  amontr  my  qualificmtions. 

/x*^^***^?^**  desires  depart-  i  newspaper  or  to  serve  as  publisher's  to  lonsr  hours,  work,  responsibility,  a  valuable  addition  to  your  present 

=  u2:  '^2;  .  «  editor’s  assistant.  Box  3015.  Editor  A  Publisher.  Solid  references.  Box  2960.  Editor  A 


EDITOR 

Desires  to  Relocate 
In  California 


I  Usher.  _  mailed.  Any  offers  for  a  Limey  1 1 

I  VET  24,  BAJ.  6  months  Editor  Dennis  Rowe,  c/o  GPO,  Sydney, 
;  Columnist  large  weekly,  seeks  OP-  Australia. 


Promotion — Puhlie  Relation* 


\  (60,000  class)  or  assist  on  ;  or  editor’s  assistant, 

jj^r.  Write  Box  3001,  Editor  ft  ’Thorough  knowled 

mentji  .  .  .  ikillec 


FLORIDA  PUBLISHERS 


or  editor  s  assistant.  Box  3015.  Editor  ft  Publisher.  Solid  refe 

’Thorough  of  all  depart-  rditoRIAL  PAGE  post  sought  by  Publisher. 

K  "i**  •  •,!  Vi*^  ^11.  ,  P*-"*"®*"*  ®  9  year  newsman  who  wants  to  make  - - 

lively,  rea^ble,  qualiUtive  newspaper  Family,  30  Awards.  PUBU( 


i  „  - - -  ^  -  -  -  new  move  me  lasi.  ramov.  .,o  «-»rus.  PUBUC  RELATTONS  DIRECTOR 

r  CLASSIFIED  MANAGER  —  Young,  ,  .  .  top  references.  Box  3012,  Editor  ft  m-n  record  nroven  ability  all 

r  Atgressive.  Outstanding  Record.  Al  Thirty-five  years  of  age  .  .  .  married  p,.hii,hp.  7" 


r  Atgressive,  Outstanding  Record,  All 
^  Wsses.  now  employed,  wants  to  1«- 

itsts  permanently  in  Florida.  Best 
"f  references.  Box  3031,  Editor  ft 
hiblisher. 


.  .  .  dependable.  —  ' - 

References  from  leading  publishers.  EXPERIENCED,  employed  newsman- 


Full  particulars  on  request. 
Box  2942,  Editor  ft  Publisher. 


Publisher. _  media,  seeking  iiermanent  growth  op- 

EXPERIENCED,  employed  newsman-  ’P"^’ 

photographer  wants  publicity  spot  ®  Publisher.  _ 


roCCESSFUL  MANAGER  on  small  i  EDI’TOR.  Managing  Editor  —  Strong  ^  p^buXer 
^  daily,  sales  and  promotion  minded.  |  background  all  phases  newsroom,  make-  - 


with  travel  opportunity.  Non-drinkerJ  tittut  lo  opt  sxmvq  np  snvFW 
top  references.  Write  Box  3034.  Edi-  n^BLlC  RELATIONS  OR  ADVER¬ 


TISING.  Air  Force  officer  leaving 
service  81  August.  6  years  expert* 


(revenue  more  than  doubl^  in  8  1  up.  Prefer  paper  with  growth  pos-  J-GRAD,  25,  2*^  years  trade  maga-  ence  writing  for  publication  including 

yt»).  seeks  opportunity  in  larger  j  sibilities  needing  guidance  dependable  zine  editing,  wants  desk  or  reportorlal  layouts,  copy,  feature,  and  editorial, 

yrstion.  36  years  old.  married.  2  worker  can  give.  Midwest  or  Chart  start  in  midwest  or  east.  Keen  on  Journal  BA  plus  Yale  grad  work. 

wHdren.  Write  Box  3018,  Editor  ft  Areas  10,  II.  Box  2933,  Editor  ft  current  events,  sports  and  music.  Have  Married:  28:  willing  to  relocate.  Box 
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car.  Box  3040,  Editor  ft  Publisher.  3028,  hiditor  ft  Publisher. 


Shop  Talk  at  Thirty 


By  Robert  LI.  Bronn 

We  like  to  think  that  E&P’s  and  persuading  the  American 
small  efforts  had  something  to  voters  that  they  should  cast 
do  with  arousing  newspaper  their  ballots, 
support  for  the  1952  “Get  Out  There  are  20,000,000  poten- 
the  Vote”  campaign.  Newspa-  tial  votes  in  the  21-29  age 
pers  participated  in  grand  group  but  only  50%  voted  in 
fashion  four  years  ago  with  a  ’48  and  ’52. 
resulting  sizeable  increase  in  In  the  low  income  group — 
the  number  of  voters.  We  think  under  $2,000 — only  53%  voted 
the  record  can  be  improved  with  in  ’52  and  46%  in  ’48. 
a  little  more  effort  and  we  hope  There  are  53,000,000  eligible 
to  be  able  to  help  again.  women  voters,  but  only  59% 

We  are  convinced  that  the  exercised  that  privilege  four 
record  of  the  1954  Congres-  years  ago. 

sional  elections  is  proof  that  Among  Negro  voters,  where 
the  American  citizen  needs  con  qualifying  factors  include  poll 
stant  prodding  so  he  and/or  tax  requirements  in  some 
she  will  not  forget  a  priceless  states,  only  33%  voted  in  1952. 

heritage — the  right  to  vote.  The  best  voting  records  in 

It  is  not  too  early  for  news-  ’52  were  among  urban  resi- 
papers  to  make  plans  for  parti-  dents,  79% ;  college  educated, 
cipation  in  the  1956  effort.  90%;  and  profes.sional  and 
•  *  *  managerial  people,  88%. 

In  1944  only  53%  of  the  There  is  no  reason  why  a 

eligible  voters  went  to  the  polls  steady  and  stimulating  pro¬ 
in  that  Presidential  election  Pram  of  persuasion  and  educa- 
year.  This  percentage  fell  off  tio"  by  aU  media,  particularly 
to  52%  in  1948.  In  1952,  be  newspapers,  cannot  increase 
cause  of  heavy  promotion  in  all  ^be  voting  records  of  the  non 
media,  it  rose  to  63%.  college,  non-professional,  rural 

But  the  U.  S.  is  still  away  and  female  populace.  The 
behind  other  countries  where  youngest  voters  21-29  especial- 


EDITOR  &  PUBLISHER  CALENDAR 

Aug.  5-7 — New  York  State  Society  of  Newspaper  Editors,  Sum. 
mer  meeting  and  inspection  tour  of  the  St.  Lawrence  Seaway, 
Clarkson  College,  Potsdam,  N.Y. 

Aug.  1 3- IS— Democratic  National  Convention,  Chicago. 

Aug.  17-18 — Newspaper  Advertising  Executives  Association  of 
the  Carolines,  Mid-Summer  meeting.  Ocean  Forest  Hotel,  Myrtia 
Beach,  S.  C. 

Aug.  20-21 — Texas  Dally  Newspaper  Association,  36th  Summar 
meeting,  Galvez  Hotel,  Galveston. 

Aug.  20-25 — Republican  National  Convention,  San  Francisco,  Calif 
Sept.  8-14— International  Typographical  Union,  98th  annual  con¬ 
vention,  Municipal  Auditorium,  Colorado  Springs,  Colo. 

Sept.  10-14— International  Stereotypers  and  Electrotypers  Union, 
annual  convention,  Seattle,  Wash. 

Sept.  10-14 — Farrar  Seminar  on  Newspaper  Design,  Union  League 
and  Press  Club,  San  Francisco,  Calif. 

Sept.  13-14— Audit  Bureau  of  Circulations  board  of  directors 
meeting,  Biltmore  Hotel,  New  York  City. 

Sept.  14-16— Advertising  Managers  Association  of  Wisconsin  Daily 
Newspapers,  annual  meeting  and  Fall  conference.  Mead  Hotel. 
Wisconsin  Rapids,  Wis. 

Sept.  16-18 — New  York  State  Publishers  Association,  annual  meet¬ 
ing,  Whiteface  Inn,  Whiteface,  N.Y. 

Sept.  16-18 — Pennsylvania  Newspaper  Publisher's  Association  Clas¬ 
sified  Clinic,  Fort  Bedford  Inn,  Bedford,  Pa. 

Sept.  23-28 — Newspaper  Food  Editors'  Conference,  Waldorf- 
Astoria  Hotel,  New  York  City. 

Sept.  24-28 — International  Printing  Pressmen  and  Assistants' 
Union,  36th  convention.  Municipal  Auditorium,  Philadelphia,  Pa. 

Sept.  26— Canadian  Press,  directors'  Fall  meeting,  Macdonald 
Hotel,  Edmonton.  Alta. 

Sept.  27-28 — Newspaper  ROP  Color  conference,  sponsored  by 
the  American  Association  of  Newspaper  Representatives,  Sheraton 
Hotel,  Chicago. 

Sept.  29-30 — Illinois  Newspaper  Mechanical  Conference,  Hotal 
Wolford.  Danville,  III. 

Basketball  Game  lAPA  Deplores  Exile 

Helps  the  Blind  Of  Honduras  Editor 


they  have  a  free  choice  of 
candidates  and  the  right  to 
vote  obviously  is  cherished 
more  than  it  is  here. 

By  comparison,  recent  elec¬ 
tions  abroad  showed  that  90% 
went  to  the  polls  in  Belgium, 
83%  in  England  and  80%  in 
Sweden. 

The  American  Heritage 
Foundation  and  the  Advertis¬ 
ing  Council  are  spear  heading 
this  year’s  “Register  &  Vote” 
drive.  It  promises  to  be  the 
largest  campaign  of  its  kind 
yet  conceived. 

One  hundred  and  thirty-three 
national  organizations  are  par¬ 
ticipating.  More  than  500  large 
corporations  are  planning  em¬ 
ploye  and  community  programs. 
Non-partisan  campaign  songs 
have  been  written  and  record¬ 
ed.  Sound  films  have  been 
prei)ared  for  local  showings.  A 
color  cartoon  book  is  available 
in  large  quantities.  “How-to-do- 
it”  manuals,  filler  material,  and 
advertising  mats  can  be  ob 
tained. 

It  all  stacks  up  for  a  big 
push  which  should  be  carried 
through  consistently  from  the 
end  of  August  until  it  reaches 
a  climax  at  Election  Day. 

*  *  * 

According  to  the  American 
Heritage  Foundation,  here  are 
some  of  the  obstacles  that  have 
to  be  overcome  in  educating 

64 


ly  need  some  prodding. 

A  63%  voting  record  is  bet¬ 
ter  than  the  previous  52%,  but 
it  is  nothing  to  be  proud  of. 
It  can  be  improved  and  the 
press  should  take  the  leader¬ 
ship  in  that  direction. 

Cow  Bell  Means 
Reading's  Ready 

Charlotte,  N.  C. 

Vacationists  and  folks  who 
spend  the  weekend  at  their 
cottages  on  the  nearby  Ca¬ 
tawba  River  now  get  regular 
delivery  of  the  Charlotte  Oh 
sterver  on  Sundays — by  boat! 

Three  motor  launches  bear¬ 
ing  bundles  of  the  Obser¬ 
ver’s  Sunday  edition  cover 
200  miles  of  winding  shore¬ 
line  from  Catawba  Creek  in 
Gaston  County,  N.C.,  to  Ca¬ 
tawba  Dam,  deep  in  York 
County,  S.C. 

Three  salesmen  man  the 
boats.  All  along  the  way 
they  announce  their  presence 
through  the  clang  of  a  cow 
bell.  That’s  the  signal  for 
folks  to  run  to  their  boat 
landings,  or  to  the  shore  line 
to  pick  up  their  copy  of  the 
Sunday  Observer. 

Occasionally,  a  sale  is 
made  to  fishermen,  too — es¬ 
pecially  when  the  fish  aren’t 
biting. 


Indianapolis 

The  Indiana-Kentucky  high 
school  All-Star  basketball  game 
sponsored  by  the  Indianapolis 
Star  was  attended  by  a  sell-out 
crowd  of  14,542  customers  with 
total  admissions  amounting  to 
$24,962. 

All  receipts,  minus  game  ex¬ 
penses,  will  be  placed  in  the 
Star’s  Fund  for  the  Blind 
which  provides  special  services 
for  the  more  than  6,000  blind 
persons  in  Indiana. 

Since  the  first  inter-state 
classic  in  1940,  more  than 
$125,000  in  game  receipts  has 
been  used  in  special  projects. 


Inter  American  Press  Asso¬ 
ciation  has  sent  a  message  to  I 
President  Julio  Lozano  of  Hon 
duras  viewing  “with  grave  con 
cern”  the  invasion  by  police  of 
the  premises  of  the  newspaper 
El  Pueblo  of  Tegucigalpa  and 
the  arrest  and  dispatch  into 
exile  of  its  editor  and  publisher. 
Oscar  Flores. 

• 

From  7  to  8  Cols. 

Martinsburg,  W.  Va.| 
The  Hinton  Daily  News  has! 
switched  from  a  seven -columiij 
newspaper  to  a  standard  eight- 1 
column  dress.  I 


ALLEN  KANDER 
and  Company 

Negotiators 

For  the  Purchase  and  Sale 
of  Daily  Newspapers 

1*701  K  STRBKT  N.  W.,  WASHINGTON 
60  SA8T  A2ND  STREET,  NEW  YORK 
38  EAST  WACKER  DRIVE.  CHICAGO 
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Are  Big  Headlines  Swamping  You? 


If  big  headlines  are  swamping  yonr  c<)nip)sing 
rcK)m— cansing  hectic  deadline  pressures  and  ex¬ 
pensive  overtime— you’re  probably  using  costly, 
old-fashioned  comi^osition  methods. 

You  can  stay  well  ahead  of  deadlines,  cut  costs, 
anti  keep  your  composing  room  running  smtxithly 
by  keyboarding^  even  your  big  headlines  on  the 
newly  engineered  Rangemaster  Linotyjx*s. 

The  sample  shown  below  in  actual  size  was 
keylx)arded  on  the  new  Model  35  Rangemaster. 

Quick  alternation  between  sizes  for  head  and 
deck  rtxjuired  onlv  a  touch  on  the  mixing  lever. 


and  no  side  magazines  were  needed  because  the 
Model  35  sets  through  normal  36-  and  condensed 
48-pt.— an  unmatched  main  magazine  capacity. 

Costly  hand  picking  and  sorting  of  matrices 
were  eliminatetl,  and  no  underpinning  was  neces¬ 
sary  because  Linotype  slugs  are  delivered  ready 
for  Itx’k  up  — another  important  t*conomy. 

Don’t  let  big  heatllines  or  large  advertising  dis¬ 
play  swamp  your  composing  r(K)m  and  run  up 
costs.  Set  them  the  modern  way  — the  economical 
way— r)n  the  new  Rangemaster  Linotypes.  VV’rite 
your  Linotyjx  .\gency  for  full  particulars. 


Missing  Airliner  Safe 

Heroine  Stewardess  Saves 
21  Aboard  Overseas  Flight 


(^»  LINOTYPE 

MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  New  York 


Ag.n  ici.t:  Atlonta,  Boston,  Chicago,  Clev.lond,  Dallas,  Los  Angeles,  New  York,  Son  Francisco.  In  Canada:  Conadion  Linotype,  Limited,  Toronto,  Ontorio 


LEADERSHIP  THROUGH  RESEARCH 


miNTEI)  IN  U.  S.  A. 


Set  in  member*  of  Unotypr  Caleitomia  and  Spartan  /omilte* 


When 

Washington  travels 

THE  NEWS 

is  consulted 

FIRST! 


What  makes  Washington  so 
fabulous  a  vacation  market? 

With  the  government  vacation  of  30 
days,  and  average  individual  salary  of 
more  than  $5100  setting  the  standard, 

Washingtonians  really  let  themselves 
go  when  vacation  time  tirrives. 

What  one  paper  influences  their  vacation 
dollars  most?  Their  year  'roimd  spending? 

Easy!  The  paper  that  sells  more  copies  _ 

in  government  buildings  than  both  other  papers 
combined! .  .  .  the  NEWS! 

Pinning  it  down  to  figures— the  NEWS  is 
read  daily  by  171,153  Washington  families, 
delivered  daily  to  106,733  Washington  homes. 

Makes  sense  to  use  the  NEWS— Washington’s 
leader  in  circulation  gains  .  .  .  for  the  past  10  years! 

The  News 

FIRST  ...  IN  DAILY  LINAGE!  I  FIRST  ...  IN  GROWTH! 


Hotel  and  Resort  Linage 

1953  .  8,199 

1954  . 39,246 

1955  . 64,228 

(Circulation:  ABC  3-31-561  (linage:  Media  Record:) 


Transportation  Linage 

1953  . 171,307 

1954  . 236,352 

1955  . 334,591 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.  WorM-r«t*grom  A  Th*  Sun 

aEVELANO . Pnit 

PITTStURGH . Pr«u 

SAN  FRANCISCO . New, 

INDIANAPOLIS . Timt, 


COLUMBUS . Cilinn 

CINaNNATI . Poll 

KENTUCKY . Port 

Covington  edition,  Cincinnati  Pott 
KNOXVILLE  ....  New,  Sentinel 


Oenerel  Advertising  Depertmant.  230  Park  Avenue,  New  York  CHy 


DENVER  .  .  .  Pocky  Mountain  New,  EVANSVILLE . Pratt 

BIRMINGHAM  ....  Poit  HaroU  HOUSTON . Pratt 

MEMPHIS . Prati  Scimitar  FORT  WORTH . Pr«u 

MEMPHIS  .  .  .  Commercial  Appeol  ALBUOUEROUE . Tribune 

WASHINGTON . New,  EL  PASO . NeroM-Pod 


Chicago  Son  Francisco  Detroit  Cincinnati  ehilodolphla  Dcdlas 


